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UNIT IV: Introduction to Digital Marketing (DM)-Meaning, Definition,
Need of DM, Scope of DM, History of DM, Concept and approaches to DM,
Examples of good practices in DM. Email Marketing-Need for Emails, Types
of Emails, options in Email advertising, Mobile Marketing Overview of the
B2B and B2C Mobile Marketing.
INTRODUCTION TO DIGITAL MARKETING (DM)
Digital Marketing is the term used for the targeted, measurable, and interactive marketing of
products or services using digital technologies to reach the viewers, turn them into customers,
and retain them.
Digital marketing achieves targets of marketing a business through different online channels.
Traditional Marketing Digital Marketing
Communication is unidirectional. Means, a
business communicates about its products
or services with a group of people.
Communication is bidirectional. The
customer also can ask queries or make
suggestions about the business products and
services.
Medium of communication is generally
phone calls, letters, and Emails.
Medium of communication is mostly
through social media websites, chat, and
Email.
Campaigning takes more time for
designing, preparing, and launching.
There is always a fast way to develop an
online campaign and carry out changes
along its development. With digital tools,
campaigning is easier.
It is carried out for a specific audience
throughout from generating campaign ideas
up to selling a product or a service.
The content is available for general public.
It is then made to reach the specific
audience by employing search engine
techniques.
It is conventional way of marketing; best
for reaching local audience.
It is best for reaching global audience.
It is difficult to measure the effectiveness of
a campaign.
It is easier to measure the effectiveness of a
campaign through analytics.
MEANING
Digital marketing, also called online marketing, is the promotion of brands to connect with
potential customers using the internet and other forms of digital communication. This
includes not only email, social media, and web-based advertising, but also text and
multimedia messages as a marketing channel.
DEFINITION
Digital marketing is defined as a marketing approach that primarily relies on the internet to
connect with the target audience through various digital media channels and platforms.
According to Edelman, 2010, "The internet has upended how consumers engage with brands.
It is transforming the economics of marketing and making obsolete many of the function’s
traditional strategies and structures. For marketers, the old way of doing business is
unsustainable.
Digital marketing is a form of direct marketing which links consumers with sellers
electronically using interactive technologies like emails, websites, online forums and
newsgroups, interactive television, mobile communications etcetera (Kotler and Armstrong,
2009). It facilitates many-to-many communications due to its high level of connectivity and is
usually executed to promote products or services in a timely, relevant, personal and cost-
effective manner (Bains et al., 2011).
 


	2. FUNDAMENALS OF DIGITAL  MARKETING AND DIGITAL MARKETS
Ramakrishna Dasiga, Faculty in Management, ADC, RJY 2
NEED OF DM
1. Cost-Effective
A decade ago, due to traditional mediums, marketing was a luxury. The cost for one billboard
or distributing samples was high, something, not every business could afford. Nonetheless,
digital mediums have enabled all types of businesses with varied budgets or even not
budgets, to market their brand on one uniform platform.
Digital marketing efforts require barely any initial investment. This is great for small
businesses. Most digital marketing tools offer basic features free of cost. It is up to businesses
to make the best use of them. Check out the types of digital marketing tools.
2. High Reach
A simple rule of branding- go wherever your audience is. While understanding the
importance of digital marketing, know that majority of your audience is online. Hence,
marketing on digital platforms will increase your reach.
With digital marketing, the reach is global. Hence, you can take orders for your product or
service from all over the world and it need not be limited to one area. And when you go
global, you can still niche your audience to selected individuals. Thus, it’s a win-win.
3. Brand Awareness
Putting your brand out there on search engines like Google, Bing, Yahoo, etc and social
media platforms such as Instagram, Twitter, Quora, Facebook, etc will earn you an online
reputation that the entire world can see.
