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	1. Catcha Digital Berhad
Investor  Day 2023
Date: 1st December 2023
Time: 3:00 p.m. – 5:00 p.m.
Venue: Auditorium, Level 10 Menara TA One, 22, Jalan P. Ramlee, Kuala Lumpur, 50250 Kuala Lumpur, Wilayah Persekutuan
Kuala Lumpur
 


	2. 2
Agenda for Catcha  Digital Berhad Investor Day 2023
Agenda
1 Catcha Digital Berhad’s Vision & Mission
2 iMedia Asia Overview
3 Digital Media Acquisition Update
4 Financial Performance Update (Q3’FY2023)
5 Panel: Influencers – The Future of Brand Marketing
6 Innovating with AI in Digital Media
7 Q&A
 


	3. 3
Catcha Investor Day  2023 Speakers
▪ Co-founded Catcha Group alongside
Luke in 1999
▪ Patrick has taken 6 digital
businesses from startup to IPO,
including iProperty Group –acquired
by REA Group in 2016 for RM2.3b,
and iCar Asia – acquired by Carsome
in 2022 for RM890m
▪ Recipient of numerous awards,
including World Economic Forum
Global Leader of Tomorrow,
Bloomberg Business Week Asia’s
Best Young Entrepreneur, the
Australia Unlimited Global 50 and
Asian Entrepreneur of the Year
Patrick Grove
Chairman, Catcha
Digital Berhad
▪ Former CEO & Co-founder of
Instahome, a Malaysian home rental
platform and co-founder of VIP Live,
an Indonesian livestreaming app.
▪ Former Chief of Staff of Catcha
Group where he led sourcing and
execution for multiple strategic
investments and M&A
▪ Former Head of Southeast Asia at
London-based mobile app analytics
company, Reflection.io.
Eric Tan
CEO, Catcha Digital
Berhad
▪ CEO & Founder of Ittify Sdn Bhd, one
of the leading influencers platform
in Malaysia, launched in 2015
▪ Former YouTube Content Creator
and Influencer
▪ Forbes’ 30 under 30 in Asia in 2021
▪ Ittify was acquired by iMedia in
2020; Guan continues its role as CEO
of the company and recently
appointed as its Head of AI
▪ Led the acquisition of 6 brands
within 6 months for iMedia
▪ He successfully spearheaded the
sale of Rev Asia Holdings to Media
Prima for RM105m in 2017
▪ Former Managing Director of Rev
Asia; led the acquisitions of 10
digital brands and licensing
partnerships with Mashable &
Business Insider during his time at
Rev Asia Group & Media Prima
▪ More than 20 years of experience in
in the media industry in Southeast
Asia
Voon Tze Khay
CEO of iMedia Asia
Tan Guan Sheng
CEO & Founder of Ittify
Head of Innovation, iMedia
Asia
 


	4. 1. Catcha Digital  Berhad’s Vision and Mission
 


	5. 5
Building the #1  Digital Group in Southeast Asia
The global digital economy is growing rapidly and Southeast Asia is picking up steam
Digital economy of
Southeast Asia is
HUGE
RM1,500bn
in 20251
Digital advertising to
contribute
67%
of global advertising
expenditure in 20242
Enterprise software
spending to grow
40-45%
across Southeast Asia3
Digital economy of
Southeast Asia is
GROWING FAST
20% CAGR
From 2022-20251
Sources: [1] e-Conomy SEA 2022 Report by Google & Temasek [2] e-Marketer [3] Gartner & IDC
 


	6. 6
We do this  by building, growing and scaling leading digital companies in SEA
PHASE 1
We build and grow digital
companies, i.e. iMedia
PHASE 2
We invest in, acquire and scale
great entrepreneur-led digital and
software businesses to benefit
from scale and strengthen our
product suite
PHASE 3
To go regional once Malaysian
market is dominated, replicating
Catcha’s success in regional
expansion seen in iProperty & iCar
Asia
We are here now…
✓
Build
Grow
Scale
✓
 


