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Faye's list presentation pdf

	1. Welcome to “Faye’s  List”
A Resource Targeted to Boomers for
Entertainment Options just for them.
Susan Smith /2017
 


	2. Current on-line entertainment  options available to Baby Boomers,
as well as to older generations, remain markedly and comparatively
limited in scope and nature.
There exists an established, robust and specified user need
(aggregate and targeted site - “Faye’s List”) for this demographic of
Boomers and Silent Generation that is focused to their entertainment
needs since it is not readily available to them.
Problem StatementProblem Statement
Hypothesis / Project Statement
 


	3. User Research
  


	4. - I had  to first research and assess the User Needs and the requirements of such a site.
- My research plan included interviews with a total of 8 people resulting in 5 usable 	
	interviews.
-	 3 of these people did not make the initial screening process.
- The group interviewed was comprised 2 men / 3 women, aged 51 to 79.
- Research Plan included some telephone as well as in-person interviews utilizing a
	 discussion guide, questionnaire, audio recordings, phone captioning, information
	 verification and validation (active listening), documented feedback, and analysis and
	 assessment, resulting in valuable data to explore and assess User Needs of a targeted
	 aggregate site for boomers and silent generation.
Research Plan & Methodology
 


	5. • 		 Baby  Boomers seeking on-line alternative entertainment options targeting 	
		 their specific User needs as well as older generations (Silent Generation).
• 		 Who they are (Demographics):
• 		 Born between 1946 to 1964 (current age range is 52 to 70).
• 		 49% Male / 51% Female.
• 		 Feel they are somehow special / want to be different / buck tradition.
• 		 Grew up in era of great economic growth until the late 70’s.
• 		 Grew up during great technological and cultural change.
• 		 Love of media, especially TV, Radio, Music and Concerts.
• 		 Tend to have short patience / frustration with complexity of
		web/apps/ads.
• 		 Desire for simplicity and concise functionality.
• 		 Desire for fast, direct answers with minimal clicks to get there.
Target Audience
 


	6. Persona
- Did not  grow up with computer technology
- Early boomers grew up during beginning
of Television and Cable Era.
- Massive range of technical literacy within
Boomer demographic
- Baby Boomers tend to be impatient with
technology
- At times they feel that the web / technology
is a mixed blessing
TECHNOLOGY
MOTIVATIONS
- Feel they are special / Want to be different
- Desire simplicity and directness
- At times can be stubborn and perhaps set
in their ways
- Desire for simplicity and concise functionality
- Love of Media, especially Television, Radio,
Music and Concerts.
- Tend to have short patience and frustration
with complexity of web and aps
David Muller / Boomer
"I like the internet.
It's a fantasic resource.
I don't know how we
ever did without it.
However, it is not my life.
When I want to find
somehing I want to do this
in the fastest, most efficient
way possible without having
to hunt around or deal with
constant distractions, ads,
or links to other places
where I do not want to go!"
AGE
SEX
OCCUPATION
STATUS
LOCATION
ARCHETYPE
63
Male
Manager
Divorced
Denver, CO
Boomer
GOALS
FRUSTRATIONS
/ PERSONALITY
David is a Chicago transplant and has lived
in Denver for over 20 years. He loves skiing,
TV, politics, music and movies. He did not
grow up with the Internet and so prefers to
use it for find ing very specific information.
He is impatient and as no use for trolling
multiple sites for information or dealing with
distractions that waste his time - Simplicity
and functionality are priority with him.
BIO
DEMOGRAPHIC
- Born between 1946 - 1964
- Current age is range from 52 to 70 years
- Great technological and cultural change
- 49% Male / 51% Female
- Highly analyzed, targeted group
- Grew up in era of great econimic growth
until late seventies
- Tends to have short patience and frustration
with complexity of web and aps.
- Informational overload / Hard to focus on
what’s important.
- Limited time and patience for the complexity
of web/aps
- Lack of online entertainment options for them
1. Concise, clean look and feel; simple, interface
with minimal clutter/ads with clear and efficient
navigational features.
2. Targeting specific to their needs for fun and
entertainment options.
3. Minimized Informational overload to focus on
what is important. Keep it simple.
4. They would like push promps for reminders
for upcoming events specifically for them.
 