Digital marketing helps you create awareness of your brand and its USP (Unique Selling
Proposition). If a customer has no awareness of your brand then he cannot make a
conversion. To tackle this, brand visibility is extremely important. With pay-per-click and
other kinds of paid promotions, you can really attract customers to your small business. We
recommend this Facebook and Instagram Ads online course to understand some more.
4. Building a Customer Base
Another reason why digital marketing is important for small and large businesses is the
customer base. You cannot keep a record for every person that walks in your shop or every
customer who might not like your product. CRM and remarketing techniques help build
customer bases.
The challenge with small businesses is that one needs to build a customer base. This is based
on building a rapport with a strong customer relationship. With CRM tools such as HubSpot
and Oracle, you can manage this easily.
The challenges for big businesses are slightly different. They need to retain existing
businesses and focus on brand reputation, client retention, and the growth of the business.
5. Brand Image
An established company’s image is everything. The right campaign strategies can make or
break a company’s brand image. Through digital marketing, effective campaigns can be
designed and the scope of fixing any glitches immediately is there.
Brand image is essential for every business and with digital marketing, you will know about
both positive and negative reviews.
6. Measurable Results
With digital marketing, big companies can have real-time measurable results. With this, they
can analyze the effectiveness of the campaign and accordingly formulate strategies. Today,
the significance of analyzing data is very important to evaluate the effectiveness and success
of your campaigns.
The importance of digital marketing is majorly related to the fact that results and metrics are
measurable.
7. Increase in ROI
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With digital marketing, returns can be unexpectedly high if your campaigns are on the right
track. Companies can increase their revenue with digital media by investing in ads and thus,
increasing conversions.
The investment in digital media is much lesser than in traditional media and the returns are
also higher. Did you know? You can run ads on certain digital platforms for as low as 1$.
8. Retaining Loyal Customers
The main goal of digital marketing for big businesses apart from increasing their business is
ensuring that their customer base is loyal and satisfied.
These are reasons enough to indicate that the importance of digital marketing for businesses
is crucial and thus, you must consider adopting it for your business. A smart and solution-
based option would be to go for digital marketing corporate training.
This training program is customized and provided as per your needs, goals, and
requirements.
SCOPE OF DM
As the scope of digital marketing technologies evolves, companies are staying current by
adding online components to their brick-and-mortar stores or combining various digital
marketing strategies to create an internet presence.
Because most consumers use smartphones and research products online before buying, digital
marketing strategies are crucial to businesses. But companies across the globe also employ
digital marketing to more easily target their audiences online and via mobile devices — and
many are seeing a significant return on investment (ROI) because of these efforts.
1) Ease of Audience Targeting
With digital marketing, businesses can use data to target audiences based on factors like
gender, age, location, interests, and education. Companies can also retarget potential
customers who are already familiar with their brand using different methods and messages
for each audience. There are advanced online marketing certifications that can help digital
marketers learn how to best target audiences.
2) Low Investment, High ROI
The cost per lead with digital, or inbound, marketing, is 61 percent less expensive than
traditional marketing. Businesses that advertise on social media, use paid search and employ
other digital strategies spend considerably less on their campaigns. This is because many
companies use pay-per-click (PPC) strategies to keep costs down and target specific
audiences. Generally speaking, digital marketing campaigns offer both a greater and faster
ROI.
3) Reaching Mobile Users
There are more than 14 billion mobile devices worldwide, and that number is projected to
grow to almost 18 billion by 2024. Because almost all smartphones have internet access, it is
easier than ever for businesses to reach potential customers anywhere, anytime.
4) Paid search:
Marketers pay Google and other search engine companies a fee whenever someone types in
your keyword, and their ad is shown at the top of the search results (“PPC” model).
5) Organic (or natural) search:
This method takes more finesse than PPC since marketers are using keyword analysis and
other search engine optimization (SEO) methods to naturally push their content to the top of
the list of natural search results on Google and other search engines.
6) Email marketing campaigns:
Believe it or not, email marketing campaigns (if done properly) are still very effective at
reaching your target market, and they’re also very accessible for small businesses.
