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Joelle Edwards-Tonks is the Chief Sales and Marketing Officer at Sunlife, a renowned hotel group in Mauritius. With over 22 years of experience in the hospitality industry, she has successfully led marketing strategies and repositioned brands. At Sunlife, her focus is on establishing the brand and providing innovative strategies to enhance growth. She emphasizes the importance of diversifying markets, product offerings, and leveraging technology to improve the customer experience while maintaining a human touch. Her goal is for Sunlife to radiate the magic of Mauritius and be a leading hospitality group in the region and beyond.Read less
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	5. Digital transformation has  unravelled some of the
unique, modern, simpliﬁed and yet well-organized ways
in every business sector. Communication has become
more speciﬁc, targeted, fast, widespread, far-reaching,
and effective with the crucial role of technological
applications. For instance, if we take a look at marketing
and advertising these days. Its all-digital. Modern
entrepreneurs have shifted them from traditional mass-
centric generic advertising mediums to smart and
effective digital marketing.
Dynamic and responsive e-commerce websites that are
the new business address offer a unique window of
seamless, safe and sleek methods of transacting. The
typical visiting cards have been replaced with digital
cards equipped with smart QR code that opens a
complete digital avenue for the prospects. E-mails are
the core basic threads of communication that are
enabled to transfer higher volumes of data, instantly.
On the brighter side, online advertising and promotions
have been offering massive reach, control, feasibility
and ﬂexibility in communication.
As the technology is offering a wide array of features;
however, it also becomes challenging to understand,
plan and effectively execute the digital avenues. There
arises a need for specialists who can craft and supply
solutions by formulating strategies for modern
businesses. Marketing experts unveil magical solutions
in versatile digital communications that boost brand
visibility, increase awareness and effectively contribute
to genuine lead generation.
The most interesting and astonishing aspect is their
ability in generating responses through customer
engagement, build productive inquiries by
implementing the advanced tools in AI-enabled
strategies and provide clearly conﬁgured analytics of
the entire digital marketing exercise with respect to the
response, effectiveness of the design/video and
observations.
Through the latest edition, 'The 10 Most Inﬂuential
CMOs to Watch, 2023,' CIOLook recognizes the
efforts, role, and contribution of these new-age
marketing wizards who have been empowering the
modern business sector with their knowledge, technical
expertise and versatile skills. You will identify the
passion, innovation and dynamism as you read through
their interesting journeys.
Have a digital treat that can leave you spellbound in this
world of digital wizards.
Read on and have an enjoyable time ahead!
Abhishek Joshi
Abhishek Joshi
Spotlighting The Outstanding
Attributes
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Company Name
Mahmoud Nsouli
Senior  Vice
President - Marketing
María Ollero Sunyer
Marketing Director
Inna Gernega
Director Marketing &
Communications
Joelle Edwards-Tonks
Chief Sales and
Marketing Oﬃcer
Inna likes to explore the new potential and consider how to
elevate the market by setting new standards.
Mahmoud is one of those people who always thrive to bring out
the best in every team he works with.
Maria has hands-on experience in managing teams, content
management, data-driven thinking and has strong analytical
skills.
With over two decades of experience in the hospitality industry,
successfully evaluating marketing strategies, and aligning with
organizations, Joelle Edwards-Tonks is known for building
brand awareness.
Claire Miller
Marketing Director
Claire is an experienced Marketing Director with a history of
working in the building materials industry.
Adey
adey.com
Paramount Hotel Dubai
paramounthotelsdubai.com
Sunlife
sunlife.com
Anna Peuravaara
Marketing Manager
Anna is a marketeer and strategist with a passion for branding.
She is inspired by powerful brands, brand & business-related
challenges and clear business targets.
Cloetta
cloetta.com
Atlantis Resorts
atlantis.com
Karim is recognized for assessing business needs and
developing strategies to build brand equity, increase revenue
streams, driving customer experience and satisfaction.
