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Since July 1st 2023 we have witnessed a major shift in the landscape with the end of Google’s Universal Analytics (GA3) platform, meaning GA3 will no longer receive any data from your website and you must migrate to Google’s new and improved platform, “GA4”. for more information, please visit: https://www.iconicdigital.co.uk/learning-centre/news-advice/navigating-the-future-the-end-of-googles-universal-analyitcs-and-the-launch-of-ga4/Read less

Read more
Business




Report
Share








Report
Share



1 of 3Download NowDownload to read offline















Recommended
Data-Driven Success.pdf
Data-Driven Success.pdfCiente 


Top 6 Google Analytics 4 Features You Need to Know - Datavinci
Top 6 Google Analytics 4 Features You Need to Know - DatavinciAishaAlShehhi14 


 Mastering GA4: How To Use The New Google Analytics Like A Pro
 Mastering GA4: How To Use The New Google Analytics Like A ProSearch Engine Journal 


GOOGLE ANALYTICS COURSE.pptx
GOOGLE ANALYTICS COURSE.pptxEcommerceGuru 


Google analytics summit 2013  in 13 slides
Google analytics summit 2013  in 13 slidesIntan Andini 


Surviving the Analytics Apocalypse_  The Death of Universal Analytics and the...
Surviving the Analytics Apocalypse_  The Death of Universal Analytics and the...In Marketing We Trust 


CEO & Co-Founder - Steve Krull, Be Found Online
CEO & Co-Founder - Steve Krull, Be Found OnlineDigiMarCon - Digital Marketing, Media and Advertising Conferences & Exhibitions 


DrupalGovCon - Taming Your Data 2023.pdf
DrupalGovCon - Taming Your Data 2023.pdfDesignHammer 










Similar to Navigating the Future The End of Google’s Universal Analytics & The Launch Of GA4 - Iconic Digital.pdf
The Creation Of Google Technology In 1996
The Creation Of Google Technology In 1996Jessica Finson 


how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...
how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...sarah david 


Measurefest - GA4 From Migration to Measurement - The Key To Success.pptx
Measurefest - GA4 From Migration to Measurement - The Key To Success.pptxSam  Thomas 


Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docx
Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docxBradRamphal 















Similar to Navigating the Future The End of Google’s Universal Analytics & The Launch Of GA4 - Iconic Digital.pdf
Advanced Google Analytics 4.0 by Aviso Digital
Advanced Google Analytics 4.0 by Aviso DigitalSumeet Mayor 


ga4.pdf
ga4.pdfJoão Manuel Correia 


ga4.pdf
ga4.pdfJoão Manuel Correia 


Data Driven Marketing
Data Driven MarketingAlbet Buddahim, CPM 










More Related Content
Similar to Navigating the Future The End of Google’s Universal Analytics & The Launch Of GA4 - Iconic Digital.pdf
The Creation Of Google Technology In 1996
The Creation Of Google Technology In 1996Jessica Finson 



how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...
how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...sarah david 



Measurefest - GA4 From Migration to Measurement - The Key To Success.pptx
Measurefest - GA4 From Migration to Measurement - The Key To Success.pptxSam  Thomas 



Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docx
Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docxBradRamphal 



Amplifi Commerce Point of View | Google Universal Analytics Beta | January 2014
Amplifi Commerce Point of View | Google Universal Analytics Beta | January 2014Brock Marion 



how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...
how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...sarah david 



Introduction to Google Analytics GA4
Introduction to Google Analytics GA4Laura Lee Dooley 



DIGITAL MARKETING COURSE IN BTM
DIGITAL MARKETING COURSE IN BTMhimanshumavi78 



Boosting Your First-Party Data Strategy: Whys & Hows
Boosting Your First-Party Data Strategy: Whys & HowsVWO 



Exploring the Benefits of VWO's Two-way Integration with Google Analytics 4
Exploring the Benefits of VWO's Two-way Integration with Google Analytics 4VWO 



Google Analytics 4 Trial Recommendation
Google Analytics 4 Trial RecommendationYisrael Segall 



Analytics Alchemy - Transform your data with GA4.pdf
Analytics Alchemy - Transform your data with GA4.pdfVenkatesa Madhan V 



Advanced Google Analytics 4.0 by Aviso Digital
Advanced Google Analytics 4.0 by Aviso DigitalSumeet Mayor 



ga4.pdf
ga4.pdfJoão Manuel Correia 



ga4.pdf
ga4.pdfJoão Manuel Correia 



Data Driven Marketing
Data Driven MarketingAlbet Buddahim, CPM 



GA4: The Game-Changing Analytics Tool
GA4: The Game-Changing Analytics ToolAlisonTaylor86 



Google Analytics 4 : The Next Generation of Digital Analytics - Benjamin Kepn...
Google Analytics 4 : The Next Generation of Digital Analytics - Benjamin Kepn...DigiMarCon - Digital Marketing, Media and Advertising Conferences & Exhibitions 



Digital Marketing Strategy Guide
Digital Marketing Strategy GuideMarketing Eye Global 



Meta: Measurement 360
Meta: Measurement 360Social Samosa 





Similar to Navigating the Future The End of Google’s Universal Analytics & The Launch Of GA4 - Iconic Digital.pdf (20)
The Creation Of Google Technology In 1996
The Creation Of Google Technology In 1996 


how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...
how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive... 


