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	1. DIGITAL MARKETING
  


	2. What Is Digital  Marketing
 Digital marketing, also called online marketing, is the promotion of brands to connect with
potential customers using the internet and other forms of digital communication. This
includes not only email, social media, and web-based advertising, but also text and
multimedia messages as a marketing channel.
 Any marketing that uses electronic devices and can be used by marketing specialists to
convey promotional messaging and measure its impact through your customer journey. In
practice, digital marketing typically refers to marketing campaigns that appear on a computer,
phone, tablet, or other device. It can take many forms, including online video, display ads,
search engine marketing, paid social ads and social media posts.
 A digital marketing strategy allows you to leverage different digital channels–such as social
media, pay-per-click, search engine optimization, and email marketing–to connect with
existing customers and individuals interested in your products or services. As a result, you
can build a brand, provide a great customer experience, bring in potential customers, and
more.
 


	3. Types Of Digital
Marketing
  


	4. 1. SEO {Search  Engine Optimization}
 SEO stands for search engine optimization. SEO is the process of taking steps to help a
website or piece of content rank higher on Google.
 The key difference between SEO and paid advertising is that SEO involves “organic” ranking,
which means you don’t pay to be in that space. To make it a bit simpler, search engine
optimization means taking a piece of online content and optimizing it so search engines like
Google show it towards the top of the page when someone searches for something.
 To better understand how you can rank your content higher in the search engines, you need
to first understand how search works.
 Search engine optimization, or SEO, is technically a marketing tool rather than a form of
marketing in itself . It as “the art and science of making web pages attractive to search
engines.” The "art and science" part of SEO is what’s most important. SEO is a science
because it requires you to research and weigh different contributing factors to achieve the
highest possible ranking on a serch engine results page (SERP).
 the most important elements to consider when optimizing a web page for search engines
include:
Quality of content
Level of user engagement
Mobile-friendliness
Number and quality of inbound links
 


	5. Core Elements of  SEO: On-Page SEO and Off-Page SEO
On-Page SEO
• On-page SEO is about
building content to improve
your rankings. This comes
down to incorporating
keywords into your pages
and content, writing high-
quality content regularly,
making sure your metatags
and titles are keyword-rich
and well-written, among
other factors.
OFF-Page SEO
• Off-page SEO is the
optimization happening off
of your website itself, such
as earning backlinks. This
part of the equation
involves building
relationships and creating
content people want to
share. Though it takes a lot
of legwork, it’s integral to
SEO success.
 


	6. 2. SEM {Search  Engine Machine}
 Search engine marketing (SEM) is a form of Internet marketing that involves the promotion
of websites by increasing their visibility in search engine results pages (SERPs) primarily
through paid advertising.[
 SEM may incorporate search engine optimization (SEO), which adjusts or rewrites website
content and site architecture to achieve a higher ranking in search engine results pages to
enhance pay per click (PPC) listings and increase the Call to action (CTA) on the website.
 An increasing number of consumers researching and shopping for products online, search
engine marketing has become a crucial online marketing strategy for increasing a company’s
reach.
 In fact, the majority of new visitors to a website find it by performing a query on a search
engine.
 In search engine marketing, advertisers only pay for impressions that result in visitors,
making it an efficient way for a company to spend its marketing dollars. As an added bonus,
each visitor incrementally improves the website’s rankings in organic search results.
 Search engine marketing (SEM) is a digital marketing strategy used to increase the visibility of
a website in search engine results pages (SERPs).
 


	7. 3. Content Marketing
  Content marketing is a marketing strategy used to attract, engage, and retain an audience by
creating and sharing relevant articles, videos, podcasts, and other media. This approach
establishes expertise, promotes brand awareness, and keeps your business top of mind when
it’s time to buy what you sell.
 The consistent use of content marketing establishes and nurtures relationships with your
prospective and existing customers. When your audience thinks of your company as a
partner interested in their success and a valuable source of advice and guidance, they’re
more likely to choose you when it’s time
 


