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Commissioner Marc D. Sarnoff
Chairman, City of Miami Commission
Coconut Grove continues to grow and develop into a modern, urban and walkable
destination while maintaining its distinct sense of history and unique tropical
ambiance. In 2015, the Coconut Grove Business Improvement District saw a year
of tremendous upward momentum towards reaching our mission. We continued
our efforts to make Coconut Grove an equally desirable destination for Miami’s
locals and visitors. We’re proud to watch as new businesses call Coconut Grove
home and residents and visitors alike explore the area as it continues to blossom
into a truly live, work and play neighborhood.
In 2015, we saw the Grove become a safer place. We added HD security
cameras to the area, opened the Village West Police Station, and collaborated
with multiple neighborhood partners to realize a reduction in crime in Coconut
Grove for the third consecutive year.
The future of Coconut Grove looks promising: capital improvements along
Commodore Plaza further beautified a neighborhood already so naturally lush.
The marketing efforts of 2015 were substantial; the Coconut Grove Business
Improvement District launched a new, multi-platform campaign for Coconut Grove.
This campaign tactfully merged ideas about Coconut Grove’s
image and positioned us as an area with a distinct identity
and history that is both conveniently located in the middle of
the greater Miami area and simultaneously a tucked away
and self-contained community.
While there is always more work to be done, the year was
bright with enhancements and growth within the district.
We’re looking forward to another year of continued
positivity in Coconut Grove.
LETTER FROM THE CHAIRMAN
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	5. ABOUT THE COCONUT  GROVE BID
The Coconut Grove Business Improvement District (BID) is a Board of the City of
Miami dedicated to protecting and enhancing the vitality of Coconut Grove’s
commercial core. Established in 2009 by its property owners and merchants,
the BID’s mission is to promote Coconut Grove as a world-class waterfront
commercial walking village with impeccably clean and safe streets and to create
a stronger sense of place with a compelling retail mix so that the District will
attract an increasing number of high-value customers to shop, dine and stay as
guests at our hotels.
In 2015, the BID has continued to develop a variety of programs to keep the District
clean and secure, fund marketing projects, sponsor special events, enhance the
streetscapes, make capital improvements, facilitate access to parking, foster new
business relationships and partner with local, state and national organizations.
The BID is led by a dynamic Board of Directors representing a variety of Coconut
Grove stakeholders, including elected officials, property owners, merchants and
ex-officio representatives.
coconutgrovemiamifl coconutgrovebid coconutgrovemiami coconutgrovebid
COCONUT GROVE BID ANNUAL REPORT 2015 3
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In 2015, the Coconut Grove BID continues
to keep the commercial streets of the District
attractive with over 218 flower baskets
atop our Victorian street lamp posts along
Grand Avenue,
Main Highway,
Fuller Street &
Commodore Plaza.
Each flower basket
is replaced three
times a year with
New Guinea
impatiens during
the winter months,
Burgundy Coleus
during the spring
and summer
months and Pink
Begonias in the
Fall. The Coconut
Grove BID currently maintains herbicide, weed
abatement, hedging, trimming and watering of
8,500 plants on a weekly basis.
2014 - 2015 FAST FACTS
40 Street Light Outages Reported
14 Medians Maintained on
Grand Avenue, McFarlane Road
and Main Highway
218 Decorative Flower Baskets
Maintained Year Round
98 Street Signage, Banner
Poles, Benches, Bicycle Racks
Maintained
STREET SIGNAGE
The BID currently maintains over
90+ individual pieces of signage
that consist of benches, way-
finding signs, illuminated parking
signs, banner poles and bicycle
racks throughout the District and
neighborhood entry points.
P R O G R A M S A N D S E R V I C E S
FLORAL & PLANT MAINTENANCE
PROGRAM
Visitors and locals are
drawn to the charming
beauty, historical
architecture and lush
tropical vegetation of
Coconut Grove. Through
a variety of seasonal
streetscape programs,
the BID works diligently
to support its mission to
enhance the neighborhood
and make it a beautiful
place to shop, dine, work
and live.
