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	1. Introduction of Tourism  and Hospitality
Marketing
&
Characteristics of the Tourism Industry
PREPARED BY : RODEL S. HINTAPAN
 



	3. Introduction
Marketing is the  process for getting a company’s
product or service out to consumers.
Tourism and hospitality marketing is how
segments of the tourism industry such as
transportation, hotels, restaurants, resorts,
amusement parks, and other entertainment and
accommodations businesses promote their
products or services.
 


	4. The following summarizes  the 3 main components
of the marketing concepts:
1. Customers’ needs/wants/demands- the focus of
the marketing concept is to satisfy customer’s
needs, wants, and demands
2. Profitability- companies aim to generate profits by
satisfying their customer’s demands better than
their competitors;
3. Integrated marketing- marketing is concerted
effort from all personnel within a company.
 


	5. Tourism and hospitality  are
service industry, therefore a
different approach is required for
its implementation
The special features of tourism
and hospitality marketing are ….
 


	6. Characteristics of
the Tourism
Industry
  



	8. Boracay Shoreline
  


	9. Intangible: Looking at  the photograph will
never equate to the experience of having
one’s hair blown by the wind, feeling the
sun’s penetrating heat while basking on it,
and hearing the roar of the motorboat.
This is why the word of mouth is highly
effective means of promoting tourists
destinations.
 


	10. Parasailing in Boracay
  


	11. Inseparable: Inseparable of  the
guests and product or services.
Since what is being sold is the
experience, the product and the
consumer cannot be in different
places.
 


	12. Variable
  


	13. Variable: the tourism  experience is likely to
be different depending on when the
product is availed, who is one with, and
how the service providers deliver the
service at the time of consumption.
 


	14. Perishable
  


	15. Perishable: airline and  restaurant
seats, hotel rooms, and function
rooms are perishable products. For
example, if the rooms are unoccupied
during that day then that’s a lost for
the company.
 


	16. Seasonal
  


	17. Seasonal: seasonality does  not
refer to seasons of the year or the
weather conditions. It also refers
to behavioral patterns of the
travel market.
 


	18. Substitutable
  


	19. Substitutable: with new  destinations emerging and
competing in the global marketplace, one
destination can easily be substituted for another
destination. When a new restaurant opens, the old
favorites are relegated to second choice. However,
identifying one’s competitive advantage and a
unique selling proposition may help make a
tourism product less substitutable.
 


	20. Tourism as a  high involvement product
 


	21. Tourism as a  high involvement product
Decision making in the purchase of tourism
products is considered to be of high involvement.
Tourism products of high involvement mean that
there is a greater degree of thought or study
involved prior to the purchase.
Expensive, complex, and unrepeatable are
characteristics of high involvement.
 


	22. Expensive product-go through  a long and detailed
process of canvassing and comparing of brands,
suppliers, and product features- one would surely make
detailed comparisons before finalizing any purchase.
Consumers may find complex products difficult to
purchase. Travel packages can be considered complex
mainly due to the variety of products and services
available.
The unrepeatable nature makes it a “once in a lifetime”
purchase. High cost of travel may not be repeated
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