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	1. Practical
activities for the
classroom
Economic
Responsibility
CSR2VET  project
Introducing VET students to the
principles of economic responsibility
in corporate social responsibility
(CSR) is a crucial task for educators
and parents. Here are some practical
activities that can help VET students
to understand the basic concepts of
economic responsibility.
By engaging in these practical
activities, VET students can develop
economic responsibility in the
context of CSR and gain important
skills related to sustainability,
stakeholder analysis, and ethical
decision-making, that they can put
into practice when they go to the
Labor Market.
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	2. Develop a CSR  strategy for a hypothetical company with
active involvement from VET students to promote ethical
responsibility, social impact, and sustainable business
practices.
By engaging VET students in the development of a CSR
strategy, they gain practical experience in understanding
and implementing ethical responsibility, social impact, and
sustainable business practices. This collaborative approach
fosters their professional development and prepares them to
be responsible leaders in the future.
Objectivies
Activity 1| Develop a CSR strategy for a
hypothetical company
Research CSR practices: Introduce students to the concept of CSR and provide them with
examples of companies that have implemented successful CSR programs. Have students
research and analyze the practices of these companies, considering the economic impact of their
initiatives.
Develop a CSR strategy for a hypothetical company: Challenge students to develop a CSR
strategy for a hypothetical company in their area of training. Have them consider the economic
impact of their proposed initiatives, including the costs and benefits to the company and its
stakeholders.
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	3. The duration to  develop a CSR strategy for a hypothetical
company with VET students can vary depending on the
complexity of the company, the scope of the CSR strategy,
and the level of involvement and availability of the students.
However, it is important to allow sufficient time to ensure a
comprehensive and well-developed strategy.
A suggested timeframe for developing a CSR strategy with
VET students could be between 3 to 6 months. This duration
allows for thorough research, stakeholder engagement,
strategy design, implementation planning, and evaluation.
1. Research and Analysis: Allocate approximately 2-4 weeks
2. Stakeholder Engagement: Allow around 2-4 weeks
3. Defining CSR Objectives: Dedicate around 1-2
4. Designing CSR Initiatives: Allocate approximately 2-4
weeks
5. Integration into Business Operations: Allow around 2-3
weeks
6. Implementation and Collaboration: Allocate around 2-3
weeks.
7. Monitoring and Evaluation: Dedicate approximately 1-2
weeks
8. Communication and Reporting: Allow around 1-2 weeks
It’s important to note that the suggested timeframe can be
adjusted based on the specific circumstances and availability
of resources. Regular progress assessments and flexible
scheduling can ensure that the development of the CSR
strategy aligns with the needs and capabilities of the VET
students.
Tipology
and duration
• Industry Reports
• Research Papers and Publications
• Online Learning Platforms
• Data and Statistics
• Company Reports and Policies
Remember to provide VET students with access to these
material resources, either in physical or digital format, and
guide them on how to utilize and leverage these resources
effectively. This will support their understanding of CSR
principles, inform their decision-making process, and enable
them to develop a robust and impactful CSR strategy for the
hypothetical company.
Resources
3
 