STREETSCAPE
Enhancing the
Grove’s Natural
Beauty
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DO YOU KNOW...
In 2015, there have been 7 custom
bike racks, 10 sidewalk benches
and a bicycle repair station installed
throughout the District to promote
local business through increased
bicycle traffic and compliment
Coconut Grove’s growing inventory
of bicycle amenities. A total of 18
bicycle racks have been installed
since 2009.
P R O G R A M S A N D S E R V I C E S
BICYCLE FRIENDLY INITIATIVES
The bicycling community is an integral part of Coconut Grove, representing
both residents and patrons of our local businesses. In a quest to make Coconut
Grove the best and safest bicycling location in Miami, the Coconut Grove
BID has implemented pedestrian and bicycle related initiatives to encourage
healthy and fun ways to explore and experience the District.
In 2015, the Coconut Grove BID and the Offices of Commissioner Marc D.
Sarnoff created a petition to support the creation of the Main Highway
dedicated bicycle lane for cyclists of all ages and abilities to safely enjoy
their Commodore Trail bicycling experience without the threat of vehicles or
pedestrians on the sidewalks.
Additionally, the Coconut Grove BID continues its partnership with Bike
Coconut Grove to provide free bicycle valet services at various District events,
including the 4th of July Fireworks Celebration at Peacock Park.
In 2015, there have been 7 custom bike racks, 10 sidewalk benches and a
bicycle repair station installed throughout the District to promote local business
through increased bicycle traffic and to compliment Coconut Grove’s growing
inventory of bicycle amenities. A total of 18 bicycle racks have been installed
since 2009.
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Since 2011, our Block by Block ambassadors have been
providing supplemental cleaning and security services
throughout the District. Such services include cleaning the
public right-of-ways, removal of graffiti, daily litter pick-up,
gum and sticker removal, and more.
A great first impression starts with the appearance of our
District. Clean streets communicate volumes about the BID’s
sense of pride, and it even affects the level of security and
behaviors in our District.
There are many tasks that are overlooked or not addressed
by the city due to limited resources, however, these high-
impact projects provide long-term change to the District and
they are exactly what Block by Block is successful at.
Although Block by Block serves over 70+ downtowns, the
company uniquely customizes programs based on the needs
of each District.
P R O G R A M S A N D S E R V I C E S
BID CLEAN TEAM
The Coconut Grove BID
is dedicated to our core
mission of creating and
sustaining a beautiful,
clean and safe place to
live, work and stroll.
Sanitation
Keeping the
District Clean
2014 - 2015
FAST FACTS
5,720 Supplemental
Cleaning Hours
3,531 Weed
Abatement Block
Faces Completed
1,604 Stickers
Removed
1,407 Instances of
Graffiti Removed
745 Street Signs
Cleaned
1,057 Bags of
Trash Hauled
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OFF DUTY POLICE SERVICE
In 2015, the Coconut Grove BID continued its
highly successful partnership with the City of
Miami Police Department. The City of Miami Police
Department provides off-duty police coverage
for the Coconut Grove BID five days a week.
Our off-duty police officers are equipped with an
Ambassador radio for efficient communication
with our safety and cleaning Ambassadors.
Additionally, our off-duty police officers are
provided with a Coconut Grove BID cellphone,
which is used by merchants to communicate
directly with each officer as needed. This
partnership is made possible by the City of Miami
Police Department in an effort to promote the efforts
of both private and public sectors within the BID.
BID Hospitality & Safety Team
The Coconut Grove BID currently provides
safety support and hospitality services to help
make the District an attractive destination for
current and prospective merchants, residents
and visitors. Since its inception in 2011, Block
by Block has provided support with well-trained
Ambassadors that are responsible for making
the District a safe destination to spend time in.
