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	1. A D V  E R T I S I N G ( P T Y ) L T D
COMPANY PROFILE
Email: enquiries@africanmediums.com • www.africanmediums.com
KwaZulu Natal (Head Office):
2 Helen Joseph Road,
Umbilo, Durban
Tel: +27 31 301 3414 / 307 3444
Gauteng:
19B Lepus Road (Off Planet Avenue),
Crown Mines, Johannesburg,
Tel: +27 11 837 6032
Cape Town:
2 Everite Park, Taurus Str,
Brackenfell, Cape Town,
Tel : +27 21 982 0826
 



	3. TABLE OF CONTENTS
1.  INTRODUCTION
2.YOUR BRAND HAS A LIFE
3.WHAT’S THE BIG IDEA
4.VISION
5.ABOUT US - A FULLY INTERGRATED SOLUTION
6. OUR TEAM
7. OUR SERVICES
8. OUR WORK
9. HUMAN DEVELOPMENT
 


	4. “Doing business without  advertising is like winking
at a girl in the dark.You know what you are doing,
but nobody else does”– Steuart Henderson Britt
 


	5. INTRODUCTION
We, at AFRICAN  MEDIUMS ADVERTISING Partner with Our
Clients to Discover and Explore the Beliefs, Attitudes, and
Motivations that Drive Customer Behavior through their
Purchase Decision Journey.
At African Mediums, our proprietary approach is to use our
expertise and our business eco-system of associates, to
promote inter-alia,the Segment related to stimulating Brand
Awareness.
We use our Integrated Expertise and Technology in
Co-Creating first class Branding Solutions, and to assist our
Clients in better understanding consumer meta-trends for
the development of successful products and brands.
Co-Creating Brand Success is our underlying philosophy
at African Mediums Advertising.
“There isn’t any significant difference between the various brands of whiskey, or
cigarettes or beer.They are all about the same.And so are the cake mixes and the
detergents, and the margarines… The manufacturer who dedicates his advertising to
building the most sharply defined personality for his brand will get the largest share of
the market at the highest profit.” – Thornton Wilder
 


	6. We at African  Mediums Advertising Focus on Customer
Centricity… We believe that it is not just about offering Great
Customer Service… It is about offering theTotal Retail Solution…
Offering a Great Experience from the awareness stage…
through the purchasing process and finally through the post-
purchase process. It’s a strategy that is based on putting our
Customer First, and at the Core of our Business.
WE would like to believe that we are a New Breed…WE strive
to Make the customer experience easy, enjoyable and
convenient. It’s our way of Doing Business…where we Co-Create
Competitive Advantage for our Customers, their products and
their brands…
Volatility in the competitive environment creates the need to
be continuously innovative, simple and effective, inducing
customer participation and value co-creation.
Together we create the platform to re-invent value…
We’re inspired by challenges and will find innovative solutions
for YOU, our valued Customer… because Your Success sustains
Our Business!
VISION 2020
FORWARD TOGETHER
 


	7. Your Brand has  a Life
“One of the sayings in our country is Ubuntu - the essence of being human. Ubuntu
speaks particularly about the fact that you can’t exist as a human being in isolation.
It speaks about our interconnectedness. You can’t be human all by yourself, and
when you have this quality - Ubuntu - you are known for your generosity.
We think of ourselves far too frequently as just individuals, separated from one
another, whereas you are connected and what you do affects the whole world. When
you do well, it spreads out; it is for the whole of humanity.”
Archbishop Desmond Tutu
explains Ubuntu
Your Brand has a Personality.
Your Brand has Strengths and Weaknesses.
Your Brand speaks a Language.
Your Brand has Aspirations.
Your Brand is Alive.
At African Mediums, we nurture brands. They are our clients.
Your brand is the life of your business and we dedicate
ourselves to its growth, preservation, development, and,
ultimately, its success. We have been instrumental in the
birthing of brands, adopting brand orphans*, assisting
prominent brands maintain their stature, and giving other
brands subtle to complete make-overs. Each brand is unique,
as is each client’s consumer, which is why we assess each
brand individually and devise the best strategy to contribute
to that brand, realising its desires. However, this does not
imply that we have no distinct approach to branding – quite
the contrary in fact. By identifying the personality of the brand
we are able to define its interconnection with our world, we
are able to clearly highlight its function, and we are able to
catalyse the brand’s contribution to society. Ubuntu teaches
us to progress through cohesive integration with the entities
around us. This is how we relate to our brands and this is
how our brands prosper in society.
*A Brand Orphan is a brand that has no parental
guidance and wanders about society without direction.
 