	7. Persona
- Did not  grow up with computer technology
- Early Silents grew up after WW2 and during
the dawn of of Television and Cable Era.
- Massive range of technical literacy.
- Silent Generation tend to be impatient with
technology.
- At times they feel that the web / technology
is a mixed blessing.
TECHNOLOGY
Meryl Streep / Silent Generation
"I like the internet.
It's a fantasic resource.
I don't know how we
ever did without it.
However, it is not my life.
When I want to find
somehing I want to do this
in the fastest, most efficient
way possible without having
to hunt around or deal with
constant distractions, ads,
or links to other places
where I do not want to go!"
AGE
SEX
OCCUPATION
STATUS
LOCATION
ARCHETYPE
72
Female
Acress
Divorced
Los Angeles
Silent Gen
MOTIVATIONS
- Feel they are special / Want to be different
- Desire simplicity and directness
- At times can be stubborn and perhaps set
in their ways
- Desire for simplicity and concise functionality
- Love of Media, especially Television, Radio,
Music and Concerts.
- Tend to have short patience and frustration
with complexity of web and aps
/ PERSONALITY
Meryl is a an Academy award winning
actress for over 20 years. She loves the arts,
politics, music and movies. She did not
grow up with the Internet and so prefers to
use it for finding very specific information.
She is impatient and as no use for trolling
multiple sites for information or dealing with
distractions that waste his time - Simplicity
and functionality are priority with her.
BIO
DEMOGRAPHIC
- Born between 1923 and early 1940's
- Current age is range from 71 - 94 years
- Great technological and cultural change
- 43% Male / 57% Female
- between the get-it-done G.I.s and the vocal
"world-changing" Boomers.
FRUSTRATIONS
- Tends to have short patience and frustration
with complexity of web and aps.
- Informational overload / Hard to focus on
what’s important.
- Limited time and patience for the complexity
of web/aps
- Lack of online entertainment options for them
GOALS
1. Concise, clean look and feel; simple, interface
with minimal clutter/ads with clear and efficient
navigational features.
2. Targeting specific to their needs for fun and
entertainment options.
3. Minimized Informational overload to focus on
what is important. Keep it simple.
4. They would like push promps for reminders
for upcoming events specifically for them.
 


	8. Competitive
Analysis
  


	9. Objectives
• 		 An  Aggregate site serving as an Entertainment Resource targeted specifically to boomers
		 and their needs.
• 		 Site to address stated and desired needs / goals of Boomer User such as:
			 • 		 Targeting customized options from various sites and other informational resources
					 specific to their needs / goals.
			 • 		 Simpler Interface with clear and efficient navigational features.
			 • 		 Concise, clean look and feel with minimized clutter and ads.
			 • 		 Eliminate getting lost in layers by offering link to Home Page on all pages.
			 • 		 Keep it Simple: Minimized informational overload - and lost time - in order to focus
					 on what is important and in a timely manner.
			 • 		 Further time-savers by employing pushes/prompts “Heads Up” for reminders on
					 what is really important to them.
 


	10. Key TakawaysKey Takaways
•  		 Severe void of on-line entertainment options available to Boomers;
• 		 Most sites targeted exclusively to younger generations, not aggregate,
		 and do not offer reviews or critiques on events relevant to them.
• 		 Most Boomers did not grow up with the benefit of ANY web or computer technology.
• 		 Direct correlation exists between age and openness towards technology - in general:
		 Pattern: Earlier boomers less technically literate than late boomers.
• 		 Massive range of technical literacy exists within entire boomer demographic inclusive
		 of all three Boomer Groups (early / mid / late) due to lack of exposure until later in 			
		 life (early 30s to late 40s).
• 		 They like the Web / Internet and technology in general, but it is not their focus in life.
• 		 Keep it Simple and Clean! Tend to have short patience / frustration with complexity 			
		 and depth of the Web, Apps, clutter and ads can at times be overwhelming and taxing.
• 		 Boomers desire simplicity, efficiency and the fastest, most direct route to an answer/
		 information they seek.
 


	11. User Goals
• 		  Targeting customized options from various sites and other informational resources
		 specific to their needs / goals.
• 		 Simpler Interface with clear and efficient navigational features.
• 		 Concise, clean look and feel with minimized clutter and ads.
• 		 Eliminate getting lost in layers by offering link to Home Page on all pages.
• 		 Keep it Simple: Minimized informational overload - and lost time - in order to focus
		 on what is important and in a timely manner.
• 		 Further time-savers by employing pushes/prompts “Heads Up” for reminders on
		 what is really important to them.
 


	12. Design Recommendations
•		 Find  fun events / activities targeted to individual profile with suggested prompts.
•		 Incorporate automated “Heads Up” notification features based on individualized interests.
•		 Suggest an “aggregate” all-encompassing entertainment site with links to other targeted sites.
•		 Feature a linked calendar to show upcoming fun customized to that user’s needs.
•		 Feature and name sections by interest such as “Faye on Film,” “Faye on Felines,” etc.
		 to capture interest and inspire interactivity on an ongoing basis.
•		 Provide on-line analytics reflecting current and active demographics of users within boomer 			
		 range that participate on this new site.
•		 Provide various blogs focused on specified events.
•		 Profile suggestions: 	
•		 Provide basic information: Demographic information featuring age, sex, profession, education, 	
		and location.
•		 Feature a section describing interests and desires.
•		 Questions? Passions, interests what they seek.
•		 Interests they have.
•		 Must be uncluttered, clean interface with maximized efficiency and simplicity.
 