Inﬁnity Concepts
inﬁniconcepts.com
James Dillon
Chief Marketing
Oﬃcer
James develops simple strategies with broad stakeholder
communication and operational execution.
Tigo Energy
tigoenergy.com
DIFC
difc.ae
Riskiﬁed
riskiﬁed.com
Jeﬀ is a recognized leader in eCommerce risk intellegence and
leads the global marketing organization Riskiﬁed,
Jeﬀ Otto
Chief Marketing
Oﬃcer
Khalid A.latif
Chief Marketing
Oﬃcer
Under Khalid's leadership, Aluminium Bahrain consistenly
ranks as one of the largest and most modern aluminium
smelters in the world.
Featured Person
Karim Bidri
Marketing Manager
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At Sunlife, for example, we have
focused on diversifying our
geographical markets and
creating new business
opportunities.
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	12. W
ith over two  decades of experience in the
hospitality industry, successfully evaluating
marketing strategies, and aligning with
organizations, Joelle Edwards-Tonks is known for
building brand awareness, establishing her as one of the
most inﬂuential CMOs of 2023.
As the Chief Sales and Marketing Ofﬁcer at Sunlife,
Joelle’s focus is to establish Sunlife as a great brand
with a motivating mission. She aims to provide unique
and innovative strategies to enhance the company's
growth and make it a leading player in the industry
whilst ensuring that the company's brand image is
strong and appealing.
We caught up with Joelle and discussed her
professional journey, challenges, and plans in the
hospitality industry.
Below are the highlights of the interview:
Brief our audience about your journey as a business
leader until your current position at Sunlife.
I have been in the hospitality industry for over 22 years
and was fortunate to start my journey as a hotelier at
the Four Seasons George V in Paris. Four Seasons at
the time had just sixty hotels within the group
and only a handful in Europe. Opportunities to
learn and grow within the company were
abundant, which was a source of
motivation for many of us young
executives at the time. I was inspired
by the company's philosophy, which
was both guest-centric and
employee-centric. This is where
my passion for leadership was
born.
As Reservations Manager,
I realised quickly that
my team of talented,
multi-lingual
reservation agents
needed much more
from their head
of department than
daily tasks and
schedules. I wanted
to inspire and
motivate them,
just as I had been,
to grow and learn
and, more
importantly, to
enjoy their jobs. I
was lucky to have
some fantastic
mentors at the time,
hugely successful
 


	13. business leaders on  an international scale, who
shaped me to become a conﬁdent manager and
to lead by example.
I became Head of Revenue management as 'yield
management' ﬁrst appeared on the hotel industry
horizon and continued as a Regional Coach in the
discipline.
My next move was to join the soon-to-open
Shangri-La Paris, the group's ﬁrst property in Europe,
where I was initially part of a small 'multipurpose' pre-
opening executive team before taking on the Head of
Sales position. Working with a renowned international
brand well implanted in Asia was eye-opening. I grew as
a leader from the fantastic exposure to another
business culture and management style.
Later, I was offered the chance to join Oetker
Collection, a European-based group owning and
managing some of the most prestigious hotels in the
world. My initial corporate role was a return to revenue
management, with the added responsibility of e-
commerce, a relatively new discipline in the industry. I
could explore unchartered territories and build what
came to be the online footprint of the group, from
websites to booking engines to CRM and social media.
Using revenue management strategies also to optimise
distribution, we signiﬁcantly grew the direct business.
During my tenure with Oetker Collection, the portfolio
grew from four to nine hotels as I headed up digital,
communications, marketing, and sales. When it was
time to move on, I was a member of the executive
committee as Senior Vice-President of Sales &
Marketing for the group.
My next calling brought me to the beautiful Indian
Ocean Island of Mauritius as Chief Sales and Marketing
Ofﬁcer at Sunlife (formerly known as Sun Resorts) with
the assignment of a total rebranding and repositioning
of this well-respected and well-established group that
comprises four luxury resorts as well as a private island.
