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	1. MARKETING
SKILLS
Presented By
Chinyere Ovuede
  


	2. Introduction
 In these  challenging times, marketing has a critical role
to play in the success or failure of a business.
Marketers, now more than ever before, are needed to
monitor changing client and consumer behavior, identify
new opportunities and threats, and provide strategic
input to successfully guide their companies through the
tough times ahead.
As one of the most dynamic, constantly changing
professions, right at the
forefront of business, marketing has much to offer you if
you are looking for a
lasting and rewarding career.
 


	3. What is marketing?
  Marketing is putting the right product in the right
place, at the right price, at the right time for the
right people, by the right people
 


	4. What skills do  employers look for?
 Good communicator: Strong communication is
essential for marketers. If you are unable to
communicate information or messages clearly with
colleagues, it’s doubtful whether you will be able to
create effective communications for clients or
customers. Good speaking and writing skills are
essential to the career advancement of marketers.
Proposals and strategies are to be well written
down by a good marketer.
 


	5. What skills do  employers look for?
(Contd)
 Creativity: Creativity and analytical skills are also
vital. If you are involved in advertising
campaigns you will need to demonstrate a creative
flair, whilst those working in
market research must show strong analytical abilities.
Ability to organize and plan. Common to all marketers,
whatever field they are in, is the need for excellent
organizational and planning skills. Developing
integrated campaigns or producing a comprehensive
marketing strategy requires good time management
skills and
the ability to prioritize your workload effectively.
 


	6. What skills do  employers look for?
(Contd)
 Knowledgeable: Marketers should have good product
knowledge. This will aid in effective marketing. It boosts
your confidence when you know the products at your
finger tips. You should not limit yourself to the products
alone; a good marketer knows little of every
business/thing.
 It is not enough to know your products, the ability to
relate with people is key for effective marketing.You
start selling your products to people you know. How
can you sell to someone you cannot relate with, on his
level?
 


	7. Where to start
  Almost anyone with good common sense,
reasonable interpersonal skills, and a
quick mind can start a career in marketing. Start
from where you find yourself; your neighbourhood,
church, family and friends.
 


	8. Marketing Skill Set
  1. To strengthen your ability to think well. It is
expected that a marketer should think well. At all times
you are expected to think clearly, logically, creatively
and ethically about business (in general) and marketing
(in particular).
 2. To strengthen your ability to make decisions.
Decision-making skills are always in demand in business.
Throughout the course you are expected to apply
decision-making skills to the analysis and solution of
marketing problems.
 


	9. Marketing Skill Set  (contd)
 3. To strengthen your ability to speak and to write. Good speaking and
writing skills are essential to the career advancement of business people.
You will have ample opportunity to practice communicating marketing
ideas through presentation of oral and written marketing strategies.
 4. To strengthen your ability to apply your marketing knowledge and
skills. Businesses expect that a marketing college graduate can apply the
marketing knowledge and skills learned in college to real situations.
Throughout this course you will be applying your marketing knowledge and
skills to real organizational situations through in-depth analysis of
marketing problems. The project method will strengthen your ability to
analyze both the quantitative and qualitative dimensions of a marketing
problem. The project method will also give you an understanding of how
marketing varies in different organizations and industries.
 


	10. Marketing Skill Set  (contd)
 5. To strengthen your ability to do research. Knowing when and
how to do research is essential to success in business. You research to
increase your knowledge of companies, industries, products and
consumers. Such research is essential to being well prepared in
marketing.
 6. To strengthen your ability to ask questions. Good business
people learn to ask good questions. Asking good questions hones the
mind. It may also help avoid disastrous marketing strategies. In this
class, there are two purposes for the questions you are expected to
ask. First, by asking questions you improve your personal ability to
understand and analyze marketing problems. Second, by asking
questions you help strengthen your peers’ ability to handle questions.

 


	11. Marketing Skill Set  (contd)
 7. To strengthen your ability to be passionately persistent. Success
doesn’t just happen. It is made by those so passionately persistent that they
will not accept failure. Never take ‘NO’ for an answer in marketing.
Passion is a learned attitude and persistence is a learned behavior.
Together they will serve you well in life and your career.
 8. To strengthen your ability to work in a team. Teamwork is essential
to the success of businesses. Even one-owner businesses must team with
other businesses to succeed. Teamwork will also be essential to your success
in marketing.
 9. To strengthen your ability to report to a boss. Virtually every
businessperson has a boss and must work hard to meet the expectations of
the boss. In marketing, the customer is always our boss. As your professor in
this training, I am your boss and I have high expectations!

 


	12. & GOD BLESS  YOU FOR LISTENING
THANK YOU
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