	4. 1. Understanding of  CSR Principles: Gain a solid understanding
of CSR concepts, including ethical responsibility, social impact,
sustainability, and the importance of integrating these principles
into business practices.
2. Analytical Skills: Develop the ability to critically analyze a
company’s values, operations, and stakeholder expectations
to identify opportunities for CSR integration and prioritize CSR
initiatives based on their potential impact and feasibility.
3. Stakeholder Engagement: Acquire skills in stakeholder analysis
and engagement, including identifying key stakeholders,
understanding their perspectives, and incorporating their
feedback into the CSR strategy.
4. Research and Problem-Solving: Develop research skills to
gather relevant information on CSR best practices, industry
trends, and case studies, and apply problem-solving techniques
to address social and environmental challenges within the CSR
strategy.
5. Collaborative Skills: Enhance collaborative skills by actively
participating in group discussions, workshops, and decision-
making processes with other VET students, company
employees, and stakeholders to develop a cohesive CSR
strategy.
6. Goal Setting and Planning: Learn to set SMART goals and
objectives for CSR initiatives, and develop skills in strategic
planning, including action planning, timeline development, and
resource allocation for the implementation of the CSR strategy.
7. Integrating CSR into Business Operations: Understand how to
identify and integrate CSR principles into various aspects of a
company’s operations, such as supply chain management, HR
policies, product development, and community engagement.
8. Measurement and Evaluation: Develop skills in monitoring
and evaluating CSR initiatives, including designing indicators,
collecting data, and assessing the impact of CSR actions, to
measure progress and report on the effectiveness of the CSR
strategy.
9. Communication and Presentation Skills: Enhance
communication skills through the development of reports,
presentations, and other communication materials that
effectively convey the CSR strategy, goals, and outcomes to
diverse stakeholders.
10. Continuous Improvement: Foster a mindset of continuous
improvement by reflecting on the outcomes and challenges
faced during the CSR strategy development process, and
proposing recommendations for enhancing the company’s CSR
efforts in the future.
By actively engaging in the process, students can develop a
deeper understanding of ethical responsibility, social impact, and
sustainable business practices, and gain practical experience in
implementing CSR initiatives within a business context.
Learning
outcome
4
 


	5. Methodology / Implementation
To  challenge students to develop a CSR strategy for a hypothetical company in their area of
training, you could provide them with a case study that outlines the current CSR practices of the
company and challenges them to propose new initiatives that align with the company’s mission,
values, and stakeholders.
To consider the economic impact of their proposed initiatives, students should be asked to create
a cost-benefit analysis that outlines the financial costs and benefits of each initiative. They should
also consider the impact on stakeholders, including employees, customers, suppliers, and the
broader community.
For example, if the hypothetical company is a fashion retailer, students might propose initiatives
such as reducing the environmental impact of its supply chain, promoting fair labor practices in
its factories, or partnering with local nonprofits to support underserved communities.
To encourage students to think critically about the economic impact of these initiatives, they
could be asked to consider questions such as:
• What are the upfront costs of each initiative, and how long will it take to see a return on
investment?
• How will the initiative impact the company’s revenue and profitability in the short and long
term?
• What are the potential risks associated with each initiative, and how can they be mitigated?
• How will the initiative impact the company’s reputation, and what are the potential PR risks or
benefits?
Through this exercise, students would be learning about the importance of CSR in modern
business, as well as the economic impact of social and environmental initiatives. They would also
be developing critical thinking and analysis skills that are essential in today’s business world.
5
 


	6. 6
General Objective: to  promote sustainable and responsible
business practices, fostering economic development and
social impact in the local community.
Specific Objectives: increase VET students’ awareness
and understanding of economic responsibility within the
context of CSR; educate students about the importance of
sustainable and responsible business practices for economic
development and community well-being; Engage local
businesses, entrepreneurs, and community members in
collaborative discussions and workshops to understand their
perspectives on economic responsibility and CSR; involve
VET students in dialogues and partnerships with relevant
stakeholders to foster meaningful engagement and exchange
of ideas.
Objectivies
Activity 2 |
Create and develop a Community Project
Create and develop a Community Project: Encourage students to create and develop a
community project that addresses a social or environmental issue. Have them consider the
economic impact of the project, including the cost of resources and the potential economic
benefits to the community.
 


