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There are millions of products on Amazon, and launching a new product can be challenging. This talk at BrightonSEO is about learning the steps to launch products successfully and getting things right the first time.
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// Product Listing Optimisaiton
// Infographics and Videos
// Product Promotions
// Accelerating Product Reviews
// Amazon Branding Pages ( A+ )
// External Traffic and Tracking Success
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	1. How to launch  a NEW
product successfully on
Amazon
Prabhat Shah | Daytodayebay
https://www.slideshare.net/daytodayebay
@daytodayebay
 


	2. Amazon carries millions  of products
daytodayebay #brightonSEO
 


	3. This talk today  will help you
understand how to get your
products noticed.
@daytodayebay #brightonSEO
 


	4. .. and get  that first sale and sales
after that!
 


	5. Started in 2009
We  work with startups and established brands in the UK &
Internationally across multiple Amazon categories.
Some of our clients generate sales upto 8 figure sales annually
We are an Amazon Ads Partner
Quick Intro About Me
 



	7. Product types
PRIVATE LABEL
Product  chosen is highly popular
but the brand is not known.
Only 22% of Searches on
Amazon Include a Brand
Name ( marketplace pulse)
BRANDS
Customer knows the brand but the
product is new to Amazon.
@daytodayebay #brightonSEO
 


	8. Amazon Channels
Seller Central
Direct  to
consumer channel
Vendor Central
Sell to Amazon,
wholesale relation
with Amazon
The process of launching is more
or less similar!
 


	9. Content Optimisation
Create the  content with relevant keywords. Use tools
like AMALYZE to find out search volume and long tail
keywords
 





	13. Content Optimisation
Using the  reverse ASIN (Amazon Standard
Identification Number) search in AMALYZE,
search for the relevant ASIN to get search terms
that rank the product organically.
 


	14. relevant
keywords
search
volume
AMALYZE works on  Amazon UK, USA, GERMANY, FRANCE, SPAIN AND
ITALY
 


	15. Content Optimisation
With these  simple steps, you will create a list of highly
targeted and relevant search queries, along with each
keyword’s monthly traffic.
@daytodayebay #brightonSEO
 


	16. Content Optimisation
This will  help you to prioritise the keywords that are
most often searched for.
@daytodayebay #brightonSEO
 


	17. Content Optimisation (  Features )
The key features of your product are the best way to
give your customers an immediate idea of whether
your product is the one they’re looking for, and also
highlight all the benefits of purchasing your product
over competitors.
@daytodayebay #brightonSEO
 


	18. Content Optimisation (  Features )
Keep the information you provide
clear, concise and to the point.
@daytodayebay #brightonSEO
 


	19. Product USPs
Best use  cases
Product size
 



	21. Additionally, include the  keywords from your research
list as your key features get indexed too.
 


	22. Backend keywords
Your backend  keywords aren’t displayed to your
customers but they are indexed by Amazon. They give
an additional opportunity to ensure your customers
can find your products in their search results.
 


	23. Backend keywords
Your backend  keywords aren’t displayed to your
customers but they are indexed by Amazon. They give
an additional opportunity to ensure your customers
can find your products in their search results.
 


	24. Backend keywords (  some tips)
Use spaces in between words
Include keywords not used in the content
No repetition of words
 


	25. PRODUCT
IMAGES
  


	26. PRODUCT IMAGES
• Good  product images highly improve your chances
of getting clicks through to your content pages.
• Amazon product photos should include images that
display the product at different angles, lifestyle
images (images that show the product in use) and
infographics that give key information about the
product.
 


	27. All of the  photos
need to be good
quality, and high
resolution; at least
1000 x 1000
pixels.
 


	28. Use Infographics
to educate
Amazon  shoppers
quickly about your
product features.
 


	29. PRODUCT VIDEOS
  


	30. PRODUCT VIDEOS
• Give  your product a competitive edge, including a
short video demonstrating how your product looks,
works or can be used is a brilliant way to make your
brand stand out.
• Videos are limited to brand registered accounts, so
get your trademark registered if you haven’t done
so already.
 


	31. A+ Page
  


	32. A+ Page
A+ content  appears at the second fold of the
Amazon page and is really useful to bring your
product to life and provide a bit more of a story for
your brand.
@daytodayebay #brightonSEO
 


	33. A+ Page
The design  of an A+ page is based on 15 set
modules which provide a mixture of additional
images and information.
A cross selling chart gives you the opportunity to
demonstrate the features of your product as well as
upsell and cross-sell your other products.
 



	35. Fulfilment by Amazon  ( FBA )
The Fulfillment by Amazon (FBA) option
allows sellers to store products in
Amazon warehouses and use their
facilities to pick and pack orders.
FBA has proven to increase conversion
rate and it will help you too, especially if
you don’t have a huge amount of space
or time.
 