	8. What’s the BIG  IDEA!
There is no big idea!
The idea’s worth is defined by how different the idea is,
and how this idea differentiates the brand. Therein lies the
essence of the creative process, and at African Mediums
we take this stage of brand development very seriously.
So seriously in fact, that we have dedicated an entire team
to not being serious and having a little fun, indulging in all
facets of the brand. You see, creativity is simply the inherent
methodology of finding the ‘Big’ idea. However, in developing
brands, creativity is the tool used to channel information
on the brand into a new and distinct representation of that
brand. We will not recreate the brand, but rather try to tap
into a unique way for its market to perceive the brand. We call
this Educated Chaos.
Through cohesive brainstorming and a clear objective to
clarify the market’s perception of the brand, African Mediums
develops ideas that are both promotional and functional to
brand identity. A brief chaotic session is fuelled by a distinct
objective to propel the brand towards growth, and the
continuous feeding of information into the chaos prevents
the outcome from being just a random splurge of creative
wealth. It is educated. It is developmental to the brand’s
identity. It brings results.
Try thinking of Educated Chaos as a gestation period between
the conception of the brand’s objective and the birth of an
idea.
D o y o u k n o w w h a t t h e b i g s e c r e t a b o u t t h e B ! G I d e a i s ?
 


	9. Our VISION
African Mediums  seeks to integrate itself within the engine of a
business brand, to function at optimal potential within an ever-
challenging market, to meet all levels of expectations of success, both
right now and in the future.
We can function at every level as a full-service ad agency but while
working with us you will see that we are much more than the sum
of our parts. Beyond nourishing your brand, we are your business
partner. We are not just here to help you achieve your current sales
target; we are here to help your business fulfil its vision.
African mediums seeks to partner with brands, so that these brands
can go on to achieve continuous success in their respective fields,
overcoming all challenges to rise above competitors, and to prosper
as pioneers within their industries.
African Mediums can best be seen as a catalyst for development. With
an integrated approach to the lifeblood of the business (i.e. its brand)
we are dedicated to its ever-flourishing success.
 


	10. About Us
A Fully  Integrated Solution
The client benefits from a true efficiency model:
One client service touchpoint, one briefing point and three best of breed integrated
and collaborative agencies.
Why do some birds fly in a “V”?
Most people would say that they do it to save energy, which would be right. But it turns out that birds in a “V” are actually
pulling off a feat that’s more complicated and more impressive than anyone had imagined.
Here is the standard explanation for the V-formation:
As a bird flaps, a rotating vortex of air rolls off each of its wingtips. These vortices mean that the air immediately behind
the bird gets constantly pushed downwards (downwash), and the air behind it and off to the sides gets pushed upwards
(upwash). (See this image if that’s not clear.) If another bird flies in either of these upwash zones, it gets free lift. It can
save energy by mooching off the air flow created by its flock-mate.
Similar to the Birds Flying in “V” Formation our Fully Integrated Solutions backed by accredited Integrated Partners
and Associates coupled with years of expertise and experience is the very resources that are needed to overcome the
challenges facing brands and consumerism.
Our “V” (Victorious) model comprising Your Interaction and Your Involvement with Our Model enables You to progress,
much higher and much further to secure your requisite market share and brand success.
“Stopping advertising to save money is like stopping your watch to save time.” – Henry Ford
 