P R O G R A M S A N D S E R V I C E S
The Coconut Grove BID is
committed to ensuring public
safety. Our security
programs encompass
continuous communication
and partnerships with the
City of Miami Police
Department, Neighborhood
Resource Officers, Lieutenants
and BID merchants.
SECURITY
Creating a
Safe Environment
2014 - 2015 FAST FACTS
6,864 Supplemental Safety
Team Hours
55 Instances for Police/EMT/
EMS Assistance
6,078 Bicycle Security
Coverage Miles
13,884 Instances of
Pedestrian/Direction
Assistance
17,691 Merchant Visits
60 Requested Safety Escorts
Tour Bus Ambassador
Program
Stationed at the Welcome Kiosk
in front of CocoWalk, our Tour
Bus Ambassadors provided more
than 2,732 hours of hospitality
services including giving
directions, recommendations and
helpful information of things to
see and places to visit in Coconut
Grove. Our Ambassadors meet
and greet tour bus arrivals on
a daily basis and are always
prepared to provide assistance
to visitors and locals alike.
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The annual façade grant program is
an initiative that was started by the BID
in 2011 aimed at encouraging and
assisting business and property owners
within the District to restore and improve
their storefront appearances. In 2015,
there was a total of $233,630 worth of
improvements via six approved applicants
made possible by the façade improvement
program.
Note, since 2011, the Coconut Grove BID
partnership has administered reimbursable
grants and leveraged over $1,000,000
dollars in private investment.
In 2014, the BID Board approved
up to $250,000 for an outdoor
shutter removal grant program that
will assist BID property owners with
up to 50% of the costs associated
with the removal of Hurricane
Shutters and Outdoor Grilles within
the District.
The Coconut Grove BID’s sidewalk
improvements project along
Commodore Plaza was completed in
FY’15. As part of the improvements,
there were 15 new trees planted
to ensure a diverse tree canopy, in
addition to wider sidewalks and a
pedestrian crosswalk to encourage the
safe flow of pedestrians throughout the
corridor.
Improvements were funded by the
Offices of District II and facilitated by
the City of Miami Capital Improve-
ments Department. Please note that
the Coconut Grove BID began the
planning process via the Coconut
Grove BID’s Capital sub-Committee
in 2010 and officially broke ground
on June 7, 2014. Florida Ave, Mary
St., Virginia St. and Commodore
Plaza have been completed since the
project’s inception. Main Highway
and Grand Avenue are scheduled
to be addressed in 2016 and 2017
respectively.
In April 2014, the BID installed (10) HD
public surveillance cameras along Grand
Avenue and Main Highway with logistical
help from Sonesta Coconut Grove.
The HD camera network is currently
operational 24 hours a day, 7 days a
week and is currently being monitored by
the City of Miami Police Department.
In 2016, the Coconut Grove Business
Improvement District is scheduled to
expand to its second phase of the camera
installation project; which will call for the
placement of security cameras throughout
the boundaries of the entire District to
ensure complete coverage.
P R O G R A M S A N D S E R V I C E S
IMPLEMENTATION OF
COCONUT GROVE BID’S
NEW BRAND PLATFORM
SECURITY SHUTTER
REMOVAL – IMPACT GLASS
INSTALL GRANT INITIATIVE
SIDEWALK IMPROVEMENT
PROJECT
HD PUBLIC SAFETY
SURVEILLANCE
CAPITAL
IMPROVEMENTS
Laying a Foundation
for the Future
The Coconut Grove BID’s
Capital Committee aims
to establish welcoming
and sustainable public
improvements via our
partnership with the City of
Miami’s Capital Improvements
Department, Miami Dade
County and local stakeholders.
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GMCVB Visitor Guide/
Vacation Planner/Travel
Planner Advertisement
In 2015, the Coconut Grove BID
continued their partnership with the
GMCVB and allocated a budget
towards print media, which included
a full page color display ad and three
editorial pages in the GMCVB travel
planner, vacation planner and visitor’s
guide to further reinforce tourism
efforts to portray Coconut Grove as an
attractive and world-class destination
to shop, dine and visit.