	7. 7
Building on a  proven & balanced approach to create long-term shareholder value
Core Revenue Growth
via better monetization & effective
cross-selling
=
+
+
+
EPS Growth &
Compounding
Shareholder
Returns
Margin Expansion
driven by operating efficiency and
cost synergies post-acquisition
Highly Accretive Acquisitions
of companies that are highly synergistic at
reasonable prices
Strong Free Cash Flow
 


	8. 8
Digital media advertising  has been growing rapidly while traditional media companies
struggle to perform in the fast-changing media landscape
Malaysia Out-of-Home ADEX 2018-2027E2 (RM m)
Traditional media players are seeing massive shrink in
value in the past 5 years due to the shift to digital
Market Cap
2015: RM1,897m
2022: RM466m
Down 70%
Down 80%
Down 65%
Market Cap
2015: RM1,730m
2022: RM217m
Market Cap
2015: RM1,240m
2022: RM287m
Media Chinese International
Note: (a) Facebook & Google ad spend is based on estimate of global digital advertising expenditure (ADEX) market share (b) Market capitalisation as at 5 Jan 2015 and 30 Dec 2022, extracted from Koyfin & Capital IQ
Sources: [1] Statista [2] Statista
2,224
2,485
1,577
3,416
4,102
4,566
4,946
5,321
5,651
5,983
2018 2019 2020 2021 2022E 2023E 2024E 2025E 2026E 2027E
Yet more than half of ad
spend goes to Meta &
Google, while the
balance is fought over by
hundreds of local
players who stand to
benefit from an
industry consolidation
Malaysia Digital ADEX 2018-2027E1 (RM m)
677 720
513
634
819
914
983
1,030 1,069 1,103
2018 2019 2020 2021 2022E 2023E 2024E 2025E 2026E 2027E
Digital Traditional
We estimate top 5
players control 40% of
industry revenue, while
the remainder are
spread across hundreds
of smaller players who
are mostly sub-scale
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Catcha Digital to  be the LARGEST digital media group by consolidating the highly
fragmented sector via iMedia
Highly Fragmented Sector
Advertiser
/ Agency
To benefit significantly from consolidation
Many independent players that are founder-led, sub-scale and
under-funded; they have great product and content but unable to
monetise effectively
Struggle to monetise as advertisers/agencies do not like dealing
with multiple parties; small players lack the benefit of selling as a
bundle / cannot afford effective sales team
iMedia to be the a “one-stop shop” by being the leading integrated
digital media player (see page 7)
Significant bundling/ upselling opportunities (multiple languages and
products) as relationships deepen; to grab greater share of advertising
budget
Centralization to enable resource capital allocation and cost synergies
Product-focused and content-focused founders can focus on what
they are best at
All competing for the “small pie” untouched by the Meta-Google
duopoly
Preferred
Partner
Advertiser
/ Agency
Independent
Online News
Portal 2
Independent
Online News
Portal 3
Each circle represents a different independent player, size of
circle denotes company size
Independent
Online News
Portal 1
Independent
Influencer
Platform 1
Independent
Digital Out-of-
Home Advertising
Company 1
Independent
Social Agency
Independent
Digital Out-of-
Home Advertising
Company 2
Independent
Influencer
Platform 2
Independent
Marketing
Agency
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Offering a one-stop  digital media solutions offers better value and convenience to
customers
Digital Media
Brand Owners
(Customers)
and many
more…
Influencer
Marketing
Digital Agency (Creative + Performance)
Digital Out-Of-Home
Experiential
Marketing
To enjoy a
comprehensive
and integrated
suite of digital
media
solutions
Customer
deals with
only one
party, i.e.
iMedia
Incubated in-house in 2022
Acquired these 8 digital media brands
Sales representation for leading news and lifestyle sites
Sales representation for WIP Acquisition Targets (Due Diligence Phase)
Acquisition LOI Signed
Build – 1st screen is under construction (Jalan Tun Razak)
Partner – Glenmarie, Federal Highway, LDP, Penang
Autocity
To continue build, partner & acquire
To grow via M&A /
JV; several targets
identified
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Validated by tremendous  value creation for past acquisitions
✓ Profit After Tax (PAT) saw significant uplift within 24 months of acquisitions, some experienced complete turnaround
✓ Evidence of successful value creation and synergy extraction
FY20 represents the year of acquisition for all the brands listed
Goody25 and Goody! are sister brands under the same entity; KimchiDaily & BeautifulNara are sister brands under the same entity
RM452k
RM123k RM88k
-RM311k
-RM153k
RM1,074k
RM643k
RM1,506k
RM906k
RM250k
FY20 FY22
2.4x
5.2x
17.1x
4x
turnaround
2.6x
turnaround
100% 100% 100% 60%
100%
Ownership stake%
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Catcha founded
iCar Asia
IPO  on ASX
Carsome completes the
acquisition of iCar Asia for a
purchase price of RM890m
• Acquired Carmudi
Indonesia (#2 auto
classifieds in ID)
• 7.5m monthly
unique visits
• New CEO – Hamish
Stone coming from
eBay & GumTree
• Acquired one2car (#1
auto classifieds in TH)
• 4.1m monthly unique
visits
• Acquired Live Life Drive
(leading auto content site in
MY)
• Acquired Thaicar (#2 auto
classifieds in TH)
• Carsales (ASX: CAR) acquired a
20% strategic stake
• Acquired Carlist (#1
auto classifieds in
MY), Mobil123 (#1
auto classifieds in ID)
& Autospinn (leading
auto content site in
TH)
• 12m monthly unique
visits
• Introduced C2B car
auction platform
2012
10,000%
increase from Mkt.
Cap at IPO
Operating case study: Creating the leading online automotive group in SEA
2013 2014 2016 2018 2019 2020 2022
2021
• Non-binding takeover
offer from Autohome
(NYSE: ATHM), the largest
automotive platform in
China
• Carsome outbids
Autohome and
placed a non-
binding takeover
offer for iCar Asia to
create the largest
digital automotive
group in SE Asia
Source: Company filings, Company press release
Note: MY: Malaysia, ID: Indonesia, TH: Thailand; monthly unique visits data include unique visits to all iCar sites; iCar Asia acquired for US$200m (converted at USD/MYR 4.45)
 


