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	1. 2023
Snapshot of TW  Consumer
Behaviors November 2023
The focus of data:
 E-ICP Database: Health supplement Vitamin/Minerals Consumption Analysis
 E-invoice Data: Lutein Sales amount analysis
 New consuming behavior following up
Releases on November 31, 2023
 


	2. PART 1
Health supplement
Vitamin/Minerals
Consumption  Analysis
EOL Group/E-ICP Eastern Integrated Consumer Profile 2023
Data Collection: June-August, 2022
Research Subject: Men and women at the age of 13~64
Sampling Method: Stratified sampling (select 56 main cities and use quota sampling based on the age and gender ratio)
Interview Method: Door-to-door Interview
Sampling Error: With a confidence level of 95%, the sampling error is ± 2.9%
 


	3. EOL Group x  Macromill Weekly Index Asia Weekly Survey of Consumer Values and Behavior in Taiwan, 500 male and female consumers at the age of 20-59 in Taiwan; conducted by: EOL embrain
Online Member Survey (November 2023)
1
Nearly 20% of consumers every week
are buying the healthy food or health supplement
Based on the EOL long-time tracking survey, the consumers who would like to buy “healthy food/ health supplement” this week take a stable proportion, with nearly
20% of consumers having the purchase intention.
Observing the sales peak in the past two years, it can be seen that it is on May 202, which is also the peak time of the outbreaking of the confirmed cases.
From the long-term perspective, healthy food and health supplements are in rigid demand, with one in every five consumers willing to purchase them in the future.
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Healthy food/ health supplement Tracking of weekly purchase intention
20%
27%
© Eastern Online Co., Ltd.
 


	4. Source: EOL Group  Eastern Integrated Consumer Profile (EICP) 2023
2
Nearly 50% of consumers take vitamin/minerals products recently
Female consumers have a higher proportion of taking health supplement
Based on the data survey of EOL Group E-ICP Eastern Integrated Consumer Profile 2023, in the past three months, 48% of consumers have taken vitamin/mineral health
supplements, with one in every two Taiwanese public being health supplement users.
From the perspective of gender, female consumers take a higher proportion, with over 50 percent(54%) of them taking the health supplement recently, while male
consumers with nearly 40 percent (42%). Female consumers have a higher proportion to “eat for the health”.
The top 5 brands of “vitamin/minerals” health supplement that consumers have taken recently are: ALINAMIN EX PLUS, Nature Made, Centrum, STRESSTABS, and
Centrum Silver.
Surrounded by those import brands, Centrum is the Taiwanese brand with higher usage.
女
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有吃
沒有吃
Consumers who have taken vitamin/mineral
health products in the past three months.
48%
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54%
Brands of vitamin/minerals health supplements taken
by consumers in the past three months
© Eastern Online Co., Ltd.
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其他維他命
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Source: EOL Group Eastern Integrated Consumer Profile (EICP) 2023
3
70% of consumers take “multivitamins” most,
followed by “Vitamin B”, with over 20% of consumers use it.
Among various types of vitamins, which is the one used by the most consumers? Baes on the data, “multivitamins” are the type most
consumers take regularly (67%), followed by the individual vitamin B, as 21% of consumers choose to take vitamin B products in life.
Analyzing the age of vitamin B users further, the 30s and the 40s take the largest proportion, followed by the 50s.
The Vitamin B users mainly gather at the older working age, which indicates that the Vitamin B marketing focuses on “working fatigue”
and “office worker”, being the accurate ethnicity.
21%
67%
Vitamins/Minerals products consumers usually take
28%
27%
11%
24%
© Eastern Online Co., Ltd.
Multivitamins
Individual vitamin B
Calcium
Vitamin+minerals (e.g. vitamin C+
calcium, vitamin B +iron)
Individual vitamin C
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Other vitamins
Age distribution of Vitamin B users
Take
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Take Vitamin B
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	6. Source: EOL Group  Eastern Integrated Consumer Profile (EICP) 2023
4
Male consumers in their 30s and female consumers in their 40s
spend NTD 1,139 in purchasing vitamin B monthly on average.
Estimating from the data in E-ICP Eastern Integrated Consumer Profile 2023, consumers spend NTD 1,139 in purchasing vitamin B products monthly on average.
Analyzing the vitamin B consumer profile, it can be seen that female consumers make up 54% proportion in the total users, which is higher than that of males; additionally,
nearly 60% of vitamin B consumers are in Northern Taiwan.
From the perspective of gender and age, the male target customers are mainly in their 30s while the female target customers are mainly in their 40s and 50s.
It can be seen that gender and age are the factors influencing health product consumption. The necessities of different consumer groups are worth developing by product
developers and marketing.
Average
monthly cost
NTD1,139
46% 54%
男性 女性
Consumer Profile of Vitamin B User
The 30s male
consumers
take a higher
proportion
Female
consumers make
up a higher
proportion of the
40s-50s
58% distributed
in Northen
Taiwan
© Eastern Online Co., Ltd.
Male Female
 