	11. OUR VALUES
• 	  Client Satisfaction – While accreditation is important, our ultimate goal is to please our
	 client, and we strive to do this by aiming to get things right the first time around
•	 Quality – We have met rigorous standards to achieve and maintain recognised
	 distinctions, and to prove our quality of work
• 	 Professionalism – We uphold the attitudes of competence and character at all times,
	 ensuring respect to both clients and fellow staff
• 	 Teamwork – For effective strategies and campaigns, the entire team must be involved.
	 Each department supports and collaborates with the other to ensure timeous and quality
	output
• 	 Confidentiality – We extend our utmost loyalty to our clientele, ensuring all information
	 disclosed remains confidential
 


	12. ACCREDITATION
African Mediums is  recognised by a number of key organisations.
We believe that the standards we have met to gain accreditation
with organisations serve as a clear indicator of our dedication to
service excellence.
B-BBEE Accreditation
We are proud of our Level 1 rating as a B-BBEE entity, as we
believe it supplements our vision of growth and capability. We
believe this rating is a symbol of progression, both for ourselves
and the country as a whole, and we fully intend to maintain and
exceed these standards.
Durban Chamber of Commerce
We value our membership with the DCC, as it affords us the
opportunity to network with other influential businesses in the
city. This exposes us to meeting new talent and creating potential
for economic growth.
African Mediums is:
	•	100% PDI owned
	•	100% BEE compliant
	•	A member of Proudly South African
	•	A member of the Durban Chamber of Commerce
	•	Accredited by the Media Credit Co-ordinators
	•	Compliant with the basic conditions of the Employment Act
	•	A member of MAPP-SETA
		 (Media, Advertising, Publishing, Printing and Packaging)
	•	Umsobomvu Youth Fund
 


	13. Our Team
At African  Mediums, we recognise that human capital is our most important
asset. Our employees bring with them diversity, knowledge, passion,
and enthusiasm. These facets are fundamental to our philosophy, as we
infuse these elements in our work. Central to our work ethic is the value
of teamwork. Working together, our departments imbue each project by
providing elements unique to their functions, from marketing and costing,
to strategy, design and production. Where staff show potential to fill key
positions, especially in management and supervisory positions, we ensure
that training is implemented so as to provide for a future of strong managerial
staff. We embrace the spirit of empowerment, and strive to uplift the skills
base, in order to promote the social and economic status of South Africa. By
empowering our employees, we enriched them. This enrichment flows over,
thus enabling African Mediums to grow.
Employment
All potential employees are screened according to their skill, experience, and
HDI status. The African Mediums managerial team is committed to recruiting
individuals with capability and potential, and who may not have been given
the opportunity to prove themselves. We believe it is imperative that an
advertising agency remains relevant to its client’s market. Thus, our team’s
cultural diversity reflects this market and fuses this element of diversity into
our creative efforts.
SKILLS-TRAINING
African Mediums believes that employees should be given ample opportunity
to express themselves creatively and intellectually. Where possible, we assist
in equipping staff with skills training and development, in order to maintain
and exceed quality standards.
In doing so, we align our objectives to those of the National Skills Development
strategy and fully co-operate with the Services Education Training Authority.
ABET training programmes are also provided where needed.
We believe in nurturing the youth through skills programmes, learnerships,
and/or internships. African Mediums offers young designers and creatives
the chance to experience the advertising and marketing world first hand.
Our experienced designers and strategists serve as mentors, imparting
knowledge and direction that the interns can use to propel themselves forward
in the industry. In addition to tutoring, our experienced staff use the interns
as a platform for fresh ideas and to keep updated on industry developments
from a personal viewpoint.
 