	7. Duration: From 3  months to 9 months. Can vary depending
on several factors, including the scope of the project,
available resources, and the level of complexity involved.
Here is a general outline of the duration, which can be
adjusted based on specific circumstances:
Typology: Activity developed by working groups with an
average number of elements (from 10 to 15).
Tipology
and duration
• Books, journals, and articles on CSR, sustainable business
practices, and economic responsibility.
• Reports and studies on local economic challenges and
opportunities in the community.
• Networking and Collaboration Tools.
• Online platforms or software for connecting with local
businesses, entrepreneurs, government agencies, and
NGOs to facilitate collaborations and partnerships.
• Communication tools such as email, video conferencing,
or project management software to foster effective
collaboration among VET students and stakeholders.
• Marketing and Communication Materials: Flyers,
brochures, and posters to raise awareness about the
community project and promote economic responsibility
among local stakeholders.
• Social media graphics or website templates to share
project updates and engage with the wider community.
• Shared document repositories or cloud storage services
for organizing project-related documents, reports, and
resources.
• Local Community Resources: Access to local business
directories, industry associations, or chambers of
commerce to identify potential partners or mentors for the
VET students’ projects.
• Support from local community centers, libraries, or co-
working spaces that can provide meeting venues or
resources for project-related activities.
Remember to tailor these material resources to the specific
needs and requirements of the community project and the
VET students involved. The availability and suitability of these
resources may vary depending on the local context and the
project’s scope.
Resources
7
Learning
outcome
1. Understanding CSR and Economic Responsibility
2. Project Management Skills
3. Collaboration and Teamwork
4. Research and Analytical Skills
5. Problem-Solving and Critical Thinking
6. Entrepreneurial Mindset
7. Community Engagement and Social Impact
8. Ethical Considerations
 


	8. Methodology / Implementation
To  encourage students to create and develop a community project that addresses economic
responsibility as part of Corporate Social Responsibility (CSR), you could begin by presenting
them with information about the concept of CSR and the role it plays in modern business
practices.
Once students understand the importance of CSR, they could be asked to research local
organizations or businesses that have a strong CSR presence and identify potential opportunities
to collaborate on a community project.
For example, if students identified a local business that is committed to sustainability and
economic responsibility, they could reach out to the business to discuss potential volunteer
opportunities. The students could propose a project to assist the business in implementing
environmentally sustainable practices or to create a community event that promotes sustainable
practices.
To encourage participation from the broader community, students could create a social media
campaign to promote the project and raise awareness about the issue they are addressing. They
could also partner with other local organizations or community groups to help raise funds or
collect donations.
Through this project, students would be learning about the economic impact of CSR initiatives
and the importance of responsible resource allocation in both the business world and the
community. They would also be developing teamwork and communication skills as they work
with local organizations and community members to address a pressing economic issue. Finally,
they would be making a positive impact on their community by helping to promote sustainable
practices and economic responsibility.
Summarizing
1. Define Project Objectives: Clearly define the objectives of the Community Project. Determine
what specific economic responsibility issues or goals you want to address within the local
community.
2. Form a Project Team: Establish a project team that includes VET students, educators, and
potentially other stakeholders such as community representatives or industry experts. Assign
roles and responsibilities to team members based on their skills and interests.
3. Conduct Research and Needs Assessment: Conduct research to understand the economic
needs, challenges, and opportunities within the community. This can involve analyzing existing
data, conducting surveys or interviews with community members, and consulting relevant
stakeholders.
4. Develop a Project Plan: Create a detailed project plan that outlines the project’s timeline,
activities, deliverables, and resource requirements. Break down the project into manageable
tasks and set realistic deadlines.
5. Secure Resources and Support: Identify the resources needed to execute the project,
including financial resources, equipment, materials, and partnerships. Seek support from
relevant organizations, businesses, or community groups who may be willing to contribute to
the project.
6. Engage Stakeholders: Engage stakeholders such as community members, local businesses,
educational institutions, and governmental bodies. Seek their input, involve them in project
8
9. Presentation and Communication Skills
10.Reflection and Continuous Learning
 


