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	1. Quarterly Report (Jul-Sept’23)
ADVERTISING  ON SPORTS CHANNEL GENRE
Source: AdEx India (A Division of TAM Media Research)
 


	2. A Television advertisement  (also called a television commercial, commercial, ad
TV advert or simply an advert) is a span of television programming produced and paid for
by an organization. It conveys a message, aimed to market a product or service.
TAM AdEx monitors more than 600+ TV Channels
This section mainly focuses on understanding the Sports advertising trends in comparison
to the past 3 Quarterly Period Jan-Mar, Apr-Jun & Jul-Sept, Top Spenders (Categories ,
Advertisers & Brands) and Channel Genres.
Advertising Overview on Television (Sports Genre)
 


	3. Highlights JUL-SEPT’23: SPORTS  GENRE
05
06
07
01
02
03
04
The Sports channel Genre experienced a 53% increase
in advertising volumes during Apr-Jun’23 when
compared to Jan-Mar’23.
During Jul-Sept’23, the 'Durables' sector emerged as a
newcomer among the top 10 sectors, with the
‘Services’ sector leading the list.
‘Ecom-Media/Ent./Social Media’ was the leading
category with 39% share of ad volumes in Jul-Sept’23.
‘Hair Removers’ category saw highest increase in Ad
secondages with growth of 81%. 30+ categories
registered Positive growth.
The Cricket program dominated the Sports Channel
Genre for four consecutive quarters, holding over 50%
of the ad volumes, making it the most prominent
program genre.
‘One9 Trion’ and ‘Flipkart.Com’ were exclusive
advertisers present in the top 10 list during Jul-Sept’23
compared to Apr-Jun’23.
The 'Jiocinema App' maintained its position as the top
brand throughout the first, second, and third quarters
of 2023.
 


	4. Television Ad Volumes  in Sports Genre during Jul-Sept’23 and Apr-Jun’23 Vs Jan-Mar’23
100
153
90
Jan-Mar'23 Apr-Jun'23 Jul-Sept'23
Indexed Growth in Ad Volumes
Index: Jan-Mar’23=100
 Advertising on Television for Sports Genre witnessed growth in ad volumes of 53% during Apr-Jun’23 over Jan-Mar’23.
Whereas, Jul-Sept’23 observed de-growth of 10% in ad volumes for Sports Genre over Jan-Mar’23.
 Compared to Jul-Sept’22, ad volumes in Sports Genre witnessed growth of 5% in Jul-Sept’23.
Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jan-Sept’23
 


	5. Rank Top Sectors  % Share
1 Services 50%
2 Food & Beverages 7%
3 Personal Care/Personal Hygiene 7%
4 Auto 5%
5 Building, Industrial & Land Materials/Equipments 5%
6 Household Products 4%
7 Corporate/Brand Image 4%
8 Banking/Finance/Investment 2%
9 Personal Healthcare 2%
10 Durables 2%
Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
‘Services’ Sector retained its 1st position wit 50% share of ad volumes in Jul-Sept’23
over Apr-Jun’23
1
2
7
6
5
3
4
9
8
12
Others 12%
Rank in Apr-Jun’23
 During Jul-Sept’23, Services and Food & Beverages sectors retained their 1st and 2nd positions with 50% and 7% share of ad
volumes over Apr-Jun’23.
 Together, the top 10 sectors covered 88% share of ad volumes on Television Advertising for Sports Genre.
 Durables was the only new sector that entered the top 10 list during Jul-Sept’23, compared to its 12th position in Apr-Jun23.
Period : Jul-Sept’23
New Entrant
 


	6. Source: TAM AdEx  Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
‘Ecom-Media/Ent./Social Media' retained its 1st position in Jul-Sept’23 over Apr-Jun’23.
39%
6%
4%
3%
2%
2%
2%
2%
2%
2%
1
37
10
8
35
16
New
3
11
6
 Ecom-Media/Entertainment/Social Media retained its 1st position with 39% share of ad volumes in Jul-Sept’23 over Apr-
Jun’23.
 During Jul-Sept’23, 4 categories entered the top 10 list compared to Apr-Jun’23.
 Ecom-Pharma/Healthcare was the only New Category that was present in Jul-Sept’23 compared to Apr-Jun’23.
 The top 10 categories collectively added 64% share of ad volumes in Jul-Sept’23.
Period : Jul-Sept’23
1. Ecom-Media/Ent./Social Media
2. Associations/Social/Cultural Org.
3. Perfumes/Deodorant
4. Cars
5. Ecom-Online Shopping
6. Corporate/Brand Image
7. Ecom-Pharma/Healthcare
8. Corporate-Sports
9. Paints
10. Toilet/Floor Cleaners
Top 10 Categories
Rank Ranks – Apr-Jun’23
New Entrant
New Entrant
New Entrant
New Entrant
 


