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	1. Metaverse presentation
Metaverse presentation
Fairmont
  


	2. Metaverse
What is metaverse?
Creating  a space where the digital world and the physical
world converge is what the metaverse wants to achieve. This
is, in fact, a ‘beyond the universe’ where the real and the real
are combined!
START NOW
 


	3. Metaverse
What is not?
The  Metaverse, contrary to popular belief, is not a product of
Facebook. Neither Facebook nor any other person or technology
company owns the metaverse. Just as the Internet does not belong
to any institution, the metaverse does not belong to anyone; it is an
open platform.
 


	4. Company Achievement
Metaverse
the metaverse  is a deconstruction of social media
resources, augmented reality games and virtual
reality online games on a single platform.
It also includes units that allow users to interact
virtually and use cryptocurrencies. That is, it is a
virtual reality that will enhance the user's experience
on a whole new level. Sound and other sensory
elements will give the user the experience of reality in
the virtual fictional world.
 


	5. Our Vision &  Mission
Metaverse
Microsoft Metaverse the people, places and things as it defines the
digital representation of a digital field, as a result, it is possible to
move Metaverse fictional elements of reality into a virtual world.
For example, in the metaverse, you can have a real coffee drinking
experience with an Oculus VR set with your friend who lives
somewhere else in the world. Both you and your friend's avatar can
engage in a completely natural conversation in a virtual coffee shop.
The environment, sound and avatars will be copies of real life in such
a way as to create the experience of your real-life encounters. But this
is something that the metaverse promises in the future.
Description
 


	6. Break Slide
Technology
Is Like  Magic
The Metaverse is the next version of the Internet. As the Metaverse
becomes a reality, it will create an online space or platform that will
be used by users to interact with each other in a multidimensional
way. For this experience, high-tech devices will be used, for
example, a VR set. Metaverse dreams of creating a virtual world
with virtual reality features.
 


	7. About Us Slide
About  This
Technology
Trenches have already been dug for a battle of dominance over
the Metaverse. Tech giants such as Microsoft, Roblox and
Facebook are investing heavily to dominate the metaverse.
Currently, the most concrete examples have been Roblox's
virtual music festivals and Decentraland's Metaverse Festival.
 


	8. Best Solutions
Our Features
Such  an inclusive term which has become Metaverse AR/VR applications,
online games, NFT-based art, Merkeziyetsiz Finance (Def) technology or
solutions in many different areas often became referred to as 5G.
 


	9. Break Slide
Technology
Is Like  Magic
To summarize, all in the Metaverse, virtual worlds (MMO
games, virtual meetings, etc.) and content on the internet,
augmented reality (AR), virtual reality (VR) using
blockchain technologies and formed as a result of
combining the virtual and the real one simultaneous reality,
the universe where you can be a new kind of
deneyimlendirile & size, we can say. There are no sharp
distinctions between virtual and real in the Metaverse,
 


	10. Best Solutions
Our Features
Users  will be able to participate in a virtual reality event anywhere in the world with digital avatars,
see the NFT-based souvenirs they bought during the event in Augmented Reality (AR) mode on
their real environment, and even share these virtual items with other friends instantly.
 


	11. How Can Hotels  Benefit From the Metaverse?
The two main ways that hotels can benefit from the metaverse are by providing unique, virtual
experiences to customers and offering complimentary metaverse experiences to enhance the more
traditional guest experience that the hospitality industry offers. Hotels providing either of these
options can be regarded as metaverse hotels.
With the former, the hotel could offer services that allow guests to meet and interact in a virtual
environment, effectively offering elements of the travel experience without the need for customers to
travel physically. So, for example, people could use their avatars to carry out a business meeting in a
virtual environment.
 


	12. What Are Some  Metaverse Examples That Hotels Can
Use?
Although there are many different ideas of how a metaverse hotel can
take shape, or how virtual and augmented reality technology can be
used to improve the experience for customers, the following are some
of the most achievable examples of how this kind of hotel technology
can take the industry forward in the years to come.
 


	13. Enhancing the Booking  Process and Hotel Tours Through
the Metaverse
Virtual reality tours are among the most prominent emerging hotel
marketing trends, helping to enhance the booking process, but the
metaverse can take this a step further. For example, using a digital
avatar could make it possible for a potential customer to perform a
virtual walkthrough before deciding.
 