	9. planning, and establish  partnerships to ensure broader community involvement and support.
7. Implement Project Activities: Execute the planned activities according to the project timeline.
This may involve conducting workshops, training sessions, awareness campaigns, research
studies, or any other initiatives aligned with the project’s typology and objectives.
8. Monitor and Evaluate Progress: Regularly monitor and evaluate the progress of the project to
ensure it stays on track and achieves its desired outcomes. Use key performance indicators
(KPIs) and evaluation tools to assess the impact and effectiveness of the project.
9. Reflect and Adapt: Encourage regular reflection sessions with the project team to discuss
challenges, lessons learned, and potential improvements. Use feedback and evaluation results
to adapt and refine project activities as needed.
10.Communicate and Celebrate Success: Communicate the project’s progress and outcomes
to stakeholders, community members, and other interested parties. Share success stories,
lessons learned, and the positive impact achieved. Celebrate the achievements of the project
team and recognize their efforts.
9
 


	10. 10
Provide VET students  with hands-on experience in
conducting impact assessments and understanding the role
of businesses in community development.
Objectivies
Activity 3 | Impact Analysis of a company on
the community
Analyze the impact of a company on the community: Have students analyze the economic impact
of a company on their community. This might include researching the company’s employment
practices, tax contributions, and charitable giving.
1. Computers and Software.
2. Internet Access.
3. Data Collection Tools.
4. Audiovisual Equipment: cameras, microphones, and
recording.
5. Office Supplies: pens, notebooks, paper, folders, and file
storage.
6. Printing and Photocopying: Printing and photocopying
services.
7. Transportation: vehicles or public transportation.
8. Projector and Screen: A projector and screen.
Resources
 


	11. 9. Presentation Materials:  Flipcharts, whiteboards, markers,
and other presentation materials.
10.Storage and Backup.
It’s important to assess the specific needs of your Impact
Analysis project and allocate resources accordingly. You may
also explore partnerships with local organizations, educational
institutions, or businesses that can provide access to certain
resources or offer support for the project.
Duration: from 6 months to a year
Typology: Activity developed by an average work group
(between 10 and 15 elements)
Tipology
and duration
1. Understanding of Corporate Social Responsibility (CSR):
Students will gain a deeper understanding of CSR and
its significance in the business world. They will learn how
businesses can impact communities socially, economically, and
environmentally.
2. Research and Data Analysis Skills: Students will develop
skills in conducting research, collecting data, and analyzing
information. They will learn how to gather relevant data,
interpret it, and draw meaningful insights from the findings.
3. Stakeholder Engagement and Communication Skills: Through
interactions with stakeholders, students will enhance their
communication and interpersonal skills. They will learn how to
engage with diverse stakeholders, gather different perspectives,
and communicate their findings effectively.
4. Critical Thinking and Problem-Solving: Students will learn to
think critically and analyze complex issues related to the impact
of a company on the community. They will develop problem-
solving skills by identifying challenges, evaluating potential
solutions, and making informed recommendations.
5. Ethical Considerations in Business: Students will gain an
understanding of the ethical dimensions of business operations
and their impact on communities. They will learn to assess the
social, economic, and environmental implications of business
practices and consider the ethical responsibilities of companies.
6. Report Writing and Presentation Skills: Students will
enhance their written and oral communication skills through
the preparation of a comprehensive report and delivering
presentations. They will learn how to present complex
information in a clear and concise manner.
7. Collaboration and Teamwork: Working on the Impact Analysis
project as a team, students will develop collaboration and
teamwork skills. They will learn to effectively communicate,
delegate tasks, and work together towards a common goal.
8. Awareness of Community Development: Through the analysis,
students will develop a deeper understanding of community
development and its various dimensions. They will gain
awareness of the social, economic, and environmental factors
that contribute to community well-being.
Learning
outcome
11
 