Measurefest - GA4 From Migration to Measurement - The Key To Success.pptx
Measurefest - GA4 From Migration to Measurement - The Key To Success.pptx 


Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docx
Revolutionizing Analytics- A Strategic Proposal for Google Analytics 360.docx 


Amplifi Commerce Point of View | Google Universal Analytics Beta | January 2014
Amplifi Commerce Point of View | Google Universal Analytics Beta | January 2014 


how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive...
how_to_migrate_from_universal_anaytics_to_google_analytics_4_ga4_a_definitive... 


Introduction to Google Analytics GA4
Introduction to Google Analytics GA4 


DIGITAL MARKETING COURSE IN BTM
DIGITAL MARKETING COURSE IN BTM 


Boosting Your First-Party Data Strategy: Whys & Hows
Boosting Your First-Party Data Strategy: Whys & Hows 


Exploring the Benefits of VWO's Two-way Integration with Google Analytics 4
Exploring the Benefits of VWO's Two-way Integration with Google Analytics 4 


Google Analytics 4 Trial Recommendation
Google Analytics 4 Trial Recommendation 


Analytics Alchemy - Transform your data with GA4.pdf
Analytics Alchemy - Transform your data with GA4.pdf 


Advanced Google Analytics 4.0 by Aviso Digital
Advanced Google Analytics 4.0 by Aviso Digital 


ga4.pdf
ga4.pdf 


ga4.pdf
ga4.pdf 


Data Driven Marketing
Data Driven Marketing 


GA4: The Game-Changing Analytics Tool
GA4: The Game-Changing Analytics Tool 


Google Analytics 4 : The Next Generation of Digital Analytics - Benjamin Kepn...
Google Analytics 4 : The Next Generation of Digital Analytics - Benjamin Kepn... 


Digital Marketing Strategy Guide
Digital Marketing Strategy Guide 


Meta: Measurement 360
Meta: Measurement 360 






Recently uploaded
Cracking the Employee Loyalty Code. PPTX
Cracking the Employee Loyalty Code. PPTXWorkforce Group 



Programma BLMC Ketentheater 2024 tijdens ESEF Maakindustrie
Programma BLMC Ketentheater 2024 tijdens ESEF MaakindustrieMichel van Buren 



erick cambrelen digital marketing Project number 1
erick cambrelen digital marketing Project number 1cambrelendmk 



TriStar Gold Corporate Presentation Updated February 2024
TriStar Gold Corporate Presentation Updated February 2024Adnet Communications 



Pereira-Luis-A4.pdf123412341324413413413
Pereira-Luis-A4.pdf123412341324413413413LR1709MUSIC 



Busse_Sean_MB_PB1_2024-FEBajefvchuaevv.pdf
Busse_Sean_MB_PB1_2024-FEBajefvchuaevv.pdfdabusboy5246 



Higgins_Richard_BSB_PB1_2024-02 (1).pptx
Higgins_Richard_BSB_PB1_2024-02 (1).pptxhigginsmediagroupllc 



BUSINESS DEVELOPMENT STRATEGIES BY MR GODFREY FIDOLIN MHILLU (BBA, MBA).pptx
BUSINESS DEVELOPMENT STRATEGIES BY MR GODFREY FIDOLIN MHILLU (BBA, MBA).pptxGODFREYFIDOLINMHILLU 



Finideas at Various Events in the Recent Years
Finideas at Various Events in the Recent YearsFinideasSurat 



Registrationkraft's Prime Picks: Discover our top 5 blogs
Registrationkraft's Prime Picks: Discover our top 5 blogsRegistrationkraft 



Silver One Corporate Presentation March 2024
Silver One Corporate Presentation March 2024Adnet Communications 



Carson Lokey -Personal Brand Exploration
Carson Lokey -Personal Brand Explorationcarsonlokey 



The Penta Model of Strategic Choices (summary)
The Penta Model of Strategic Choices (summary)Mihai Ionescu 



Western Alaska Minerals Corporate Presentation
Western Alaska Minerals Corporate PresentationWestern Alaska Minerals Corp. 