	7. KEY TAKEAWAY Observation  and Suggestion
5
Healthcare products are the rigid demand for consumers
According to the EOL long-time tracking survey, “nearly 20% of consumers” are buying
healthy food or health supplements, with one in every five consumers willing to purchase
them next week. Based on the data survey of EOL Group E-ICP Eastern Integrated Consumer
Profile 2023, in the past three months, 48% of consumers have taken “vitamin/mineral health
supplements”, which indicates that the health economy has a stable scale.
Focus on the specific necessities of each consumer group, where there is the key product
positioning.
Over 65% of consumers take “multivitamins” most, followed by “individual vitamin B”. 21% of
consumers choose to take vitamin B supplement products in daily life. Analyzing the age of
vitamin B users further, the 30s and the 40s take the largest proportion, followed by the 50s.
The Vitamin B marketing focuses on “working fatigue” and “office worker”, being the
accurate ethnicity.
Pain Point Marketing--- Vitamin B users have different profiles in gender
Among all the vitamin B users, male users and female users have a different distribution in
generations: male users are mainly in their 30s while female users are mainly in their 40s to
50s. Different consumer "pain points" can be addressed with a more diverse marketing
approach. What aligns better with consumers' lifestyles and health goals is worth exploring
and researching for brands.
Source: EOL Group Eastern Integrated Consumer Profile (EICP) 2023 © Eastern Online Co., Ltd.
 


	8. EOL Group E-ICP  Eastern Integrated Consumer Profile
2024 Newly launch
12.12 “Annual Seminar of 2024 Lifestyle Tendency”
More latest data Firstly analyze on the spot
• 2024 Tendency Observation and the Imagination of the Future Consumers｜CEO of EOL-Group, TSAI,
HONG-XIAN
• 2024 Annual Analysis of E-ICP Consumers Data｜Distinguished Professor of NCCU Department of Business
Administration, BEI, LIAN-TI
Database
TSAI, HONG-XIAN
CEO of EOL-Group
BEI, LIAN-TI
Distinguished Professor
of NCCU Department of
Business Administration
 


	9. PART 2
[E-Invocie Data]
Lutein  Sales Survey
Period: July 2022 to June 2023
Method: EOL E-commerce Sales Analysis Database
Item: Lutein
Total invoice amount: 28,962
Total device amount: 22,011
Channel scale: Omnichannel
Including hypermarkets, chain and independent supermarkets, convenience stores,
comprehensive e-commerce platforms (online shopping), official brand e-commerce platforms
 


	10. Source: EOL Group  Eastern Integrated Consumer Profile (EICP) 2020-2024
1
E-ICP Data: The number of consumers who “use”
and “purchase” Lutein grows year by year
Lutein consumer groups continue to grow.
From the E-ICP Eastern Integrated Consumer Profile, it can be seen that the user base for lutein is expanding continuously while the number of buyers is also increasing.
Influenced by the pandemic, more people turned to having lessons or working from home, and using electronic equipment for a long time has become the new norm of life.
Consumer demand for eye health has also increased significantly, and the growth in lutein usage reflects the trend of "eye care."
Change of the purchase number
and user number of lutein
2019 2020 2021 2022
過去一年有吃 過去一年有買
+69%
+51%
User
Buyer
Consumer growth ratio of lutein
compared to that of 2019
© Eastern Online Co., Ltd.
Have taken in the
past year
Have bought in the
past year
 


	11. Source: EOL E-commerce  Sales Analysis Database; period: 2022Q2～2023Q2
2
E-invoice data:
The penetration rate of lutein has increased but the sales amount decreased
The user base of lutein expands but the purchase growth rate has flattened
Observing the invoice data from the E-commerce Sales Analysis Database, another changing consumer trend is observed:
The penetration rate of lutein has slightly increased though, indicating a growing user base for lutein, the overall sales amount of lutein has significantly
declined, and the sales volume has also retreated.
In other words, while the number of consumers taking lutein continues to increase, both the consumption amount and purchase quantity have not been
maintained as they were in the last year.
This may be related to the waning of the "pandemic benefit" as consumers are no longer spending their entire days surrounded by the blue light from electronic
devices. As people step out of their homes, the intensity of the demand for vision care seems to be decreasing.
2022→2023
change of the
sales amount
-12%
2022→2023
change of
penetration rate
+0.1%
2022→2023
change of the
sales amount
-15%
© Eastern Online Co., Ltd.
 


