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This document provides statistics about the podcast advertising industry in 2023. It discusses podcast listenership worldwide and in the US. It then summarizes key details about podcast ad spending trends, including that spending is predicted to reach $2.5 billion in the US by 2024. Several other details are covered like the top genres and industries for podcast ad revenue. The document also examines listener behaviors after hearing ads, with many looking up the advertiser or making purchases. Generational data on effectiveness is presented too.Read less

Read more
Marketing




Report
Share








Report
Share



1 of 12Download NowDownload to read offline

































Recommended
Digital Advertising Trends 2021 – Mid-Year Report
Digital Advertising Trends 2021 – Mid-Year ReportJomer Gregorio 


Harness the Power of Podcasts: The 2019 Podcast Buying Guide
Harness the Power of Podcasts: The 2019 Podcast Buying Guidecabana 


Httpool Digital Audio Advertising Report 2021
Httpool Digital Audio Advertising Report 2021Social Samosa 


Real Estate Agent of the Future @ REAL TECH 2017 with REIQ
Real Estate Agent of the Future @ REAL TECH 2017 with REIQColin Anstie 


Advertising Media Strategy Lecture 6
Advertising Media Strategy Lecture 6Neil Kelley 


AS Lecture 7 1920
AS Lecture 7 1920Neil Kelley 


Big fat-lies
Big fat-liesrobinriddell 


World Press Trends: Newspapers Audience Revenue Share Continues to Grow.
World Press Trends: Newspapers Audience Revenue Share Continues to Grow.Vincent Peyrègne 







More Related Content
Similar to Top US Podcast Advertising Statistics You Should Know in 2023.pdf
7 Ways Brands Will Transform TV and Media Strategies in 2017
7 Ways Brands Will Transform TV and Media Strategies in 2017iQ Media 



Multicultural Marketing Industry Survey 2014
Multicultural Marketing Industry Survey 2014Joinville 



Inside the RAB’s Audio Pulse Poll
Inside the RAB’s Audio Pulse PollAssociation of National Advertisers 



Media Trends in America. Past, Present and Future--Duane "DJ" Sprague
Media Trends in America. Past, Present and Future--Duane "DJ" SpragueDuane "DJ" Sprague 



Wisconsin State Journal Brand Expand 2014 Presentation
Wisconsin State Journal Brand Expand 2014 Presentationwismarkm 



Adobe Digital Insights -- Diversity In Advertising 2019 
Adobe Digital Insights -- Diversity In Advertising 2019 Adobe 



Social media-mexico-2019
Social media-mexico-2019Cocktail Marketing 



Digital Coupons
Digital CouponsSj - 



2014 Trends by Havas Sports & Entertainment
2014 Trends by Havas Sports & EntertainmentHavas Sports & Entertainment 



Marketing Industry 2017 Fact Packs Part 1 of 2
Marketing Industry 2017 Fact Packs Part 1 of 2Jennifer Irene Guevara 



Wendy’s Final 2
Wendy’s Final 2Darren Alphonse 



Podcasting The Next Big Trend in Content Marketing
Podcasting The Next Big Trend in Content Marketingintrotodigital 



Into the Mainstream: Influencer Marketing in Society
Into the Mainstream: Influencer Marketing in Societyrun_frictionless 



The Digital Marketplace Addynamo Seminar
The Digital Marketplace Addynamo SeminarAd Dynamo 



Digital Marketing ..Social  Media Auto Dealers 
Digital Marketing ..Social  Media Auto Dealers Institute for Transformative Leadership 



WAN-IFRA World Press Trends, IAC, Prague (April 2018)
WAN-IFRA World Press Trends, IAC, Prague (April 2018)Vincent Peyrègne 



[Kantar Media Reactions 2023] Báo cáo thị trường kênh truyền thông quảng cáo ...
[Kantar Media Reactions 2023] Báo cáo thị trường kênh truyền thông quảng cáo ...Chng83 



2016 Media Landscape
2016 Media LandscapeHilary Hanger 



Nova Granite IMC Strategy: Vital Records
Nova Granite IMC Strategy: Vital RecordsNova Granite 



Six Advertising trends to watch out.pptx
Six Advertising trends to watch out.pptxVenkatesh779409 





