



Submit Search


Upload
20 year hypermarketing plan.pdf
•
1 like•12 views

S
ssuser9b490aFollow
for markmaRead less

Read more
Marketing




Report
Share








Report
Share



1 of 20Download NowDownload to read offline

















































Recommended
A51 Nerecina.pdf
A51 Nerecina.pdfMadelineNerecina1 


A51 Nerecina.pdf
A51 Nerecina.pdfMadelineNerecina1 


A51 SM Amadeo 20 Yr Marketing Plan.pptx
A51 SM Amadeo 20 Yr Marketing Plan.pptxShirley731173 


A51 Villegas, Angela_My 20 Year Marketing Plan
A51 Villegas, Angela_My 20 Year Marketing PlanAngela Villegas 


Dr. Lily Chua. 20-yr Personal Marketing Plan
Dr. Lily Chua. 20-yr Personal Marketing PlanLiliaSerranoChuaMDFP 


A51 - 20 Year Highly Personal High Performance Marketing Plan of Shiela Mae R...
A51 - 20 Year Highly Personal High Performance Marketing Plan of Shiela Mae R...ShielaMaeRillo 


v97 Motel, Katherine: 20 Year Highly Personal High Performance Marketing Plans
v97 Motel, Katherine: 20 Year Highly Personal High Performance Marketing PlansKatherineMotel1 


v97 Motel, Katherine: 20 Year Highly Personal High Performance Marketing Plans 
v97 Motel, Katherine: 20 Year Highly Personal High Performance Marketing Plans KatherineMotel1 










Similar to 20 year hypermarketing plan.pdf
A51 JDT 20 YR Marketing Plan.pdf
A51 JDT 20 YR Marketing Plan.pdfJuanitoTaamor 


A51 Divine Grace Llovido.pdf
A51 Divine Grace Llovido.pdfDivineGraceLlovido 


I_A51_20 Year Marketing Plan_Franco Evangelista.pdf
I_A51_20 Year Marketing Plan_Franco Evangelista.pdfFrancoEvangelista1 


A51 20 Year Plan_ yourHRBP RK.pdf
A51 20 Year Plan_ yourHRBP RK.pdfR Kho 










Similar to 20 year hypermarketing plan.pdf
A52 1 min Video
A52 1 min VideoAprilJoySobrevega 


A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ...
A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ...AprilJoySobrevega 


20 Year Highly Personal,High Performance Marketing Plan 
20 Year Highly Personal,High Performance Marketing Plan AnitaPabalay 


A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdf
A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdfRowenaMagat3 










Similar to 20 year hypermarketing plan.pdf
Mhosaka20 yr mrktplan
Mhosaka20 yr mrktplanMark Angelo Hosaka 


A51 Czarhing Ng 20 Year Plan.pdf
A51 Czarhing Ng 20 Year Plan.pdfCzarhinaNg 


20 Year Personal Marketing Plan - Mark Ymana.pdf
20 Year Personal Marketing Plan - Mark Ymana.pdfMarkYmana1 


A51 Powerpoint: Go, Stephanie Anne
A51 Powerpoint: Go, Stephanie AnneStephanieAnneGo1 










Similar to 20 year hypermarketing plan.pdf
P&P1 - Personal Brand Exploration
P&P1 - Personal Brand Explorationcaracharles 


A51_20Y Marketing Plan_Aaron San Miguel.pdf
A51_20Y Marketing Plan_Aaron San Miguel.pdfAaronMarkSanMiguel 


Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptx
Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptxDonteParker2 


A51_Buentipo 20 Year Plan_Final.pdf
A51_Buentipo 20 Year Plan_Final.pdfEJBuentipo 










More Related Content
Similar to 20 year hypermarketing plan.pdf
A51 JDT 20 YR Marketing Plan.pdf
A51 JDT 20 YR Marketing Plan.pdfJuanitoTaamor 



A51 Divine Grace Llovido.pdf
A51 Divine Grace Llovido.pdfDivineGraceLlovido 



I_A51_20 Year Marketing Plan_Franco Evangelista.pdf
I_A51_20 Year Marketing Plan_Franco Evangelista.pdfFrancoEvangelista1 



A51 20 Year Plan_ yourHRBP RK.pdf
A51 20 Year Plan_ yourHRBP RK.pdfR Kho 



A52 1 min Video
A52 1 min VideoAprilJoySobrevega 



A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ...
A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ...AprilJoySobrevega 