	8. 4. SMM {Social  Media Marketing}
 Social media marketing (SMM) is a form of internet marketing that uses social media apps as
a marketing tool. These social media platforms enable brands to connect with their audience
to: build a brand; increase sales; drive traffic to a website Social Media Marketing (SMM) is
marketing that targets social platforms like Facebook, Instagram, TikTok for brand promotion,
target audience growth, driving website traffic, and increasing sales.
 Social media marketing is the use of social media platforms and websites to promote a
product or service. Although the terms e-marketing and digital marketing are still dominant in
academia, social media marketing is becoming more popular for both practitioners and
researchers.
 Most social media platforms have built-in data analytics tools, enabling companies to track
the progress, success, and engagement of ad campaigns. Companies address a range of
stakeholders through social media marketing, including current and potential customers,
current and potential employees, journalists, bloggers, and the general public.
 Social media marketing (SMM) (also known as digital marketing and e-marketing) .
 


	9. 5. PPC {Pay-Per-Click}
  Pay-per-click is an internet advertising model used to drive traffic to websites, in
which an advertiser pays a publisher when the ad is clicked. Pay-per-click is usually
associated with first-tier search engines. (such as Google Ads, Amazon Advertising,
and Microsoft Advertising formerly Bing Ads).
 Pay-per-click (PPC) is an online advertising model in which an advertiser pays a
publisher every time an advertisement link is “clicked” on. Alternatively, PPC is
known as the cost-per-click (CPC) model. The pay-per-click model is offered
primarily by search engines (e.g., Google) and social networks (e.g., Facebook).
Google Ads, Facebook Ads, and Twitter Ads are the most popular platforms for PPC
advertising.
 The pay-per-click model is primarily based on keywords. The PPC model is
considered to be beneficial for both advertisers and publishers. For advertisers,
the model is advantageous because it provides an opportunity to advertise
products or services to a specific audience who is actively searching for related
content
 


	10. 6. Affiliate Marketing
  Affiliate marketing is an advertising model in which a company
compensates third-party publishers to generate traffic or leads to the
company’s products and services. The third-party publishers are affiliates,
and the commission fee incentivizes them to find ways to promote the
company.
 Affiliate marketing is a marketing scheme in which a company
compensates partners for business created from the affiliate's marketing
tactics.
 Digital marketing, analytics, and cookies have made affiliate marketing a
billion-dollar industry.
 The three main types of affiliate marketing are unattached affiliate
marketing, involved affiliate marketing, and related affiliate marketing.
 


	11. Types of Affiliate  Marketing
There are 3 types of affiliate marketing
I. Unattached Affiliate Marketing: This is an advertising model in which the
affiliate has no connection to the product or service they are promoting. They
have no known related skills or expertise and do not serve as an authority on or
make claims about its use. This is the most uninvolved form of affiliate marketing.
II. Involved Affiliate Marketing: This type of marketing establishes a deeper
connection between the affiliate and the product or service they're promoting.
They have used or currently use the product and are confident that their
positive experiences can be shared by others.
III. Related Affiliate Marketing: As the name suggests, related affiliate
marketing involves the promotion of products or services by an affiliate with
some type of relationship to the offering. Generally, the connection is between
the affiliate's niche and the product or service.
 


	12. 7. E-mail Marketing
•  Email is one of the oldest forms of digital communication—but it’s also one of the
most effective digital marketing strategies out there.
• Sure, there are newer methods of communicating with your audience and
customers like social media and live chat. However, with a user base of over 4.5
billion people, email is the king of marketing channels.
• Email marketing is still ranked as the most effective marketing channel, beating out
social media, SEO, and affiliate marketing.
 


	13. What are the  4 P”s of
Digital Marketing
 


	14. 4 P”s {  marketing mix }
 The four Ps are product, price, place, and promotion. They are an example of a
“marketing mix,” or the combined tools and methodologies used by marketers to
achieve their marketing objectives
 The four Ps form a dynamic relationship with one another. Rather than one taking
priority over the other, each is considered equally important in crafting a strategic
marketing plan.
 The four p”s are:
1. Product
• The product is the good or service being marketed to the target audience
• Generally, successful products fill a need not currently being met in the
marketplace or provide a novel customer experience that creates demand.
• As you are working on your product, it is essential to consider your target audience
and their unique needs.
 


