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	1. The 20 Year  Recipe
Oliver Apollo II Osias
Ingredients to Happy Success
A Personal Marketing Plan of
Linkedin.com/oliverapolloosiasii
Oliver Apollo
 


	2. Linkedin.com/oliverapolloosiasii
Oliver Apollo
My Z  : Roles till the end
Son Brother Lover Manager Chef
Artist Student
 


	3. The 20 Year  Recipe
Ingredients to Happy Success
Linkedin.com/oliverapolloosiasii
Oliver Apollo
A. Mother Sauce
1. Vision/Mission
2. Roles
3. 12 Spices and Condiments
4. Taste Test Review
B. Garnish
How to top things off?
 


	4. The 20 Year  Recipe
Ingredients to Happy Success
Linkedin.com/oliverapolloosiasii
Oliver Apollo
Vision/Mission
My purpose in life is helping others learn through
spreading the word of learning and always improving. In my
way, through my staff whether its in the logistics business or
in a cook in the kitchen. I have a drive-in learning and
implementing organizational systems that will build the
foundations of a long-term family.
 


	5. The 20 Year  Recipe
Ingredients to Happy Success
Linkedin.com/oliverapolloosiasii
Oliver Apollo
My Roles in Life Are:
1. A Loving Son
2. A Big Brother
3. Lover
4. Leader
5. Chef
6. Artist
7. Student
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Oliver Apollo
A Loving  Son
 


	7. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Big Brother
  


	8. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Lover
  


	9. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Leader
  


	10. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Chef
  


	11. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Artist
  


	12. Linkedin.com/oliverapolloosiasii
Oliver Apollo
Student
  


	13. Linkedin.com/oliverapolloosiasii
Oliver Apollo
The Brand  Logo
•The Double "O" represents my first and last name "Oliver Osias"
•It symbolizes the link between me, my family, friends and god.
•The two "O"s symbolizes the number two for being a significant
symbol for me, from being born on the 2nd, having the "II" in my
name and having the two "O"s.
•I kept the color black for the logo to display my personality as being
simplistic, muted and a hint of elegance.
•From the slogan "Delivering" encompasses my family business of
being a logistics company for continuously delivering quality service
but not just for our clients but for my employees, my family and
friends.
•"Relationships" means cherishing the link I have with everyone in my
inner circle or my clients.
 


	14. Oliver’s
Marketing Plan For  Life
www.linkedin.com/oliverapolloosiasii
1. Define Business –
v Who am I ? I am chef Oliver Osias.
2. Assess Market – Capitalize on Strength
v My management abilities, Culinary talent and creative mind
3. ID PTM – Discovering the Real me
v Roles are Son, Big Brother, Lover, Manager, Chef, Artist and Student.
4. Launch Strategy – Find Niche and Risk
v Individuals or groups that want to experience an elevated dining
experience at home.
v Risk – Not everyone wants to spend on private dining and rather
cook themselves.
 


	15. Oliver’s
Marketing Plan For  Life
www.linkedin.com/oliverapolloosiasii
5. Weather PLC (Product Life Cycle) Life Cycle–
v Always learning and keeping up with the new trends and discoveries
6. Balance Mix – Build My Brand
v Through a strong social media campaign and creatives.
7. Expand Reach(Place) Create My Legacy
v Providing a online platform for other chefs and diners.
8. Campaign Ad(Promo) – Reawaken Creativity
v Promoting it through online social media and other community
platforms.
 


	16. Oliver’s
Marketing Plan For  Life
www.linkedin.com/oliverapolloosiasii
9. Plan Distribution(Place) – Share Time and Energy
v Through an app or website where linked through the ads and social
media.
10. Achieve Sales – Reach Goals
v Have weekly, monthly and yearly customer targets.
11. Analyze P & L – Keep Score
v Review targets and acquired sales.
12. Seek Opportunities – Make Dreams Real
v Studying and learning new and better recipes.
 


	17. Linkedin.com/oliverapolloosiasii
Oliver Apollo
NOW VS  20 YEARS LATER
Power of Now
26 Years Old
Engaged
Cat Dad
COO
Family man
Reader
Investor
End in Mind
46 years old
Happily Married
Kids in HighSchool
VP of a Group or Holdings
Family man
Reader
Investor
 


	18. The 20 Year  Recipe
Ingredients to Happy Success
Linkedin.com/oliverapolloosiasii
Oliver Apollo
I believe in happy success when my circle has achieved freedom, peace of mind and happiness,
Money shouldn’t be a indicator of success, it should be a tool to get to the destination.
The Top 3 Ingredients to Happy Success are:
1. Consistency– This is through hard work and persistence in the objectives and steps needed to
reach the goals in mind.
2. Patience – Being able to endure more ups than downs.
3. Love – The ability to love and respect others no matter the situation is key to longevity.
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Oliver Apollo II Osias
Ingredients to Happy Success
A Personal Marketing Plan of
Linkedin.com/oliverapolloosiasii
Oliver Apollo
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