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This document summarizes the findings of a survey on how product and marketing teams collaborate on experimentation to drive growth. Some key findings include:
- Leading organizations have strong alignment between product-led growth (PLG) and marketing-led growth (MLG) strategies. They use a single experimentation platform across teams.
- Experimentation, both in features and on the web, significantly increases the likelihood of strong growth. Top teams use both types of experimentation.  
- Developers play a key role in experimentation programs at leading organizations. They are more likely to see developers as critical to experimentation success.Read less
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