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This document provides an overview of Account-Based Experience (ABX) and how it can help align sales, marketing, and customer success teams. It discusses how the B2B buyer's journey has become more complex, anonymous, and fragmented. An ABX strategy uses account-level data and signals to understand accounts and target the right messages to prospects and customers at the right time across channels. This allows teams to automate processes to increase productivity. When getting started, it advises keeping it simple, focusing on people, platform, and processes, building trust, and iterating over time.Read less
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Before we
start…What is ABX?
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ABX: It isn’t just Marketing, it’s a GTM Strategy
Sales, Marketing and Customer GTM teams need to be aligned for biggest beneﬁt
 


	4. 4
Copyright © 2022  Demandbase
Initial
research
Social media
First website visit
Competitive site visits
Buying
committee
research
Social
network
Pipeline
Evaluation
Retain
Research
additional
solutions
Customer
Unknown Known
Form fill /
Hand-raise /
Demo request
The Problem: Today’s B2B Buyers Journey is…
Complex: >10 people to make a decision
Anonymous: More signals are “outside” the traditional form-ﬁll then ever
Fragmented: No central location for GTM teams to understand the entire journey
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Context is everything.
You know if someone is a customer, a prospect or a partner.
Let’s use this information for good.
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10,000
accounts
2,700
accounts
300
accounts
75
accounts
100
accounts
600
accounts
350
accounts
150
accounts
Retention
Cross-sell
Customer
Opportunity
Decision
Engaged
Awareness
Qualified
TAM Early Research & Planning In-Market to Buy Increasing LCV
Understand: which accounts, which people, and when
Meet your prospects and customers where they are! With the content and messaging they are ready for…
Account Score: 95
Lead Score: 83
Stage: Research and Planning
Product: MicroBiology Systems
Competitors: Alcon, Phillips
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Targeted Action: across all channels and automate whatever you need
At the Right Time
Intent
Intent Surge
Aware
Engaged
MQA
Meeting
Closed - Lost
No Engagement
Content & Message
Open Opp
Closed-Won
The Right Target Channel
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Scale: increase marketing productivity with ease
Data Changes
Predictive Scores
Intent Behaviors
People/Account Activity
Website Visits
CRM
MAS
Sales Inbox/Calendars
Take Action(s)
Email
3rd Party Ad Channels
List Building/Updates
Sales Automation
Direct Mail
CRM Changes
Sales Tasks/Alerts
If this…. Then that….
AUTOMAGICALLY!!
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Things to Consider When Getting Started
★ Keep it Simple. Sophistication comes with time.
★ People. Platform. Processes.
★ Build Trust.
★ Rinse and repeat!
 


	10. 10
Copyright © 2022  Demandbase
Thank you!
YOU’RE
DEE
BEST!
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