What challenges have you had to overcome to reach
where you are today?
The challenge of being a woman in a male-dominated
industry, particularly in senior executive roles, has been
a reality throughout my career. Being the only female
around the boardroom table has been a common
Our vision describes the world
we see when we look to the
future. And at Sunlife, we
see a world where Kindness
Shines.
occurrence. Fortunately, the presumption that I was
there to take the minutes or, worse, the coffee order is
now a thing of the past!
I recognise that tremendous efforts are being made to
change the perception of women in business and to
strive for gender equality. I am impressed by this in
Mauritius and at Sunlife, where I see signiﬁcant
initiatives that are often more advanced than those
elsewhere in the world.
Tell us something more about Sunlife and its mission
and vision.
Sunlife is a renowned hotel group that has carved out a
reputation as one of the leading hospitality brands in
Mauritius and the Indian Ocean, with more than 45
years of history and heritage. Last year we embarked
on an exciting new rebrand, unveiling the new Sunlife,
not just a new name but a reimagined philosophy and
culture across all areas of the guest experience and our
four luxury hotels in Mauritius: Sugar Beach, Long
Beach, La Pirogue, and Ambre, along with the private
island Ile aux Cerfs, home to the world-famous golf
course Ile aux Cerfs Golf Club.
Our vision, purpose, and values form the foundation of
our culture and the Sunlife transformation. Our vision
describes the world we see when we look to the future.
 


	14. And at Sunlife,  we see a world where Kindness Shines.
Our purpose determines Sunlife's role in creating a
world where Kindness Shines. Thus, our goal is to
radiate the magic of Mauritius.
Finally, our values support our vision and anchor our
aspirations. These are the qualities we esteem above all
else. These are the principles that enshrine our beliefs
and shape our daily behaviors. At Sunlife, we value love,
dreams, and thoughtfulness. With these three values,
rich in emotion, we focus on what we want our guests
to feel, and these values are extremely human, modern,
and adapted to our Mauritian hospitality.
Moreover, we aspire to be a strong employer brand
with an inspiring purpose that attracts new talents and
motivates existing teams. Sunlife is looking to the
future, celebrating a life led in the Sun, a life enjoyed
with style.
Enlighten us on how you have impacted the Marketing
industry through your expertise in the market.
Marketing was an afterthought in hospitality for a long
time. My experience in reservations and revenue
management, combined with digital marketing, offered
new possibilities, and I chose to specialize in this area. I
took on an entrepreneurial approach to build
multidisciplinary marketing teams at a corporate level
that could support the operation, creating solid
synergies between sales, marketing, and revenue
management. Along the way, I have enjoyed seeing the
careers of many young talents in my teams ﬂourish in
newly created departments and positions.
What methodologies do you implement that
contribute to new growth opportunities?
There are many ways to leverage growth in hospitality,
and in recent years, I have favored diversiﬁcation in
markets and product offerings. This certainly paid off
during the Covid pandemic. At Sunlife, for example, we
have focused on diversifying our geographical markets
and creating new business opportunities. Our Sunlife
members' club, co-working lounges, long-stay offers for
remote workers, and the development of residences
are just a few examples.
Undeniably, technology is playing a signiﬁcant role in
almost every sector. How are you leveraging
technological advancements to make your solutions
resourceful?
Technology is a challenge for the hotel industry, bogged
down by legacy systems making it difﬁcult to be agile
and adapt to new solutions. We are also a people
business, and the 'human touch' is crucial. How to
embrace technology while maintaining a personalised
service is a tricky balance to ﬁnd. At Sunlife, we have
nevertheless looked carefully at solutions where
technology improves guest experience, and our new
mobile app allowing guests to check-in pre-arrival,
book restaurants and spa appointments, order room
service, and live chat with the team is an example of
that. Digitalisation is undoubtedly a focus for us and an
area where we invest.