	36. Fulfilment by Amazon  ( FBA )
At the start, send a limited amount of your stock to
FBA to test your sales velocity.
FBA cost is very competitive, and the rates are
available here.
@daytodayebay #brightonSEO
 


	37. Born to Run  ( Vendor )
Amazon Vendors get purchase orders only when the
product gathers interest from consumers. This can
take time for a newly launched product.
 


	38. Born to Run  ( Vendor )
Born to Run allows you to request orders for a
product by telling Amazon how many units you expect
to sell in 10 weeks.
Once approved, Amazon raises a PO for that amount.
 


	39. Born to Run  ( Vendor )
So, Amazon’s “Born to Run” program gives Vendors
the opportunity to launch products on Amazon at an
accelerated rate rather than having to wait to ramp up
sales and positive reviews.
 


	40. Born to Run
Amazon  will keep unsold units
Give Amazon a ‘Born To Run
Retention Fees’ equal to 25% of the
cost of the unsold units.
Amazon may return unsold units
Amazon may return unsold units,
taking into account weeks of cover
and sell-through. In case any such
unsold units are returned by
Amazon, Amazon will refund 100%
of the product cost for any units so
returned, plus standard shipping
and handling fees.
 


	41. Born to Run  ( Result)
 


	42. Amazon Advertising
When done  correctly, Amazon advertising is very
effective. It’s best used by starting auto campaigns.
These target relevant keywords and products
automatically, and generate campaign reports that
show user keywords, conversion rates, and the cost of
sales (ACoS).
 


	43. Amazon Advertising Tips
Our  top tips for Amazon PPC ads:
Allow 3-4 weeks for Auto campaigns to generate you a
list of relevant keywords
@daytodayebay #brightonSEO
 


	44. Amazon Advertising Tips
Create  manual campaigns by converting user
keywords in all match types
@daytodayebay #brightonSEO
 


	45. Amazon Advertising Tips
Review  your campaigns periodically to ensure they
are still performing as you would expect
@daytodayebay #brightonSEO
 


	46. Amazon Advertising
Along with  your Keyword Targeted Ads, Explore
Product & Category Target Ads
They don’t require keyword research
Target relevant and complementary products
Target relevant category
 


	47. Amazon Advertising
With Category/Product  Targeting: Your product
appears against the target products and which can be
relatively less expensive ad traffic.
 


	48. SCAN ME
  


	49. Coupons
Coupons are an  excellent way to make your product
more attractive to your customers in search results.
They increases the chances of generating initial sales
during product launches.
 


	50. Reviews
Product reviews help  in both
conversion and ranking. They will
also help to increase your trust
perception with your customers,
making them believe you are
providing a worthwhile product.
 


	51. Reviews
Here are some  of the ways to speed up the product
review process:
• Include leaflets/inserts requesting your customers
leave you a review
• Avoid asking for positive reviews as this is against
Amazon’s Terms
• Send follow up emails either manually or
automatically via 3rd party tools
 


	52. Reviews - Vine
Vine  reviews helps to get early reviews before
your product start selling.
 


	53. Reviews - Vine
Seller  Central
• Available for brand registered
accounts only & costs £140
• Send upto 30 products to the
vine program
Vendor Central
• There is no cost for some
vendors but it can cost up to
£1000.00 for others per SKU.
So, if you have a seller central account
use Vine over there.
 


	54. External Traffic
External traffic  sources like Pinterest and YouTube are
great ways to generate organic traffic. Although this
may take additional time, the traffic they generate is
regular and lasts for a long time.
 


	55. External Traffic -  Pinterest
Pinterest has longer lifespan of posts, meaning that
content you share here will still be getting views and
clicks potentially months or years after you’ve posted
it.
 


	56. External Traffic -  Pinterest
Engage with your audience highlighting product
features, giving hacks, providing a demo and some
advertisements.
 


	57. Create product videos  that demonstrate how to use
your product, the special features and design
information, or even get support from influencers to
create them for you!
 


	58. External Traffic -  Track Sales
If you are brand registered, you can generate a
tracking link from your Amazon advertising console.
This tracking link lets you track your products and
gives you statistics on your conversion rates from
different websites, right into your advertising console.
@daytodayebay #brightonSEO
 




	61. so, when launching  your
product our aim is to
generate sales on that
first week in whatever
way possible.
 



	63. How to launch  a NEW
product successfully on
Amazon
Prabhat Shah | Daytodayebay
https://www.slideshare.net/daytodayebay
@daytodayebay
GET IN TOUCH
 




Download Now

AboutSupportTermsPrivacyCopyrightCookie PreferencesDo not sell or share my personal informationEverand
EnglishCurrent LanguageEnglish
Español
Portugues
Français
Deutsche




© 2024 SlideShare from Scribd 





