



Submit Search


Upload
Meaning and Importance of Tourism-PT1.pdf
•
0 likes•21 views

S
ssuseracd7e6Follow
meaning and importance of tourismRead less

Read more
Travel




Report
Share








Report
Share



1 of 24Download NowDownload to read offline

























































Recommended
Meaning And Importance Of Tourism 
Meaning And Importance Of Tourism University of Johannesburg 


Meaning and Importance of Tourism
Meaning and Importance of TourismAngela Francisco 


Variables of tourism and hospitality
Variables of tourism and hospitalityVyncentMaferdFundale1 


Tourism ( Importance of Tourism )
Tourism ( Importance of Tourism )Mike Joseph 


Tourism
TourismSabin Joseph 


The meaning and Importance of Tourism
The meaning and Importance of TourismKimberly Alfaras 


HPRINTOUR Lesson 1   tourism defined
HPRINTOUR Lesson 1   tourism definedMervyn Maico Aldana 


Chapter 1
Chapter 1JC 







More Related Content
Similar to Meaning and Importance of Tourism-PT1.pdf
Chapter-1.pptx
Chapter-1.pptxFaeldinMaeF 



Important terminology in tourism
Important terminology in tourismRenu Malra 



Introduction_to_Tourism_and_Hospitality.pptx
Introduction_to_Tourism_and_Hospitality.pptxAtul Sharma 



Nature of Tourism as an Industry
Nature of Tourism as an IndustryCris dela Peña 



Introduction_to_Tourism_and_Hospitality.pptx
Introduction_to_Tourism_and_Hospitality.pptxmackymonteblanco1 



Concept of Tourism
Concept of TourismMadurai Kamaraj University 



Tourism management fundamentals
Tourism management fundamentalsSajan N. Thomas 



Chapter 1.pptx
Chapter 1.pptxSharmineOrosco1 



BBA 1st sem basic of tourism unit 2.pptx
BBA 1st sem basic of tourism unit 2.pptxYuvrajsinghParmar5 



Introduction to Tourism
Introduction to TourismClarice Kangut 



Travel business industry
Travel business industryMashkhurbekMaksudov1 



Concepts of travel &amp; tourism         
Concepts of travel &amp; tourism         Endalamaw Kindie 



Unit 4 TNT products and services
Unit 4 TNT products and serviceseyetee 



2nd Chapter Tourism and Travel Service
2nd Chapter Tourism and Travel Servicevenkatesh yadav 



Tourism products
Tourism productsVIJENDER NOONWAL 



Nature-of-Tourism-Scrbd.ppt
Nature-of-Tourism-Scrbd.pptAlvin Cacho 



Chapter 5 tour operator, tour markets and tour destination
Chapter 5 tour operator, tour markets and tour destinationsyetepie Dynis 



ITFT-Tourism Geography
ITFT-Tourism GeographyHimkiran Maunta 



The tourism marketing environment
The tourism marketing environmentRezean Marie Fernandez 



ELEMENTS OF TOURISM INDUSTRY.pptx
ELEMENTS OF TOURISM INDUSTRY.pptxDr. Moumita Poddar 





Similar to Meaning and Importance of Tourism-PT1.pdf (20)
Chapter-1.pptx
Chapter-1.pptx 


Important terminology in tourism
Important terminology in tourism 


Introduction_to_Tourism_and_Hospitality.pptx
Introduction_to_Tourism_and_Hospitality.pptx 


Nature of Tourism as an Industry
Nature of Tourism as an Industry 


Introduction_to_Tourism_and_Hospitality.pptx
Introduction_to_Tourism_and_Hospitality.pptx 


Concept of Tourism
Concept of Tourism 


Tourism management fundamentals
Tourism management fundamentals 


Chapter 1.pptx
Chapter 1.pptx 


BBA 1st sem basic of tourism unit 2.pptx
BBA 1st sem basic of tourism unit 2.pptx 


Introduction to Tourism
Introduction to Tourism 


Travel business industry
Travel business industry 


Concepts of travel &amp; tourism         
Concepts of travel &amp; tourism          


Unit 4 TNT products and services
Unit 4 TNT products and services 


2nd Chapter Tourism and Travel Service
2nd Chapter Tourism and Travel Service 


Tourism products
Tourism products 


Nature-of-Tourism-Scrbd.ppt
Nature-of-Tourism-Scrbd.ppt 


Chapter 5 tour operator, tour markets and tour destination
Chapter 5 tour operator, tour markets and tour destination 