	14. Delivery
Sales
Procurement
Costing
Trafﬁc
The primary point  of contact
between the client and the agency,
relaying the client's requirements to
the internal team.
Finished product delivered to client
- a job well done!
Any materials required for ﬁnal production
are sourced.
Ensures that all phases of each job
are channelled to the correct departments
and worked on within the stipulated deadline.
Each job is costed according to the wealth of work it entails.
Once approved by the client, the job brief,with all speciﬁc
requirements, is then supplied to trafﬁc.
Despatch
 


	15. Our Services
*African Mediums  is a full service marketing and advertising agency. We offer:
PRODUCTION
• 	 Digital Printing Solutions
•	 Large Format Printing
• 	 Litho Printing
•	 Digital Print Press
• 	 Point of Sales
• 	 Exhibitions
• 	 Signage – Commercial & Industrial
• 	 Silkscreen Printing
• 	 Store Design Development & Shop-fitting
•	 Signage Installations
ADVERTISING
•	 Brand Management
•	 Graphic Design
•	 DTP, Layout & Repro
•	 Creative Strategy
•	Copywriting
• 	 Media Planning & Placement
•	 Digital Photography
• 	 Videography
•	 Multimedia Advertising
•	 Web Design
 


	16. Our Services
Digital Solutions
Our  Print & Go division offers a full array of digital
printing solutions of superior quality, and are available
on demand. Our range covers:
•	 Business Cards (standard & non-standard)
•	 Letterheads
•	 Compliment Slips
•	 Newsletters
•	 Brochures
•	 Catalogues
•	 Pamphlets
•	 Posters
•	 Invoice & Quotation Books
•	 Folders
•	 Labels
•	 Foiling onto any of the above
•	 Full Colour Laser Printing & Copying
Exhibitions
Exhibition and customised stands provide information,
while creating brand and corporate awareness.
Designed with accuracy and durability in mind, this
medium is primarily effective in promoting and
facilitating personal interaction between our clients and
their target market.
Large Format Printing
Clarity, true colour, and quality are the order when using
digital printing equipment. The process is quicker,
offering the flexibility of last-minute changes and print
on demand.
Signage - Commercial & Industrial
Whether it’s corporate or commercial, indoor or
outdoor events, we use the latest digital technology
and produce water-resistant, full colour signage for
vehicles, billboards, displays, banners, etc.
Production
 


	17. Our Services
Printing –  Silkscreen & Lithography
Using the age-old techniques of silkscreen printing, we
are able to create images of clear, sharp colour with a
stencil and porous fabric. We are able to offer various
services, including:
•	 Standard water-based printing
•	 Standard solvent-based printing
•	 Water-based special effects
•	 Standard solvent-based special effects
Fundamental to our success is our adaptability, this
includes printing special effects onto denim and other
garments. These effects include:
•	 Sandblasting
• 	 Creases
•	 Whiskers
•	 Abrasions
Our silkscreen signage options allow us to print on
virtually any surface and on a complete range of signage,
banners and flags, e.g.:
Signage
•	 Correx
•	 Chromadek & other metals
•	 Decals
•	 Stickers
•	 Fabrics (not coated with silicone layers)
•	 Vinyl Lettering
•	 Magnetics (all magnetics, any size)
•	 Vehicle Graphics
•	 Light Boxes
•	 Chromadek Steel
•	 Variety of A-Frames
•	 Perspex
•	 Variety of Plastics
Production
 


	18. Banners
•	 PVC Banners
•	  Tear-drop Banners
•	 Paper Banners
•	 Material Banners
•	 Pop-Ups & Telescopes
•	 Roller Banners & A-frame Banners
Flags
•	 Digital Prints (for outdoor & indoor)
Store Design Development & Shop-fitting
Our strategy in shop-fitting combines attention to detail
with an accurate plan. From the concept, to design,
manufacture and fittings, our team takes into account
aspects such as flooring and lighting to provide the
client with the most effective solution in creating the
desired ambience of the room.
Nobody takes the time to think anymore.
Well, when everything happens as fast as it does, where is the time to think? But if we are
dictated by our actions, then what led us to take that specific action at that specific time?
By maintaining a forward-thinking stance we are able to hone intuition and positively project it into
our brands. This way they stay ahead of the clutter while we are planning their next move.
Our ServicesProduction
 