Additionally, the Coconut Grove BID
also advertised the monthly Fashion
+ Art + Music nights, the 2nd Annual
Christmas Tree Lighting Ceremony and
the 4th of July Fireworks Ceremony
in the Miami Herald and Miami New
Times.
M A R K E T I N G & S P E C I A L E V E N T S
“Bohemia on the Bay”
Marketing Campaign
In 2015, the Coconut Grove BID
partnered with the Greater Miami
Convention and Visitors Bureau to
launch a $100,000 dollar marketing
campaign to drive traffic and engage
visitors on the MiamiandBeaches.com
and CoconutGrove.com websites. As
part of the campaign, several Coconut
Grove BID members opted-in with
special offers which appeared on the
GMCVB website. This campaign was
successful in highlighting Coconut
Grove as a unique destination
experience to local and national
tourism markets with media placements
in Budget Travel, Sherman’s Travel and
TravelSpike.
The Coconut Grove BID’s
integral mission is to
provide initiatives and
programs to support and
increase exposure of small
business and position
Coconut Grove as a unique
destination to shop, dine
and visit. This is completed
through a strategic and
integrated mix of branding,
advertising, marketing,
public relations and event
management.
Bringing People
Together
MARKETING
AND PUBLIC
RELATIONS
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CoconutGrove.com/blog
The Coconut Grove blog is a new initiative launching in early 2016.
The blog will be a branding tactic which will communicate a laid-back
bohemian personality for Coconut Grove through original posts that
aim to positively profile the neighborhood and the businesses within the
District to the rest of the world.
CoconutGrove.com
In 2015, the newly designed
CoconutGrove.com website
launched with additional
resources and information.
The website is managed and
maintained on a daily basis
by the Coconut Grove BID
staff who update the imagery,
business directory, featured
articles, events and other useful
information.
Welcome
Channel
Co-Op
In 2015, the BID
partnered with The
Welcome Channel
to bring an exciting
new co-op program
designed to reach
travelers staying in
South Florida hotels. The Welcome Channel is Miami’s premier visitor
in-room programming and is viewed in 30 hotels and over 9,500
hotel rooms. The channel video emphasized on shopping, dining and
entertainment in Coconut Grove, as well as highlighted participating
merchants.
M A R K E T I N G & S P E C I A L E V E N T S
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Social Media
Marketing
Over the years, social
media has become the
most widely used form of
communication. The BID’s
social media platforms
consistently build engagement
and relationships, which
subsequently drives new
visitors to Coconut Grove.
The BID’s social media
marketing efforts center
on creating valued content
through targeted social media
campaigns and captivating
imagery that attracts attention
and reaches thousands of
viewers on a daily basis.
WEEKLY E-NEWSLETTER
In 2015, the BID’s e-newsletter
reached over 65,000+
readers. The weekly e-newsletter
provides an
inside scoop
on where to
dine and shop
like a local,
discover events
in the District
and where to
find hidden
attractions only
Coconut Grove
has to offer.
@coconutgrovemiamifl
@coconutgrovemiami
@coconutgrovebid
Facebook: 12,300+ followers
Instagram: 5,400+ followers
Twitter: 1,750+ followers
@coconutgrovebid Pinterest: 250+ followers
S O C I A L M E D I A M A R K E T I N G
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The Grovite
The quarterly newspaper publication titled The Grovite highlights
Coconut Grove’s attractions, events, restaurants and editorial articles
from our merchants with the objective to keep locals and visitors
informed of all that is happening in the District. The newspaper is
printed and distributed by the Miami Herald to over 35,000+ homes
in major zip codes throughout Miami, including Coconut Grove,
Coral Gables, Brickell, Key Biscayne, Pinecrest and South Miami.
An additional 10,000 copies are distributed to local businesses,
office buildings and hotels within the District by our Block by Block
ambassadors.
