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"5;[76*L74"76L*5#*Q;5#*5#97;6!L!4*135!"L*
.U/V*
!
!
2(H5(37% =+'3,% >,G(+7#$#3H%:0*.%:E'#5%
% % %
2T#3%:'+(% M;0$! 3;/!=;A.$/?!=D;;.#$/!=<)'?!./5!M;0$!A;/!T!(&5=
% %&D&5! H<)'!,&/$!&=!)'()0)(+&*!&=!5;+!&/$!
% %&/$==! "#$!4;(5!4&/!:).#!4&.#!;)*!
% %*$;>&./&! U$:!=;&>E!/),#!&=!&!,/$&D?!=$'=+&*!&=!&!
>$/A+D$!
% *;$!e! !
% !!!f&';*)'! L;;(!A;/!=<)'!4$,&+=$!).!#&=!'&.+/&*!
)'1/$()$'.=!
% I&*D;*)0$! U;.!&(0$/.)=$(!
% ! !
% ! !
W(1+($"5(37% m$=.! m$=.!*$&0$=!5;+!A$$*)'1!,*$&'$/!.#&'!=;&>!
% %;&=.! %;&=.!>),<=!5;+!+>!&'(!>+**=!5;+!.#/;+1#!.#$!
(&5!
% Q/)=#! !
% !!!H>/)'1! 3/$=#!A/&1/&',$?!(;+4*$!($;(;/&',5!
% M)&*! Z;+!:)**!A$$*!,*$&'!&'(!/$A/$=#$(!&**!(&5!*;'1!
% ! !
% ! !
L7#E#7.% `$/1$'=! U;.!&(0$/.)=$(!
;*+#&(D% c;;(4+/5! U;.!&(0$/.)=$(!
% %&=#D$/$! !
% !!!K;+@+$.! U;.!&(0$/.)=$(!
% f+-! U;.!&(0$/.)=$(!
%
%
! !
CCCCCC% Q0;/5j6k! Q0;/5!)=!77!VVl6GG!>+/$!=;&>!
!
!
!
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!
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!
!
[+$4$,! 678R! 6789! 678T!Z"M!jJk
! ! ! !
:XSY>!JC/>S<XS?4J% % % %
Q/)=#!H>/)'1! 9CJ! 9CG! 9CR!
I&*D;*)0$! SCT! SC9! 9CV!
%&=#D$/$!K;+@+$.! SCS! SCV! JC8!
%*$;>&./&! G! GC7! 6C6!
"^"fE! 6SCJ! 6SC7! 69C8!
! ! ! !
SJ4JW% % % %
f+-! VCS! 9CG! 8CS!
M;0$! TC6! 7C9! 6GC8!
%&/$==! 6CR! 6CT! JC7!
^.#$/! SC7! JCT! 6CJ!
"^"fE! 69C8! JGCG! JSCJ!
! ! ! !
/WX:!JW%Z%Y><=SJ% % % %
Q0;/5! J8CJ! JVC7! JJC7!
m$=.! VC7! 9C6! VCT!
%;&=.! RC9! RCR! 9CV!
%&D&5! 9CV! RCS! JC9!
^.#$/! GC6! GC6! GC6!
"^"fE! VRCJ! V6C7! S9CT!
! ! ! !
8JWYJQ2% % % %
*;$!e!f&';*)'! JCV! SCJ! JC9!
c;;(4+/5! GCS! GC8! 6CV!
`$/1$'=! RCV! RCV! RCV!
"^"fE! 8C6! 7CV! 7CV!
! ! ! !
:>Q>R>%/>:MJW2% % % %
M)&*! JCV! JCV! SCJ!
^.#$/! GC6! G! G!
"^"fE! JCR! JCV! SCJ!
! ! ! !
X!KJW% 6VCJ! 6JCV! 6GCT!
!
j6k! O&/<$.!=#&/$!)=!,&*,+*&.$(!;'!&'!$@+)0&*$'.!,&=$!4&=)=!
jJk! Z$&/! $'(! )=! .#$! ^,.;4$/lU;0$D4$/! =#&/$! >$/);(C! "#$/$A;/$! 678T! Z"M!
jZ$&/F";M&.$k!)=!D&($!+>!;A!J!4)D;'.#*5!=#&/$!>$/);(=!F!M$,$D4$/l`&'!
&'(!3$4/+&/5lO&/,#C!
!
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