7) Content marketing:
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Publishing helpful articles, guides, tutorials, and other online content (in addition to webinars
and podcasts) that engages your target audience is the essence of content marketing.
8) Webinars:
This is a great way to provide something of value to target consumers while also promoting
your brand and products.
9) Podcasts:
Compelling audio content is another way to reach your audience and can be used in
conjunction with other media for broader marketing campaigns.
10) Analytics
Digital marketing analysis is typically done after the fact. Marketers will publish a piece of
content, for instance, and then check to see how effective it was after a few weeks. This is
certainly helpful, but real-time analytics is beginning to shake up the world of digital
marketing. Conducting real-time analysis allows marketers to both individualize content for
smaller subsets of consumers and respond much more quickly to their performance.
11) Social Media Influencers
Advertisers in all sectors are connecting with social media influencers to help enhance their
brands. This is proving to be an effective digital marketing strategy, largely because
consumers tend to trust other consumers more than companies advertising products. Expect
more companies in 2021 and beyond to use these influencers to drive sales.
Also, expect to see fewer celebrities promoting products, as consumers have grown relatively
weary of their endorsements. Instead, the trend is moving more toward influencers who have
more direct relevance to the product. One great example is make-up artist James Charles,
who has become a celebrity but also has expertise specific to cosmetics, which Cover Girl has
tapped for its promotions.
12) Video Remains King
Video will remain a top strategy in 2021, as digital marketers capitalize on users’ short
attention spans and desire to view content instead of reading it. Since 74 percent of
consumers in the United States watch online videos each week, this medium will continue to
play a significant role in connecting customers and businesses. Most social media channels
support video hosting and sharing.
One trend to watch out for is SEO for images and video. Typically, people type in keywords
relating to a particular image or video, but this can be tedious. More and more users are
discovering that they can use existing or new images to search for other, closely related
images online. This profoundly increases the scope of digital marketing. By adding relevant
keywords to the titles of their images and videos, including alt text in image descriptions, and
using other such methods, advertisers will make it easier for potential customers to find them.
13) Artificial Intelligence
Artificial intelligence (AI) enables digital marketers to better analyze user data so they can
further customize the customer journey. AI helps companies understand a great deal about
customers and how to best target audiences.
AI also provides users with a more personalized experience, giving them customized
assistance at each stage of the buying process. Businesses can achieve this customer
experience by automating ads to targeted audiences using programmatic advertising.
Programmatic advertising is expected to account for more than 72 percent of online
marketing spend in 2021.
14) Augmented and Virtual Reality
Companies will continue to use augmented reality (AR) and virtual reality (VR) in their
marketing strategies to enhance brand awareness and satisfy customer demand. Companies
like Starbucks, Nivea, and Volkswagen have launched successful AR and VR campaigns to
offer customers an experience that better connects them to their brands and products.
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APPROACHES TO DM
There are several common approaches in the digital marketing strategy that you should know:
1) Social Media Marketing Platforms.
2) Influencer Marketing.
3) Email Marketing.
4) Content Marketing.
5) Search Engine Optimization (SEO) Marketing.
6) Pay-per-click (PPC)
7) Affiliate Marketing
8) Mobile Marketing.
HISTORY OF DM
 1990: The term” Digital Marketing” was first used. In that particular year, ‘Archie” first
search engine was launched.
 1993: In this year first clickable web-ad banner was introduced.
 1994: There was the launch of Yahoo and the first e-commerce transaction, over Net
Market.
 1996: In this year small search engines were introduced i.e. Hotbot, Looksmart, and
Alexa.
 1997: There was the launch of the first social media site which is SixDegree.com.
 1998: This year was the changing year where there was the birth of Google, Microsoft
launched MSN, and Yahoo! Introduced Yahoo! Web search.
 2000: During this year Internet bubble burst, SixDegree.com shut down, and also smaller
search engines were wiped out.