Similar to Top US Podcast Advertising Statistics You Should Know in 2023.pdf (20)
7 Ways Brands Will Transform TV and Media Strategies in 2017
7 Ways Brands Will Transform TV and Media Strategies in 2017 


Multicultural Marketing Industry Survey 2014
Multicultural Marketing Industry Survey 2014 


Inside the RAB’s Audio Pulse Poll
Inside the RAB’s Audio Pulse Poll 


Media Trends in America. Past, Present and Future--Duane "DJ" Sprague
Media Trends in America. Past, Present and Future--Duane "DJ" Sprague 


Wisconsin State Journal Brand Expand 2014 Presentation
Wisconsin State Journal Brand Expand 2014 Presentation 


Adobe Digital Insights -- Diversity In Advertising 2019 
Adobe Digital Insights -- Diversity In Advertising 2019  


Social media-mexico-2019
Social media-mexico-2019 


Digital Coupons
Digital Coupons 


2014 Trends by Havas Sports & Entertainment
2014 Trends by Havas Sports & Entertainment 


Marketing Industry 2017 Fact Packs Part 1 of 2
Marketing Industry 2017 Fact Packs Part 1 of 2 


Wendy’s Final 2
Wendy’s Final 2 


Podcasting The Next Big Trend in Content Marketing
Podcasting The Next Big Trend in Content Marketing 


Into the Mainstream: Influencer Marketing in Society
Into the Mainstream: Influencer Marketing in Society 


The Digital Marketplace Addynamo Seminar
The Digital Marketplace Addynamo Seminar 


Digital Marketing ..Social  Media Auto Dealers 
Digital Marketing ..Social  Media Auto Dealers  


WAN-IFRA World Press Trends, IAC, Prague (April 2018)
WAN-IFRA World Press Trends, IAC, Prague (April 2018) 


[Kantar Media Reactions 2023] Báo cáo thị trường kênh truyền thông quảng cáo ...
[Kantar Media Reactions 2023] Báo cáo thị trường kênh truyền thông quảng cáo ... 


2016 Media Landscape
2016 Media Landscape 


Nova Granite IMC Strategy: Vital Records
Nova Granite IMC Strategy: Vital Records 


Six Advertising trends to watch out.pptx
Six Advertising trends to watch out.pptx 






More from Adsy
5 Content Marketing Ideas for the Holiday Season in 2023.pdf
5 Content Marketing Ideas for the Holiday Season in 2023.pdfAdsy 



9 Main Elements of Content Writing & How to Master Them.pdf
9 Main Elements of Content Writing & How to Master Them.pdfAdsy 



The Future of AI in Digital Marketing Transforming Customer Experiences.pdf
The Future of AI in Digital Marketing Transforming Customer Experiences.pdfAdsy 



5 Examples of Creative Marketing Campaigns by Brands.pdf
5 Examples of Creative Marketing Campaigns by Brands.pdfAdsy 



35 Mind-Blowing AI Statistics for 2023 & Future.pdf
35 Mind-Blowing AI Statistics for 2023 & Future.pdfAdsy 



B2B and B2C Content Marketing Trends to Look for in 2023.pdf
B2B and B2C Content Marketing Trends to Look for in 2023.pdfAdsy 



ChatGPT What It Is and How Writers Can Use It.pdf
ChatGPT What It Is and How Writers Can Use It.pdfAdsy 



5 Instagram Marketing Trends for Businesses to Know in 2023.pdf
5 Instagram Marketing Trends for Businesses to Know in 2023.pdfAdsy 



Why Your Site Should Be Mobile-Friendly & How to Test It.pdf
Why Your Site Should Be Mobile-Friendly & How to Test It.pdfAdsy 



How to Create Top-Performing Content for Your Niche.pdf
How to Create Top-Performing Content for Your Niche.pdfAdsy 



11 Email Marketing Benefits Every Company Should Know.pdf
11 Email Marketing Benefits Every Company Should Know.pdfAdsy 



11 Mistakes Making You LOSE Your Business.pdf
11 Mistakes Making You LOSE Your Business.pdfAdsy 



13 Reasons to Add Visuals to Your Blog Content.pdf
13 Reasons to Add Visuals to Your Blog Content.pdfAdsy 



A Clear Beginner’s Guide to Creating a Buyer Persona.pdf
A Clear Beginner’s Guide to Creating a Buyer Persona.pdfAdsy 