	14. Enhancing the Booking  Process and Hotel Tours Through
the Metaverse
Virtual reality tours are among the most prominent emerging hotel marketing
trends, helping to enhance the booking process, but the metaverse can take
this a step further. For example, using a digital avatar could make it possible
for a potential customer to perform a virtual walkthrough before deciding.
Using this avatar, the potential customer could walk through a metaverse
hotel, which has been designed to look exactly like the real thing. This then
gives them a clear sense of how big each room is or what features they can
expect if they upgrade. It may also be possible to ask employees who are
also occupying the metaverse.
 


	15. Providing the Digital  Environment for Virtual Celebrations
People often travel to hotels for celebrations, including birthdays and
honeymoons, but this does mean they cannot physically share their
experiences with people who do not travel with them. A metaverse
hotel has the power to change this by allowing guests to participate in
virtual celebrations with people who are not physically present.
 


	16. Providing the Digital  Environment for Virtual Celebrations meetings
and brandings
People often travel to hotels for celebrations, including birthdays and
honeymoons, but this does mean they cannot physically share their experiences
with people who do not travel with them. A metaverse hotel has the power to
change this by allowing guests to participate in virtual celebrations with people
who are not physically present.
The COVID-19 pandemic helped push forward the adoption of digital
communication tools, and the metaverse can still take this further. For instance,
imagine a guest celebrating their birthday, and the hotel can place them in the
metaverse as a surprise, with their friends and family also present in that same
virtual world.
 


	17. Blockchain Technology and  the Hospitality Metaverse
Aside from the concept of metaverse hotels, one of the other critical
emerging technologies that those in the hospitality industry need to be aware
of is blockchain technology. This can be used in several ways to enhance the
hospitality metaverse, such as for making secure payments or confirming
identities.
 


	18. The Hospitality Metaverse  and Other Hospitality Tech Trends
While the concept of metaverse hotels and the hospitality metaverse
is essential to get to grips with, it is also vital that hotel owners
understand other emerging technology trends in the industry, including
voice search, robotics, recognition technology, the use of AI-powered
chatbots, and more.
 


	19. Virtual Reality and  the Hospitality Metaverse
A fundamental part of the hospitality metaverse and the creation of a
metaverse hotel is virtual reality technology. However, this technology
should also be understood for its own merits. Indeed, through VR, it is
possible to create a virtual booking process, offer virtual tours, provide
virtual travel experiences, and more.
 


	20. The Hospitality Metaverse  and Artificial Intelligence
Finally, another important technology that can be linked to the concept of the
metaverse hotel is artificial intelligence. Much like with virtual reality, however,
this should also be viewed and understood as its separate technology trend and
can be used to deliver both in-person and online customer service, as well as
data analysis.
The concept of the metaverse will disrupt many industries in the years ahead,
and the hotel industry is no different. The idea of a metaverse hotel offers plenty
of potential, especially as hotels come to leverage virtual reality, augmented
reality, and similar technology to provide space for memorable virtual
interactions.
 


	21. In which areas  can I buy a decking plot?
Decentraland
01
The Sandbox (SAND)
02
Aavegotchi
03
Bit.Country (NUUM)
04
01
02 03
04
05 Ceek
 


	22. Decentraland is a  decentralized 3D virtual reality platform consisting
of 90,601 parcels of land. Virtual real estate plots in the
decentralized zone are the crypto currency MANA, which is based
on the Ethereum blockchain
Decentraland
 


	23. SAND, the second  largest metaverse coin in terms of market
capitalization, is a virtual world where players can create real estate
assets and earn money. The Sandbox had reached an all-time high
of $7.51 in November. It also remains one of the most traded
metaverse coin projects. On the other hand, according to analysts,
SAND can make a parabolic rise.
The Sandbox (SAND)
 


	24. Aavegotchi is an  Ethereum-based project where users can play and
buy NFT characters to explore the world. According to analyst Guy,
Aavegotchi makes a difference with its technology. According to
some analysts, Aavegotchi is not suitable for short-term
investments. But this crypto currency has strong foundations. For
this reason, it can be considered for long-term investments. In
addition, Aavegotchi is on the list of coins that crypto analysis firm
CryptoDiffer expects to have growth potential for.
Aavegotchi
 


	25. Bite.Country (NUUM) allows  users to create their own metaverse
for family and friends. Project NUUM, which is focused around
virtual plots, is currently known to very few people. However,
according to Guy, NUUM is one of the best metaverse projects. Also
Lice.Country recently won almost $100 million worth of parachain
slots in the Kusama ecosystem
Bit.Country (NUUM)
 


	26. 3D Modeling Programs
3D  Studio Max
01
Maya
02
Unity
03
SketchUp
04
01
02 03
04
 


	27. What kind of  events were held?
Ads
Gucci
Concerts
Justin Bieber
Launches, museums, concerts, product launches, meetings,
new collections and many more are waiting for you in this
magical universe…
 


	28. The first embassy  in the Metaverse
Barbados, the island nation, has rolled up its sleeves to become
the first country with an embassy in the metaverse.
 


