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Real Estate Marketing Global strategies & solutions from TREDIC Marketing.pdf

	1. All enquiries should  be directed to TREDIC Corporation:
Building 3, Chiswick Park, 566 Chiswick High Road, Chiswick, London W4 5YA, United Kingdom.
Tel: +44 (0) 208 849 5646 Fax: +44 (0) 208 899 6001 Email: jharris@trediccorporation.com Web: www.trediccorporation.com
TREDIC is regulated by the RICS Registered in England and Wales No. 07617700.
Global strategies & solutions from TREDIC Marketing
Real Estate Marketing
Marketing | Branding | Design | PR | Comunications
www.trediccorporation.com
TM
 


	2. Given the increasingly  competitive
nature of the primary emerging and
developed markets within which
TREDIC operates, the ability to
successfully present our partners
and clients companies, their various
businesses & special purpose
vehicles, their projects, developments,
investments and their executive teams
and service offerings are becoming
ever more important.
Substantial production values
TREDIC
MARKETING
Marketing
 


	3. Marketing
TREDIC
MARKETING
TREDIC’s marketing team  cover every
major marketing, communications and
public relations discipline and offer
carefully targeted marketing advisory
services to our partners and clients in
both the public and private sectors, and
across all asset classes.
TREDIC MARKETING services include:
1. Marketing, Communications & PR
2. Digital & Design services
3. Event management
Driving sales
 


	4. Real Estate Marketing,
Communications
&  Public Relations
advisory
TREDIC has a highly experienced and
dedicated marketing, communications
and public relations (PR) team. The team
works closely with our clients & partners to
strategize, create and implement every stage
of their marketing plan. From initial strategy
creation, branding and positioning, audience
targeting, the creation of advertising
campaigns through to design, digital
services, promotional activity and production
of sales and marketing material.
TREDIC
MARKETING
 


	5. TREDIC’s advisory services:
1.  Development of multi-channelled strategic marketing
campaigns
2. Development of strategic communications & PR
campaigns
3. Creation of all marketing materials
4. Creation of all public relations materials
5. National & international press exposure & media relations
6. Event & exhibition management
7. Website design, search optimization & online
communications strategy
8. Media planning, buying & advertising placement
9. Providing the critical link between our clients and their
target audience:
• The public & Investors,
• Partners & federal & local Government
• Tenants, occupiers & the media,
• Employees & interest groups
10. Communicating our partners and client’s messages
through:
• Press releases & conferences
• Employee briefings
• Exhibitions & industry awards
11. Copyright & corporate publishing
12. Public affairs management & strategy:
• Political lobbying on behalf of the client organisation
or their project
• Advising on Government structures and systems
• Communications programmes in support of detailed
business planning
13. Email marketing campaigns
14. Media planning and buying
TREDIC
MARKETING
Building brands
 