ITFT-Tourism Geography
ITFT-Tourism Geography 


The tourism marketing environment
The tourism marketing environment 


ELEMENTS OF TOURISM INDUSTRY.pptx
ELEMENTS OF TOURISM INDUSTRY.pptx 






More from ssuseracd7e6
Alcoholic Beverages.pdf
Alcoholic Beverages.pdfssuseracd7e6 



Planning.pdf
Planning.pdfssuseracd7e6 



Beff PT2.pdf
Beff PT2.pdfssuseracd7e6 



fieldtrip.pdf
fieldtrip.pdfssuseracd7e6 



Travel Docs PT1.pdf
Travel Docs PT1.pdfssuseracd7e6 



Sea Survival.pdf
Sea Survival.pdfssuseracd7e6 



Fusion Cuisine.pdf
Fusion Cuisine.pdfssuseracd7e6 



CRS and GDS.pdf
CRS and GDS.pdfssuseracd7e6 



Fish & Seafood PT 1.pdf
Fish & Seafood PT 1.pdfssuseracd7e6 



Cake Deco.pdf
Cake Deco.pdfssuseracd7e6 



Beef PT1.pdf
Beef PT1.pdfssuseracd7e6 



Managing Front Office.pdf
Managing Front Office.pdfssuseracd7e6 



Disability as Diversity Factor.pdf
Disability as Diversity Factor.pdfssuseracd7e6 



Beef PT1.pptx
Beef PT1.pptxssuseracd7e6 



Event Set-up.pptx
Event Set-up.pptxssuseracd7e6 



DISCRIMINATION.pptx
DISCRIMINATION.pptxssuseracd7e6 



Singaporean Cuisine.pdf
Singaporean Cuisine.pdfssuseracd7e6 



TYPES OF EVENT.pdf
TYPES OF EVENT.pdfssuseracd7e6 



DISCRIMINATION.pdf
DISCRIMINATION.pdfssuseracd7e6 



Pork.pdf
Pork.pdfssuseracd7e6 





More from ssuseracd7e6 (20)
Alcoholic Beverages.pdf
Alcoholic Beverages.pdf 


Planning.pdf
Planning.pdf 


Beff PT2.pdf
Beff PT2.pdf 


fieldtrip.pdf
fieldtrip.pdf 


Travel Docs PT1.pdf
Travel Docs PT1.pdf 


Sea Survival.pdf
Sea Survival.pdf 


Fusion Cuisine.pdf
Fusion Cuisine.pdf 


CRS and GDS.pdf
CRS and GDS.pdf 


Fish & Seafood PT 1.pdf
Fish & Seafood PT 1.pdf 


Cake Deco.pdf
Cake Deco.pdf 


Beef PT1.pdf
Beef PT1.pdf 


Managing Front Office.pdf
Managing Front Office.pdf 


Disability as Diversity Factor.pdf
Disability as Diversity Factor.pdf 


Beef PT1.pptx
Beef PT1.pptx 


Event Set-up.pptx
Event Set-up.pptx 


DISCRIMINATION.pptx
DISCRIMINATION.pptx 


Singaporean Cuisine.pdf
Singaporean Cuisine.pdf 


TYPES OF EVENT.pdf
TYPES OF EVENT.pdf 


DISCRIMINATION.pdf
DISCRIMINATION.pdf 


Pork.pdf
Pork.pdf 











Meaning and Importance of Tourism-PT1.pdf

	1. The Meaning and
Importance  of
Tourism
 


	2. Definition of
Tourism
  


	3. DEFINITION
OF
TOURISM:
• “Sum of  the phenomenaand
relationships arisingfrom the travel
andstay of non- residents,insofar as
they donot leadto permanent
residenceandarenot connectedto
anyearningactivity.” –Hunzikerand
Krapf of Berne University,
Switzerland.
 


	4. • “Tourism isthe  temporary short-term
movementof peopleto destinationsoutside the
placeswherethey normallyliveandwork and
their activities during their stay at these
destinations.” – Tourism Society in Britain.
• “Tourism maybe defined in terms of
particular activitiesselectedbychoiceand
undertakenoutsidethe homeenvironment.”–
Reformulatedbythe Tourism Society in Cardiff.
 