	29. NikeLand Roblox
Nike has  announced a partnership with Roblox to offer a free
virtual playground called Nikeland. Nike, which is preparing
to offer mini-games on many different platforms to game
lovers within the Nikeland virtual world, is considering hosting
sports competitions related to global sports events in the
future
Applications were made for 7 brands with the names ”Nike“, ”
Just Do It“, ”Swoosh“, ”Air Jordan“ and ”Jumpman". The
scope of the rights of the imported brands are divided in the
following manner: “the virtual equipment, shoes, clothes,
hats, glasses, handbags, sports bags, backpacks, sports
equipment, art, toys and accessories” in the world, Nike
products Nike and other brands that cover metaverse will be
sold. It is not yet clear which platform it will be used on or
how. If we imagine a little, you will be able to dress up your
character with Nike products or play sports in the metaverse
universe that Facebook will create.
 


	30. Nvidia x BMW
Contact  Us
In April 2021, Nvidia CEO Jensen Huang announced the company's plans to join the Metaverse and transform the future of
the world's largest industry operations. The company is developing its gaming roots in other sectors as well. Currently, it is
partnering with BMW to create a virtual factory where engineers will virtually plan and install new workflows before starting
work. Huang, the CEO of Nvidia, recently told TIME, "The basic technology of humans is intelligence. We are in the
process of automating intelligence so that we can increase our own intelligence." he made his statement.
 


	31. Ariana Grande Concert
The  Fortnite player will watch the concert, which will be given by
the avatar of the famous American singer Ariane Grande.
 


	32. Travis Scott Concert
It  is impossible to discuss virtual concerts in the popular Fortnite
game without praising the famous Travis Scott concert. Epic
Games has a history of partnering with virtual influencers such
as Guggimon to appear in their games. They took virtual
concerts to the next level with the performance of Travis Scott,
which captivated more than 12 Million live viewers. Scott's avatar
is the size of a skyscraper and interacts directly with the viewer's
avatars. at 2:56, you can see that he took two stars from the sky
and used their power to blow up the avatar of everyone around
him.
 


	33. Justin Bieber Concert
Justin  Bieber has become the latest pop star to announce a
concert in the Metaverse, partnering with the virtual
entertainment company Wave, in which he is also an investor.
The singer will perform songs from the album Justice in a live,
virtual concert on November 18 on Wave, a virtual entertainment
platform. Bieber will perform as an ”avatar“, and fans will be able
to ”directly interact" with the star during the concert using virtual
emoticons that the artist can see.
 


	34. Hyundai Mobility Adventure
In  Hyundai Mobility Adventure, various
users can meet and communicate with
each other and experience Hyundai
Motor's mobility offers in the form of
avatars. Working on a single platform, it
also allows participants to customize
their preferences avatars to interact
with each other in creative ways.
Hyundai Mobility Adventure has five
virtual zones. At Festival Square,
players can participate in festivals,
celebrations, and car shows while
interacting with other players. Future
Mobility City depicts an ultramodern
metropolis where players can
experience Hyundai Motor's future
mobility solutions and hydrogen fuel cell
technology.
 


	35. The coexistence of  environmentally friendly mobility technologies and fairy dec tale fantasies. The Race Park allows
players to experience the latest advanced racing technologies and motorsport available. Finally, the Smart
Technology Campus has a future technology research center where users can replicate the experiences of
engineers and designers in a sophisticated environment. Currently, only Future Mobility City and Festival Square
are accessible in the open beta service. Eco-forest will start in October, followed by the Race Park and the Smart
Technology Campus by the end of the year.
Players can move freely between the five virtual zones, experience Hyundai Motor products and future mobility
solutions, play games and role-play to perform various tasks dec Players can also develop their own avatar,
upgrade their personal parking and participate in various social events, immerse themselves in a wide range of
virtual experiences available in the metaverse.
Through the open beta service, users can send feedback through various channels. Hyundai Motor will review and
incorporate feedback to improve the quality of virtual experiences and customer satisfaction in the official version,
which is scheduled to be released later in October 2021.
Open beta content development and open innovation processes Hyundai Motor Service also internalizing various
ideas for different languages to fulfill the company's innovative synergy and cooperation and serves as sources of
new ideas from the outside allows you to integrate.
Hyundai Mobility Adventure
 


