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	1. Social Media
as Snapchat
“Life’s  more fun when you
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01
  


	4. What is Social  Media
Social media refers to online platforms that allow people,
organizations, and communities to create, share, and
exchange user-generated content and information. Social
media has transformed modern communication by
enabling people to connect and share content in various
ways. The rise of social media can be traced back to early
2000, with new platforms like Instagram, Twitter, TikTok,
and Snapchat gaining popularity.
Social media has had a profound impact on society, with
both positive and negative effects. It has made it easier for
people to connect and communicate, but concerns about
mental health, privacy, and democracy have led to calls
for greater regulation.
It is important to use social media responsibly and be
aware of its potential negative effects.
 


	5. What is
Snapchat
02
  


	6. Snapchat is a  social media platform
launched in 2011 that allows users to
share photos and videos that
disappear after a short time. It is
popular among younger users and
features creative tools like ﬁlters and
Bitmojis, as well as location-based
features like Snap Map.
The platform is also used by
businesses and marketers to reach
younger audiences through
advertising and sponsored content.
Overall, Snapchat is known for its
emphasis on ephemeral messaging
and creative expression.
Snapchat is...
 


	7. History
03
  


	8. Snapchat was created  in
2011 as "Picaboo," a way
for users to share
disappearing photos. After
a rebranding as Snapchat
and the addition of new
features like ﬁlters and
captions, the platform
gained popularity. The
introduction of the Stories
feature in 2013 helped
cement Snapchat's position
as a major social media
player.
The emergence of snapchat
Over the years, new
features like lenses and
Snap Map were
introduced, and the
platform became popular
for businesses and
marketers. In 2017,
Snapchat went public
with an IPO valued at
over $24 billion. Despite
competition from other
platforms, Snapchat
remains popular among
younger users.
 


	9. Negatives
Part
04
  


	10. Snapchat is a  social media platform where users
can share disappearing photos and videos.
Despite its beneﬁts, it has several disadvantages,
including the potential for inappropriate content,
a false sense of security, lack of privacy, addiction,
negative impact on mental health, and pressure to
create a curated image.
Users should be mindful of these potential
negative effects and use the platform responsibly.
It's essential to take steps to mitigate potential
risks while using Snapchat.
Disadvantages of snapchat
 


	11. Positives
Parts
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	12. Advantages of Snapchat
Snapchat  is a social media platform where users can
share photos and videos that disappear after a short time.
Its advantages include promoting authenticity, creative
expression, private messaging, engaging with followers,
access to content through Discover feature, and
location-based features like geoﬁlters and Snap Map.
While Snapchat may not have as many beneﬁts as other
social media platforms, it still provides a unique and
engaging experience for its users.
 


	13. What
should be
done
06
  


	14. The steps to  limit the child's social media use
include setting clear limits, encouraging other
activities, monitoring their usage, educating them
on online safety, and being a positive role model.
It is important to establish rules and
consequences for breaking them, encourage
other hobbies, track their activity, teach online
safety, and limit your own social media use while
modeling healthy digital habits.
These steps can help protect the children from
the risks associated with social media use and
promote healthy habits.
What should be done in order to limit the
screen time for children
 


	15. Thanks!
NO ONE TEXTED  YOU
STOP LOOKING AT YOUR PHONE!
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