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	1. Statisticsin
marketing
Department of Economics,  Entrepreneurship and
BusinessAdministration
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	2. Statistics are applied  in marketing
to identify market trends, and to
measure and evaluate the potential
and success of marketing
programs.
 


	3. The secret to
successful  marketing
The secret to successful marketing is to
identify the target market accurately and to
use effective marketing communications
channels and tactics to reach it. Statistics can
help the marketer achieve both of those goals
as well as evaluate the success of the
marketing effort and provide data on which to
base changes to the marketing program
 


	4. Data Source
The most  basic use of statistics in marketing is as a source
of data. Statistics provide demographic information such as
the number of potential customers in a geographical area,
their ages, income levels and consumer preferences. Used
as part of competitor analysis, statistics can identify the
major competitors, their market share and trends in the
longevity of their products. Industry sector data helps
marketers understand the trends governing supply and
demand of the product category and fluctuations in its
popularity. Item 1 Item 2 Item 3 Item 4 Item 5
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	5. Market Tracking
Statistics are  applied in market tracking to measure
customer satisfaction, brand loyalty and support, and to
assess the relationship of the marketer’s company with
its customers. To implement a market-tracking
program, the marketer needs access to company as well
as industry statistics. The tracking program then
analyzes the sales statistics across all brands in the
market to ascertain which brand enjoys the highest
levels of customer support and loyalty.
 


	6. Cross-sell
Parameters
Marketers use statistics  on household
parameters to target buyers for customized
promotions or to cross-sell secondary products.
 


	7. Thank
You
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