	13. SEA’s Tech Scene  is exploding, and this is just the start……
13
Source: Company filings, Company press release; iProperty Group acquired for A$751m (converted at AUD/MYR 3.05)
• Investment by SeLoger, an Axel
Springer subsidiary
Catcha founded
iProperty Group
IPO on ASX
REA Group acquires
iProperty at a
valuation of RM2.3bn
• 4.0m monthly
unique visits
• Acquired 2 portals
in Thailand
• 3.5m monthly
unique visits
• EBITDA profitability in
3/5 countries
• Acquired competitor site
in HK
• Investment by REA Group
(ASX: REA), a News Corp
subsidiary
• 1.6m monthly
unique visits
• Acquired property expo
business in Hong Kong
• Acquired property expo business in
Hong Kong
• Acquired portals in
Singapore & Malaysia
• Acquired property expo
in Malaysia/Singapore
• Acquired property portal
in Hong Kong
• Mobile focused
strategy pivot
• Acquired portal in Macau
2008 2011 2012 2013 2014 2015
2007 2010
30,000%
increase in Mkt. Cap
from IPO
Operating case study: Creating the leading online real estate group in SEA
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We do it  by building, growing and scaling leading digital companies in SEA
PHASE 1
We build and grow digital
companies, i.e. iMedia
PHASE 2
We invest in, acquire and scale
great entrepreneur-led digital and
software businesses to benefit
from scale and strengthen our
product suite
PHASE 3
To go regional once Malaysian
market is dominated, replicating
Catcha’s success in regional
expansion seen in iProperty & iCar
Asia
We are here now…
✓
Build
Grow
Scale
✓
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Wild Digital, the  premier tech conference in Southeast Asia
• Since its inception in 2015, Wild Digital has
been a major digital ecosystem builder in
Southeast Asia, connecting top business
leaders and policy-makers across the region
• Notable past speakers include
• Dato’ Seri Anwar Ibrahim, Prime
Minister
• Tengku Zafrul, Minister of International
Trade and Industry
• Anthony Tan, Co-Founder & CEO of Grab
• Tony Fernandes, Co-Founder & CEO of
Air Asia
• Wild Digital will serve as a platform and
accelerate growth for Catcha Digital and its
companies.
Wild Digital Overview
 