	12. 9. Real-world Application  of Knowledge: The project will provide
students with hands-on experience in applying theoretical
concepts learned in the classroom to a practical, real-world
scenario. They will see how their knowledge can be used to
assess and address community issues.
10. Reflection and Learning from Experience: Students will reflect
on their project experience, identifying strengths, weaknesses,
and areas for improvement. They will learn from their project
outcomes and experiences, gaining insights for future projects
or endeavors.These learning outcomes provide students with
valuable skills and knowledge that can be applied in their
future careers and contribute to their personal and professional
growth.
Methodology / Implementation
1. Choose a company: Ask students to choose a company operating in their community. It could
be a local business or a larger corporation with a presence in the area.
2. Research the company: Have students conduct research on the company to gather
information about their operations, products, services, and corporate social responsibility
(CSR) initiatives. They can start by looking at the company’s website and annual reports, as
well as news articles and other sources.
3. Identify stakeholders: Ask students to identify the stakeholders who are affected by the
company’s operations in the community. These might include customers, employees,
suppliers, shareholders, residents, and government officials.
4. Evaluate impact: Have students evaluate the impact of the company on each stakeholder
group. They should consider both positive and negative impacts, such as job creation,
environmental pollution, and community engagement initiatives.
5. Analyze data: Ask students to analyze the data they have collected to identify patterns
and trends. They should also consider the company’s CSR initiatives and whether they are
effective in mitigating negative impacts and promoting positive ones.
6. Formulate recommendations: Based on their analysis, students should formulate
recommendations for how the company can improve its impact on the community. These
recommendations should be based on a consideration of the economic, social, and
environmental impacts of the company’s operations.
7. Present findings: Finally, students should present their findings and recommendations to the
class. This can be an opportunity to engage in a discussion about the role of businesses in
promoting community well-being and the importance of corporate social responsibility.
8. By following these instructions, VET students can gain a deeper understanding of the impact
that companies have on their communities. This can help them develop critical thinking skills
and a sense of social responsibility as they consider the economic, social, and environmental
implications of business operations, becoming, in this way, more responsible future
professionals.
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	13. 13
Providing VET students  with practical experience in assessing
and reporting on the company’s sustainability performance while
promoting their understanding of sustainable business practices
Objectivies
Activity 4 | Creation a sustainability report for
a hypothetical or real company
Create a sustainability report: Creating a sustainability report for a hypothetical or real company is
a great way to challenge students to think critically about the impact of business operations and
to develop practical solutions for improving sustainability performance.
1. Computers and Software.
2. Internet Access.
3. Data Collection Tools.
4. Printing and Photocopying: Printing and photocopying
services:
5. Visual Design Tools: Graphic design software or online
design platforms.
6. Office Supplies: pens, notebooks, paper, folders, and file
storage.
7. Stakeholder Engagement Tools: email accounts,
Resources
 


	14. teleconferencing software, or  video conferencing platforms
for virtual meetings or interviews.
8. Presentation Materials: Flipcharts, whiteboards, markers,
and other presentation materials.
9. Storage and Backup: Adequate storage devices or cloud-
based storage.
10.External Expertise: external experts, such as sustainability
consultants or auditors.
It is important to assess the specific needs of your
sustainability reporting project and allocate resources
accordingly. Collaboration with local organizations,
educational institutions, or businesses may provide access to
certain resources or expertise that can support the project.
Duration: From 6 to 12 months
Tipology
and duration
1. Understanding of Sustainability Concepts.
2. Research and Data Analysis Skills.
3. Report Writing and Communication Skills.
4. Critical Thinking and Problem-Solving.
5. Stakeholder Engagement and Collaboration.
6. Ethical Considerations in Sustainability.
7. Sustainability Reporting Frameworks.
8. Systems Thinking.
9. Reflection and Continuous Improvement.
10.Real-World Application of Knowledge.
These learning outcomes provide students with valuable skills
and knowledge that can be applied in their future careers,
whether in sustainability-related roles or in general business
contexts. They will be equipped with the tools to assess and
report on sustainability performance, promote responsible
business practices, and contribute to a more sustainable
future.
Learning
outcome
14
 