	19. It’s not just  about working hard, it’s about working smart. Through
systematic planning, research, implementation, and control, we
are able to assimilate data to best determine how to meet the
needs of our clientele through an appropriate campaign strategy.
Supplemented with advertising and design, our marketing is
geared to effectively promote the desired brand to its target
market. Advertising is the aspect of marketing where we make
plenty of room for imagination. In creating effectual concepts
and copy, and pairing these ideas with strong design techniques,
African Mediums is able to transform the client’s vision into
something tangible. Information, innovation, and imagination are
key to the advertising stage, ensuring memorable products that
capture the target market.
Brand Management
Through planning and research, we execute a precise strategy
targeted at securing the attention of a specified market. In doing
so, we seek to achieve brand loyalty, establishing a firm foothold
in the market.
Graphic Design
Graphic Design can be described as the art or profession of
visual communication that combines images, words, and ideas
to convey a message to an audience. With the use of graphic
software a graphic designer is responsible for arranging/
rearranging different elements of media, illustrations, images etc.
Copywriting
Copywriting can be refereed to as writing copy clearly and
effectively for the purpose of advertising or marketing. The copy
is meant to influence someone to buy into a product or belief. A
copywriter must be skilled in language and very familiar with the
industry of the product they are promoting.
Creative Strategy
The outline prepared by the creative team of an advertising
company for the launching of an advertising campaign or
message. A creative strategy is generally the result of a team
composed of one or more copywriters, an art director and a
Our Services Branding
 


	20. Our ServicesBranding
creativedirector.Thecreativestrategygenerallyexplains
how the  advertising campaign will meet the advertising
objectives of the business.
DTP, Layout and Repro
Desktop Publishing is referred to as using software to
combine and rearrange text and images and creating
digital files. It is the use of the computer and software
to create visual displays of ideas and information.
Desktop publishing documents may be for desktop or
commercial printing or electronic distribution including
PDF, slide shows, email newsletters, epub, and the web.
Web Development
The Internet offers limitless possibilities for advertising
and marketing a brand, and a well-thought, well-
executed website offers clients a chance to interact
with their consumers and determine how effective their
product is against competitors.
Media Planning & Placement
Knowing where to place an ad is vital to getting across
a message. Knowing the demographics, coverage area
andLSM’softheaudienceofaparticularmediaisneeded
to ensure that the desired target market is reached. With
themarketingknow-howandfullrecognitionfrommedia
houses e.g. Media24 and independent newspapers, we
are able to optimise advertising to consumers, locally
and internationally.
Digital Photography
Using professional photographers and creativity,
we bring images to life, going beyond the norms of
photography. Our collaboration with the Snapz Digital
division, our state-of-the-art digital equipment, and our
in-house studio, all provide flexibility to our clients’
photographic requirements.
 


	21. Our Services Branding
Videography
Capturing  the essence of a campaign on video is an
exciting, yet a simultaneously laborious and exciting
project and one we welcome at every opportunity.
Intense research, concepts, and storyboards, provide
the foundation of the process, mapping out each step
until post-production.
Multimedia
Sometimes in order to get your message across,
you have to be inventive, using avenues not typical
of your industry, but ones that offer potential. Our
multimedia solutions can be the difference between a
typical PowerPoint slideshow or the added flair of an
interactive presentation. Utilising the many wonders
of technology and a touch of creativity, we will get the
message across, with extraordinary results.
 


	22. A Few of  Our CLIENTS
 


	23. “People share, read  and generally engage more with any
type of content when it’s surfaced through friends and
people they know and trust – Malorie Lucich, Facebook
 