	16. 2. iMedia Asia  Overview
 


	17. 3. Digital Media  M&A Update
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Offering a one-stop  digital media solutions offers better value and convenience to
customers
Digital Media
Brand Owners
(Customers)
and many
more…
Influencer
Marketing
Digital Agency (Creative + Performance)
Digital Out-Of-Home
Experiential
Marketing
To enjoy a
comprehensive
and integrated
suite of digital
media
solutions
Customer
deals with
only one
party, i.e.
iMedia
Incubated in-house in 2022
Acquired these 8 digital media brands
Sales representation for leading news and lifestyle sites
Sales representation for WIP Acquisition Targets (Due Diligence Phase)
Acquisition LOI Signed
Build – 1st screen is under construction (Jalan Tun Razak)
Partner – Glenmarie, Federal Highway, LDP, Penang
Autocity
To continue build, partner & acquire
To grow via M&A /
JV; several
targets identified
 


	19. 19
CDB to acquire  51% stake in Digital Symphony (“DS”) for RM21.165m to strengthen our digital marketing
capabilities and tap cross-selling synergies
Profile:
• Award-winning digital marketing agency focusing on performance marketing
• Gained a strong foothold within the property sector
• Headquartered in Malaysia, has office in Singapore
• Tremendous growth in the past few years and expects to continue its trajectory
• Bagged 7 awards in the recent 2023 Agency of The Year Awards, including Overall Local Agency of The Year, Performance Marketing Agency of
The Year (Gold) and Specialist Agency of The Year (Gold)
Rationale:
• Strong revenue growth accompanied by expanding margins
• Massive cross-selling potential for both companies due to high customer overlap
• Rapidly boost chances of winning & retaining large accounts for both companies
• Strengthen our digital marketing capabilities and suite of digital media solutions
 


	20. 20
Select Client of  Digital Symphony
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Key Terms for  the Acquisition of Digital Symphony
Profit Guarantee of RM4m (Year-1) and RM4.3m (Year-2)
Summary of Terms for Digital Symphony
Current Status Signed LOI; to begin Due Diligence Phase
Stake CDB to acquire a 51% equity stake
Founder / Key Management Retention Founders to retain 49% equity stake to continue operating the business
Payment Terms
• Tranche 1 (50%): RM10.2m in 14-months* post-Completion, of which 70% in cash (RM7.14m) and 30%
(RM3.06m) in cash or CDB shares at CDB's discretion
• Tranche 2 (50%): RM10.965m in 26-months* post-Completion, of which 70% in cash (RM7.6755m) and
30% (RM3.2895m) in cash or CDB shares at CDB's discretion
* 2-months added to standard 12-month observed period to allow for special audit. There is no payment
consideration upon completion.
Performance Guarantee
• Tranche 1 payment is subject to the Target Company’s Audited Consolidated Net Profit After Tax
(“NPAT”) Guarantee of RM4m for the period of month 0-12 post-Completion
• Tranche 2 payment is subject to the Target Company’s Audited Consolidated Net Profit After Tax
(“NPAT”) Guarantee RM4.3m for period of month 13-24 post-Completion
• Final payment amount for both tranches are calculated based on a pro-rata basis against the final NPAT
Guarantee and maximum payment of RM21.165m
Funding Method Internally generated funds, Debt financing and/or equity financing
Shareholders’ Approval Yes
Expected Completion Date March 2023
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CDB to acquire  51% stake in Digital Symphony (“DS”) for RM21.165m to strengthen our digital marketing
capabilities and tap cross-selling synergies
Profile:
• Award-winning digital marketing agency focusing on performance marketing
• Gained a strong foothold within the property sector
• Headquartered in Malaysia, has office in Singapore
• Tremendous growth in the past few years and expects to continue its trajectory
• Bagged 7 awards in the recent 2023 Agency of The Year Awards, including Overall Local Agency of The Year, Performance Marketing Agency of
The Year (Gold) and Specialist Agency of The Year (Gold)
Rationale:
• Strong revenue growth accompanied by expanding margins
• Massive cross-selling potential for both companies due to high customer overlap
• Rapidly boost chances of winning & retaining large accounts for both companies
• Strengthen our digital marketing capabilities and suite of digital media solutions
 