Coconut Grove
Walking Guide
In 2015, the Coconut Grove BID is
working to produce an illustrated city
map with a full directory of merchants,
a historical narrative on Coconut Grove
and a self-guided walking tour. The map
is illustrated by a local artist, Eileen Seitz,
who also painted the three Welcome
Kiosks located in the District.
M A R K E T I N G & S P E C I A L E V E N T S
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M A R K E T I N G & S P E C I A L E V E N T S
Monthly
Calendar
of Events
Coconut Grove has a rich and extensive history, therefore, one of
the primary branding tactics used to highlight this strength has been
the design and production of a series of vintage-inspired calendar of
events. These calendars visually articulate BID events and convey a
nostalgic charm to promote Coconut Grove’s celebrated history.
PANAMA JACK BICYCLE INITIATIVE
With the support of Panama Jack, the BID
office facilitated the distribution of more than
70+ bicycles since 2013 to local hotels and
businesses to encourage bicycling throughout
the District. In 2015, the BID expanded the
program to charities, auctions and various
raffles to support BID events and Coconut
Grove’s ever-growing bicycling community. To
shine light on the success of this initiative, a
way-finding map was produced and designed
by a local ad agency – MARCA Miami – to
highlight attractions and historic landmarks in
Coconut Grove.
Over 5,000
bicycle maps
were printed and
disseminated to
participants of the
program and
interested visitors.
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M A R K E T I N G & S P E C I A L E V E N T S
Sailing Regatta sponsorships
Home of the U.S. Sailing team, Coconut
Grove is known as a premier sailing
destination in the United States. To continue its
strong commitment to the sailing community,
the BID sponsors the Orange Bowl Youth
Regatta’s “Best Sailor” trophy and contributes
sponsorships of the Miami BACARDI Sailing
Week and Columbus Day Regatta.
SAIL THE GROVE
BROCHURE
In an effort to promote
Coconut Grove’s prestigious
sailing venues and capture
the enthralling and celebrated
sailing community, the
Coconut Grove BID created
a Sail the Grove booklet that
was distributed to sailors
and visitors during Columbus
Day Regatta, Orange Bowl
Youth Regatta and the Miami
BACARDI Sailing Week.
With the participation of our
BID merchants, the brochure
offered over 30 promotions to
encourage sailors and visitors
to redeem at participating
shops and restaurants.
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Signature Events
Coconut Grove’s bayside location
is one of the most scenic and ideal
backdrops for outdoor festivals such
as the Coconut Grove Arts Festival,
Grovetoberfest and Seafood Festival,
Coconut Grove Pumpkin Patch, Mad
Hatter Arts Festival, and the King
Mango Strut parade. Each year, these
events attract hundreds of thousands
of people to the District.
With more than 350 artists from
around the world, Coconut Grove
Arts Festival is one of the nation’s
largest outdoor art festivals that
transforms the picturesque streets
of Coconut Grove into an artistic
paradise. With the evolving
popularity and trend in Miami’s
craft beer scene, Grovetoberfest
Special Event
Grant Program
With the continuation of the suc-
cessful Coconut Grove BID’s Special
Event Grant program in 2015, the
BID works to attract new events
each year to bring more visitors to
the District. Through this program,
the BID has successfully recruited
and awarded grants to the Miami
International Film Festival, Miami
Short Film Festival, Gran Fondo and
the FICPA run to name a few.
M A R K E T I N G & S P E C I A L E V E N T S
DO YOU KNOW
Special Event Grant funds are
awarded for marketing purposes
only. In the application process,
the special event organizer agrees
to ensure that the BID receives
sponsor recognition as well as
acknowledgement on marketing
collateral and press releases.
is the largest waterfront craft beer
festival in the nation. The Seafood
Festival, which occurs the day after
Grovetoberfest, also launches Miami’s
stone crab season. To complement the
high density of families surrounding
the neighborhood, the Coconut Grove
Pumpkin Patch kicks off each autumn
with an interactive celebration for the
whole community to enjoy. The Mad
Hatter Arts Festival is an all-village
affair with an antique and vintage
marketplace. In its 34th year, the King
Mango Strut is an irreverent parade
satirizing the year’s events, public
figures and celebrities.