5 Top Trends in Content Writing in 2022
5 Top Trends in Content Writing in 2022Adsy 



Types of Links for Rank Growth in 2022
Types of Links for Rank Growth in 2022Adsy 



7 Holiday Content Marketing Strategy Tips
7 Holiday Content Marketing Strategy TipsAdsy 



How Long Should a Blog Post be in 2022? Data-driven Research
How Long Should a Blog Post be in 2022? Data-driven ResearchAdsy 



7 Basics of Working Social Media Content Marketing Strategy
7 Basics of Working Social Media Content Marketing StrategyAdsy 



6 Types of Content That Inevitably Fail
6 Types of Content That Inevitably FailAdsy 





More from Adsy (20)
5 Content Marketing Ideas for the Holiday Season in 2023.pdf
5 Content Marketing Ideas for the Holiday Season in 2023.pdf 


9 Main Elements of Content Writing & How to Master Them.pdf
9 Main Elements of Content Writing & How to Master Them.pdf 


The Future of AI in Digital Marketing Transforming Customer Experiences.pdf
The Future of AI in Digital Marketing Transforming Customer Experiences.pdf 


5 Examples of Creative Marketing Campaigns by Brands.pdf
5 Examples of Creative Marketing Campaigns by Brands.pdf 


35 Mind-Blowing AI Statistics for 2023 & Future.pdf
35 Mind-Blowing AI Statistics for 2023 & Future.pdf 


B2B and B2C Content Marketing Trends to Look for in 2023.pdf
B2B and B2C Content Marketing Trends to Look for in 2023.pdf 


ChatGPT What It Is and How Writers Can Use It.pdf
ChatGPT What It Is and How Writers Can Use It.pdf 


5 Instagram Marketing Trends for Businesses to Know in 2023.pdf
5 Instagram Marketing Trends for Businesses to Know in 2023.pdf 


Why Your Site Should Be Mobile-Friendly & How to Test It.pdf
Why Your Site Should Be Mobile-Friendly & How to Test It.pdf 


How to Create Top-Performing Content for Your Niche.pdf
How to Create Top-Performing Content for Your Niche.pdf 


11 Email Marketing Benefits Every Company Should Know.pdf
11 Email Marketing Benefits Every Company Should Know.pdf 


11 Mistakes Making You LOSE Your Business.pdf
11 Mistakes Making You LOSE Your Business.pdf 


13 Reasons to Add Visuals to Your Blog Content.pdf
13 Reasons to Add Visuals to Your Blog Content.pdf 


A Clear Beginner’s Guide to Creating a Buyer Persona.pdf
A Clear Beginner’s Guide to Creating a Buyer Persona.pdf 


5 Top Trends in Content Writing in 2022
5 Top Trends in Content Writing in 2022 


Types of Links for Rank Growth in 2022
Types of Links for Rank Growth in 2022 


7 Holiday Content Marketing Strategy Tips
7 Holiday Content Marketing Strategy Tips 


How Long Should a Blog Post be in 2022? Data-driven Research
How Long Should a Blog Post be in 2022? Data-driven Research 


7 Basics of Working Social Media Content Marketing Strategy
7 Basics of Working Social Media Content Marketing Strategy 


6 Types of Content That Inevitably Fail
6 Types of Content That Inevitably Fail 









Recently uploaded
Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Successshailendratanwar06 



what is digital marketing and it's importance
what is digital marketing and it's importanceThe Digital Keys 



10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]Search Engine Journal 



The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf
The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdfInsightsSuccess4 



Best Online Learning platforms in indias
Best Online Learning platforms in indiasshinchan7027 



What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ?new Vision 



Justin H. Portfolio Project 1 for Digital Marketing
Justin H. Portfolio Project 1 for Digital Marketingjhayes932 



Oppo Smart Matting f25 pro social media campaign
Oppo Smart Matting f25 pro social media campaignUddhav Parab 



Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptxhqyfxsvkhb 



Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO)UmeshChandra385380 



Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumersNiveditha Achandira 



VBOUT Partners Meeting Group - February 2024
VBOUT Partners Meeting Group - February 2024Vbout.com 



