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After going through this module, you are expected to:
1.	identify industries that employs animators;
2.	enumerate products and services that an animation studio can offer;
3.	know how to identify customer’s profile;
4.	make use of consumer analysis to identify customer’s needs and wants; and
5.	conduct consumer/market analysis.
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TUNASAN NATIONAL HIGH  SCHOOL
SDO - Muntinlupa City
ENVIRONMENT AND
MARKET IN ANIMATION
ANIMATION NC II – WEEK 1
ROWELL L. MARQUINA
SHS Teacher/ICT Strand Coordinator
 


	2. SLIDESMANIA.COM
LEARNING OBJECTIVES:
■ discuss  what environment and market;
■ identify industries that employs
animators;
■ know how to identify customer’s profile;
■ make use of consumer analysis to
identify customer’s needs and wants;
■ conduct consumer/market analysis.
■ enumerate animation studio products
and services;
 


	3. SLIDESMANIA.COM
WHAT AM I  THINKING?
Find a partner for this activity. Get a piece
of paper on which each of you will write top
ten things based on the category the
teacher will say. As one person finishes their
list, the partner will guess their partner's
answer and write it on the paper. Compare
your answers after finishing the list. The
goal is to get as many correct guesses of
your partner's answers as possible .
CATEGORY:
Items that you want to receive on
your birthday
IMAGE SOURCE: https://www.childrenforhealth.org/wp-content/uploads/2016/11/ch3_fig_b-300x290.jpg
 


	4. SLIDESMANIA.COM
WHAT AM I  THINKING?
▪ Of the 10 items listed by your partner,
how many of your guesses were
correct?
▪ What are your basis for your guesses?
▪ Do you think that knowing more
information about partner helped you
in providing your correct guesses?
 


	5. SLIDESMANIA.COM
What is
Environment?
  


	6. SLIDESMANIA.COM
In this context,  environment refers to
all factors that may affect a business
or an industry.
WHAT IS ENVIRONMENT?
IMAGE SOURCE:
https://pngtree.com/element/down?id=NTg5NDU1NQ==&type=1&time=1696313889&token=NjFlMTkwMjVlNzdkM2ExMDFhMzkwYz
dlYWQ4Yjc0MWQ=&t=0
▪ Natural or Physical Environment
▪ Demographics
▪ Culture
▪ Government Regulations
▪ Economic Conditions
 


	7. SLIDESMANIA.COM
NATURAL OR PHYSICAL  ENVIRONMENT
WHAT IS ENVIRONMENT?
IMAGE SOURCE: https://play-lh.googleusercontent.com/_PgAjwA_GhnxcOq__Wx1FlCWu8YvivscJ3jJFCK2r_cftL6wk1GnPwwqprAFiZPwIfJ1
It refers to the actual location of the
business establishment.
 


	8. SLIDESMANIA.COM
DEMOGRAPHICS
WHAT IS ENVIRONMENT?
IMAGE  SOURCE: https://clubrunner.blob.core.windows.net/00000060070/Images/demographics---population_metrics.jpg
It refers to information that
describes a population or group.
Population are often
described by:
▪ age
▪ gender
▪ religion
▪ income
▪ education
 


	9. SLIDESMANIA.COM
CULTURE
WHAT IS ENVIRONMENT?
IMAGE  SOURCE:
https://www.reddit.com/media?url=https%3A%2F%2Fpreview.redd.it%2Fs8gazfp9kc971.png%3Fauto%3Dwebp%26s%3Df8b9e34f64dfbf
bbc826dcad0cf77e59ac4d09b0
It refers to traditions, traits, beliefs,
values, and social norms shared
by a group of people.
 


	10. SLIDESMANIA.COM
GOVERNMENT REGULATIONS
WHAT IS  ENVIRONMENT?
IMAGE SOURCE: https://upload.wikimedia.org/wikipedia/commons/8/8a/Malaca%C3%B1an_Palace_logo.png
It refers to laws and ordinances
imposed by the government as
a way of controlling social
behavior.
 


	11. SLIDESMANIA.COM
ECONOMIC CONDITIONS
WHAT IS  ENVIRONMENT?
IMAGE SOURCE: https://clipart-library.com/image_gallery/71009.png
It refers to the actual status
of a nation’s economy.
 


	12. SLIDESMANIA.COM
What is
Market?
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WHAT IS MARKET?
IMAGE  SOURCE: https://pa.edu.vn/wp-content/uploads/2021/12/phan-biet-customer-va-cilent-trong-tieng-anh-2.jpg
The term market refers to
the customers and potential
buyers of the product or
services that the business is
selling.
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Recognizing
Potential
Market
  