 2001: This year’s first mobile marketing campaign was introduced i.e. Universal Music.
 2002: This year is the birth year of LinkedIn.
 2003: In this year WordPress was introduced and launched myspace
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 2004: This year was changing year when Gmail was launched, Google goes public and
Facebook goes live.
 2005: Youtube was introduced in this particular year.
 2006: Microsft launches MS Live Search, In this year Twitter was launched, moreover
Amazon’s e-commerce sales crossed $10 billion.
 2007: Tumblr, Web streaming service: Hulu, and iPhone were launched.
 2008: This year China take over America in terms of the number of users and even
Spotify was introduced to listen to online songs
 2009: Google launches Instant for real-time search engine results.
 2010: In this year Whatsapp was introduced to make communication easier.
 2011: In this year Google Buzz shut down and also web overtake the TV viewership
among the youth generation.
 2012: There was a progressive increment in Social Media Budget that is up to 64%.
 2013: Yahoo acquired Tumblr in this particular year.
 2014: In this year so many things happened like Mobile exceeds PC internet usage.
 2015: In this era, Snapchat was launched and also there was the rise of predictive
analytics.
EXAMPLES OF GOOD PRACTICES IN DM.
Here are five best practices to help you win at digital marketing in 2020:
1. Go Omnichannel
Successful organizations have adopted the omnichannel marketing approach to guide their
prospects through the funnel. Omnichannel marketing is an evolved form of multichannel
marketing that helps you provide a holistic shopping experience to your buyers. It’s about
delivering the right message at the right time on the right marketing channel. Being
omnichannel means delivering a consistent experience throughout the buyer’s journey. This
means your strategy should revolve around the customer rather than specific channels. To
build an omnichannel strategy, create a consistent brand voice across different channels. A
cohesive omnichannel marketing strategy should take into account all digital marketing
channels and map their utility at each stage of the buyer’s journey and work on the messaging
accordingly. Example: Starbucks is known for leveraging digital media to improve customer
experience (CX). In this particular instance, the Starbucks app lets users find stores, order
through the app, pay using the phone, track Stars and Rewards. Users also get reward points
for ordering through the phone and with their collaboration with Spotify, users can also
identify the songs playing in their stores.
2. Leverage AI in Digital Marketing
AI and ML have enabled marketers to reach out to their target audience with precision like
never before. Using AI and ML-powered applications, you can connect with your buyers in
the following ways:
a) Conversational AI: Conversational AI such as digital assistants and chatbots have
become ubiquitous to communicate with prospects and customers. They are capable of
delivering content, gathering customer requirements, providing customer support, helping
customers buy an item or make a reservation, and keeping them updated on their orders.
For example, the Wall Street Journal has created a Facebook Messenger chatbot to deliver
content right into subscribers’ inboxes.
b) Personalization: The success of omnichannel marketing depends on how well you
personalize CX, and AI can help you do that. AI-based tools are capable of understanding
and predicting user behavior. This can further help you deliver a personalized experience
by creating segments of users that share similar characteristics.
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3. Don’t Ignore Email
Email marketing is still a potent digital marketing channel. If you have a sizable subscriber
base, you can communicate a message to your subscribers without spending a penny! You
can use email marketing to send drip campaigns, onboard new users/customers/subscribers,
promote new content, offer exclusive discounts and offers, ask for feedback through surveys,
and so on.
For successful email marketing initiatives in 2020, use user-generated and interactive content
to generate engagement, keep your emails mobile-friendly, and build an exclusive email
community that can act as your tribe.
4. Emphasize on Video Marketing
According to the State of Video Marketing 2020 survey by Wyzowl, 85% of businesses use
video as a marketing tool. People prefer videos as they make it easy to comprehend
information, and they’re an effective medium to tell stories.
Use videos in your content marketing initiatives to boost engagement and widen your reach.
