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	1. Process of Public  Relation
Role of Public Relation:
• Public relations often boil down maintaining the image of a company, individual, or
brand.
• Public relations create media, connect with external media, craft public opinion.
• Ensure customers have a positive disposition towards the company's brand.
Coca cola Public Relation
Coca Cola uses PR in its strategy through events (culture, music, cinema, etc.), social
causes, CSR and so on.
It is really important for Coke to be distinguished from its competitors in supermarkets,
city markets. Thus, the company uses different strategies, oriented toward consumer or
toward trade
Consumer oriented strategy: Visibility in shelves, eye-catching positions.
Trade: Discounts, merchandising, free goodies, return back allowance.
Global PR Strategies used by coca cola
Social Media Presence: Coca-Cola has a strong presence on social media platform such
as Facebook, Twitter, Instagram, and LinkedIn. They use these platforms to showcase
their products, engage with consumers, and run promotions and campaigns.
Sponsorships and Endorsements: Coca-Cola sponsors various popular events and
organizations, including the Olympics, FIFA World Cup, and NASCAR. They also
endorse celebrities and athletes who promote their brand.
Corporate Social Responsibility: Coca-Cola emphasizes its commitment to
sustainability through various CSR initiatives, such as reducing water usage and
promoting recycling. This helps to enhance their reputation as a socially responsible
company.
Influencer Partnerships: Coca-Cola partners with influencers and micro-influencers on
social media to promote their products and reach a wider audience.
Public Relation vs. Other Department:
• Public Relations vs. Marketing
 


	2. Marketing is sometimes  more squarely focused on driving sales, promoting products or
services, and ensuring financial success. Meanwhile, public relations are sometimes
more focused on managing the reputation of a company or brand.
• Public Relation vs. Advertising:
Advertising is the act of garnering public attention, often through the use of various
types of media. Advertising is the intentional act of trying to be in the spotlight, public
relations is a more strategic and thoughtful approach about how a company should be
interacting with internal and external stakeholders.
• Public Relation vs. Communication:
Difference between public relations and communications is the exchange of information.
Sometimes, public relations are a one-way channel that imposes information in an
attempt to have a more favorable public image. Communications may be more rooted in
the two-way functionality of receiving feedback and making changes based on
information collected.
Public Relation a process:
Public relation is a process—that is a set of actions program, changes, or functions that bring
about a result. One way to describe the process, and to remember its components, is to use the
RACE acronym, first interlocked by John Marston in his book The Nature of Public Relations.
Race in Public Relation:
RACE is an effectualprocess to follow when developing a strategic PR plan if you want to have
a strong and mutually beneficial relationship with your public. RACE consists of four key
elements, Research, Action and planning, Communication and relationship building and
Evaluation.
Four-Step Process in Public Relations:
The best way to boost public relations plans is to follow the four-step which will help you
analyze all of the communication activities that are part of your campaign and guarantee they
connect to the broader goals of your organization.
The Key Elements of Four-Step of public relation are:
i. Research:
Research starts from gathering information to identify the problem. The information you find
and understanding you gain in the first step impact other steps in the process and shape the final
result. The information you find and understand you gain in the first step impact other steps in
the process and shape the final result. First step in the research is knowing and understanding
your target audience. Before you start brainstorming about the creative ideas for a successful PR
campaign, you have to do the research. Many PR experts will tell you that proper research almost
guarantees you some surprising findings and new useful insights. You must hold primary
 


	3. research and secondary  research in order to find real data that will help you find true answers to
the questions.
ii. Planning:
In the stage, you have to focus on the best ways to find a solution to the PR goal. Goals and
objectives are created in this phase. Your objectives have to be Specific, Measurable,
Achievable, Realistic, Timely. These features will help you create and evaluate the
implementation. No matter what is the goal of your public relations plan is, carefully defining
these five elements will provide the roadmap your plan needs to be successful:
• Goal:
Goals are broad, long-term declarations that often attempt to capture a future state of being for a
brand.
Example: To become the state leader in your industry
• Public:
A company’s publics are the key groups of people who have a stake in that organization.
Example: Shareholders, customers, employees
• Strategies:
Objectives are shorter-term statements than goals and help to clearly define the attitude shift or
behavior change you’d like to reach from one of the given audiences.
Example: To increase downloads of agency’s guide by 10% by the end of the year
• Objectives:
Strategies detail how to achieve your objectives.
Example: Spend more money on ads to improve your company’s messaging.
• Tactics:
Tactics are the specific public relations activities that will be completed in order to implement a
strategy.
Example: Published articles, social media posts, organized events
iii. Implementation:
 


	4. The third phase  of the public relations plan is where you actually execute all the actions from
your plan. These are the tactics presenting our strategy. Some of the most important factors to
remember during the implementation phase are:
Timetable: Especially for longer-term campaigns, creating a schedule that sets the specific dates
when key processes will be finished and the next one should start.
Accountabilities: In addition to defining when specific stages of the plan must be finished, it’s
also important to define who is responsible for executing them.
Budget: Make it a point to clearly call out the money assigned to each part of the campaign.
iv. Evaluation:
Evaluation is a focus on results. This final phase of the plan is one of the most important; it
helps understand whether the communication actions you performed as part of the campaign
actually fulfilled their desired goals. An evaluation improves public relations because this is how
PR managers show value to clients.
The first step in a successful evaluation phase is collecting information that will help you
determine the success of your program against the objectives defined in your plan. To fully
evaluate the success of a public relations plan, it’s important to analyze individual elements and
understand what aspects of the plan were successful and, just as importantly, which weren’t.
Identifying your strengths and weaknesses will go a long way toward helping you choose ways
to improve and adjust your plan, messages, and materials going forward.
Conclusion:
Public relations are a strategized process of managing the release and spread of organization-
related information to the public to maintain a favorable reputation of the organization and its
brands. It is a set of actions action program, changes, or functions that bring about a result. The
best way to boost public relations plans is to follow the four-step which will help you analyze all
of the communication activities. Research, Planning, Implementation and Evaluation. Following
these time-tested steps in executing your PR campaign is sure to help you succeed —whether
that success means winning an award or helping your brand achieve its business goals.
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