	23. 4. Financial Performance  Update
(Q3’FY2023)
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Catcha Digital Berhad  Financial Performance
Catcha Digital Berhad Q1FY23 Q2FY23 Q3FY23 Changes (Q3 v Q2)
(“CDB”) RM'000 RM'000 RM'000 RM'000 %
Net Revenue 2,926 6,957 7,190 233 3%
Cost of Sales (816) (1,970) (2,439)
Gross Profit 2,110 4,987 4,752 (236) -5%
Net Operating Expense (1,367) (3,432) (3,942)
Profit before Tax 723 1,565 805 (759) -49%
Tax Expense (203) (684) (255)
Profit after Tax 520 880 550 (331) -38%
Non-controlling Interests (121) (243) (224)
Profit after Tax and
Minority Interest 399 637 326 (311) -49%
Gross Profit Margin 72% 72% 66%
PBT Margin 25% 22% 11%
PAT Margin 18% 13% 8%
PATAMI Margin 14% 9% 5%
Note: Consolidation of iMedia’s financials by CDB commencedon 28 Feb 2023
Catcha Digital Berhad 9MFY22 9MFY23 Changes
(“CDB”) RM'000 RM'000 RM'000 %
Net Revenue - 17,074 - -
Cost of Sales - (5,225)
Gross Profit - 11,849 - -
Net Operating Expense (811) (8,740)
Profit before Tax (811) 3,093 3,904 -
Tax Expense (2) (1,143)
Profit after Tax (813) 1,950 2,763 -
Non-controlling Interests - (588)
Profit after Tax and Minority
Interest (813) 1,362 2,175 -
Gross Profit Margin - 69%
PBT Margin - 18%
PAT Margin - 11%
PATAMI Margin - 8%
 


	25. 25
iMedia Financial Performance
iMedia  Asia Sdn Bhd 9MFY22 9MFY23 Changes
(“iMedia”) RM'000 RM'000 RM'000 %
Net Revenue 23,260 23,135 (125) -1%
Cost of Sales (6,490) (6,565)
Gross Profit 16,770 16,570 (200) -1%
Net Operating Expense (8,153) (8,664)
Profit before Tax 8,617 7,825 (792) -9%
Tax Expense (2,148) (1,720)
Profit after Tax 6,469 6,105 (364) -6%
Non-controlling Interests (1,089) (1,084)
Profit after Tax and Minority
Interest 5,380 5,020 (360) -7%
Gross Profit Margin 72% 72%
PBT Margin 37% 34%
PAT Margin 28% 26%
PATAMI Margin 23% 22%
iMedia Asia Sdn Bhd Q1FY23 Q2FY23 Q3FY23 Changes (Q3 v Q2)
(“iMedia”) RM'000 RM'000 RM'000 RM'000 %
Net Revenue 8,987 6,957 7,190 233 3%
Cost of Sales (2,156) (1,970) (2,439)
Gross Profit 6,832 4,987 4,752 (236) -5%
Net Operating Expense (2,852) (2,911) (2,901)
Profit before Tax 3,888 2,086 1,851 (235) -11%
Tax Expense (780) (684) (255)
Profit after Tax 3,108 1,401 1,595 194 14%
Non-controlling Interests (617) (243) (224)
Profit after Tax and
Minority Interest 2,491 1,158 1,372 213 18%
Gross Profit Margin 76% 72% 66%
PBT Margin 43% 30% 26%
PAT Margin 35% 20% 22%
PATAMI Margin 28% 17% 19%
 


