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	1. www.linkedin.com/divine-llovido
Counting for Excellence:
Your  Accountant For Life
A 20-year personal marketing plan for
Divine Grace T. Llovido
 


	2. My ZYX:
www.linkedin.com/divine-llovido
To be  excellent in everything that I do while still having a grateful heart
and lending hand to share my blessings to other people
 


	3. Road to Excellence
A.  Daily Rounds
1. Vision / Mission
2. 6 Roles
3. Personal Brand
4. Marketing Plan for Life
5. Match Statistics monitoring
B. End in Mind
1. To be excellent in everything that I do while still having a grateful heart
and lending hand to share my blessings to other people
www.linkedin.com/divine-llovido
 


	4. Mission / Vision
To  consistently strive for excellence in my profession. By
maintaining the highest standards of professionalism, I aim to
provide invaluable support to individuals and businesses, helping
them make informed decisions, achieve their financial goals, and
foster long-term success.
On a personal note, my mission in life is to help my family in all
aspects to also help them experience the life they deserve.
www.linkedin.com/divine-llovido
 


	5. 6 Roles
1. Obedient  daughter
2. Loving granddaughter
3. Helpful cousin
4. Approachable friend
5. Inspiring leader
6. Truthful employee
www.linkedin.com/divine-llovido
 


	6. Roles 1-3
www.linkedin.com/divine-llovido
Loving granddaughter  Obedient daughter Helpful cousin
 


	7. Roles 4-6
www.linkedin.com/divine-llovido
Inspiring leader  Truthful employee Approachable friend
 


	8. Personal Brand
www.linkedin.com/divine-llovido
Helping with  management
decisions thru financial
analysis, specializing in taxes
and retail industry
 


	9. Divine’s
Marketing Plan for  Life
1. Define Business-
§ Who Am I? I am Divine, I deal with numbers
2. Assess Market- Capitalize on Strength
§ Leadership, Financials, Management Decisions
3. Identify PTM- Discovering Real Me
§ Excel in 6 roles as an obedient daughter, loving granddaughter, helpful cousin,
approachable friend, inspiring leader, and a truthful employee
4. Launch Strategy- Find Niche & Risk
§ Vision-driven employee for our company
(risk: physical health)
www.linkedin.com/divine-llovido
 


	10. Divine’s
Marketing Plan for  Life
5. Weather PLC (Product) Life Cycle -
§ Continuously apply ethical standards, develop skills and share knowledge
6. Balance Mix- Build My Brand
§ Adapt to fast-changing environment
7. Expand Reach (Place) - Create My Legacy
§ Dedicated employee with integrity
8. Campaign Ad (Promo)- Reawaken Creativity
§ Adapt to new technology and learn new accounting standards and revenue regulations
www.linkedin.com/divine-llovido
 


	11. Divine’s
Marketing Plan for  Life
9. Plan Distribution (Place)- Share Time & Energy
§ Utilize planner
10. Achieve Sales- Reach Goals
§ Specify and monitor goals in every aspect of my life
11. Analyze P & L- Keep Score
§ Track achievements vs targets
12. Seek Opportunities- Make Dreams Real
§ Get things right the first time, every time
www.linkedin.com/divine-llovido
 


	12. Comparing now vs.  20 years
www.linkedin.com/divine-llovido
Now My end in mind
24 years old 44 years old
Single Happily married with kids
Struggling in adulthood Emotionally, mentally and financially stable
Working student Business owner
Sharing with few people Sharing my wealth with my whole family and
those in need
 


	13. My Winning Outcome
www.linkedin.com/divine-llovido
I  can say that I succeed in my goal in life if in the end, my core
values remain intact. I excelled while still applying integrity,
truthfulness, gratitude and generosity in my whole life.
Moreover, if I live my life with contentment and peace of mind,
I can say that I really did live a happy life.
 


	14. www.linkedin.com/divine-llovido
Counting for Excellence:
Your  Accountant For Life
A 20-year personal marketing plan for
Divine Grace T. Llovido
 




Download Now

AboutSupportTermsPrivacyCopyrightCookie PreferencesDo not sell or share my personal informationEverand
EnglishCurrent LanguageEnglish
Español
Portugues
Français
Deutsche




© 2024 SlideShare from Scribd 





