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need to solve a problem or have a new
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Pathway –  get clear and intentional
Positioning – create a magnetic presence
Productivity – find your flow state
Prosperity – quick employer/client success
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Overwhelmed? -  Knowledge and Information Overload
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Sell
Develop personas
Story telling
Master a tool
 


	55. 55
@SmartInsights #DigitalPriorities
Hedgehog Concept
  


	56. 56
@SmartInsights #DigitalPriorities
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Positioning – create a magnetic presence
Productivity – find your flow state
Prosperity – quick employer/client success
Proficiency – commit to mastery
Productise – raise your self value
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1. What  do you know that no one else
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impact in your business or sector?
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Your Consultancy
Funnel
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Your Network  Your Work Your Life Mastermind
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team
Hiring  freelancers
& consultants
Combine
Partnerships
 


	62. 62
@SmartInsights #DigitalPriorities
Pathway –  get clear and intentional
Positioning – create a magnetic presence
Productivity – find your flow state
Prosperity – quick employer/client success
Proficiency – commit to mastery
Productise – raise your self value
People – get the right people on your bus
 


	63. 63
@SmartInsights #DigitalPriorities
Negative Positive
Negative  Positive
Negative Positive
 


	64. 64
@SmartInsights #DigitalPriorities
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