	26. 5. Influencers –  The Future of Brand Marketing
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Panel: Influencer –  The Future of Brand Marketing
Hubert Lee
hubertceo
Eric Lau Löfstedt
lofstedtdude
Bryan Lee
bryanleefitness
Tan Guan Sheng
Moderator Speaker 1 Speaker 2 Speaker 3
Content Creator
TikToker @ 3M+ followers
Martial Artist & Actor
TikToker @ 615k+ followers
Fitness Influencer
Instagram @ 121k+ followers
iMedia Head of AI
CEO/Founder of Ittify
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Panel: Influencer –  The Future of Brand Marketing
Tan Guan Sheng
Moderator Speaker 1 Speaker 2 Speaker 3
Hubert Lee
hubertceo
Content Creator
TikToker @ 3M+ followers
Bryan Lee
bryanleefitness
Fitness Influencer
Instagram @ 121k+ followers
iMedia Head of AI
CEO/Founder of Ittify
Eric Lau Löfstedt
lofstedtdude
Martial Artist & Actor
TikToker @ 615k+ followers
 


	29. 6. Innovating with  AI in Digital Media
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>>> Presentation @  Gamma
 


	31. 7. Q&A
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Catcha Investor Day  2023 Speakers
▪ Co-founded Catcha Group alongside
Luke in 1999
▪ Patrick has taken 6 digital
businesses from startup to IPO,
including iProperty Group –acquired
by REA Group in 2016 for RM2.3b,
and iCar Asia – acquired by Carsome
in 2022 for RM890m
▪ Recipient of numerous awards,
including World Economic Forum
Global Leader of Tomorrow,
Bloomberg Business Week Asia’s
Best Young Entrepreneur, the
Australia Unlimited Global 50 and
Asian Entrepreneur of the Year
Patrick Grove
Chairman, Catcha
Digital Berhad
▪ Former CEO & Co-founder of
Instahome, a Malaysian home rental
platform and co-founder of VIP Live,
an Indonesian livestreaming app.
▪ Former Chief of Staff of Catcha
Group where he led sourcing and
execution for multiple strategic
investments and M&A
▪ Former Head of Southeast Asia at
London-based mobile app analytics
company, Reflection.io.
Eric Tan
CEO, Catcha Digital
Berhad
▪ CEO & Founder of Ittify Sdn Bhd, one
of the leading influencers platform
in Malaysia, launched in 2015
▪ Former YouTube Content Creator
and Influencer
▪ Forbes’ 30 under 30 in Asia in 2021
▪ Ittify was acquired by iMedia in
2020; Guan continues its role as CEO
of the company and recently
appointed as its Head of AI
▪ Led the acquisition of 6 brands
within 6 months for iMedia
▪ He successfully spearheaded the
sale of Rev Asia Holdings to Media
Prima for RM105m in 2017
▪ Former Managing Director of Rev
Asia; led the acquisitions of 10
digital brands and licensing
partnerships with Mashable &
Business Insider during his time at
Rev Asia Group & Media Prima
▪ More than 20 years of experience in
in the media industry in Southeast
Asia
Voon Tze Khay
CEO of iMedia Asia
Tan Guan Sheng
CEO & Founder of Ittify
Head of Innovation, iMedia
Asia
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Catcha Digital Berhad,
Co-Labs  Coworking The Starling Plus, Lot PT297,
Level 4 Uptown 7, Jalan SS 21/39, Damansara Utama,
47400 Petaling Jaya, Selangor
Thank you
See you at the Envi Skydining (Level 36, Menara TA One)
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