	13. User Story, User  Flow,
Prototypes and Features
 


	14. User Story
  


	15. Originally
14 areas
of interest.
Final  version
will have
9 areas
of interest.
User Flow
 


	16. Site Map
  


	17. Insights Derived from  Open Card Sort
The results were extremely different from what I expected. I thought the categories I had
chosen were very obvious and the groupings were self-explanatory. I even thought this
might be a redundant exercise. It proved to be a surprise how different users had varying
thought processes than I. (how could they, since I think very logically!)
What I learned from Open Card Sorts:
Since my potential future Users dictated newer and differing categories (which I had not
anticipated) as well as their way of regrouping – their choices directly and radically affected
my Site Map as well as reallocated and restructured the navigation within the prototype site.
I learned that you could not assume that people think just like you do. What is obvious to
you is not necessarily obvious to your potential users and that in order to have a successful
web site; you must take user’s input quite seriously - and faithfully integrate their ideas
into your site map and navigation – and not assume anything! This was a surprisingly
insightful exercise for me and I learned much from it.
 


	18. Sketches
  


	19. Paper Prototype -  17 screens
 


	20. Wire Frame
Prototype
9 pages
  


	21. High Fidelity
Prototype
9 pages
  


	22. Feature Prioritization
  


	23. Major Features /  RationaleMajor Features / Rationale
• 		 Aggregate site targeted specifically to Boomers with customized areas of interest
		 offered in 9 distinct categories: Film and Movies, Concerts, Symphony, Opera,
		 Pets (felines for now), Ballet, Books, Art, and Shows.
			• 		 Rational: No aggregate site available for boomers specifically.
			 • 		 Rational: Competitors offer ticket buying, general entertainment sites with no targeting
					 and no	customization, little to no pushes/prompts based on personalized interests.
• 		 Concise, clean and elegant look and feel; simple interface with minimal clutter with clear,
		 efficient navigational features.
			• 		 Rational: Boomers have little time or patience to troll the web, need maximized efficiency
					 to find what they want fast and painlessly without confusing links to nowhere, ads
					and clutter.
• 		 Triggered prompts/pushes “Heads Up” to remind User of specific upcoming events in 			
		 either email and/or link to their calendar.
			• 		 Rational: Another time save for Boomers to minimize their time on the web by automating pushes
					 to them based on customized wants/needs.
 


	24. Constraints & ConcernsConstraints  & Concerns
• 		 Technological: Investigation of best possible method to build such an effective
		 aggregate site. Next Step: I must Research aggregate site best practices.
• 		 Content: Ever-changing and increased number of categories: How to research
		 and post information with limited time / include public blog for added
		content interest?
• 		 Time Issues: Effective time management for this project.
• 		 How to establish Faye’s List as “the site to reference for Baby Boomers”
• 		 How do you gauge interest and sustained commitment to this new site?
• 		 Legal implications: What can I include for a critique without facing possibility
		 of libel charges?
 


	25. Feedback / Iterations  / What was learned
• 		 Per User’s Request, linkage is supposed to link back to previous page. However I’ve learned 		
	 	 that this feature must be coded separtely to be a true “Dynamic Click-able Site.” Meaning 				
		 that my on site back arrows are limited as to what direction they can point to / User will
		 have to be taught how to click browser back arrow until this can be resolved. Many older
		 users are unaware of browser back-clicking and think the only back arrow is on site itself.
• 		 When sharing you link with future users for feedback within In-vision, unless you want active 		
	 	 alterations made by user providing feedback (via the email links), only use the link labeled
		 “public share link.” This link allows for comments, but NOT alterations to your site.
• 		 When sharing your link via In-vision, there is a strong need to educate testers / future users
		 that in order for them to give any feedback on your site, they first be instructed to click the
		 lower right button of screen to “enable comments.” Otherwise people don’t know how to
		 proceed with their comments and you will get a low response rate.
• 		 When designing any aspect of a prototype, you can not just assume that people think just 			
	 	 like you. What is obvious to you is not necessarily obvious to your potential users and that
		 in order to have truely successful UI / UX, you must take User’s input quite seriously - and
		 literally and design from their perspective! into your site map and navigation – and not make 		
		 any assumptions.
 


	26. Minimum Viable Product  / RecapMinimum Viable Product / Recap
• 		 “Aggregate” site targeted specifically to Boomer’s / User’s needs and demographic
		 for purpose of entertainment and fun options based on customized areas of interest
		 offered in 9 distinct categories: Film and Movies, Concerts, Symphony, Opera,
		 Pets (felines for now), Ballet, Books, Art, and Shows.
• 		 Keep it Simple: Concise, clean look and feel with succinct and efficient navigational
		 features with the shortest, most direct path and minimal clicks to goals.
• 		 Simple interface with minimized clutter/ads to focus on what’s important!
 


	27. There is a  great and established need for a site such as
	 “Faye’s List” since - based on my research there is nothing 			
	 similar to this site aimed at boomers and older generations.
	
	 I am excited by the potential and future of such a site and
	 I hope you will be as well.
									Thank You for your consideration!
Questions?Questions?
 


	28. Welcome to “Faye’s  List”
https://invis.io/C2A4O028N
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