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USA
4100 ha – 24%
96,000 tons
Brazil
500 ha – 3%
12,000 tons
Uruguay
180 ha – 1%
2,500 tons
South Africa
2060 ha – 12%
57,000 tons
Europe
3800 ha – 22%
110,000 tons
Australia
1600 ha - 9%
66,000 tons
New Zealand
450 ha – 2.5%
18,000 tons
Argentina
1240 ha – 7%
30,000 tons
Chile
3000 ha – 18%
70,000 tons
46 % north hemisphere
54% south hemisphere
Total planted end
of 2011: 17.000 ha Total estimated
production in 2011:
460,000 tons
Japan
2011 Planting & Production
estimates: Source IPLA & WAPA
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