	36. ”We plan to  continue using the metaverse platform for the communication of Hyundai Motor's new vehicles and future mobility solutions,
so please keep an eye on our upcoming content," said Thomas Schemera, Global CMO, executive vice president and head of Hyundai
Motor's CX division.
Hyundai Motor is not the first to enter the metaverse. Earlier this year, the South China Morning Post (SCMP) partnered with Sandbox, a
decentralized gaming virtual world and a subsidiary of Animoca Brands, to bring an authentic new set of cultural experiences to
Sandbox's open game metaverse. The virtual world will have SCMP's extensive visual graphics gallery, which will be brought to life in the
Virtual space with new interactive games and experiences recreating modern and historical places and artifacts of Hong Kong and
mainland China, such as Kowloon Walled City and Star Ferry. in cooperation with local game studios and creators.
Epic Games, the developer behind the popular video game Fortnite, also expressed interest in creating a metaverse in April this year.
Meanwhile Facebook CEO Mark Zuckerberg also expressed interest in the metaverse dec this year.
A number of brands have also joined the metaverse with non-fungible tokens (NFTS). Only last month saw the launch of Nfts by the
brands DKNY, Vogue, Lionel Messi and Louis Vuitton. Last month also saw Visa join the NFT hype with the purchase of a $150k NFT
known as CryptoPunk 7610.
Hyundai Mobility Adventure
 


	37. The first real-life  car in Fortnite
Ferrari's long—standing relationship
with Epic Games has put the company
in the perfect position to shoot for
something truly remarkable - Fortnite's
first highly realistic, driveable vehicle.
The effort required hours of close
collaboration between the Ferrari
Centro Stile design team and dec Epic/
Unreal Engine design group. ”A great
team spirit has been created along the
way and we believe the result is a
perfect decoupling between our two
worlds, " says Reeve.
 


	38. Metaverse wedding!
American couple  Traci and Dave
Gagnon became the first couple to get
married in the metaverse. A ceremony
was held with the couple's digital
avatars, staged by the US-based
Virbela company, which creates virtual
environments for work, learning and
events. Their virtual ceremony,
featuring their digital avatars and
guests, took place at the same time as
their physical wedding.
 


	39. Balenciaga x Fortnite
Rather  than an NFT collection, the
Balenciaga x Fortnite collaboration was
a definitive introduction to the
immersive game that is Fortnite. There,
online communities are managed, and
digital clothing is offered in a limited
number of drops, which increases the
value of highly sought-after pieces.
Since Balenciaga's fall 2021 collection
is presented in a closed gaming
environment called “Afterworld: The
Age of Tomorrow”, created using the
Unreal Engine, it is not necessarily a
new entry into the gaming world.
However, the direct entry into the game
world is something that has not been
seen much since users began creating
high-fashion collections in “Animal
Crossing” at the very beginning of the
pandemic. Brands soon joined — and
indeed some brands are still creating
fashion for AC.
Why it matters: Balenciaga has been
quick to embrace new formats, but
hasn't created its own NFT collection or
brought a larger brand presence to the
metaverse space. Will his approach be
indicative of how other luxury fashion
brands will navigate digital?
 


	40. Charlie Cohen x  Electrıccity
Pokemon, designer Charli
Cohen in London, Electrical/City -
virtual environment, inspired by
the fashion capital of the world, to
start modeling how to convert
online technology shopping
experiences, Selfridges and story
production house RYOT Lab
joined forces with Yahoo.
Visitors to the Charlie Chan x
Pokémon real-life pop-up store
are introduced to scan a QR
code that leads to the virtual
world of Electricity/City. After
logging in, users can explore the
three-dimensional neo-noir-life
universe and purchase a limited
edition collection of Charli Cohen
x Pokémon, as well as the digital-
only collection Kaleidodrip.
 