	15. 2. Price
• Price  is the cost of a product or service.
• When marketing a product or service, it is important to pick a price that is
simultaneously accessible to the target market and meets a business’s goals.
Pricing can have a significant impact on the overall success of a product.
• To identify a successful price, you will want to thoroughly understand your target
audience and their willingness to pay for your product.
• For example, if you price your product too high for your targeted audience, then
very few of them will likely purchase it. Similarly, if you price your product too low,
then some might pass it up simply because they are concerned it might be of
inferior quality and cut into your potential profit margins.
3. Place
• Place is where you sell your product and the distribution channels you use to get it
to your customer.
• Much like price, finding the right place to market and sell your product is a key
factor in reaching your target audience. If you put your product in a place that your
target customer doesn’t visit—whether on or offline— then you will likely not
meet your sales target. The right place, meanwhile, can help you connect with
your target audience and set you up for success.
 


	16. 4. Promotion
• Promotion  is how you advertise your product or service. Through promotion, you
will get the word out about your product with an effective marketing campaign
that resonates with your target audience.
• There are many different ways to promote your product. Some traditional
methods include word of mouth, print advertisements, and television
commercials. In the digital age, though, there are even more marketing channels
that you can use to promote your product, such as content marketing, email
marketing, and social media marketing.
 


	17. Advantages of Digital
Marketing
1.  Global Reach
• Traditional marketing is restricted by geography and creating an international marketing
campaign can be hard, expensive, as well as labor-intensive. However, digital marketing
happens on the Internet, which means that the reach you can achieve with it is
immense. Even a very small local business owner has the ability to reach an
international audience with an online store. This would never be possible with
traditional marketing or would cost a whole lot of money to do so. This online
accessibility has opened many growth opportunities for businesses to explore. The
combination of global reach and visibility is a great opportunity for any business.
2. Local Reach
• While global reach is a significant advantage of digital marketing, it also improves local
visibility, which is especially important if your business relies on nearby
customers. Local SEO and locally targeted ads can be beneficial for companies trying to
bring more customers to their doors. Think of the reach you can get to a whole
neighborhood with digital marketing versus the reach it would take you to print out
flyers and distribute them around.
 


	18. 3. Lower Cost
•  you want to promote your business locally or internationally, digital marketing
provides you with cost-effective solutions. It allows even the smallest companies
to compete with larger companies using highly targeted strategies. Most of these
strategies won’t even cost anything at all to start with (such as SEO, social media,
and content marketing). However, not every form of digital marketing is suitable
for every businessWhether and some may even have more costs than others. A
business can find appropriate solutions based on its marketing goals.
4 . Easy to Learn
• While there are many aspects of digital marketing that you need to learn, it is fairly easy to
get started with. It gets more complex from the nature of the goals and the scale of the
campaigns. However, it is all a matter of finding the right strategy that works for your
business.
5. Effective Targeting
• Even if you don’t have a clear idea of your target audience, digital marketing enables you to
extract data to see which audiences will work best for you and optimize your campaign
around them. There are many different options of targeting such as through keywords for
search engine optimization (SEO), pay-per-click (PPC), or through demographic information
on social media. This enormous amount of targeting elements at your disposal makes sure
that every campaign reaches the right audience. It also helps you to analyze the changing
behaviors of customers and modify campaigns for those changes. This ability to understand
customers’ changing needs quickly is a sure way of success for any company.
 


	19. 6. Multiple Strategies
•  There are different strategies of digital marketing that can be used by different types of
businesses. A B2B business that is interested in gaining international leads may have a totally
different strategy than a B2C local business selling clothes. While some companies can
benefit more easily with content marketing and SEO, others can benefit from conversion-
based ad campaigns.
7. Multiple Content Types
• Another crucial advantage of digital marketing is the different content types available to
showcase your brand online. For a lot of platforms, there is a wide range of content types you
can choose from to keep your brand fresh and build effective online campaigns. Unlike
traditional marketing, you can more easily reproduce one content to fit as many platforms as
you want.
8. Increased Engagement
• One of the most important advantages of digital marketing is increased engagement. Digital
marketing is designed to be highly engaging by default. Users can share a blog post, like a
photo, save a video, or engage with your website via a paid ad click. The best part is that all
of these actions can be measured. This enables you to create even more engaging posts to
increase brand awareness or boost sales. The more you engage online, the more loyal
customers you can get. Businesses that use engaging formats effectively in their online
strategies have an easier time converting cold traffic to loyal customers.
 


	20. Thank you
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