	5. • “The activities  of the personatravelling to
andstaying in placeoutside their usual
environment for not morethan one
consecutiveyearfor leisure,businessand other
purpose.” -UNWTO
 


	6. Burkart and
Medlik cited
five  main
characteristics
of tourism:
Tourism is a combination of
phenomena and
relationships.
Two essential elements:
Dynamic element (The
journey) and the Static
element (The stay).
The journey and stay are to
and from destinations
outside the place of
residence and work.
 


	7. • The movement  to destinations
istemporary and short-term.
• Destinations arevisited for
purpose not connected with
paidwork, that is, not to be
employed and not for business
or vocational reasons.
 


	8. MEANING OF TOURIST:
•  “ A tourist isapersonwho, visits a
country other than that in which he
usually resides for a period of at least
24 hours.” –TheLeague of Nations in
1937.
• “ A visitor asanyperson visiting a
country other than that of earning
money.” – The United Nations
Conference onInternationalTraveland
Tourism in 1963.
 


	9. Differentiate Tourist from
Excursionists
  


	10. Two Classes of  visitors:
Tourists: Temporary visitors
staying at least 24 hours,
whose purpose could be
classified as: Leisure,
Business, Family, Mission and
Meeting.
Excursionists: Temporary
visitors staying less than 24
hours in the destination
visited and not making an
overnight stay, including
cruise travelers but
excluding travelers in transit.
 


	11. Various Elements of  Travel
 


	12. Four Elements of  Travel:
• Four basic elements that have been
used as criteria for defining travelers
and/or tourists.
 


	13. Distance
“A measure that  has been used to
distinguish travel away from home is the
distance traveled on a trip.”
A trip is defined as “each time a person
goes to a place at least
100 miles away from home and returns.”
Travelers, on this bases, are individuals
who travel
at least 100 miles in one direction from
home.
 


	14. Length of Stay  at Destination
The definition of tourist and excursionists
are proposed by the WTO is largely teased
on length of stay.
Tourists are temporary visitors who make at
least one overnight stay while Excursionists
are temporary visitors who do not stay
overnight in the country that they visit.
 


	15. For business purposes,
it  is important to
know where people
live.
Residence of the Traveler
 


	16. Purpose of Travel
Can  be divided into seven:
1. Visiting friends and relatives
2. Conventions, seminars, and meetings
3. Business
4. Outdoor recreation – hunting, fishing, boating and camping
5. Entertainment – sightseeing, theater, sports
6. Personal – family, medical, funeral, wedding
7. Others
 


	17. Nature of a  Tour
 


	18. The Nature of
a  Tour
• Domestic Tourism – travel
taken exclusively within the
national boundariesof the
travels;ers country.
• International Tourism –the
movement of people across
international boundaries.
 


	19. Continuation…
• A packagetour,  sometimescalled
inclusivetour isan arrangementin
whichtransport andaccommodation
is bought bythe tourist at an all-
inclusive price and the price of the
individualelementscannot be
determined by the purchaser
himself.
 


	20. Continuation…
• The tour  operator who organizes the
package tour purchasestransport andhotel
accommodationinadvance, usuallyobtaining
theseat alowerpricebecauseheisbuying them
in bulk.
• Hesellsthe tours individuallyto tourists direct or
through travel agents. On the other hand, an
independent tour is oneinwhichthe tourist
buys these facilities separately, either making
reservations in advance through a travel
agent or en route during his tour.
 


	21. Continuation…
• Tourists purchasing  package tours may
do so on the basisof either individualor
group travel. An independent
inclusive tour isone in which the
tourist tour he travels in the company
of another tourist.
• The abbreviations IIT andGIT areused
for individual inclusive tour and group
inclusive tours respectively.
 


	22. Tourist Product and
Destination
  


	23. The Tourist
Product
• Tourist  Product
• this consist of what the tourist
buy.
• Combination of what the
tourist does at the
destination and the services
he uses during his stay.
 


	24. Characteristic of Tourist  Product
• Service
• Intangible item
• This includes a high degree of trust on the part of the buyer
• Psychological in its attraction
• Strange environment, culture, heritage, intangible benefits such as
atmosphere and hospitality
• Tends to vary in standard and quality
• Unequal standard and equal standard
• Supply of the product is fixed
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