Gated Community Music Video Treatment D.U.IVAN
Gated Community Music Video Treatment D.U.IVANmllivingston 



WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf
WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdfRoopa Bhopale 



Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14
Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14SearchNorwich 



Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated WebsitesAnton Shulke 



Winning Target Accounts in a Cookieless Era
Winning Target Accounts in a Cookieless EraDemandbase 



Report on the future of Digital Advertising in India
Report on the future of Digital Advertising in IndiaSocial Samosa 



Podvertise.fm - Podcast Advertising Marketplace
Podvertise.fm - Podcast Advertising MarketplaceNedko Nedkov 



Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdfc25dw 





Recently uploaded (20)
Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Success 


what is digital marketing and it's importance
what is digital marketing and it's importance 


10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs] 


The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf
The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf 


Best Online Learning platforms in indias
Best Online Learning platforms in indias 


What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ? 


Justin H. Portfolio Project 1 for Digital Marketing
Justin H. Portfolio Project 1 for Digital Marketing 


Oppo Smart Matting f25 pro social media campaign
Oppo Smart Matting f25 pro social media campaign 


Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptx 


Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO) 


Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumers 


VBOUT Partners Meeting Group - February 2024
VBOUT Partners Meeting Group - February 2024 


Gated Community Music Video Treatment D.U.IVAN
Gated Community Music Video Treatment D.U.IVAN 


WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf
WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf 


Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14
Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14 


Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated Websites 


Winning Target Accounts in a Cookieless Era
Winning Target Accounts in a Cookieless Era 


Report on the future of Digital Advertising in India
Report on the future of Digital Advertising in India 


Podvertise.fm - Podcast Advertising Marketplace
Podvertise.fm - Podcast Advertising Marketplace 


Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdf 








Top US Podcast Advertising Statistics You Should Know in 2023.pdf

	1. Adsy - Guest  Posting
Service
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	2. We will share  how podcast advertising is going on. You will
learn more about budgets, effectiveness, burdens, user
preferences, and more. After this, you can make informed
decisions about adding podcast advertising to your budget.
At the same time, there are approximately 464.7 million
podcast listeners worldwide. Of course, business owners and
marketers cannot leave this fact behind.
There are over 3 million
podcasts right now, so
everyone can find
something interesting.
 


	3. PODCAST AD SPENDING
AND  REVENUE
Pre-assumption - taking into account that 100 million US
citizens listen to podcasts, ad budgets will be impressive.
Podcast advertising spending in the United States from 2019 to 2024 (in...
2019 2020 2021 2022 2023 2024
3
2
1
0
Podcast ad spending in the US 2019-2024
The predicted spending will be 2.5 billion
dollars in 2024. That’s 3.5 times more than in
2020!
With 100 million permanent podcast listeners,
marketers have more chances to reach
potential customers.
Listeners view podcast ads as “memorable,
positive, and engaging.” So, no wonder we see
the following dynamics in podcast ad spending.
 


	4. Podcast ad revenue  in the US
2021-2022, by genre
According to Edison Research, the most beloved
podcast genres are as follows: Sports podcasts - 15% of revenue,
Society&Culture - 14% of revenue,
Comedy - 14% of revenue,
News - unknown % of revenue.
Nevertheless, businesses receive top
podcast advertising revenue from the
slightly other genres:
1.
2.
3.
4.
3. Society&Culture
4. True Crime
1. Comedy
2. News
5. Sports
Podcast ad revenue in the US
2019-2021, by ad type
55% of the podcast advertising revenue generate
host-read ads,
40% of the podcast advertising revenue generate
announcer-read/pre-produced ads.
How should hosts narrate your ads to deliver the
best results?
Most possibly, host-read ads show
better results as they feel more natural
and native. Moreover, brands can use a
storytelling approach to integrate
advertisements more seamlessly into
podcasts.
 