What change would you like to bring to the Marketing
industry if given a chance?
So many marketing 'campaigns' come across as just
that. Although we are starting to see more inclusive and
meaningful communication, which is refreshing, I
believe there is room for improvement. Social media
plays a vital role in this, and I am curious to see how this
space will evolve. This is why with Sunlife's rebranding,
we took a 360-degree approach, not only addressing
the way we want our guests to perceive us but also how
we want them to feel.
Where do you envision yourself in the long run, and
what are your future goals for Sunlife?
As long as I am contributing positively, I am happy
where I am. With the rebranding and repositioning of
Sunlife under our belt, we now have the fun part of
making the brand come alive. There is so much exciting
content to roll out and lots of potentials to seize.
For example, we have created an array of new
innovative experiences for our guests under the label
'Come Alive Collection' that we intend to continue
enhancing. Innovation in the guest experience is one of
our focuses for this coming year, and we have created
two new positions for 'Guest Experience Designers' to
that effect.
 


	15. Ultimately, we want  Sunlife to
radiate the magic of Mauritius as
the leading hospitality group on the
island, the Indian Ocean, and why not
further aﬁeld?
What would be your advice to budding entrepreneurs
who aspire to venture into the Marketing industry?
I would say that as long as you always put yourself in
your customer's shoes in everything you do, you can't
go wrong. Add a sprinkle of your personality to that,
and you will have something unique that nobody can
replicate.
What initiatives have you taken to respond to new
trends?
Guests are now expecting more meaningful holidays and
experiences for their stay. Sunlife’s sustainability program is
committed to leading the way in terms of sustainable and
impact-driven travel experiences and ensuring Sunlife’s
properties function sustainability and responsibly.
Embodying the Sunlife vision ‘we see a world where kindness
shines’. The ethos behind our sustainability program focuses
on leading with kindness and showing that same kindness to
the land, resources and people as experienced by Sunlife
guests.
Each resort has adopted a range of colourful Sunlife
sustainability initiatives that point to the everyday actions
taken to care for the environment and respect the local
communities.
We have a new mascot called Izzy the bee. Essential to the
cycle of life, this important and friendly yellow friend will
guide our youngest guests on a journey of learning that
encourages their critical understanding and connection with
nature.
We are also committed to preserve our biodiversity : we have
a marine center in two of our resorts which host a sea base
nursery and process a coral restoration programme. We have
a full-time marine biologist to engage with guests and join
diversaretheyresponsiblydiscovertheunderwaterworld.
In terms of responsible consumption and production, all of
ourpropertiesuse100%renewableenergytoheatwaterand
90% ofour lightsare LED.We source atleast70% ofour food
locally and plan to develop chef’s gardens within each of our
properties to increase this percentage to 75%. We have
collaborations with the East Coast Planters Association on a
farmtofolkClimatesmartAgricultureprogramme.
 




	18. Comprehending the Emerging
Trends  in the Logistics and Supply
Chain Industry
st
his third decade of the 21 century has redeﬁned
Twhat agility, resilience and environmental
responsibility mean for logistics and supply
chain. In the last decade, we heralded an era of
technology and looked at big data analytics, blockchain,
machine learning, digital twin technology, virtual
reality, robotics, IoT, cloud hosting, crypto, automation,
digitalization and artiﬁcial intelligence promisingly.
These have enabled us to modernize and enhance
supply chains. There is no doubt that most of these are
here to stay and evolve at an even faster pace. It might
also create a seamless integration or coexistence of
humans, machines and artiﬁcial intelligence. This will
improve productivity and proﬁtability and enhance the
human experience of not undertaking repetitive and
predictive tasks. Artiﬁcial intelligence will come close
to and even surpass human capability with some types
of decision making.
But before we think too far out into the future, the
present reality stares us in the face.