	15. Methodology / Implementation
1.  Methodology/ ImplementationDefine the scope: Students should identify the company’s
boundaries, including the types of operations and activities to be covered in the report. For
example, they might focus on a specific product line or geographic region.
2. Identify sustainability issues: Students should research and identify the key sustainability
issues that are relevant to the company. This might include issues related to greenhouse gas
emissions, waste reduction, water conservation, or social responsibility.
3. Gather data: Students should collect data on the company’s performance in each of the
identified sustainability areas. This might involve analyzing energy bills, water usage records,
and waste management reports.
4. Analyze the data: Students should analyze the data to identify trends and areas for
improvement. They should also consider the company’s performance in relation to industry
benchmarks and best practices.
5. Develop recommendations: Based on the analysis, students should develop a set
of recommendations for improving the company’s sustainability performance. These
recommendations should be practical and feasible, considering the company’s resources and
constraints.
6. Draft the report: Students should write the sustainability report, including an introduction, a
summary of the company’s performance, a detailed analysis of each sustainability issue, and
the recommendations for improvement.
7. Include visuals: Students should include visuals, such as charts and graphs, to help readers
understand the data and analysis.
8. Review and revise: Once the report is drafted, students should review and revise it to ensure
that it is clear, concise, and accurate.
9. Present the report: Finally, students should present the report to the class, discussing the key
findings and recommendations. They can also discuss the challenges they faced in creating
the report and the lessons they learned about sustainability and corporate responsibility.
15
 


	16. 16
Fostering critical thinking,  analysis, and effective
communication skills among participants while promoting a
deeper understanding of the company’s impact on the local
economy.
Objectivies
Activity 5 |
Debate on economic responsibility about
some local company
Debating economic responsibility in CSR with VET students is a great way to encourage critical
thinking and develop communication skills.
1. Venue: lecture hall, conference room, or auditorium,
depending on the number of participants and audience
members.
2. Microphones and Sound System.
3. Projector and Screen.
4. Flipcharts or Whiteboards: flipcharts or whiteboards with
markers.
5. Note-taking Materials: pens, pencils, and notebooks.
Resources
 


	17. Duration: Preparation (5  days), Debate (2 hours)
Typology: This activity can be developed by a small group
(5 to 10 elements) but involve a large group as spectator
participants.
Tipology
and duration
1. Critical Thinking and Analysis.
2. Research Skills.
3. Communication and Presentation Skills.
4. Active Listening and Respectful Engagement.
5. Understanding Multiple Perspectives.
6. Ethical Considerations.
7. Teamwork and Collaboration.
8. Confidence Building.
9. Time Management.
10.Reflection and Self-Evaluation.
Learning
outcome
Methodology / Implementation
Define the topic: The first step is to define the topic of the debate. For example, you might ask
students to debate whether businesses have a responsibility to prioritize economic sustainability
over social and environmental concerns.
Assign roles: Divide the class into teams and assign each team a specific role. One team can
argue in favor of the proposition, while the other team can argue against it.
Research: Each team should conduct research to gather information and evidence to support
their arguments. This might include researching case studies, academic articles, or news stories
related to economic responsibility in CSR.
Develop arguments: Based on their research, each team should develop a set of arguments to
support their position. They should also anticipate potential counterarguments from the opposing
team.
Rehearse: Each team should rehearse their arguments to ensure that they are clear, concise, and
effective.
Debate: The debate should be structured with opening statements, rebuttals, and closing
statements. Each team should have equal time to present their arguments and respond to the
opposing team’s arguments.
Evaluate: After the debate, students should evaluate the arguments presented by both teams and
determine which team presented the most compelling case.
Discuss: Finally, the class should discuss the debate and the issues raised. This can be an
opportunity to reflect on the different perspectives presented and to explore the complexities of
economic responsibility in CSR.
By following this guide, you can help VET students engage in a meaningful debate about
economic responsibility in CSR. This can help them develop critical thinking and communication
skills, as well as a deeper understanding of the role that businesses play in promoting economic
sustainability.
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