	15. SLIDESMANIA.COM
CUSTOMER PROFILE
IMAGE SOURCE:  https://miro.medium.com/v2/resize:fit:1400/0*YE3DoStZWPT3uPec
Imagine that you are setting up a
sari-sari store in your barangay
with a starting capital of Php
5,000.00. Make a list of 10 products
that you are going to sell in your
store.
Is the list easy to create? Are you
sure that all the products that you
have listed are of high demand
from your customers? What is the
basis of your list?
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CUSTOMER PROFILE
The customer  profile is a set of
information that describes the
characteristics of your
customers.
It will help entrepreneurs to
decide on what products to
sell based on their
understanding of the
customers.
IMAGE SOURCE: https://livesession.io/blog/ideal-customer-profile-all-you-need-to-know-template/
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CUSTOMER PROFILE
IMAGE SOURCE:  https://livesession.io/blog/ideal-customer-profile-all-you-need-to-know-template/
Examples of Information included
in the Customer Profiles:
▪ age
▪ gender
▪ education
▪ hobbies
▪ interests
▪ income level
▪ marital status
▪ religion
▪ ethnicity
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CUSTOMER PROFILE
IMAGE SOURCE:  https://i.pinimg.com/1200x/2f/1e/87/2f1e87b5182dc3a50e778019621480d8.jpg
Ways of Getting Customer Profiles:
Interview
One way of getting information is
by having an interview with your
customers asking for their
preferences about the products
they want to buy and their
expectations. The interview can be
done face-to-face or via phone
call.
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CUSTOMER PROFILE
IMAGE SOURCE:  https://favpng.com/download/2gG9yyKQ
Ways of Getting Customer Profiles:
Survey
You can also gather information
from your customers by asking
them to answer a short survey. A
questionnaire must be prepared
beforehand, which contains
questions that, when answered,
will show relevant information
about their age, sex, economic
status, etc.
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Consumer
Analysis
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CONSUMER ANALYSIS
IMAGE SOURCE:  https://www.renub.com/images/uploads/115359e9bd.jpg
Consumer Analysis is a
strategy used by business
owners in collecting relevant
information about the
customers and analyze them
to provide products and
services that are essential to
consumers.
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CONSUMER ANALYSIS
IMAGE SOURCE:  https://www.renub.com/images/uploads/115359e9bd.jpg
IDENTIFYING THE CUSTOMERS
Using interviews or surveys, the
business owners will have a
clear picture of who their
customers are. The
information gathered in this
step is helpful in deciding what
products or services to offer to
clients.
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CONSUMER ANALYSIS
IMAGE SOURCE:  https://www.renub.com/images/uploads/115359e9bd.jpg
UNDERSTANDING THE
CUSTOMER’S NEEDS
Aside from customer’s profiles,
entrepreneurs should also
determine the customer’s reasons
behind their customer's
purchases, their basis or
preferences of buying a particular
product or brand, and the
frequency of purchasing these
products. The information
gathered in this step is helpful in
meeting the expectations of their
customers.
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CONSUMER ANALYSIS
IMAGE SOURCE:  https://www.renub.com/images/uploads/115359e9bd.jpg
SHOW HOW THE
PRODUCTS/SERVICES MEETS
THE CUSTOMERS’ NEEDS
Now that the business owner
has all the information they
need about the customer, it is
time to develop and market
products and services in such a
way that it matches the needs
and expectations of the
customers about the products.
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Industries
that Employs
Animation
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ANIMATION SERVICES
IMAGE SOURCE:  https://m.media-amazon.com/images/M/MV5BMTgxOTY4Mjc0MF5BMl5BanBnXkFtZTcwNTA4MDQyMw@@._V1_FMjpg_UX1000_.jpg
MOVIES AND TELEVISION
The most popular use of animation is
the production of cartoons for film and
television. Popular animation series like
SpongeBob Squarepants and The
Simpsons are broadcasted on television
and simultaneously, films like Aladdin,
Frozen, and Toy Story are full-length
movies that are shown in cinemas.
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ANIMATION SERVICES
IMAGE SOURCE:  https://www.mathworks.com/products/3d-
animation/_jcr_content/mainParsys/band_copy_688706585__1096358981/mainParsys/columns_copy_1135913/2/image_copy.adapt.full.medium.jpg/1
695898501058.jpg
MODELLING AND SIMULATIONS
Scientific and educational
communities use animation to
produce virtual environments that
imitate actual objects and
settings like a jungle, volcano, or
outer space. With the help of
animation, researchers can
manipulate virtual environments
to analyze scenarios like
earthquakes and typhoons.
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ANIMATION SERVICES
IMAGE SOURCE:  https://free3d.com/3d-model/plant-cell-6380.html
EDUCATION AND TRAINING
Schools and academic
institutions are also among the
major consumers of animation
products, especially in this
digital era, where almost every
classroom has television or
multimedia projectors. Lessons
are discussed using graphical
and animated presentations
intended to promote better
understanding.
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ANIMATION SERVICES
IMAGE SOURCE:  https://www.theengineeringdesign.com/wp-content/uploads/2016/07/3d-architectural-models.jpg
ARCHITECTURE AND ENGINEERING
Architects and Engineers also use
animation in creating 2D or 3D
models for their building designs
and product prototypes. Using
animation software, they can
create accurate representations
of their proposed designs that
allow their clients to see the
products before the actual
construction.
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ANIMATION SERVICES
IMAGE SOURCE:  https://images.pushsquare.com/29ec3232d9eff/large.jpg
GAME DEVELOPMENT
The gaming industry also
employs animators' expertise
in bringing realistic scenes in
the development of their
games. The character, its
movements and the materials
in the environment are all
products of animation.
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