	12. Source: EOL E-commerce  Sales Analysis Database; period: 2022Q2～2023Q2
3
E-invoice data: sales amount in the physical channel has a slight increase.
The sales amount of Centrum and DAIKEN BIOMEDICAL have grown against the trend.
The overall sales amount delices though, some brands still have remarkable performances in 2023. The internationally renowned brand, Centrum, not only won
the top spot in sales for similar products in 2023 but also had a growth rate of 6%. The lutein product of the domestic brand, DAIKEN BIOMEDICAL, achieved a
growth rate of 12% in sales amount. Both imported brand and domestic brands have outstanding performance.
From the perspective of sales channels, the data from the EOL E-commerce Sales Analysis Database presents a 14% growth rate in the online purchase share of
lutein. In contrast, sales through physical channels have slightly decreased, indicating a shift in the purchasing channels of some consumers.
9.1% 9.3%
69% 64%
31% 36%
0%
20%
40%
60%
80%
100%
2022 2023
網路購物 實體通路
Performance of Lutein products in sales
channels in 2023
Sales amount
growth ratio in
channels
+14%
-6%
The amount of rands with a growing
sales lutein products in 2023
2022→2023
Change of
sales amount
+6%
2022→2023
Change of sales
amount
+12%
© Eastern Online Co., Ltd.
Online
Shopping
Physical
Channel
 


	13. 55%
品牌官網
其他
Source: EOL E-commerce  Sales Analysis Database; period: 2022Q2～2023Q2
4
E-invoice Data: popular lutein brands have different sales channels
The main sales channel for Centrum is Costco, while DAIKEN
BIOMEDICAL has great performance on the brand's official website.
Have a further analysis of the sales channels of the two lutein brands that experienced counter-trend growth — Centrum and DAIKEN BIOMEDICAL. The
American brand, Centrum, mainly relies on "American-style hypermarket" like Costco, with a single physical channel covering over 80% of sales.
The Taiwanese local brand DAIKEN BIOMEDICAL takes a different approach, having over 50% of sales through its brand's official website, followed by
comprehensive e-commerce platforms.
Despite different channel strategies, both brands create unique sales appeal, each excelling in its own way.
9.1% 9.3%
Product sales channel of the top two
lutein brands in 2023
81%
好市多
其他
DAIKEN BIOMEDICAL utilizes diversified online
media and platform
Photo from: Internet
© Eastern Online Co., Ltd.
Costco
Others
Official
Website
Others
 


	14. EOL Group E-invoice  Sales Database
Discover the real and accurate sales conditions via big data
E-invoices can provide more sales data, such as brand specialty stores and
official websites, without being limited to comprehensive retail channels.
Therefore, it allows for a more accurate understanding of brand sales
situations, avoiding the underestimation of market trends.
Characteristics of EOL E-invoice Sales Database
Expanding the scope of data for a more
comprehensive perspective
2023 Single Year
Amount of invoice
330 million
2023 Single Year
Active device
2.3 million
Firstly investment
in Taiwan
Continue to
lead
Over 100 million
for seven
consecutive years
Firstly contributed to the extensive
research on e-invoice big data in
2014. With rich research
experience and accurate data
processing
 


	15. EOL Group E-invoice  Sales Database
12.12 “Annual Seminar of 2024 Lifestyle Tendency”
More real and accurate market conditions with excellent
analysis on the spot
Review of Taiwan's Retail Consumption Trends in 2024
Reaction of Consumer and Observation under high inflation｜ Director of EOL-Group, SU, XIANG-TING
SU, XIANG-TING
Director of EOL-Group
 


	16. PART 3
Tracking Survey  to New
Consuming Behaviors
• Survey to the usage ratio of new consuming behavior
• Consumer’s Hot Topics
EOL Group Survey
Method: EOL Group - EOLembrain Online Member Survey
Effective sample size: 1,000, 20-59 years old
 


	17. 3
65%
Online Payment
Trying out  cleaning products of
unfamiliar brands (20%), I would
like to try it out even having
never heard of it before(11%)
20%
Purposeful diet control
behaviors
29%
Posting IG Stories
Of all the respondents aged 20 to 59, what were the levels of utilization of various consumer behaviors in the past month?
Others
Having Micro-cosmetic
Surgery
Upload TikTok video
Accessing LINE
Shopping Group
Accessing Delivery App
1
1%
No change
No change
2%
No change
Utilization Survey to New Consumer Behaviors
More decline in the utilization of Delivery platform
1%
1%
1%
3%
EOL Group Survey, N=1,000, 20-59 years old; conducted by: EOLembrain Online Member Survey (November 2023) © Eastern Online Co., Ltd.
 


