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	1. PERSONAL BRAND EXPLORATION
Garrett  Stollings
Project & Portfolio I: Week 1
MONTH DAY, YEAR
 


	2. IDENTITY
Picture of You
Goes  Here
Hello growing up I was always into electronics.
From how they worked and functioned to just
loving everything about them Through school I
took 4 years of computer classes so I could
learn everything possible. I fell in love with
editing and learning more about all the popular
programs. Straight out of school I got the
dream job for a tech nerd. I worked at
Radioshack and surrounded by every part you
could think of to build my own electronics. I
than fell in love with the digital world and how it
progresses. So here I am today following my
passion and going into Digital Marketing. My
goal is to own my brand and be well known. I
want to be different and stand out among the
fl
ooded network.
 


	3. PROFESSION
Potential Job Titles:
•  Creative Content Director
• Chief Marketing Of
fi
cer
• Brand Manager
The Guy Next Door- My style of work
is unique as I use a group portal so the
client can see every step and provide
feedback 24/7. I make sure every client
feels welcomed and part of the whole
process.
Digital Marketer in all digital media content
Picture Relevant
to Your Industry
Goes Here
 


	4. [CATEGORY of PEOPLE]
TARGET  AUDIENCE
Kevin Brake
Outreach Plan:
• I am going to get together a project to show my
knowledge and what I can be worth to Kevin’s
Company.
• I have followed Kevin on LinkedIn and will be reaching
out to him through connect.
• I will send a message about my appreciation of his
work and follow up in a week to see if he has time for a
brief talk.
PROFILE
PICTURE Marketing manager @ KNB
Online
Andrew Bolis
Outreach Plan:
• Set up a website to show my talent for advertising.
• Scheduling a Marketing growth call with Andrew.
• After the call I will work on what he advises and follow
up with another call in a month.
PROFILE
PICTURE Marketing Strategy & Growth
Consultant @ CMO Marketing
Tyler Louth Outreach Plan:
• Making an up to date resume to show my history.
• Setting up an in person meeting as Tyler is local.
• Giving him my contacts to try and get an internship and
stay connected.
PROFILE
PICTURE Chief Executive Of
fi
cer @
MKTGessentials
 


	5. GOALS
Short Term: During  my schooling and learning
period I am going to approach internships to further
my knowledge alongside school.
Mid Term: (YEAR)
• I want to get a full time position with a company as
the Digital Marketer.
‣ During this time I will grow my social media
connections to over 3k by 2027.
Long Term: (YEAR)
• I would like to take my experience and start my own
marketing LLC.
‣ I will have over 10k connections on social
media so I have my name and company
known.
 


	6. SKILLS ANALYSIS
Notable Skills  & Current Pro
fi
ciencies:
Notable Skills REQUIRED in TRADE & Current Pro
fi
ciencies:
Technical Skill 1 Critical thinking
SOFT
HARD
/ Adept
Technical Skill 1 Creativity / Expert
Transferrable Skill 1 Computer
skills
/ Expert
Transferrable Skill 1 Teamwork / Expert
Technical Skill 1 Active Learning
SOFT
HARD
/ Adept
Technical Skill 1 Critical thinking / Expert
Transferrable Skill 1 Writing / Novice
Transferrable Skill 1 Instructing / Adept
 


	7. I promise my  clients I will take pride in every project and go above and
beyond to make a unique and amazing product for them.
PROMISE
 


	8. CREDENTIALS
Work Experience:
• Project  manager, LS Equipment, lead a
40 person crew to complete the job.
• Manager, Radioshack, Ran 3 stores and
jumped sales by 20%
Education:
• Highschool Diploma. Wayne Trace
Highschool.
• Digital Marketing, B.S., Full Sail University 2025
Awards:
• Prestiges sales award as manager at
Radioshack.
Picture Relevant
to Your Industry
Goes Here
 