The events of the recent years – a pandemic, a war in
Ukraine, natural disasters of unprecedented scale, such
as bushﬁres, ﬂoods, volcanic eruptions, and rising
temperatures are expected to increase in intensity and
frequency. This has made humans vulnerable to
uncertainty and increased stress from living in a state
of constant change or crisis management as a 'new
normal'.
As human beings, we respond to sudden change with a
'ﬁght or ﬂight' response. The most important skill I see
leaders will develop is 'Change Leadership'. They will
lead their teams through unchartered waters and trust
them through the journey. They will help others be
positive about challenges, uncertainty, and change.
Leveraging strengths of their teams, peers, customers,
suppliers, and regulators will be the secret sauce to
success. Leaders will be able to better support their
teams and recognize early signs of stress or fatigue in
both themselves and their teams to avoid the
proverbial 'burnout'.
New generation leaders will be able to articulate their
vision of the future; mobilize resources and execute
that vision in a sustainable and scalable way. They
develop a communications plan early on but continue
to adapt the plan to cater to unexpected deviations.
These are also leaders, who can create a culture of
embracing change and apply considered and targeted
strategies to anticipate, seek and overcome detractor
concerns. Leaders must be able to understand the
emotional cycle of change and navigate the different
phases with empathy, but never lose sight of their
vision. They must be able to also keep an open mind and
listen with an intention to be inﬂuenced. They learn,
teach, coach and improvise. They remain open to
feedback and competent to also provide timely and
useful feedback. I see more and more people 'learning
new' skills as part of their lifelong process. Personally, I
have invested more time in my own personal
development and growth as a leader in the last three
years than I had in the previous decade.
The future of work is here and perhaps here to stay. It
has positive beneﬁts for productivity, work life balance
and the dreaded suburban commute. The one area that
it adversely impacts is building relationships with each
other. Building relationships allows employees to know
and leverage each other's strengths and ideas. We are
CXO
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	19. Chitra Shinde –  Vice President
and Board Member at DHL Express
New Zealand. She was previously
Sr.Director Gateways for DHL Express
Australia. President and Board Member
of GATI KWE. She is passionate about the
environment and con nuous
improvement. She understands her role is
to create value for customers, be easy to
work with and skilfully implement
changes.
About the
Author
Chitra Shinde
Vice President and
Board Member at
DHL Express
New Zealand
www.ciolook.com | April 2023 |
17
 


	20. homo sapiens. We  learn from each other. "Monkey see
Monkey do" is a dated and cringe worthy saying, yet it
does tell us that our learning styles are similar to those
of chimpanzees which learn from demonstrations.
Hence, leaders that are role models boosts learning and
helps employees to focus on clear priorities.
As Gen Z and Millennials reach decision making roles,
they will probably craft their leadership style. Will they
revert to the style of the veterans whom they never
met? When I hear them speak, they exhibit the rare
combination of intelligence and wisdom. Wisdom as we
know improves with experience. They appear to have
gained a heightened level of collective consciousness,
responsibility and maturity previously unseen.
It is important for supply chains to be agile and
adaptable to respond and react quickly to changes. The
recent ﬂoods and cyclone in New Zealand show why
supply chains must be agile to be able to respond in
real-time. Even war rooms are now a thing of the past
and WhatsApp became the means of communicating a
plan involving rerouting of a wide body aircraft's ﬂight
route. This usually requires co-ordination between at
least 16 different touch points to ensure customer
impact is minimized. Every second counts.
Governance of ESG claims will increase. In 2021, the
European Union found that 42% of green statements
made by organizations were deceptive or exaggerated.
More consumers will demand independent certiﬁcation
of these claims to prevent 'Greenwashing'. There will
also be a renewed focus on modern day slavery, child
labor, human rights violations, labor laws, privacy laws
and the whole other plethora of compliance
requirements. The cost of compliance, governance and
environmentally sustainable choices will force products
to be more expensive thereby potentially reducing this
mass consumerism.