20 Year Highly Personal,High Performance Marketing Plan 
20 Year Highly Personal,High Performance Marketing Plan AnitaPabalay 



A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdf
A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdfRowenaMagat3 



Mhosaka20 yr mrktplan
Mhosaka20 yr mrktplanMark Angelo Hosaka 



A51 Czarhing Ng 20 Year Plan.pdf
A51 Czarhing Ng 20 Year Plan.pdfCzarhinaNg 



20 Year Personal Marketing Plan - Mark Ymana.pdf
20 Year Personal Marketing Plan - Mark Ymana.pdfMarkYmana1 



A51 Powerpoint: Go, Stephanie Anne
A51 Powerpoint: Go, Stephanie AnneStephanieAnneGo1 



P&P1 - Personal Brand Exploration
P&P1 - Personal Brand Explorationcaracharles 



A51_20Y Marketing Plan_Aaron San Miguel.pdf
A51_20Y Marketing Plan_Aaron San Miguel.pdfAaronMarkSanMiguel 



Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptx
Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptxDonteParker2 



A51_Buentipo 20 Year Plan_Final.pdf
A51_Buentipo 20 Year Plan_Final.pdfEJBuentipo 



2007   dbs - workshop 1
2007   dbs - workshop 17explorers Limited 



20 yr marketing plan
20 yr marketing planMARY JACQUELINE MONES, CPA, MBA 



A51 Patrick Ogilvie 20 Year Highly Personal High Performance Marketing Plan.pdf
A51 Patrick Ogilvie 20 Year Highly Personal High Performance Marketing Plan.pdfCharlesPatrickOgilvi 



20 year Hyper2 Marketing plan of vCoach Bong De Ungria
20 year Hyper2 Marketing plan of vCoach Bong De UngriaAteneo Graduate School of Business 





Similar to 20 year hypermarketing plan.pdf (20)
A51 JDT 20 YR Marketing Plan.pdf
A51 JDT 20 YR Marketing Plan.pdf 


A51 Divine Grace Llovido.pdf
A51 Divine Grace Llovido.pdf 


I_A51_20 Year Marketing Plan_Franco Evangelista.pdf
I_A51_20 Year Marketing Plan_Franco Evangelista.pdf 


A51 20 Year Plan_ yourHRBP RK.pdf
A51 20 Year Plan_ yourHRBP RK.pdf 


A52 1 min Video
A52 1 min Video 


A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ...
A51 Powerpoint: 20 Year Highly Personal High Performance Marketing Plans for ... 


20 Year Highly Personal,High Performance Marketing Plan 
20 Year Highly Personal,High Performance Marketing Plan  


A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdf
A51 For Students  Downloadable 20 Year Plan Template 12.22 ROWENA MAGAT.pdf 


Mhosaka20 yr mrktplan
Mhosaka20 yr mrktplan 


A51 Czarhing Ng 20 Year Plan.pdf
A51 Czarhing Ng 20 Year Plan.pdf 


20 Year Personal Marketing Plan - Mark Ymana.pdf
20 Year Personal Marketing Plan - Mark Ymana.pdf 


A51 Powerpoint: Go, Stephanie Anne
A51 Powerpoint: Go, Stephanie Anne 


P&P1 - Personal Brand Exploration
P&P1 - Personal Brand Exploration 


A51_20Y Marketing Plan_Aaron San Miguel.pdf
A51_20Y Marketing Plan_Aaron San Miguel.pdf 


Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptx
Parker_Donte_DegreeAbbreviation_PB1_2023 April.pptx 


A51_Buentipo 20 Year Plan_Final.pdf
A51_Buentipo 20 Year Plan_Final.pdf 


2007   dbs - workshop 1
2007   dbs - workshop 1 


20 yr marketing plan
20 yr marketing plan 


A51 Patrick Ogilvie 20 Year Highly Personal High Performance Marketing Plan.pdf
A51 Patrick Ogilvie 20 Year Highly Personal High Performance Marketing Plan.pdf 


20 year Hyper2 Marketing plan of vCoach Bong De Ungria
20 year Hyper2 Marketing plan of vCoach Bong De Ungria 






Recently uploaded
Report on the future of Digital Advertising in India
Report on the future of Digital Advertising in IndiaSocial Samosa 