A great way to achieve that is to create videos in diverse formats. For instance, most social
media platforms allow you to put ephemeral/short-lived video content. So, while you’re
creating standard video content, experiment with ephemeral, vertical, and live videos to see
what generates engagement and double-down on that.
Example: Moz has a weekly instructional video series called Whiteboard Friday that delves
into the various aspects of SEO.
5. Create a Cohesive Content Experience
Apart from running ongoing digital ad campaigns and other activities, creating cohesive
content experiences can help you get the eyes on your brand. Creating cohesive content
experiences means diversifying your content marketing efforts. Create content in as many
formats as you can. Dabble into text, podcasts, infographics, videos, gated content, and so on.
Each content piece you create should support each other, and that’s where
content repurposing comes into the picture.
You can turbocharge the content strategy by supporting it with a smart distribution strategy.
If you’ve written a 2000-word blog post, convert it into an infographic, create
a podcast episode, and record a whiteboard video. When you do this, you are diversifying
your presence across different platforms and creating content according to the user’s
convenience.
Example: Leadpasges has created a cohesive content experience strategy that covers various
content formats.
EMAIL MARKETING
Email marketing is the act of sending a commercial message, typically to a group of people,
using email. In its broadest sense, every email sent to a potential or current customer could be
considered email marketing. It involves using email to send advertisements, request business,
or solicit sales or donations.
NEED FOR EMAILS
Email Marketing is a powerful tool that small businesses can use to acquire, engage, and
retain customers. And having a good clean email list is critical. Therefore, it’s always
recommended that you clean up any email list you want to use before sending a campaign.
Here’s an example of a good email verification provider. Below, we’ve outlined the four
types of popular email marketing campaigns and how you can use them to help your business
grow.
1. Stay in contact with your audience
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Emails have the ability to keep your customers informed. Consumers are capable of checking
their email when it is convenient for them. It can give them a feeling that you are thinking of
them. This email can be as simple as saying: “Hi, you’re on our mind, here is a special offer!”
or “Here is an update on what has been going on here in recent weeks.” Those that have
signed up to your email list have already made a commitment to receive these notes. So they
will likely enjoy these emails (as long as you give them something worth reading) and it will
boost engagement with your customers.
2. Reach customers in real-time
According to Litmus, 54% of all emails were opened on a mobile device. This is significant
and should come into play when planning any marketing strategy. More and more consumers
are using their mobile devices to access not only emails but all other types of media and
information. Not only that, well-designed emails produce higher conversion rates on mobile
than any other medium. Hit ’em on the go!
3. People engage with emails
For a long time now, over 40 years actually, email has been a form of communication. As the
years have gone by, email has fast become one of our main choices of communication. We
have all been groomed to reply to an email in some fashion. Whether it is to reply, to
forward, click through to something else embedded within the email, delete, or to buy
something, or to sign up. We tend to do something with the email. Knowing this, you can use
email to drive people to your website, to pick up the phone and call or any other call to
action. In fact, over 25 percent of sales last year were attributed to email marketing.
4. Email marketing is easy to measure
Most email marketing tools offer the ability to track what happens after you have sent out
your email campaign. You can track delivery rates, bounce rates, unsubscribe rates, click
through rates, and open rates. This gives you a better understanding of how your email
campaigns are working, which ones to tweak or which ones to get rid of altogether. These
metrics should not be ignored. They are an important part of your internet marketing
campaign as a whole. While there are various studies and surveys that present “optimal”
numbers to aim for, it all depends on your industry and target audience. If your customers not
only want but expect daily emails, you better provide them. However, sending too many
emails to consumers who don’t want more than one a week will see your unsubscribe rate
increase. It’s all about knowing your customers and providing valuable content.
5. It’s affordable
Yes, we know you were waiting for us to address this one. You can reach a large number of
consumers for less than pennies per message. The cost per (possible) conversion is so low
with email marketing, I cannot believe every company does not participate, or engage more
often.