To continue the BID’s presence in
all signature events, the BID staff
represent all merchants by providing
and distributing promotional materials
to visitors and locals alike.
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Fashion + Art + Music
Night
With the success of the 2014-
2015 program, the BID Marketing
Committee enacted a resolution to
continue the Fashion + Art + Music
Night initiative. The event occurs every
first Saturday of the month and offers
visitors and locals a cultured night with
live music and art. In 2015, the BID
partnered with
Miami New
Times and
Vita Coco to
further increase
exposure of the
neighborhood.
With the
participation
of art galleries,
boutiques and
restaurants,
this initiative
supports cultural organizations, local
music and art talent to showcase
Coconut Grove as a destination for
live entertainment.
Free Community Yoga
Since 2013, the Coconut Grove
BID has partnered with a local
business, Dharma Studio, to provide
free community yoga classes every
Tuesday night from 6:00 p.m. to 7:00
p.m. at Peacock Park. In 2015, an
additional Thursday evening class at
Peacock Park was introduced with
the support of Oxxo Care Cleaners.
Due to the growing popularity of
the classes, an additional Saturday
morning class was introduced on the
rooftop of the Mayfair Hotel & Spa.
Over 100 classes were enjoyed by
more than 8,000+ locals and visitors
in 2015.
Coconut Grove BID
Events Sponsorships
and Media Strategy
In order to gain local exposure on
BID events, the BID office produced a
local media plan with the Miami New
Times and Miami Herald to promote
events such as the monthly Fashion +
Art + Music nights, Historic Walking
& Bicycle Tours, the 3rd Annual
Christmas Tree Lighting Ceremony
and the 4th of July Fireworks
Celebration at Peacock Park.
Coconut Grove Historic
Walking & Bicycle Tours
To capitalize on Coconut Grove’s
unique and extensive history, the BID
office secured a partnership with
HistoryMiami in 2015 for its third
year of offering free historic walking
tours with celebrated historian, Dr.
Paul George. The BID also partnered
with Royal Palm Tours of Miami
to offer free historic bicycle tours
highlighting Coconut Grove’s natural
beauty with leading environmental
expert, Frank W. Schena. In 2015,
over 1,000+ locals and visitors
participated in the tours.
B I D organized events
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ST. ALBAN’S ENRICHMENT
CENTER TOY DRIVE
The Coconut Grove BID continued its
partnership with the City of Miami
District II, the Coconut Grove Chamber
of Commerce, CocoWalk, The Shops
at Sunset Place and local merchants to
facilitate a collaborative toy drive to
provide to the St. Alban’s Child Enrichment
Center in Coconut Grove and South Miami.
Over 200 children between the ages of 2
and 5 received toys at the gift presentation
ceremony held on December 15, 2015.
3rd Annual
Tree Lighting Ceremony
In collaboration with CocoWalk, the BID
facilitated and organized the 3rd Annual
Tree Lighting Ceremony which kicked off
the holiday season with great success.
Participating organizations included the
Bridgeprep Academy of Arts & Minds, Miami
Conservatory of Music, Coconut Grove Ballet
Studio and Fellowship Church. The highlight of
the event was the lighting of the tree by City of
Miami District II Commissioner Ken Russell.
3rd Annual
Fourth of July
Fireworks Celebration
The City of Miami District II office and
the Coconut Grove BID organized
and sponsored its third annual picnic
and fireworks show to celebrate the
nation’s birthday at Peacock Park.
Participating organizations included
the Fellowship Church, who provided
interactive art activities for children of
all ages and Bike Coconut Grove who
provided free bicycle valet service.
Throughout the duration of the event,
there were over 10,000+ people in
attendance.
