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	1. Welcome to
Bloomerang Academy
Thank  you for joining us!
Please tell us where you are joining us from and what the weather is
like where you are….drop it in the CHAT!
 


	2. Join the Online  Audio or Dial in!
+1 669 900 6833
 


	3. Ask questions
Live Transcript
Share  ideas
Housekeeping
 


	4. Housekeeping
We will share  the slides and recording of this session with you via email later
today.
The resources mentioned in the session will be linked on the
Resources slide at the end of this presentation.
Any questions we are not able to answer live or in the Q&A will
be addressed after the session via a follow-up.
If you need further assistance, please reach out to
support@bloomerang.com. Our support team is amazing!
 


	5. Lauren Laski
Lauren Laski  is a Customer Success Manager at Bloomerang. She
lives in the Indianapolis area. She has 11 years of fundraising
experience for arts and human services nonprofits and is a CFRE.
Outside of Bloomerang, her passions are theater/opera, corrupting
her nieces and nephews, and her two cats.
Customer Success Manager
 


	6. Intermediate Reports &  Filters
 


	7. What we
covered in  Part
1…
1.
2.
3.
4.
Donors/Non-donors
Reporting on Interactions
Year-over-Year Giving
Cumulative Giving
5.
First-time donors
 


	8. Poll
  


	9. Agenda, Part 1
1.
2.
3.
4.
Donors/Non-donors
Reporting  on Interactions
Year-over-Year Giving
First Time donors
5.
Tax Credit Amounts
 


	10. Agenda, Part 2
1.
2.
3.
4.
Matches  Multiple Filters
Household Reports
Filter by Relationships
YOUR use cases!
 


	11. Resources
Bloomerang Knowledgebase and  Support Portal
 


	12. Want to chat?
Check  out our new chat feature!
 


	13. Thank you for  attending!
Visit our website to see more upcoming
Bloomerang Academy webinars!
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