	24. OUR WORKPRINT ITEMS/
STORE  BRANDING
 


	25. OUR WORK PRINT  ITEMS/
STORE BRANDING
 


	26. OUR WORKPRINT ITEMS/
STORE  BRANDING
 


	27. OUR WORK
straightleg
straight leg
Trims  down your silhouette
with a close fit over the waist
and thigh, with a straight leg.
Swing Tags
Rail Header
Window Easels
Shelf Talker
every day
this season
GENERIC SALES PACK - WINDOW - EASEL
SALE
IT’S
TImE!
SALE
cONTINuES
IN-STORE
additionalREDucTIONS
newITEmS
ADDED
RAILhEADER TOppERS
20% oFF
Get an extra
the marked price
10% oFF
Get an extra
the marked price
15% oFF
Get an extra
the marked price
25% oF
Get a
the marke
33% oFF
Get an extra
the marked price
r50 oFF
Get an extra
the marked price
50% oFF
Get an extra
the marked price
r100 o
Get
the mark
Further reduced!
theseitems
PRINT ITEMS/
STORE BRANDING
 


	28. OUR WORKPRINT ITEMS/
STORE  BRANDING
 


	29. OUR WORK PRINT  ITEMS/
STORE BRANDING
 


	30. OUR WORKIn-Store
BRANDING
Pegboard on  ABS
with Print
Black reversed
die cuts
with gold foil
freeze
wallgraphics
print +
installation
Printed and cut
on Matt Vinyl
Decal silkscreened
onto clear vinyl
 


	31. OUR WORK In-Store
BRANDING
Printed  and cut
on Xanita
Printed and cut
on Xanita
Decal
on Matt Vinyl
Decal cut
on 2mm Forrex
 


	32. OUR WORKIn-Store
BRANDING
Printed
onto
Prinkote
Printed
onto wallgraphics
Printed
onto  wallgraphics
wallgraphics onto
supawood boxes
Printed
onto Forrex
Printed onto Forrex
 


	33. OUR WORK In-Store
BRANDING
Printed
onto
Forrex
Printed
onto
Vinyl
Decal
on
Matt
Vinyl
Fabric
Banner
Steel
paper
print
  


	34. OUR WORKIn-Store
BRANDING
Wooden blockmount
wrapped  in vinyl
Printed onto
Wallgraphics
Wooden blockmount
wrapped in vinyl
+ installation
+ installation
 


	35. OUR WORK In-Store
BRANDING
Printed  onto
Wallgraphics
+ installation
 


	36. OUR WORKIn-Store
BRANDING
Printed onto
Wallgraphics
  


	37. OUR WORK In-Store
BRANDING
Decal  on
Matt Vinyl
Suspended POS
on Forrex
+ installation
+ installation
 


	38. OUR WORKIn-Store
BRANDING
print and  cut
on forrex
print and cut
on forrex
print and cut
on forrex
forrex
+ LED
wallgraphics
print
wallgraphics
print Lightbox
 


	39. OUR WORK In-Store
BRANDING
forrex
+  LED
print
on forrex print
on forrex
 


	40. OUR WORKIn-Store
BRANDING
Hanging
Forrex
POS
Window Banner
Print  on
black back
PVC
Silkscreened red
onto gold vinyl
and diecut
 


	41. OUR WORK In-Store
BRANDINGchristmAs  2014 elements
windows
Present
Perfect
give the
A milAdys giFt cArd
every dAy
this seAson
every dAy
this seAson
christmAs 2014 elements
window decAls
every dAy
this seAson
Xmas Window Display
Xanita cut-out
and made-up
in-store
supawood
boxes
Vinyl
die cut
Forrex
print
 


	42. OUR WORKIn-Store
BRANDING
screen printed
onto  forrex
board prints
+ frame
vinyl print
3D letters cut
and painted red
 


	43. OUR WORK In-Store
BRANDING
pvc  banner
with hangrites
vinyl print
fabric banner
board print
 


	44. OUR WORKIn-Store
BRANDING
Branded
Gazebo
window
decals
pvc banner
  


	45. OUR WORK In-Store
BRANDING
window
vinyl  decal
window
vinyl decal
Hanging POS
on forrex
forrex prints
 


	46. OUR WORKIn-Store
BRANDING
Lightbox
Vinyl
Print
  


	47. OUR WORK In-Store
BRANDING
Vinyl
Print  Forrex Frame
cut-out
 


	48. OUR WORKIn-Store
BRANDING
In-Store Signage
Header  Callout
ON Wallgraphics
Door Panels
ON Vinyl
Pillar wrap
ON Wallgraphics
 