	18. 38%
Investment
and
Financial
Management
36%
39%
Shopping
and
Discount
37%
Hot Topics Among  Consumers in November
Whether it’s in person, via text message, or sharing on social media platforms, what topics did consumers
proactively share with friends in November?
2
EOL Group Survey, N=1,000, 20-59 years old; conducted by: EOLembrain Online Member Survey (November 2023)
Nov.
*Sorted according to the proportion of November
Oct. 53%
Food
and
Dining
50%
26%
Politics
28%
29%
Drama
28%
Internatio
nal Issues
21%
25%
20%
Economic
Development
18% 22%
Culinary
21%
© Eastern Online Co., Ltd.
 


	19. EOL Group is  the largest local market research agency in Taiwan, and has EOL iSURVEY, EOLembrain, and EOL social
as its affiliates.
Starting from Taiwan, the scope of EOL’s customer service covers the whole Asia-Pacific region, which allows us to provides
clients with the most complete and market-insightful solutions, analysis of the consumer’s daily life context for understanding
and planning the consumption trends, and serve as the leading brand of Chinese consumption trends.
Company in
Mainland China
Companies in Taiwan
 


	20. EOL Consumer Research  Team (EOL iSURVEY)
1000M
200
thousand
30 years
50K household
E-ICP
Taiwan Consumption
Demands Research
Research to changes of
consumption trends, values
and lifestyles
Big Data Research
Research on sales using data of
issued invoices
Research on preference of
telecom consumption
Research on word-of-mouth
among communities
Online Survey
Solid, fast and precise
identification of
registered members
Trend
Seminar
Member of Macromill
Weekly index Asia
Annual Trend Seminar
400
attendees
200
companies
 


	21. Integrated
Platform
Teams and Experts
from  Diverse Fields
Precise Marketing
Proposals
E-ICP Marketing Database
The Online Survey Database with 200,000
Registered Members
Offline Qualitative and Quantitative Survey
Teams with Advertisement and Industrial
Experience composed of Experts from fields
including:
1. Trend Study 2. Communication
3. Brand Marketing
4. Consumer Behaviors
The presentation of the research results can
offer effective and feasible strategic
proposals.
The integrated marketing and communication
service could be offered using resources of
the Group
E-ICP Marketing Database
E-ICP System
E-ICP e-Yearbook
Research Report on Top 10 Lifestyles in Taiwan
Trend Report on Elders
Project Research
Qualitative
Focus Group Interview
One-on-one In-depth Interview
Quantitative (online & offline)
Online Survey/Telephone Interview/Interview
at Households
Central Location Test (CLT)
Integrated Big Data Analysis Services
Database for Sales Volumes from all Channels
EOL Social Viewing and Listening System
Modeling of Prediction Model for Consumer Purchase Behaviors
Trend Reports
Customized reports
Workshop for Creation of Business Opportunities
Consultancy Service for Brands and Trends
Advantages
Services
Advantages and Services of
EOL Consumer Research Team
 


	22. Three Major Features  of EOL Consumer Research Team
Consumers Database
1 2 Project Research Big Data Analysis
3
Annual Data of Consumers’ Behaviors
Sampling from Taiwan domestic market and
questionnaires are completed at households
Database of Sales with Issued Invoices
Analysis to sales of daily necessities produces
around one hundred million pieces of data
annually
Social Listening Database
Public opinions on the Internet are collected for
determination of development of future trends
Professional Research Team with Decent
Qualitative and Quantitative Methodology
The solution integrating proposals offered by
experts from diverse fields is offered to clients for
1. Brand Positioning/Brand Power
2. Pricing Strategies/Channel
Competitions/Promotion Methods
3. Development of Products/Services
Integration/Conversion of Values of Data
Fusion of data can integrate the whole picture
of daily life
Unstructured data is converted into structured
one and available for analysis
The features of data are presented in the
visualized approach to speed-up the decision-
making progress
 


	23. Thank You
Eastern Online  Co., Ltd.，7F., No. 306, Sec. 4, Xinyi Rd., Daan Dist., Taipei City, Taiwan
※ Do not cite, distribute, reprint, copy, and/or reproduce any
and/or all parts of the data and/or figures in this Document without
prior consent of EOL
Amanda Li / VGM #806
Grace Su / Director #818
Casper Wang / Director #817
Email：amanda@isurvey.com.tw
Email：graceting@isurvey.com.tw
Email：casper@isurvey.com.tw
【Contacts for Business Cooperation】
Eastern Online Co., Ltd.：+886-2-2706-4865
Marketing Director Singing Wen #816
Research Director Hueimin Shih #807
【 Press Contact 】
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