B I D O rganized E vents
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3,011
Graffiti and
Stickers Removed
2,000+
Hours of
City of Miami
Off-Duty
Police Services
2,500
Hours of Tour Bus
Ambassador
Services Provided
3,262
Parking Spaces
Available in
the District
5,500
Hours of Safety
Ambassador
Services
2 0 1 5
N E I G H B O R H O O D
H I G H L I G H T S
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21,140
Pounds of Trash
Removed from
the District
180,000
Issues of
The Grovite
Distributed
Per Year
$260,892
in Private/Public
Improvements via
2015 Small Grant
Program
25
New Businesses
Opened
in 2015
12,045
Tour Buses
Greeted
in 2015
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Marc D. Sarnoff, Commissioner City of Miami District II
Art Noriega, Miami Parking Authority
Maria Vieira – Whalou Properties
William Rivas – Cocowalk
Sylvano Bignon – GreenStreet & Lulu’s
Monty Trainer – Coconut Grove Arts Festival
Margaret Nee – Sabal Hill
Susan Cropley – Sapient Nitro
Raymond Fort – Arquitectonica
Daniel Rutan – Residence Inn
Robert Masrieh – Sunny Investments
Catherine Hernandez – Whalou Properties
Sue McConnell – Village of Center Grove
Thomas Langone – Courtyard by Marriott
H.H. Bredemeier – H&H Jewels
Lalo Durazo – Jaguar Hospitality Group
Brittany Castro – Cocowalk
Chris Cobb – Grass River Properties
Ex-Officio Board Members
Joe Harrison – Property Owner
Scott Silver – Metro1 Properties
Donna De Michael – Bayshore Management Group
Valerie Davis-Bailey – State Farm Insurance
Coconut Grove BID Staff
Manny Gonzalez, Executive Director
Natalia Grozina, Marketing & PR Coordinator
Pedro Alberni, Projects Coordinator
Kristine Marie Perez, Marketing & PR Assistant
2 0 1 4 - 2 0 1 5 B O A R D O F D I R E C T O R S
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Coconut Grove Business Improvement District
(A Component Unit of the City of Miami, Florida)
Budgetary Comparison Schedule
Year ended September 30, 2015
Revenues:
Parking waiver and surcharge fees 589,534 669,026 79,492
Assessments 519,270 501,130 (18,140)
Sidewalk café fees 49,444 56,294 6,850
Special event supplemental fees 43,000 16,325 (26,675)
Other revenues 9,000 4,233 (4,767)
Dividends and interest on investments 200,000 193,051 (6,949)
Net depreciation in fair value of investments - (211,018) (211,018))
Total revenues 1,410,248 1,229,041 (181,207)
Expenditures:
General government 1,092,960 913,735 179,225
Special events 314,300 259,191 55,109
Total expenditures 1,407,260 1,172,926 234,334
Excess (deficiency) of revenues over 		
(under) expenditures 2,988 56,115 53,127
Appropriated fund balance (2,988)		 2,988
Net change in fund balance		 56,115 56,115
Fund balance – beginning of year		 3,783,648
Fund balance- – end of year		 3,839,763
Original and
final budgeted
amounts
Actual
amounts
Variance
with final
budget –
positive
(negative)
Audit Outcome 2014-2015
In FY’15 the Coconut Grove Business Improvement District oversaw and received a
clean financial audit with no reportable issues for the fourth consecutive year.
2 0 1 5 F I N A N C I A L S
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3390 Mary Street, #130
Coconut Grove, FL 33133
P: 305.461.5506
F: 305.461.5773
www.coconutgrove.com
This publication is made possible by the Coconut
Grove Business Improvement District staff members.
Photography credit: Pedro Alberni.
Graphic design credit: Kim A. Foster Graphic Design.
Manny Gonzalez, Executive Director
Natalia Grozina, Marketing & PR Coordinator
Pedro Alberni, Projects Coordinator
Kristine Marie Perez, Marketing & PR Assistant
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