10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]Search Engine Journal 



Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated WebsitesAnton Shulke 



Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptxhqyfxsvkhb 



Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO)UmeshChandra385380 



The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf
The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdfInsightsSuccess4 



Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Successshailendratanwar06 



Justin H. Portfolio Project 1 for Digital Marketing
Justin H. Portfolio Project 1 for Digital Marketingjhayes932 



Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdfc25dw 



Performance Max Session From PubCon Vegas 2024
Performance Max Session From PubCon Vegas 2024Navah Hopkins 



What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ?new Vision 



Gated Community Music Video Treatment D.U.IVAN
Gated Community Music Video Treatment D.U.IVANmllivingston 



Fear and Loathing Google in Las Vegas - Lily Ray SEO Presentation 2024
Fear and Loathing Google in Las Vegas - Lily Ray SEO Presentation 2024Lily Ray 



Media Training 101: Discover the Basics of Being a Spokesperson
Media Training 101: Discover the Basics of Being a SpokespersonNapierPR 



The Canvas of Creative Mastery Newsletter_February 2024
The Canvas of Creative Mastery Newsletter_February 2024AmirYakdi 



Advance Digital Marketing Online Program - ODM.pdf
Advance Digital Marketing Online Program - ODM.pdflokesh2murugesan 



Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumersNiveditha Achandira 



How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days
How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 DaysSearch Engine Journal 



D2C Advantage X Toolkit MMA Global & Publicis Commerce
D2C Advantage X Toolkit MMA Global & Publicis CommerceSocial Samosa 



Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx
Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptxlrojas21 





Recently uploaded (20)
Report on the future of Digital Advertising in India
Report on the future of Digital Advertising in India 


10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs] 


Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated Websites 


Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptx 


Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO) 


The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf
The Visionary Leaders Making Waves In Mobile Connectivity,2024.pdf 


Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Success 


Justin H. Portfolio Project 1 for Digital Marketing
Justin H. Portfolio Project 1 for Digital Marketing 


Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdf 


Performance Max Session From PubCon Vegas 2024
Performance Max Session From PubCon Vegas 2024 


What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ? 


Gated Community Music Video Treatment D.U.IVAN
Gated Community Music Video Treatment D.U.IVAN 


Fear and Loathing Google in Las Vegas - Lily Ray SEO Presentation 2024
Fear and Loathing Google in Las Vegas - Lily Ray SEO Presentation 2024 


Media Training 101: Discover the Basics of Being a Spokesperson
Media Training 101: Discover the Basics of Being a Spokesperson 


The Canvas of Creative Mastery Newsletter_February 2024
The Canvas of Creative Mastery Newsletter_February 2024 


Advance Digital Marketing Online Program - ODM.pdf
Advance Digital Marketing Online Program - ODM.pdf 


Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumers 


How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days
How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days 


D2C Advantage X Toolkit MMA Global & Publicis Commerce
D2C Advantage X Toolkit MMA Global & Publicis Commerce 


Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx
Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx 











20 year hypermarketing plan.pdf

	1. www.linkedin.com/jennicaarana
Character. Competence. Purpose.
20  Year High Performance, Highly Personal
Marketing Plan for StorytellHR Jen
Jennica Arana
 


	2. www.linkedin.com/jennicaarana
9 Mandatory Elements  for Highly Personal,
High Performance 20 Year Marketing Plans
1. Cover page with theme + Unique Selling Proposition
2. Z in Pictures
3. StorySelling Outline
4. Vision/Mission with your USP
5. Product Portfolio/Roles
6. Personal Brand
7. Marketing Plan for Life
8. Compare now vs. 20 years
9. My Winning Outcome (Z)
 


	3. www.linkedin.com/jennicaarana
My Z: Purpose  at the heart of excellence in
pictures
 


	4. www.linkedin.com/jennicaarana
High Performance Highly  Personal Gameplan
to Excel with Purpose
A. Daily Rounds
1. My purpose
2. 30-60-90 Plan
3. 360 Feedback
4. Self Check-In
B. End in Mind
Driving success thru
Character
Competence
Purpose
 


	5. www.linkedin.com/jennicaarana
I align daily…
VISION/MISSION
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By using my empathy,
communication and strategic
skills and talents
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Data-driven solutions & insights
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“Expertise without integrity is empty,
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