	5. 0% 10% 20%  30%
Financial services
Art, media
CPG
Retail
Pharma, healthcare
Telco
Automative
B2B
Travel, tourism
Professional services
Beverages, restaurants
Other
Podcast ad revenue in the US
2022, by industry category
What industry did receive the biggest ad
revenue last year?
According to Statista, financial services were
the most effective when receiving income
from placing ads. Art, CPG, retail, and
pharmaceutical are also in the top 5.
Alcohol (+85%).
Home goods (+81%).
Hobbies and lifestyle (+78%).
Online entertainment (+72%).
Furniture (+50%).
Magellan AI shares 5 industries that will
spend more on ads.
1.
2.
3.
4.
5.
Distribution of podcast advertising revenue in the United States in 2022, by industry
category
 


	6. People working in  marketing think
about where to put a company’s ad to
get the most results. So, we’ve
collected even more helpful
information for you.
42% of US advertisers stated that they used
over-the-top (OTT) or connected TV (CTV) for
advertising purposes,
23% of respondents stated they used in-
podcast adverting for advertising purposes.
PER LISTENER IN THE US 2022
RADIO & PODCAST AD SPENDING
Advertisers spent an average of $52.1 on
radio advertising per listener,
Advertisers spent an average of $13.7 on
podcast advertising per listener.
49% of respondents said they considered trust
in podcasting to deliver ROI to be an obstacle
to buying podcasts programmatically,
44% of the advertisers mentioned targeting.
INSIGHTS FOR
MARKETERS
USAGE OF DIGITAL ADVERTISING
IN THE US, BY PLATFORM
PODCAST ADS IN THE US 2022
LEADING OBSTACLES FOR
 


	7. 20% 40% 60%
70%
67%
66%
66%
60%
Actions  taken after hearing a product advertised in a podcast in the United States as of December 2022
Looked at the
advertiser's
website
Talked to friend
or family about
advertiser
Looked at
advertiser's
social media
Found a new
favorite brand
from the ad
Made a
purchases from
the advertiser
INSIGHTS ABOUT
CONSUMERS
Statista reports that 82% of the US adult
population listened to podcasts two years
ago. So, let’s figure out how listeners react
and percept podcast ads.
Podcast advertising
effectiveness in the US 2022
One conclusion that we can make based
on statistics is that ads on podcasts attract
listeners' attention. 70% of them head to
the advertiser's site. And that’s a lot.
Moreover, 60% of listeners even made a
purchase!
Actions taken after hearing a product advertised in
a podcast in the United States as of December 2022
 


	8. Preferred podcast ad  types
in the US 2022
48% of listeners responded that they
favored ads voiced by the show's host.
19% stated that they preferred ads that
sounded like the ones heard on the
radio.
We already know what ad types bring the
most revenue (host-read ads).
But do they match listeners' preferences?
Well, turns out that yes.
 


	9. 0% 10% 20%  30% 40%
Gen Z 28%
Millennials 42%
Gen X 33%
Baby Boomers 21%
Podcast advertising
effectiveness in the US 2022,
by generation
43% of 16+ Gen Zers have actually bought
a product after hearing it advertised in a
podcast,
44% of the 13 to 17 Gen Zers have asked
someone to buy an advertised product for
them.
According to Statista, millennials and Gen X
are the biggest cohort of buying listeners.
Yet, Adweek shares slightly different
statistics. According to it:
We advise creating ad campaigns with
younger generations in mind.
Share of podcast listeners who have purchased a
product or service because of a podcast ad in the
United States as of October 2022, by generation
 


	10. Podcast advertising
effectiveness in  the US 2022,
by ethnicity
57% white,
16% Latino,
13% African American,
4% Asian,
10% of some other background.
Based on Edison’s 2021 research, the overall
monthly podcast listeners are:
38% of Hispanic respondents,
36% of Black respondents.
At the same time, Statista reports that two
ethnicities made the most purchases after
listening to an ad:
 


	11. Podcast audiences are  really diverse
based on age, sex, and ethnicity. Now,
79% of the population know what
podcast is, and over 82% listens to
them.
Given the huge amount of people
engaging with this type of digital
media, it can become an effective
advertising platform.
Mostly statistics show that podcast
ads are effective.
 


	12. Do you want  to learn more
about digital marketing?
Check Adsy blog at:
adsy.com/blog
Try guest posting out!
Looking for other company
promotion methods?
adsy.com/marketers
 




Download Now

AboutSupportTermsPrivacyCopyrightCookie PreferencesDo not sell or share my personal informationEverand
EnglishCurrent LanguageEnglish
Español
Portugues
Français
Deutsche




© 2024 SlideShare from Scribd 