Email marketing services such as SendGrid costs $0.0006 cents per message at their Platinum
Marketing Email level. Mail Chimp allows you to send up to 12,000 emails a month for free.
They also do offer larger monthly plans for growing businesses with up to 600,000
subscribers and high-volume sender plans for anything over that. Another email marketing
company, Vertical Response, offers free email marketing up to 4,000 emails a month and
1,000 email contacts. They also offer subscription services for higher-volume senders.
So, yes, while it does offer a significant ROI, it might be a wise idea to hire someone to
manage these efforts. According to Shout It Out Designs, at a 15,000-email database, your
company would spend about 152 hours per year managing the campaign. This would include
writing, drafting, scheduling, sending, etc. of the emails, answering any questions about
offers, missing coupons or other concerns and database maintenance: adding and deleting
members, updating information and other tasks.
6. Allows for targeted messaging
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Now let’s talk about the importance of email marketing when it comes to lead nurturing –
sometimes referred to as email lead marketing. The main idea here is that your potential
customers are at different stages of the buying cycle. Some may be in the consideration stage,
while others may be at the research and compare stage, and even others in the ready-to-
purchase stage. Creating buyer personas can help you determine what kind of content to
create for each step.
Segmenting these customers into appropriate email marketing lists helps businesses target
these groups more effectively. Customers need information to move them to the next buying
cycle stage; pushing the right content can do just that. It’s all about moving these prospects
down your sales funnel – not as quickly as possible, but as efficiently as possible.
7. Increase brand awareness
Nope, social media isn’t the only platform that helps a company’s brand awareness.
Possessing a customer or prospect’s email address means one thing: they showed a level of
interest in your business. Email marketing gives you the ability to increase that interest level,
that brand awareness, by staying top of mind.
This doesn’t mean to send four daily emails to every single customer. That’s actually a great
way to get customers to hate you… Instead, try some email marketing that promotes your
activeness in the local community. Too many times companies try to sell, sell, sell their
products via email marketing, and completely ignore the brand awareness factor. By doing
so, they’re also prohibiting the ultimate possibility of building customer trust and adding a
sense of personality to their brand.
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8. It’s timely
Speaking of sell, sell, sell…
Yes, one of the benefits of email marketing can be to sell your products, if you approach it in
the correct fashion. It’s important to use all the customer data and information you can.
Sending customers a special offer on their birthday, or letting them know their favorite dish is
half off is much more effective than simply sending them a menu.
This email marketing strategy also can incorporate seasonal offers, allowing you to promote a
holiday special or an annual sale. Be sure to create a sense of urgency for any offer –
customers are much more likely to purchase when a deal is ending soon.
TYPES OF EMAILS
1. Email Newsletters
One of the most common and popular email marketing campaigns are Email Newsletters. As
a small business you can use an email newsletter to provide subscribers with helpful
knowledge and tools. It is important to add value to your subscribers’ inboxes; to do so create
engaging content, include thought leadership, how-tos, and announcements about new
services/ products. To measure the effectiveness of your newsletter ask yourself if the
content helps build a relationship with subscribers, increases retention and engagement, and
strengthens subscriber loyalty.
2.Acquisition Emails
Acquisition Emails can help your small business acquire customers who have opted to
receive your emails but have not yet converted into customers. By creating attractive offers
and informative content you can show those in your email list the value of becoming an
active customer. Acquisition emails are a great way to move leads through the conversion
funnel faster, grow your business and drive additional revenue, and target users who have
expressed some interest in what your business has to offer.
3. Retention Emails
If you have some experience in email marketing campaigns, consider Retention Emails for
your small business. By sending a message requesting feedback or an offer to subscribers
who haven’t interacted with your business or emails campaigns lately, your small business
can keep the lines of communication open. Retention Emails are a very useful email
campaign strategy that can help you keep your hard-won customers.