We expect to see corporations lead real CO2 emission
reductions. Corporate CEO's have little to lose when
they set bold and audacious environment goals.
They will drive the shift from fossil based to green and
renewable energy.
The deterioration of law and order as well as increase in
criminal activity, cyberattacks, ransomware, data leaks
and breaches, trade sanctions, and focus on Internet
Protocol, and Intellectual Property rights will rise and
take center stage. Supply chain leaders need to be able
to protect against and be one step ahead of these.
Human beings have an uncanny ability to adapt, as we
have done so for generations like how we found a way
out of the industrialization mess some 200 years. What
will supply chains of the future look like? Perhaps more
expensive but more environmentally sustainable.
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	22. Know-How
How CMOs
areRedeﬁning
the Attributes  of
Marketing?
I
n recent years, the role of Chief Marketing Ofﬁcer
(CMO) has evolved signiﬁcantly, and with it, so have
the attributes of marketing. CMOs are now tasked
with driving growth, building brand equity, and creating
customer-centric strategies that differentiate their
organizations from their competitors. Here's how
CMOs are redeﬁning the attributes of marketing.
Data-Driven Decision Making
CMOs are leveraging data and analytics to drive their
decision-making processes. This approach allows them
to gain insights into customer behavior, market trends,
and the effectiveness of their marketing campaigns. By
utilizing data, CMOs can create more targeted and
personalized marketing strategies that resonate with
their audience.
CMOs are leveraging data to gain insights into
customer behavior and preferences. They are analyzing
data from various sources such as social media, website
analytics, customer feedback, and sales data to
understand the needs and pain points of their target
audience.
They are leveraging customer data to
create personalized experiences across
various touchpoints. By delivering the right
message to the right customer at the right
time, CMOs can increase engagement and
conversion rates.
CMOs are using data to test and optimize their
marketing campaigns. They are leveraging A/B testing
and other methods to experiment with different
messaging, creative, and targeting strategies to see
what works best. By optimizing their campaigns based
on data-driven insights, they can maximize the
effectiveness of their marketing efforts.
Customer-Centric Approach
CMOs are shifting their focus from product-centric to
customer-centric marketing strategies. They are
putting the needs and preferences of their customers at
the center of their marketing efforts. By understanding
their customers' needs and pain points, CMOs can
create a more compelling value proposition that
resonates with their audience.
www.ciolook.com | 202 |
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	24. They are tracking  key performance indicators such as
website trafﬁc, conversion rates, and sales data to
understand which campaigns are driving the most
value. By measuring the ROI of their marketing efforts,
CMOs can optimize their budgets and resources to
drive growth.
Collaboration Across Teams
CMOs are collaborating with other departments, such
as sales, product development, and customer service, to
create a more integrated marketing approach. By
working together, these departments can share insights
and data, align their strategies, and create a seamless
customer experience.
Innovation and Agility
Experimentation and Testing: CMOs are embracing
experimentation and testing as a means of driving
innovation. They are creating an environment that
encourages employees to take risks, test new ideas, and
learn from failures. By testing and iterating quickly,
CMOs can bring new products and services to market
faster.
CMOs are embracing innovation and agility in their
marketing strategies. They are willing to take risks and
experiment with new technologies and platforms to
reach their audience. By staying ahead of the curve,
CMOs can differentiate their organizations from their
competitors and stay relevant in a rapidly evolving
market.
CMOs are using predictive analytics to anticipate
customer behavior and preferences. They are
leveraging machine learning algorithms to analyze
customer data and identify patterns and trends. By
predicting customer needs and behavior, CMOs can
create more targeted and personalized marketing
strategies.
Customer-Centricity: CMOs are leveraging innovation
and agility to become more customer-centric. They are
leveraging data and insights to understand their
customers better and create more personalized
experiences. By putting the customer at the center of
their strategy, CMOs can create more engaging and
impactful marketing campaigns.
Collaboration: CMOs are collaborating with other
departments and external partners to drive innovation.