Monthly Social Media Update February 2024.pptx
Monthly Social Media Update February 2024.pptxAndy Lambert 



ProNail Complex Deliverable    The Uniquely Formulated Mist Spray That Suppor...
ProNail Complex Deliverable    The Uniquely Formulated Mist Spray That Suppor...sudhachengappa223 
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	1. Navigating the Future:  The End of Google’s Universal Analytics
& The Launch Of GA4
Since July 1st 2023 we have witnessed a major shift in the landscape with the end of Google’s
Universal Analytics (GA3) platform, meaning GA3 will no longer receive any data from your
website and you must migrate to Google’s new and improved platform, “GA4”. In this article,
we will explore the implications of this transition, its benefits, and how marketing directors and
professionals alike can effectively navigate the changes ahead.
Universal Analytics has been a linchpin in the digital marketing realm since its introduction in
2012 by providing invaluable insights into user behaviour, conversion tracking, and website
performance. As readers may already know, the ability to track data across various devices and
channels has empowered marketers to make informed decisions and optimise their strategies.
Key Benefits of Google Analytics 4
Cross-Platform Tracking
Marketers can now seamlessly track user interactions as “events” across websites, mobile apps,
and other digital touchpoints, enabling more accurate attribution and conversion analysis. This
marks the departure from “hit” based tracking in UA and allows you to track any type of user
interaction, including custom events that are specified by you.
Advanced Machine Learning Insights
GA4 leverages the power of machine learning to provide actionable insights, helping marketers
predict future outcomes and optimise campaigns based on data-driven recommendations.
Between predicting the likelihood of purchases, churn rate and revenue generated per user
respectively, the machine learning insights introduced in GA4 provide valuable information to
all businesses looking to grow their operations and better serve their customers.
 


	2. “Bounce Rate” vs  ”Engagement Rate”
Instead of simply measuring whether a user “stays or leaves” a landing page, GA4 tracks an
improved stat named “engagement rate”! With more comprehensive metrics available like
“engaged sessions”, “engagement rate” and “engaged sessions per user”, utilising this new
metric can guide your website and funnel tweaks with more precision than was previously
available in UA.
Privacy-Centric Approach
As privacy concerns become increasingly prominent, GA4 takes a privacy-centric approach by
anonymising and aggregating user data. First party cookies are used to track website
performance without being blocked by ad-blockers and user defined cookie preferences.
Alongside this, GA4 moves away from collecting IP addresses as was standard in UA – this
allows for respect of sensitive customer data while still providing valuable insights for
marketers.
Navigating the Transition
As marketing directors and professionals, it is essential to have a well-defined strategy when
navigating the transition from Universal Analytics to GA4. Here are some key steps to consider:
Assess Your Current Analytics Setup
Your current team have probably been using UA for a little while, and the idea of migrating to
new software might seem daunting. Assess how your team have been operating so far with UA
and identify the strong/weak points in your operations that might be impacted by learning a
new system.
Plan and Implement GA4 Tracking
Develop a comprehensive implementation plan for GA4 tracking. As of July 1st 2023, UA will no
longer be collecting data, so it is essential to create, launch and start tracking your GA4
property as soon as possible. This means adding the new GA4 tracking tag to your site (you can
use Google’s Tag Manager for this) and double-checking your tracking items to confirm that
they are tracking properly. We know this might sound complicated and we’re happy to give you
a hand – book in a call with our team for more advice.
Learn and Adapt
Invest time in understanding GA4’s features and functionalities. Ruler Analytics asked
marketers what they struggled most with about GA4, and in both cases, a quarter of users
 


	3. reported difficulties with  reporting (30%) and the steep learning curve (24%) associated with
the new platform. Explore the available resources, such as Google’s documentation and online
courses, to upskill your team and leverage GA4’s full potential. Stay updated with new updates
and features released by Google to adapt your strategies accordingly.
In Summary
The end of Google’s Universal Analytics platform marks a significant milestone in the digital
marketing world. Embracing the transition to Google Analytics 4 opens doors to a more
comprehensive and insightful analytics solution. By adopting a customer-centric approach,
harnessing cross-platform tracking, leveraging advanced machine learning insights, and
maintaining a privacy-centric mindset, marketing directors and professionals can navigate this
transition successfully.
As the industry continues to evolve, it is imperative to remain at the forefront of digital
marketing trends. Embrace the shift, leverage the opportunities that GA4 brings, and continue
to innovate in the pursuit of marketing excellence. At Iconic Digital, this is what we do for our
clients and we’re happy to extend that service to you; Book a free marketing audit with us
today and continue to grow your business – we’re rooting for you!
Please visit: https://www.iconicdigital.co.uk/learning-centre/news-advice/navigating-the-
future-the-end-of-googles-universal-analyitcs-and-the-launch-of-ga4/
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