4. Promotional Emails
Promotional Emails are a great way to drives sales, signups, and new product offerings for
your small business. Promotional emails include offers that entice and encourage your target
to buy a new product/service. Use promotional emails to reward engaged subscribers with
exclusive offers, drive new product or services to subscribers, and cross-sell products to your
customer base.
OPTIONS IN EMAIL ADVERTISING
Email advertising is a type of marketing performed via email whereby the recipient has
consented to receive promotional messages from a brand. In this form of advertising,
marketers seek to gain permission from their prospective customers by giving them an option
to opt-in before sending emails.
Email Advertising Best Practices
1) Make the subscription process easy
Marketers should make the sign-up process straightforward and enticing so that people
subscribe easily. Ask only for the information you can use for better performance. For
example, you can craft more personalized campaigns having the following data: name, age,
gender, occupation, place of residence, etc.
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2) Use double opt-in
We recommend using a double opt-in process because it ensures customers provide their
unwavering consent to receive marketing emails from a particular brand. The double opt-in
email should be short, sweet, and focused on the confirmation button.
3) Avoid spamming
Marketers should be careful when collecting email subscribers and engaging with them.
Signing people up without their approval or buying email lists is a no-no. While writing
messages, it is essential to provide relevant content, avoid uppercase subject lines, and so
forth. Marketers ought to ensure that their emails have an unsubscribe option and physical
address, as well.
4) Schedule advertising emails
Email advertising is most effective when you send emails to customers at the appropriate
time. Thus, it is crucial to segment mailing lists based on time or time zones when catering to
an international market.
5) Perform split-testing
With split-testing, marketers determine the content, subject lines, CTAs, send time, etc. that
are right for their market segment. It is essential to split-test new things to ensure that your
email advertising is successful.
MOBILE MARKETING
Mobile Marketing is a well-defined and accepted strategy to promote your products and
services through mobile devices. This brief tutorial describes the various techniques and steps
of mobile marketing such as development of mobile websites, sms campaign, mobile apps,
etc.
Mobile marketing relates to any promotional activity that takes place on smartphones and
other handheld devices, including tablets and other cell/mobile phones. Mobile marketing
aims to reach an audience of mobile users through methods such as mobile-optimized ads,
push notifications and mobile applications.
Mobile marketing may include promotions sent through SMS text messaging, MMS
multimedia messaging, through downloaded apps using push notifications, through in-app or
in-game marketing, through mobile websites, or by using a mobile device to scan QR codes.
BENEFITS OF MOBILE MARKETING
1) Instant Results
The mobile phone is almost always powered on and near to its owner which means, he or she
will receive the message at the very moment it is sent and can act on it. Even if the device is
in standby mode, the user will receive the message once the device is turned on. This means
you can reach potential customers wherever they are instead of having to wait until they have
access to a computer and the Internet to view an email, or to even notice your business’
physical sign. You have 24/7 access to your customers but you still must to be mindful of the
time messages are sent out.
2) Affordable
Compared to television and radio advertising, mobile advertising is much cheaper. There is
also no need to pay for postage, air time or print material, there is simply the fee for sending
text messages. As the volume of messages to be sent increases the overall cost decreases, and
in turn you can reach more people for less money.
3) Build Customer Relationship
Consumers are generally attached to their phones and use it for personal messages and
conversations. If your advertising messages are tailored to meet the expectations of mobile
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users and two-way communication can be established, you can convey a sense of being
friendlier. Customers can engage their favourite brands to build strong relationships with
them and in turn be loyal to the brand and even encourage others to come on board.
4) Reach Target Audience
Mobile marketing allows you to reach a highly targeted audience and have direct marketing
communication with different customer groups as users generally have to opt-in to receive
messages. This form of marketing also gives the business owner the advantage of geo-
location and sending location-specific messages to users, using GPS and Bluetooth
technology. The more audience specific and relevant the content sent out, the greater the
returns to your business.
