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	1. https://www.linkedin.com/in/lloydjasonsantos/
ASCENDE SUPERIUS
20 YEAR  HIGH PERFORMANCE, HIGHLY PERSONAL
MARKETING PLAN FOR LLOYD SANTOS
 


	2. https://www.linkedin.com/in/lloydjasonsantos/
Z: MY END  IN MIND
 


	3. https://www.linkedin.com/in/lloydjasonsantos/
HIGH PERFORMANCE, HIGHLY  PERSONAL HYPER-
ROAD TO
GREATER HEIGHTS!
A. Daily Rounds
• Vision/ Mission
• Roles/ Strokes
• 12 Point Game Plan
• Match Statistics monitoring
B. End in Mind
Power the Good Life: Vision driven consistent
achievement
 


	4. https://www.linkedin.com/in/lloydjasonsantos/
I ALIGN DAILY…
VISION  / MISSION
As we take each step to ascend to greater heights, I
commit myself to know more, learn more, and share
knowledge to people, in order for all to be well-rounded
individuals, competent leaders of our communities, and
technically-capable citizens of our society. All these I
swear as a doer, constant learner, and bearer of light
that powers the good life,
 


	5. https://www.linkedin.com/in/lloydjasonsantos/
A current student  of Ateneo,
I am a constant learner.
I always keep in mind that
education is a matter of the heart.
WINNING MEANS DOING ROLES/ STROKES WELL DAILY
 


	6. https://www.linkedin.com/in/lloydjasonsantos/
A loving child  to my
parents, and brother
to my siblings.
WINNING MEANS DOING ROLES/ STROKES WELL DAILY
 


	7. https://www.linkedin.com/in/lloydjasonsantos/
Maintain your
relationship with  your
friends;
lift each other up.
WINNING MEANS DOING ROLES/ STROKES WELL DAILY
 


	8. https://www.linkedin.com/in/lloydjasonsantos/
A hardworking employee  of Manila
Electric Company. It is my duty to
keep the lights on and to power
the good life. I do my ordinary
duties extraordinarily well.
WINNING MEANS DOING ROLES/ STROKES WELL DAILY
 


	9. https://www.linkedin.com/in/lloydjasonsantos/
LLOYD’S
MARKETING PLAN FOR  LIFE
1. Define Business-
• Who Am I? I am a constant learner, a doer, and a bearer of light.
2. Assess Market- Capitalize on Strength
• My analytical and problem-solving skills.
3. ID PTM- Discovering Real Me
• Be an inspired and motivated member of a family, organization, and
society.
4. Launch Strategy- Find Niche & Risk
• KISS (Keen individuals striving for success)
• Risk: most people acknowledge different pacing in life
 


	10. https://www.linkedin.com/in/lloydjasonsantos/
LLOYD’S
MARKETING PLAN FOR  LIFE
5. Weather PLC (Product) Life Cycle -
• Start from the very basic unit. Enhance if given an opportunity.
6. Balance Mix- Build My Brand
• Attend seminars and encourage the people around you. Use
different social media platforms.
7. Expand Reach (Place) - Create My Legacy
• Create check-ups and updates through online platforms.
8. Campaign Ad (Promo)- Reawaken Creativity
• Utilization of available technology and innovations.
 


	11. https://www.linkedin.com/in/lloydjasonsantos/
LLOYD’S
MARKETING PLAN FOR  LIFE
9. Plan Distribution (Place)- Share Time & Energy
• Create and share contents that are relatable
10. Achieve Sales- Reach Goals
• Keep track of monthly, yearly and other long-term targets
11. Analyze P & L- Keep Score
• Are your actions aligned with the goal?
12. Seek Opportunities- Make Dreams Real
• Do your ordinary duties extraordinarily well!
 


	12. THE DAILY ROAD  TO THE FINALS IS VISION-DRIVEN
AND GOOD.
https://www.linkedin.com/in/lloydjasonsantos/
In order for us to succeed and reach for the greater heights,
we need to our tasks and responsibilities in our homes,
organizations, and the society. It would be great to do more
than what was asked of us.
We should not limit ourselves from reaching our goals; we
seek more.
 


	13. GRAND SLAM FINALS
20  YEAR HIGH PERFORMANCE, HIGHLY PERSONAL
MARKETING PLAN FOR VCOACH BONG
BONG DE UNGRIA
Sample
Execution
Your last page should be similar as your
Cover page to bookend your presentation
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