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	1. The world’s most
desirable  products are
launched & discovered
NOAH CONFERENCE 2019
JEAN-CHRISTOPHE CHOPIN
FOUNDER & CEO
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	4. 3 BORN.com
EVERY YEAR,  1.5 MILLION
PRODUCTS ARE LAUNCHED BY
300,000 DESIGN-LED BRANDS.
 


	5. THE PROBLEM
There is  no easy way for brands
and retailers to connect.
FOR BRANDS FOR RETAILERS
4 BORN.com
Promoting products to the
right audience is time-
consuming and expensive.
Discovering new brands
and sourcing new products
is tedious and difficult.
 


	6. THE SOLUTION
BORN is  a private B2B platform that connects a global
network of design-led brands and selected retailers.
FOR BRANDS FOR RETAILERS
5 BORN.com
Exposure to pre-qualified,
top retailers worldwide.
Present their brand and
product stories in their
own voice.
Streamlined discovery
process powered by
machine learning.
Access to top emerging &
established brands
worldwide.
 


	7. THE BORN DIFFERENCE
6  BORN.com
Our platform is invite only.
Our selection process is based on our three pillars.
BORN
SOCIETY
DESIRABILITY
INTEGRITY
FUNCTIONALITY
GLOBAL
MARKETPLACE
(Everyone else)
 


	8. 7 BORN.com
BORN offers  global reach across major industry
categories.
THE OFFER
Beauty & Wellness Interiors
Technology Sports & Leisure Fashion & Accessories
 


	9. 300k
$1.2 Trillion
GLOBAL
MARKET
BORN
POTENTIAL
MARKET
CURRENT
USERS
75k
$410 Billion
9k
$15  Billion
TOTAL BRANDS
ACROSS ALL
CATEGORIES
YEARLY
REVENUE
8 BORN.com
MARKET SIZE
$600 Billion $205 Billion $7.5 Billion
YEARLY
WHOLESALE
REVENUE
 


	10. 7 5 ,  0 0 0 +
6 8 , 0 0 0 + 3 0 0 , 0 0 0 +
RETAILERS BRANDS NEW PRODUCTS
0
50
100
150
200
2016 2017 2018 2019 2020E 2021E 2022E 2023E 2024E
9 BORN.com
OUR TRACTION
TOTAL BRANDS
IN THE BORN
DATABASE
(000’S)
 


	11. BORN
Membership
Wholesale
Transactions
Value-Added
Services
MONTHLY SUBSCRIPTION
PAID BY  BRANDS
% COMMISSION % COMMISSION
TODAY BY 2024
$1 Million
Annual Revenues
$150 Million
Annual Revenues
10 BORN.com
BUSINESS MODEL
 


	12. BORN STREAMLINES PRODUCT  DISCOVERY FOR RETAILERS
DISCOVER NEW PRODUCTS
Stay ahead of the market with weekly,
curated recommendations.
CONNECT WITH BRANDS
Build relationships, manage product
submissions, request samples.
GROW THEIR BUSINESS
Streamline your sourcing process
while building brand equity.
HOW IT WORKS
11 BORN.com
 


	13. INTRODUCING
BORN FOR iOS
12  BORN.com
 


	14. Every Monday, Sarah  in Breuninger’s
Fashion & Accessories Department
receives 10 new products to review -
curated based on her preferences.
WEEKLY RECOMMENDATIONS
STREAMLINED PRODUCT
DISCOVERY FOR RETAILERS
13 BORN.com
 


	15. FASHION & ACCESSORIES
BREUNINGER
CURATED  RECOMMENDATION ENGINE
INTERIOR LIGHTING
MINIMA
WOMEN’S JACKETS
FRED SEGAL
POWERED BY MACHINE LEARNING
 


	16. Discover the latest  products
from around the world.
Receive curated, quality leads
to the best products for your
store.
Stay organized and follow
brands you care about.
Easily evaluate products and
brands with profile pages that
highlight key information.
BORN BENEFITS
15
BORN.com
 


	17. THANK YOU
THANK YOU
  


	18. www.born.com
THANK YOU
  


	19. Selected Completed NOAH  Transactions
Focus on Leading European Internet companies
Covering over 400 companies across 25 online
verticals, a broad range of over 500 investors as
well as 100+ online-focused corporates
Deep understanding of industry dynamics
Ability to add value beyond banking advice
Facilitates overall process and minimizes
management distraction
NOAH Advisors is globally well connected
and has direct access to virtually all key
players in the industry
Knowledge of and strong relationships with
potential buyers’ key decision makers
Proactively finds and unlocks attractive
investment opportunities for leading investors
Annual NOAH Conference in its 10th year
Over 40 years of combined relevant M&A experience
Routine execution of M&A and financing transactions
with sizes of several billion euros
30 successfully completed NOAH Advisors transactions
underline successful transfer of M&A competencies to
the Internet sector
Entrepreneurial mind-set, focused on growing the
business and establishing a reputation for excellence
Ability to deliver top results in short time frames
Highly success-based compensation structures align
interests of clients and NOAH Advisors, and demonstrate
conviction to deliver top results
Creative deal solutions
Unique Industry Know-How
Unmatched Network and Relationships
Strong Investment Banking Competence
Full Commitment - We Are Entrepreneurs!
EUROPE’S LEADING INTERNET
CORPORATE FINANCE BOUTIQUE
®
The NOAH Advisors Core Banking Team
Marco Rodzynek
Managing Director & Founder
Jan Brandes
Managing Director
Nikhil Parmar
Director
Olek Skwarczek
Associate
Lukas Schlund
Analyst
December 2014 October 2014
Sale of 100% of
for $800m to
Exclusive Financial Advisor to
Fotolia and the Selling Shareholders
Sale of 100% of
for €80m to
Exclusive Financial Advisor to
Trovit and its Shareholders
October 2016
Investment in
Exclusive Financial Advisor to KäuferPortal
and its Shareholders
by
84% Ownership
December 2016
August 2017
Financial Advisor to Silver Lake
Financial Advisor to EMK Capital
Investment in
Acquisition of a Majority Stake in
by
by
at a valuation of $200m
November 2019 July 2019
September 2018
Financial Advisor to MagicLab
Financial Advisor to AU10TIX
and its shareholders
Financial Advisor to 10bis
and its shareholders
Acquisition of a 79% stake in $60m Investment in
Sale of 100% in
by
at a valuation of ~$3 billion
at a valuation of $260m by
for €135m to
10Bis
 




Download Now

AboutSupportTermsPrivacyCopyrightCookie PreferencesDo not sell or share my personal informationEverand
EnglishCurrent LanguageEnglish
Español
Portugues
Français
Deutsche




© 2024 SlideShare from Scribd 