	41. Coca-Cola - Auction  NFTs!
Coca-Cola - Auction nfts
In July 2021, Coca-Cola launched a
non-fungible token (NFT) collection
that fetched $575,000 at an online
auction. The company relied on the
power of its brand to advance its
collection and raise over $500,000 for
charity within 72 hours. Director of Sr
Oana Vlad Coca-Cola Global Strategy
noted that the transition to NFT and
metaverse is well positioned to offer
customers "the same iconic and
optimistic experiences that they are
used to in real life in the digital world.”
 


	42. Gucci x Roblox  Already in 2020, the luxury fashion
brand Gucci has embraced the
metaverse. Last year, Gucci
collaborated with Roblox, selling
several rare Gucci products on the
Roblox platform. The move was
targeted as a way to break into the
metaverse and support the Roblox
community of creators. in 2021, Roblox
and Gucci tried to further strengthen
their ties. On May 17, the clothing
house hosted the 100th edition of the
brands in Florence, Italy. he introduced
the Gucci Garden Archetypes, a 2-week
immersive multimedia experience that
explores and celebrates the coming of
age.
The exhibition dives into the world of
Gucci advertising campaigns, which
largely consist of inspirations such as
music, art, travel and pop culture. Each
venue is divided into exhibition rooms
according to the theme, which
reproduces the diverse and fascinating
world of Gucci's advertising campaigns.
With state-of-the-art, highly precise
artisan crafts and innovative interior
designs, the exhibition offers a diverse
and immersive space that makes you
feel as if you are in the world of Gucci's
advertising campaigns.
 


	43. Clinique NFT
Clinique recently  launched its first NFT with a social media
campaign competition, allowing participants to win one of three
NFTs inspired by the brand's most iconic products, Black Honey
and Moisture Surge. Clinique is one of the few brands that has
gained popularity again with cult products praised on social
media. Dec used the NFT contest to create organic followers
across platforms. In addition, Clinique also managed to become
the first brand to launch NFTs in the Estée Lauder Companies
portfolio. The initiative reflects the company's leading
commitment to blockchain technologies and its desire to meet
its consumers where they are without decency.
 


	44. Louise Vuitton Game
NFT  technology will give its owners
real ownership rights over digital
products.
This is a concept that Louis Vuitton
would like to take advantage of. At the
last celebration of the birth of Louis
Vuitton (August 4, 1821), the fashion
house developed: Louis The Game; a
video game that combines its heritage,
innovation and NFT art. She plays
Vivienne, an amusing character who
looks like Louis Vuitton. Players within
the game can travel to a world where
they have been exploring the fashion
house heritage over the years and
collecting monogram candles that serve
as keys to access more levels.
 


	45. Burberry He enters  the metaverse wanting to
give his customers a pleasurable
experience approaching that of the real
world. The fashion brand recently
collaborated with the video game Honor
of Kings to bring Burberry designs to
the game. Dec collaboration is inspired
by Burberry's fascination with fashion
and the unique relationship shared
between people and nature. This is well
seen in the female protagonist Yao. His
clothes and the ability to transform into
a deer embody the spirit of nature and
Burberry's statement that fashion is
home in the animal world.
At the game, we come to see Yao in
two sets of clothes. The first is a beige
cotton trench coat that stains the inside
of the Burberry house check. The outfit
also comes with high boots, a cropped
top and shorts. Tisci's S / S 21
collection was the inspiration for the
second outfit for Burberry. It consists of
a crystal embroidered vest, trousers
with an apron, a dark blue trench coat
and black leather boots. Any fan who is
interested in any of the outfits in the
game can go online to buy them
 


	46. Nike - Creating  Immersive Experiences
Aiming to be relevant and a top retailer,
Nike has taken a deep dive into the
metaverse by creating user-focused,
fully immersive digital experiences that
connect with their physical offerings.
The company even hired the Metaverse
Engineering Director. The company
used augmented reality (AR) tools to
dec deconstruct fashion, entertainment
and gaming innovations. Earlier this
year, the company introduced an
interactive experience that uses virtual
and augmented reality in the retail
process.
Dec February 4th- 11th, 2021,
customers can visit Nike's Innovation
House in New York City. Visitors can
explore a virtual recreation of Smith
Rock State Park in Oregon using only
their mobile phones and other virtual
and augmentative tools. After accessing
the virtual world, visitors can easily
access the Innovation House through a
personalized checklist and digital map.
In order to attract the attention of
customers, events within the location
were made as interactive and fun as
possible. To achieve this, the fashion
house has partnered with Hovercraft, a
brand experience company.
 


	47. Meta Stores
Let's look  at the stores opened in the Metaverse universe
 





	51. Thank You
Thank You
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