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Can AI help marketers understand users better?

That's what we want to figure out in this presentation. 

Firstly, let's see how AI can help with personalization. Also, let's see how artificial intelligence can help with user engagement.

Sure thing, we will talk about ethical concerns regarding AI.

But overall, you need to know that more and more companies use AI in their daily activities. Read less

Read more
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to significant impact
to significant impact
 


	10. Ethical considerations and
Ethical  considerations and
future challenges
future challenges
According to the latest
According to the latest AI Marketing Benchmark Report
AI Marketing Benchmark Report,
, 61.4% of marketers
61.4% of marketers
have used AI in their marketing activities
have used AI in their marketing activities. Nevertheless, the fact that AI has
. Nevertheless, the fact that AI has
gained wide usage and popularity, you can forget about its limitations.
gained wide usage and popularity, you can forget about its limitations.
That said, we urge you to keep in mind the possible risks AI can carry.
That said, we urge you to keep in mind the possible risks AI can carry.
A vital part of AI employment is understanding that this technology is still
A vital part of AI employment is understanding that this technology is still
developing and has some pain points.
developing and has some pain points. As AI is still learning, it can make
As AI is still learning, it can make
mistakes or false judgments.
mistakes or false judgments. That’s why sometimes you need to re-check facts.
That’s why sometimes you need to re-check facts.
 


	11. Another big concern  is
Another big concern is data privacy and its protection
data privacy and its protection. That
. That
includes copyright and, hugely, - user data. For example,
includes copyright and, hugely, - user data. For example,
Entrepreneur refers to user data concerns in terms of data
Entrepreneur refers to user data concerns in terms of data
collection and processing for AI-generated content.
collection and processing for AI-generated content.
24% 19% 19%
Safety concerns
Safety concerns
about AI-powered
about AI-powered
systems
systems
19% 14%
Lack of explainability
Lack of explainability
and transparency in
and transparency in
AI-driven decisions
AI-driven decisions
Elimination of jobs
Elimination of jobs
due to AI-driven
due to AI-driven
automation
automation
Using AI to
Using AI to
manipulate people's
manipulate people's
thinking and behavior
thinking and behavior
Potential bias of
Potential bias of
AI algorithms
AI algorithms
95% of AI adopters have some sort of concerns around
95% of AI adopters have some sort of concerns around
ethical risks - with safety of AI systems selected the most
ethical risks - with safety of AI systems selected the most
Top ethical risks
Top ethical risks
 


	12. Conclusion
Conclusion
Though we still  experience AI bias, this technology will continue to
Though we still experience AI bias, this technology will continue to
evolve. Just look at the
evolve. Just look at the numbers
numbers -
- AI in marketing revenue was $15.84
AI in marketing revenue was $15.84
billion dollars in 2021 and will grow to approximately $107.5 billion by
billion dollars in 2021 and will grow to approximately $107.5 billion by
2028
2028.
.
The AI potential for digital marketing is undoubtful.
The AI potential for digital marketing is undoubtful.
AI tools are valuable for creating a top-tier customer experience.
AI tools are valuable for creating a top-tier customer experience. So,
So,
we definitely recommend doing your own research and choosing
we definitely recommend doing your own research and choosing
what tools you can use to optimize your digital marketing.
what tools you can use to optimize your digital marketing.
 


	13. Read Adsy blog
Read  Adsy blog
Email: support@adsy.com
Email: support@adsy.com
Website: adsy.com/blog
Website: adsy.com/blog
LinkedIn
LinkedIn: @Adsy Guest Posting Service
: @Adsy Guest Posting Service
Do you want to learn more about all-things marketing?
Do you want to learn more about all-things marketing?
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