	49. OUR WORK In-Store
BRANDING
Department
callout
on  textured
wallgraphics
 


	50. OUR WORKWindow
DISPLAYS
  


	51. OUR WORK 3D  DISPLAYS
 


	52. OUR WORKPOINT OF  SALE
DISPLAY UNITS
 


	53. OUR WORK POINT  OF SALE
DISPLAY UNITS
 


	54. OUR WORKPOINT OF  SALE
DISPLAY UNITS
 


	55. OUR WORK POINT  OF SALE
DISPLAY UNITS
 


	56. OUR WORK
In-Store Posters  Magazine Advert
Leaflets & Flyers
CAMPAIGN
ELEMENTS
 


	57. OUR WORK CAMPAIGN
ELEMENTS
Billboard
Delivery  Truck Signage
cast vinyl
 


	58. OUR WORKBRANDING
ELEMENTS
www.africanmediums.com
Tear-Drop Banner
Roll-Up  Banner
Street pole Banner
Mug
Branded
Vehicles
Vehicle wrap
on cast vinyl
Streetpole
Prints on
vinyl
 


	59. OUR WORK BRANDING
ELEMENTS
Amanzimtoti  Campaign
Roll-Up Banner
 


	60. OUR WORKOUTDOOR
SIGNAGE
Campus
Signage
Gate Signage
On  Chromadeck
Perspex
Print
Lightbox
Raised
Aluminium
Sign
 


	61. OUR WORK PUBLICATION
ELEMENTS
  


	62. OUR WORKOUTDOOR
SIGNAGE
Campus
Signage
Gate Signage
On  Chromadeck
Perspex
Print
Lightbox
Raised
Aluminium
Sign
 


	63. OUR WORK MERCHANDISE
DESIGN
  


	64. OUR WORKPROMOTIONAL
ELEMENTS
Catalogues
  


	65. OUR WORK PROMOTIONAL
ELEMENTS
Roll-Up  Banner
Company Profile
Publications
 


	66. OUR WORKPROMOTIONAL
ELEMENTS
Business Card
Brochure
Flyer
Entry  Form
 


	67. OUR WORK PROMOTIONAL
ELEMENTS
Street  Pole Posters
Recruitment
Campaign
Magazine Ad Flyers
 


	68. OUR WORKEXHIBITION
BRANDING
Show Stand
Signboard  on
Xanita with
Forrex Cut-out
Forrex
Cut-out
Header Cards
on 250gsm Board
 


	69. OUR WORK EXHIBITION
BRANDING
Forrex
Cut-out
Forrex
Cut-out
  


	70. OUR WORKEXHIBITION
BRANDING
Rage Exhibition  Stand
 


	71. OUR WORK EXHIBITION
BRANDING
  


	72. OUR WORKPACKAGING
ELEMENTS
www.africanmediums.comwww.africanmediums.com
  


	73. OUR WORK PACKAGING
ELEMENTS
AV  Presentation
Potential Innovation
Food Concept
 


	74. OUR WORKDIGITAL MEDIA
Digital  Projection Mapping
Create a “pop-up” digital super screen on
any building or glass surface.
Seen as the new promotional must-have
for brands and events worldwide.
 


	75. OUR WORK DIGITAL  MEDIA
Taxi Cab Digital Media
Digital Playback
of various Adverts
on a 5 Min Loop
 




	78. A D V  E R T I S I N G ( P T Y ) L T D
COMPANY PROFILE
Email: info@africanmediums.com • www.africanmediums.com
KwaZulu Natal (Head Office):
2 Helen Joseph Road,
Umbilo, Durban
Tel: +27 31 301 3414 / 307 3444
Gauteng:
19B Lepus Road (Off Planet Avenue),
Crown Mines, Johannesburg,
Tel: +27 11 837 6032
Cape Town:
2 Everite Park, Taurus Str,
Brackenfell, Cape Town,
Tel : +27 21 982 0826
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