	7. Source: TAM AdEx  Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
‘Reliance Jio Infocomm’ was the leading Advertiser in the first three quarters of Y 2023.
 International Cricket Council, GCMMF and Vini Product were the new entrants in the top 10 advertiser list in Jul-Sept’23 over
Apr-Jun’23.
 During Jul-Sept’23, One8 Trion and Flipkart.Com were the exclusive advertisers that entered the top 10 list compared to Apr-
Jun’23.
 The top 10 advertisers contributed 62% share of ad volumes in Jul-Sept’23.
Period : Jan-Sept’23
Leading Advertisers: Jan-Mar’23
Reliance Jio Infocomm
Reckitt Benckiser (India)
Coca Cola India
JHS Svendgaard Laboratories
Hero MotoCorp
National Payments Corporation Of India
GCMMF (Gujarat Coop Milk Mkt Fed)
Head Digital Works
McNROE Consumer Products
M P Tourism Devp Corp
Leading Advertisers: Apr-Jun’23
Reliance Jio Infocomm
Reckitt Benckiser (India)
GMR Group
Sporta Technologies
Coca Cola India
Jindal Steel & Power
Parle
Britannia Industries
Bharti Airtel
Vishnu Packaging
Leading Advertisers: Jul-Sep’23
Reliance Jio Infocomm
Reckitt Benckiser (India)
International Cricket Council
Coca Cola India
GCMMF (Gujarat Coop Milk Mkt Fed)
One8 Trion
Vini Product
GMR Group
Flipkart.Com
Ultratech Cement
Total Advertisers: 220+ Total Advertisers: 205+ Total Advertisers: 225+
 


	8. Source: TAM AdEx  Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
‘Five’ brands were new entrants in the top 10 list in Jul-Sept’23 over Apr-Jun’23
 Jiocinema App retained its 1st position throughout the first three quarters of Y 2023.
 During Jul-Sept’23, the top 10 brands covered 53% share of ad volumes on Television Advertising for Sports Genre.
 Total 5 brands were new entrants in the top 10 brand list in Jul-Sept’23 over Apr-Jun’23. Also, there were 2 exclusive brands
present in Jul-Sept’23 compared to Apr-Jun’23.
Period : Jan-Sept’23
Leading Brands: Jan-Mar’23 (44%)
Jiocinema App
Espncricinfo App
Aquawhite Range Of Products
Dettol Antiseptic Liquid
Harpic Power Plus 10x Max Clean
Rupay
Lizol All In 1
Maaza
Thums Up
Ace2three.Com
Leading Brands: Apr-Jun’23 (45%)
Jiocinema App
Ilt Dubai Capitals
Dream11.Com
Espncricinfo App
Jindal Panther Tmt Rebars
Dettol Antiseptic Liquid
Vimal Elaichi Pan Masala
Tataneu App
Harpic Power Plus 10x Max Clean
Thums Up Charged
Leading Brands: Jul-Sep’23 (53%)
Jiocinema App
Espncricinfo App
Intl Cricket Council
One8 Fitness App
Ilt Dubai Capitals
Fogg
Shopsy App
Ultratech Cement
Thums Up
Renault Kiger
Total Brands: 387 Total Brands: 342 Total Brands: 419
 


	9. Source: TAM AdEx  Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
Top Growing Categories : 30+ Categories registered Positive Growth
Rank
Top 10 Growing Categories (Jul-Sept’23)
(based on highest increase in actual Ad Volumes) Growth
1 Associations/Social/Cultural Organization 8 Times
2 Ecom-Online Shopping 2 Times
3 Events-Sports 6 Times
4 Toilet Soaps 2 Times
5 Milk 2 Times
6 Hair Removers 81%
7 Rubs And Balms 79%
8 Tooth Pastes 81%
9 Energy Drink 3 Times
10 Hair Oils 34 Times
 ‘Associations/Social/Cultural Organization’ categories saw highest increase in ad secondages with 8 times growth on
Television Advertising in Sports channel Genre.
 In terms of growth % among Top 10 categories, Hair Oils witnessed highest growth of 34 Times during Jul-Sept’23 over Apr-
Jun’23.
Period : Jul-Sept’23
 


	10. Source: TAM AdEx  Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
Top Sports Program Genre across four quarters
 The Cricket program dominated the Sports Channel Genre for four consecutive quarters, holding over 50% of the ad volumes,
making it the most prominent program genre.
Period : Oct-Dec’22 & Jan-Sep’23
78%
53%
68% 62%
6%
8%
6%
6%
4%
23%
14%
13%
9% 11% 6% 12%
0.5% 2%
2%
6%
Oct-Dec'22 Jan-Mar'23 Apr-Jun'23 Jul-Sep'23
Sports Program Genre
Cricket Wrestling Soccer Basketball Tennis Others (16)
 


	11. DISCLAIMER
TAM has made  every effort to ensure that the information in this report is appropriate/correct, however TAM does not
assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused by
errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The content
of the report is only for information and awareness purposes only and not intended to substitute any professional
advice regarding its usages. Before any reference or use of this report in manner kindly connect with TAM Media
Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.
 


	12. Website Link: www.tamindia.com
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