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Do you want to lead your business more efficiently? Then create a buyer persona.

You will learn what a buyer persona is, why you need it, and how to create a persona. 

Grow your business thanks to a better understanding of your target audience. Read less
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	1. Adsy - Guest  Posting Service
A Clear
Beginner’s Guide
to Creating a
Buyer Persona
 


	2. Over 4.66 billion  people use the Internet.
But how do you know who your potential
customers are?
Well, there is a way to define your target
audience to position your company
correctly. And this way out is creating a
buyer persona.
 


	3. So, the buyer  persona describes your potential customer.
Accordingly, you can understand users' habits, pain points,
purchasing power, etc.
That will allow you to develop your products and services to fit buyers’
needs and also create personalized content.
„A buyer persona is a collective image of your ideal
customer based on research and data.“
What is a buyer persona?
 


	4. 80% of users  more willingly buy
from a business that provides a
personalized experience. And by
creating a customer profile, you
can ensure you offer exactly
what your consumers want.
TAILORED MARKETING
EXPERIENCE
1 2 3
Why do you need a buyer
persona?
There are three main reasons to create a buyer persona.
PRODUCTS OR SERVICES
DEVELOPMENT
CUSTOMER AND POST-SALE
SUPPORT
You can significantly improve
your products and services if you
have a well-developed buyer
persona. You will understand
what requires an upgrade or a
complete re-doing.
It’s vital that you not only acquire
customers but also make them
loyal buyers. Thanks to
personas, sales and customer
service departments can provide
a top-notch experience.
 


	5. How to create  a
buyer persona
As you understood from the definition above, the
buyer persona provides a unified view of your
buying clients.
To create a profile, refer to the information you
already have - look through your consumer base,
track the customer journey, see the channels they
came from.
Additionally, you can send questionnaires, ask your
sales and support teams to receive feedback from
clients.
 


	6. Start forming your  buyer persona profile. You can
showcase the following information there:
Demographics. In this block, add age,
gender, and location.
Technology. Find out the fitting ways
of communication and delivering
information. It might be devices your
TA uses, social channels, emails, etc.
Challenges. What are your clients'
biggest struggles and pain points?
Goals/Motivations. What results do
your clients want to achieve? What
motivates them?
Background. That might include
family, occupation, hobbies, education,
etc.
 


	7. John Smith
Background
Family, occupation,
hobbies,  education, etc.
Your answer here,
Your answer here,
Your answer here.
Demographics
Age, gender, location,
etc.
Your answer here,
Your answer here,
Your answer here.
Technology
Ways of communication
& delivering information
Your answer here,
Your answer here,
Your answer here.
Challenges
Biggest struggles,
challenges, etc.
Your answer here,
Your answer here,
Your answer here.
Goals/Motivations
What motives your
clients, their aspirations
Your answer here,
Your answer here,
Your answer here.
 


	8. How old are  you?
What gender are you?
Where do you live?
DEMOGRAPHY
What questions
should you ask?
Where and what have you studied?
What is your occupation?
What is your seniority level (e.g., entry-level,
professional with managerial functions, manager,
etc.)?
What is the size of your company?
In what industry do you work?
BACKGROUND
What social networks do you use?
How do you prefer to learn about new
products or services (via blogs, videos, etc.)?
How do you like to receive information (via
email, social networks, etc.)?
How do you prefer to do shopping (via
Internet, brick-and-mortar stores, etc.)?
TECHNOLOGY
What do you find the most challenging about your
job?
Why is it hard for you to make a shopping
decision?
What are your main challenges?
CHALLENGES
What are your goals (it can relate to job, shopping,
etc.)?
What can help you reach your goals?
What makes you successful?
What does motivation mean to you?
What motivates you the most?
What are you responsible for?
GOALS/MOTIVATION
 


	9. Contact your current  customers.
It’s a great way to learn how they
find your products and services or
content.


Usually, you won’t need to use
extra incentives, as customers
like to get heard and influence
products development.
ASK YOUR CURRENT
CUSTOMERS
How do you gather needed information?
There are people who are
interested in your company but
haven’t made any purchases yet.
Prepare some incentives for them
and ask questions.


This way, you may learn more
about their interests, age, job,
geographic location, etc.
ASK YOUR PROSPECTS
Are you entering a new market or have
no buyers yet? Then you can use a
network of your contacts. Find
potential customers through your co-
workers, social media accounts, etc.


Use LinkedIn for this goal as all contacts
there normally state their occupation,
seniority role, location, and education.
ASK YOUR CONTACTS
 


	10. A buyer persona  creation is highly
recommended no matter what size or
industry your company is.
It will help you provide a better
experience for your customers. In turn,
that will result in more sales and loyalty.
Besides, to have an even better
understanding of your clients you might
need to create more than one buyer
persona.
 


	11. Hit us up  via:
Create tailored
content for your
customers - order
articles from Adsy.
Email - support@adsy.com
Website - adsy.com
LinkedIn - @Adsy - Guest
Posting Service
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