They are breaking down silos and fostering a culture of
collaboration to create a more integrated approach to
marketing. By working together, CMOs can leverage
the expertise of other teams and bring new ideas to the
table.
Brand Purpose and Authenticity
CMOs are emphasizing brand purpose and authenticity
in their marketing efforts. They are aligning their
organizations with social causes and values that
resonate with their customers. By creating an
emotional connection with their audience, CMOs can
build brand loyalty and advocacy.
Personalization at Scale
CMOs are utilizing advanced technology to personalize
marketing messages at scale. They are leveraging
artiﬁcial intelligence and machine learning to create
personalized experiences for their customers. By
delivering the right message to the right customer at
the right time, CMOs can increase engagement and
conversion rates.
Marketing ROI
CMOs are focusing on the return on investment (ROI)
of their marketing efforts. They are measuring the
impact of their campaigns and making data-driven
decisions to optimize their strategies. By
demonstrating the value of marketing to the
organization, CMOs can secure budget and resources
to drive growth.
In conclusion, CMOs are redeﬁning the attributes of
marketing by embracing data-driven decision-making,
customer-centricity, collaboration, innovation, brand
purpose and authenticity, personalization at scale, and
ROI. By leveraging these attributes, CMOs can create
compelling marketing strategies that differentiate their
organizations from their competitors and drive growth.
CMOs are leveraging data-driven decision-making to
create more effective marketing strategies. By utilizing
customer insights, personalization, testing and
optimization, marketing attribution, and predictive
analytics, CMOs can create compelling marketing
campaigns that resonate with their target audience and
drive growth.
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	26. Mr.Harold
Hendrickx
arold strongly believes  honesty, authenticity,
Htrust and respect are important for any
relationship, especially when working together,
helping clients and in his role as a parent and husband.
With his wife Nathascha and their 12-year-old son
Vince, he lives just outside a village in a small
farmhouse near Apeldoorn, The Netherlands, about an
hour’s drive east of Amsterdam, accompanied by their
chickens.
Harold believes quality is important, as well as clear and
extreme ownership. He has a high sense of
responsibility, which is a common theme in his work as
well as parenting. He works with a high focus and
concentration, but only on topics of interest; his high
sense of responsibility will take care of the rest.
To clear his mind, he rides his Indian Chief Motorcycle
or takes hour-long walks at the dawn of day. Harold
needs his quiet and alone moments to recharge and
develop new thoughts for new challenges.
Harold loves to solve other people’s business
challenges and help them overcome their problems to
achieve their goals. He will provide structure, clarity
and will take the complexity out for his clients.
Harold is direct in his communication, in a proper and
respectful way, and is able to understand and engage
with people from top to ﬂoor, adjusting his style of
leadership and communication.
His skills and competencies were shaped and
sharpened in the 20+ years he worked with pride and
joy as a Senior Ofﬁcer in the Royal Netherlands Air
Force and NATO in a variety of roles, across the world,
as well as the work he did the past 10 years in helping
Procurement and Supply Leaders of FTSE 100/Fortune
500 companies in optimising or transforming their
processes and functions to deliver value and increase
their performance.
Harold has developed the Four-Sided Triangle model to
guarantee a proper balance between process,
governance, ownership and technology for
procurement & supply functions to be ﬁrst, be right and
be ready.
Although being a “red person” (result/goal oriented), his
favourite colour is blue, which matches his Air Force-
times.
Harold appreciates having a great BBQ, cooking over
his open ﬁre pit or enjoying Italian food with drinks,
family and friends to accompany him.
He is volunteering at the Rugbyclub of his son, RFC The
Rams, as team manager and supports the club to
transform to facilitate growth and professionalisation.
Harold
Mr.
Hendrickx
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	29. Industry Perspective
Immersive Marketing
Strategies  in the
Dynamic Business Arena
Immersive Marketing
Strategies in the
Dynamic Business Arena
n today's dynamic business arena, companies are
Iconstantly looking for innovative marketing
strategies to engage with their audiences and stand
out from their competitors. One such strategy that has
gained signiﬁcant traction in recent years is immersive
marketing.