	6. Typical Unit Layout
•  Elevator Lobby and Gallery each 6’ 6” x 19’ 6”
• Great Room (East and South) 48’0” x 23’6”
• Master Bedroom (East and North) 22’ 6” x 23’ 6”
• Master Bathroom (North) 18’ 0” x 41’ 6”
• Walk-In Closets 8’ 0” x 19’ 0” and 8’ 0” x 14’ 6”
• Bedroom No. 2, No. 3, No. 4 (West) 13’ 0” x 16’ 6”
• Family Room (West and South) 14’ 6” x 21’ 0”
• Kitchen and Breakfast Room (South) 18’ 6” x 41’ 6”
• Utility/Service Room with a Full Bath 13’ 0” x 13’ 6”
Bernardo Fort Brescia
LImIted edItIOn LIvIng
Spacious residences with over 7,600 square feet of livable space, 5,515 interior square feet, feature floor-to-ceiling glass walls which frame the
dramatic ocean and 360 degrees of unobstructed views. Living spaces are flooded with light and air from sunrise to sunset.
Note: PlaNs, materials aNd sPecificatioNs are subject to architectural aNd other revisioNs at the sole discretioN of the develoPer, builder or architect, or as may be requested by law. floor PlaNs showN are Not to aNy Particular scale. all dimeNsioNs are measured to the
exterior bouNdaries of the exterior walls, corridor walls aNd to the ceNterliNe of iNterior demisiNg walls aNd may vary from the descriPtioN aNd defiNitioN of the “uNit” set forth iN the declaratioN. all dimeNsioNs are aPProximate, aNd all floor PlaNs aNd develoPmeNt PlaNs
are subject to chaNge. equal housiNg oPPortuNity. oral rePreseNtatioNs caNNot be relied uPoN as correctly statiNg rePreseNtatioNs of the develoPer. for correct rePreseNtatioNs, make refereNce to the documeNts required by sectioN 718.503 florida statutes, to be furNished
by the develoPer to a buyer or lessee. Not aN offer or solicitatioN where Prohibited by state statutes. all others are subject to the terms aNd coNditioNs of aNy sales or reservatioN agreemeNt with the develoPer. availability aNd Prices of resideNces are subject to
chaNge without Notice. we are Pledged to the letter aNd sPirit of u.s. Policy for the achievemeNt of equal housiNg oPPortuNity throughout the NatioN. we eNcourage aNd suPPort aN affirmative advertisiNg aNd marketiNg Program iN which there are No barriers to obtaiNiNg
housiNg because of race, color, religioN, sex, haNdicaP, familial status or NatioNal origiN. PlaN draw Not to scale.
EQUAL HOUSING
OPPORTUNITY
Atlantic Ocean
Elec.
Room
Elevator
Lobby
6’ 6” x 19’ 6”
2.0 x 6.0 m
Gallery
6’ 6” x 19’ 6”
2.0 x 6.0 m
Utility Room
13’ 0” x 13’ 6” / 4.0 x 4.1 m
Terrace
Terrace
Terrace
Terrace
Kitchen
18’ 6” x 41’ 6”
5.7 x 12.7 m
AC
AC
AC
AC
WIC
Hers
8’ 0” x 19’ 0”
2.4 x 5.8 m
WIC
His
8’ 0” x 14’ 6”
2.4 x 4.6 m
CL
CL
CL
Bedroom #4
13’ 6” x 16’ 6”
4.1 x 5.1 m
Bedroom #3
13’ 0” x 16’ 6”
4.0 x 5.1 m
Bedroom #2
13’ 0” x 16’ 6”
4.0 x 5.1 m
Master
Bedroom
22’ 6” x 23’ 6”
6.9 x 7.2 m
Master
Bath
18’ 0” x
41’ 6”
5.5 x 12.7 m
Bath
Bath
Bath
Great Room
48’ 0” x 23’ 6”
14.6 x 7.2 m
Breakfast Room
Powder
Family Room
14’ 6” x 22’ 0”
4.5 x 6.7 m
107’-9”
-
32.84
m
71’-8” - 21.84 m
91’-8” - 27.94 m
87’-8”
-
26.72
m
Bath
N
LIMITED EDITION LIVING
FLOOR
PLAN
Tel: +44 (0) 208 849 5646
Fax: +44 (0) 208 899 6001
Email: jharris@trediccorporation.com
Web: www.trediccorporation.com
6
Real Estate Digital &
Design advisory
Digital is the future of real estate marketing
and an integral communications channel in its
own right. Rarely in emerging markets do we
find that our partners and clients are using the
full potential of digital to raise visibility, grow
revenues, improve profitability and achieve
other development goals. TREDIC partners
with our clients to solve these issues and to
create digital strategies that build competitive
advantage and enhance organisational and
development success.
TREDIC
MARKETING
Foreword 3
Summary 4
Residences 5
Floor Plan 6
Key features 7
Facilities 8
Example units 9
Location 10
Next Steps 11
LIMITED EDITION LIVING
Tel: +44 (0) 208 849 5646
Fax: +44 (0) 208 899 6001
Email: jharris@trediccorporation.com
Web: www.trediccorporation.com
CONTENTS
Page
2
LIMITED EDITION LIVING
All enquiries should be directed to TREDIC Corporation:
Building 3, Chiswick Park, 566 Chiswick High Road, Chiswick, London W4 5YA, United Kingdom.
Tel: +44 (0) 208 849 5646 Fax: +44 (0) 208 899 6001 Email: jharris@trediccorporation.com Web: www.trediccorporation.com
39 MAGNIFICENT SINGLE FLOOR OCEAN FRONT RESIDENCES
REGALIA: 19505 Collins Avenue, Sunny Isles Beach, Florida 33160, USA
Spacious residences with more than 706.1m² of livable space, 512.4m² interior, 195.1m² exterior, feature floor-to-ceiling glass walls framing
the dramatic ocean and 360 degrees of unobstructed views. Living spaces are flooded with light and air from sunrise to sunset.
Prices range between $7.5 to $30 million US dollars.
Completion estimated autumn 2013
 


	7. TREDIC’s Real estate
digital  & design advisory
services include:
1. Designing and building websites
2. Creating online marketing platforms
3. Designing & implementing electronic newsletters
4. Creating viral marketing campaigns
5. Advertising production
6. Online PR campaigns
7. Social media
8. Search technology & search engine optimization
9. Film, photography, visuals & fly trough’s
10. Full corporate, project & brand identity including:
• Logos, colour schemes, business cards,
brochures, flyers & event stands
• Posters, leaflets, stationary, corporate gifts
and annual report design
TREDIC
MARKETING
Creating experiences
 


	8. Real Estate Event
advisory
TREDIC  provides real estate event
and project management services
to a range of partners and clients,
including developers, investors and
the professional practices. We
handle stand-alone events as well
as long running campaign events.
Our events programme covers the
planning, budgeting, creation, logistics,
promotion and complete follow-up
according to our partners and client’s
needs.
TREDIC
MARKETING
Communicating effectively
 


	9. TREDIC’s advisory
services include:
1.  Venue sourcing
2. Planning & implementation
3. Awards ceremonies
4. Development launches
5. Project launches
6. Public exhibitions
7. Press conferences
8. Real estate seminars
9. Event PR & marketing
10. Branding
11. Graphic design & visuals
TREDIC
MARKETING
Engaging customers
 


	10. Tel: +44 (0)  208 849 5646 Fax: +44 (0) 208 899 6001 Email: jharris@trediccorporation.com Web: www.trediccorporation.com
For more information contact TREDIC Corporation:
Jason Harris - CEO
jharris@trediccorporation.com
Ross Vickers - Marketing Director
rvickers@trediccorporation.com
Building 3, Chiswick Park, 566 Chiswick High Road, Chiswick, London W4 5YA, United Kingdom.
Tel: +44 (0) 208 849 5646
Fax: +44 (0) 208 899 6001
Web: www.trediccorporation.com
www.trediccorporation.com
Next Steps
TREDIC
MARKETING
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