	9. COMPETITION
Graham Garber
Industry Experience:
•  Veterans United Insurance
Education:
• Highschool Diploma
Leadership Experience:
• Insurance agent
• ATT sales associate
Skills and Pro
fi
ciencies:
• Customer Experience - 0 endorsements
• Merchandising - 0 endorsements
• Marketing Analytics - 0 endorsements
Garrett Stollings
Overall Online Presence:
• 51 connections no other social media linked. Low grade
HEADSHOT HEADSHOT
Industry Experience:
• IWebsite Design and development.
Education:
• Highschool diploma
Leadership Experience:
• Team leader for LS Equipment
• Manager for Radioshack
Skills and Pro
fi
ciencies:
• Teamwork - 1 endorsements
• Critical thinking - 1 endorsements
• Computer skills- 1 endorsements
Overall Online Presence:
• I have twitter, Facebook, linkedin, Twitter,
instagram.overall around 3k connections.
• Average.
 


	10. COMPETITION
Amaury Blondet-Vissepó
Noteworthy Experience:
•  Marketer at Discovery communications
• Gounder of own LLC
Garrett Stollings
HEADSHOT HEADSHOT
Industry Experience:
•
Education:
• Head consultant, college professor
Skills and Pro
fi
ciencies:
• Digital media - 99+ endorsements
• Digital Strategy - 99+ endorsements
• New media - 22 endorsements
Overall Online Presence:
• 200+ connections. Very detailed about skills and
experience. High grade.
Industry Experience:
• IWebsite Design and development.
Education:
• Highschool diploma
Leadership Experience:
• Team leader for LS Equipment
• Manager for Radioshack
Skills and Pro
fi
ciencies:
• Teamwork - 1 endorsements
• Critical thinking - 1 endorsements
• Computer skills- 1 endorsements
Overall Online Presence:
• I have twitter, Facebook, linkedin, Twitter,
instagram.overall around 3k connections.
• Average.
 


	11. BRAND POSITION
You should  work with me because I take true
pride in my work.I make everyone feel welcomed
and part of the team. I use a group portal that
allows my clients to follow along and be apart of
the whole process. This way the client can give
me their opinions and what they want different
anytime of the day.
GNS MARKETING
 


	12. NETWORKING &
MARKETING
Industry Events  & Organizations
‣ Programmatic IO
‣ May 15-17 2023, MGM Grand Las Vegas
• Gartner marketing symposium
‣ May 22-24 2023, Denver, CO
• Tony Robbins business mastery
‣ June 14, 2023, online webinar.
Digital Marketing
• Primary Content: I plan to help individuals and companies
build and grow the online outreach through better website
design, email marketing, and ad campaigns.
• Primary Tools: I will be using LinkedIn, YouTube, Facebook,
Twitter, and Instagram. I will post all examples of my work with
my clients with their permission.
• Website: My website will have all my work uploaded to it. I will
have contact info and a calendar with availability for clients to
set up a meeting to get the potential help I can offer.
Picture of You
Goes Here
 


	13. PROFESSIONAL DEVELOPMENT
Mentor
• I  will be speaking with my brother in-law. Jordan has
20+ years in sales and management where he helps
manage the marketing of his stores to drive sales. I will
speak with him 07/20/2023
Formal Education
• Bachelors in Digital Marketing
Technical Skills
• Time Management to increase productivity
• 03/15/2024
• Professional Speaking to talk in front of groups
• 04/12/2024
• Creative Writing to help support my projects.
• 11/23/2024
 


	14. Garrett Stollings
Your problem  is brand outreach GNS Marketing has the solution!
“
 


	15. REFERENCES
Tyler Louth. LinkedIn.
https://www.linkedin.com/in/tyler-louth/
Kevin  Brkel
https://www.linkedin.com/in/kevinbrkal/
Andrew Bolis
https://www.linkedin.com/in/andrewbolis/
O-net online
Marketing Managers
11/21
https://www.onetonline.org/link/summary/11-2021.00
Profession pictures
https://marketbusinessnews.com/
fi
nancial-glossary/digital-
marketing/
I DO NOT HAVE A PROFESSIONAL HEADSHOT BUT WILL
BE GETTING ONE SOON.
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