Immersive marketing involves creating an immersive
experience for customers using the latest technology. It
aims to create an emotional connection with the
audience and provide a memorable experience that
goes beyond traditional marketing methods.
Here are some of the key immersive marketing strategies
that businesses are using to engage with their customers:
Virtual Reality (VR) and Augmented Reality (AR)
technologies are rapidly changing the face of marketing
by offering unique opportunities for businesses to
interact with their customers. One of the most
signiﬁcant beneﬁts of VR and AR in marketing is that
they offer enhanced customer engagement.
Virtual Reality (VR)
VR technology has made signiﬁcant advancements in
recent years, and businesses are leveraging its potential
to create immersive experiences for their customers.
By using VR, companies can create virtual
www.ciolook.com | April 2023 |
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	30. environments that simulate  real-world scenarios,
allowing customers to interact with their products or
services in a completely immersive way.
For example, a car company might use VR technology to
create a virtual showroom where customers can
explore the features and design of their vehicles.
Similarly, a furniture retailer might use VR to create a
virtual room where customers can see how their
furniture will look in their own home.
Augmented Reality (AR)
AR is another technology that is becoming increasingly
popular in immersive marketing. By using AR,
companies can overlay virtual objects onto the real
world, creating a unique and interactive experience for
their customers.
For example, a makeup brand might use AR to create a
virtual try-on experience where customers can see how
different shades of makeup will look on their face.
Similarly, a retail store might use AR to create a virtual
product display that customers can interact with using
their smartphone.
VR and AR technologies create an immersive
experience that allows customers to interact with
products and services in a unique and memorable way.
This increased engagement can lead to increased brand
loyalty and a stronger connection with customers.
From increased customer engagement and sales to
improved brand image and cost-effective marketing,
VR and AR are valuable tools that can help businesses
stay ahead of the competition in a rapidly evolving
marketplace.
Experiential Marketing
Experiential marketing is a marketing strategy that
involves creating an immersive and memorable
experience for customers. It allows businesses to
engage with their audience in a unique and interactive
way, and it offers several beneﬁts.
It is all about creating a memorable and engaging
experience for customers. It involves creating an
immersive environment that allows customers to
interact with the brand in a unique and memorable way.
One of the primary beneﬁts of experiential marketing is
that it can help increase brand awareness. By creating a
memorable and engaging experience, businesses can
attract new customers and build brand recognition.
When customers have a positive experience with a
brand, they are more likely to remember it and
recommend it to others.
Experiential marketing also provides businesses with
valuable insights into their customers. By tracking
customer behavior and engagement within the
experience, businesses can gain insights into what
customers are interested in and what products and
services they prefer. This can help businesses improve
their marketing strategies and better target their
customers.
For example, a beverage company might create a pop-
up bar where customers can try their new product and
interact with the brand in a fun and engaging way.
Similarly, a technology company might create an
interactive installation that allows customers to
experience their latest product in a hands-on way.
From increased brand awareness and customer
engagement to higher ROI and valuable customer
insights, experiential marketing is a valuable tool that
can help businesses stay ahead of the competition in a
rapidly evolving marketplace.
Live Events and Activations
Live events and activations are another way to create
an immersive experience for customers. By creating an
event or activation that is aligned with the brand's
values and messaging, companies can engage with their
audience in a meaningful way.
For example, a ﬁtness company might create a live
workout event that allows customers to experience
their brand in a fun and interactive way. Similarly, a food
brand might create a food festival that allows
customers to taste their products and learn about their
values and mission.
In conclusion, immersive marketing is an effective way
to engage with customers in a dynamic business arena.
By leveraging the latest technology and creating unique
and memorable experiences, companies can stand out
from their competitors and create a loyal customer
base.
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