5) Easy to Track User Response
User response to your mobile campaigns can be tracked almost immediately, results can be
tracked by downloads, page visits, customer opt-ins, and many other methods, this of course
will be dependent on the mobile marketing strategy adopted. Monitoring these results
regularly can help you understand and analyse user behaviour and define ways in which your
service can be improved.
OVERVIEW OF THE B2B AND B2C MOBILE MARKETING.
Companies leverage social media
platforms for both business-to-
business (B2B) and business-to-
consumer (B2C) digital
marketing campaigns.
 B2B: To generate leads, B2B
marketers are active on social
media platforms like LinkedIn
and Twitter. They also often rely
on PPC campaigns to reach their
target audiences without spending
too much money.
Business buyers can be either
non-profit or non-profit
companies. To help you get a
better idea of the different types
of business customers in B2B
markets, Below are four basic
categories: producers, resellers,
governments and institutions.
1) Producers:
Producers are companies that
purchase goods and services that
are transformed into other products. They include both producers and service providers.
Examples include Procter & Gamble, General Motors, McDonald’s, Dell and Delta Airlines.
So are the restaurants around your campus, your dentist, your doctor, and your local tattoo
parlor. All these companies must purchase certain products in order to produce the goods and
services they create. General Motors needs steel and hundreds of thousands of other products
for the production of cars. McDonalds needs beef and potatoes. Delta Airlines is in need of
fuel and aircraft. Your dentist needs drugs like Novocain, oral tools, and x-ray machines.
2) Resellers:
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Resellers are companies that sell goods and services produced by other companies without
any material change. These include wholesalers, brokers and retailers. Walmart and Target
are two big retailers you ‘re familiar with. Large wholesalers, brokers and retailers have a lot
of market power. If you can get them to buy your products, your sales may increase
exponentially.
3) Government:
Can you imagine the biggest purchaser of goods and services in the world? It’s the
government of the United States. It buys everything you can imagine, from paper and fax
machines to tanks and weapons, buildings, NASA (National Aeronautics and Space
Administration) toilets, highway construction services and medical and security services.
Governments and local governments are also buying huge quantities of products. They
contract with companies that provide all kinds of services to citizens, from transport to
garbage collection. (Foreign governments, provinces, and localities, of course.)Business-to –
Government (B2 G) markets, or when companies sell to local, state , and federal
governments, represent a major selling opportunity, even for smaller retailers. In fact, many
government entities state that their agencies must award a certain amount of business to small
businesses, minority and women-owned enterprises, and businesses owned by disabled
veterans.
4) Institutions:
Institutional markets include non-profit organizations such as the American Red Cross,
churches, hospitals, charities, private colleges, civic clubs, and so on. Like government and
non-profit organizations, they buy a huge quantity of products and services. Keeping costs
down is particularly important to them. The lower their costs, the more people they can
provide their services.
 B2C: B2C marketers focus on improving brand awareness and attracting customers to their
websites and products using social media platforms like Facebook, Twitter, Instagram, and
Pinterest.
Types of Prevalent B2C Models
In our experience, there are five distinct models that B2C companies typically put to practice
while moving their products in the digital realm.
1. Direct sellers:
Selling a product directly to consumers
Includes small online businesses as well as large retailers like Microsoft and Apple to sell
exclusive in-house products.
2. Online marketplace:
Act as intermediaries as they don’t own most of the products that are sold on their site
Put sellers directly in contact with buyers and usually make a profit by taking a cut of the
transaction
eBay, Amazon are examples of such online intermediaries
3. Advertising based B2C:
Focuses on targeted advertising with usage criteria on internet searches, content viewed, and
demographics to strategically place advertisements
Company purchases advertising space on a platform that receives large volumes of traffic,
such as YouTube and more.
4. Community-based B2C:
Leverages online, like-minded communities on media platforms and beyond to showcase
shared interest or physical location. Social media platforms, such as Facebook groups and
more
5. Fee-based B2C:
Instant payment-based company’s content access
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Netflix, Hulu and more are prime examples of this approach
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