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This talk will explore the differences and similarities in product management practices between technology companies and legacy companies. Drawing on experiences gained from working at a major tech firm and a legacy company, attendees will gain valuable insights into how product management approaches differ across industries. Additionally, the talk will provide guidance on how to navigate the transition between the two, as more non-tech companies embrace product management. This is a must-attend session for product managers seeking to deepen their understanding of the nuances of product management practices in different industries.Read less
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