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	1. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
SEO, LLC Internet Competitive Analysis 
500 N. Michigan Ave. 
Suite 300 
Chicago, IL 60611 
920-285-7570 
Date: 4/27/2014 
Recipient: Brian C. Bateman 
SplinternetMarketing.com 
500 N. Michicgan Ave. Ste. 300 
CHICAGO IL 60611 
Phone: 877-710-2007 
http://splinternetmarketing.com/default.asp 
http://twitter.splinternetmarketing.com 
http://facebook.splinternetmarketing.com 
http://youtube.splinternetmarketing.com 
This analysis has been created by SEO, LLC. Visit us on the Web at 
http://SplinternetMarketing.com/default.asp or call 920-285-7570 for an appointment for your 
personalized plan to dominate in the search results on Google and Bing. 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
1 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	2. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Report overview 
This report helps you to optimize the web page "http://www.435digital.com/" for a high ranking on Google.com (without 
Places) for the search term "marketing services in chicago". 
Your web page 
http://www.435digital.com/ 
Title: 435 Digital » Chicago Internet Marketing 
Description: 435 Digital, a Tribune Company, is a Chicago internet marketing agency helping 
businesses build brands with SEO, social media and search marketing. We help you stand out ... 
Your competitors for the search term "marketing services in chicago" on Google.com (without Places) 
1 http://www.inmarketingservices.com/Locations.37.lasso 
Title: Locations - Integrated Marketing Services 
Description: [No meta description available.] 
2 http://www.maxmarketing.com/ 
Title: Maximum Marketing Services, Chicago 
Description: Maximum Marketing Services is a comprehensive integrated marketing and 
communications organization. Our business has been structured and developed to conform 
to the contemporary demands of present day communications and marketing challenges. 
The answer to our clients’ needs and solutions, and to their challenges, requires a varied 
combination of talents and disciplines. 
3 https://www.linkedin.com/job/q-marketing-l-chicago-jobs 
Title: [No document title available.] 
Description: [No meta description available.] 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
2 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	3. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Your competitors for the search term "marketing services in chicago" on Google.com (without Places) 
4 http://www.aspenms.com/ 
Title: Aspen Marketing Services 
Description: [No meta description available.] 
5 http://chicagomarketinginc.com/ 
Title: Chicago Marketing, Inc | 
Description: [No meta description available.] 
6 http://imssolutionists.com/ 
Title: Integrated Marketing Solutions 
Description: Solutions that ignite brand performance. 
7 http://www.gerardagency.com/services/ 
Title: Integrated Marketing Services in Chicago Suburbs | Warrenville Illinois 
Description: From print to online and everything in between, we deliver integrated marketing 
services that turn heads while helping your company turn profits. 
8 http://www.straightnorth.com/ 
Title: Chicago Internet Marketing Agency, Marketing Services for Midsize Firms 
Description: Straight North is a leading Chicago Internet marketing agency serving midsize 
firms with website development, marketing and branding services. 
9 http://www.pwim.com/ 
Title: Chicago Internet Marketing Agency Offering SEO, PPC, Content, and More 
Description: PrairieWeb is an internet marketing agency that has been offering services 
since 1997. Services include SEO, PPC, content and social marketing, and more. 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
3 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	4. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Your competitors for the search term "marketing services in chicago" on Google.com (without Places) 
10 http://home.sharedmarketing.com/ 
Title: Shared Marketing Services 
Description: [No meta description available.] 
Analyzed search terms 
1. marketing services in chicago 
2. marketing 
3. services 
4. in 
5. chicago 
Top 10 Ranking Requirements Score™ 
44% 
The Top 10 Ranking Requirements Score™ of 44% means that the web page www.435digital.com meets only 44% of the 
requirements for a top 10 ranking on Google.com (without Places) for the search term "marketing services in chicago". 
Note that not all ranking factors are weighted equally, and that there are some ranking factors that cannot be taken into 
account because search engines do not reveal the necessary data. 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
4 of 
68 
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	5. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Search engine ranking factors performance 
Ranking Factor Importance Factors 
Passed 
Factors 
Failed Ranking Factors Performance 
155 ranking factors passed 
16 ranking factors failed 
Essential (weighted most): 21 10 
Very Important: 13 0 
Important: 50 2 
Moderately Important: 59 2 
Slightly Important: 12 2 
Total: 155 16 
Table of contents 
1. Report overview 18. Keyword use in outbound anchor texts 
2. Keyword use in document title 19. Keyword use in same domain link URLs 
3. Number of backlinks 20. Keyword use in outbound link URLs 
4. Anchor texts of backlinks 21. Keyword use in meta description 
5. Keyword use in body text 22. Number of trailing slashes in URL 
6. Age of web site 23. HTML validation of web page to W3C standards 
7. Keyword use in H1 headline texts 24. Readability level of web page 
8. Keyword use in domain name 25. Keyword use in the first sentence of the body text 
9. Keyword use in page URL 26. Search engine compatibility 
10. Mentions on social sites 27. Factors that could prevent your top ranking 
11. Server speed 28. Table: Number of keywords 
12. Keyword use in H2-H6 headline texts 29. Table: Keyword density 
13. Keyword use in IMG ALT attributes 30. Table: Keyword position 
14. Top level domain of web site 31. Table: Number of words 
15. Keyword use in bold body text 32. Table: Number of characters 
16. Number of visitors to the site 33. Table: Ranking factors digest 
17. Keyword use in same domain anchor texts 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
5 of 
68 
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	7. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Keyword use in document title 
Essential 
The document title is the text within the <title>...</title> tags in the HTML code of your web page. This chapter tries to 
find out how to use the search term "marketing services in chicago" in the document title and if it's important for 
Google.com (without Places). 
Example: <title>Your web page title</title> 
Their contents 
Rank Keyword use in document title 
1 Locations - Integrated Marketing Services 
2 Maximum Marketing Services, Chicago 
3 Marketing Jobs in Chicago | LinkedIn 
4 Aspen Marketing Services 
5 Chicago Marketing, Inc | 
6 Integrated Marketing Solutions 
7 Integrated Marketing Services in Chicago Suburbs | Warrenville Illinois 
8 Chicago Internet Marketing Agency, Marketing Services for Midsize Firms 
9 Chicago Internet Marketing Agency Offering SEO, PPC, Content, and More 
10 Shared Marketing Services 
Your contents 
435 Digital » Chicago Internet Marketing 
Advice for your document title 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You should use the search term "marketing services in chicago" 
at least once. 
<< 
Keyword density: 0% to 44% 0% You should increase the keyword density for the search term 
"marketing services in chicago". 
<< 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 1 to 2 1 You could use the search term "marketing" more than once but 
this is optional. 
< 
Keyword density: 10% to 33% 17% OK OK 
Search term: "services" 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
7 of 
68 
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	8. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Advice for your document title 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You should use the search term "services" at least once. << 
Keyword density: 0% to 33% 0% You should increase the keyword density for the search term 
"services". 
<< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 1 to 4 2 OK OK 
Keyword density: 25% to 67% 33% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 1 OK OK 
Keyword density: 0% to 25% 17% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 3 to 7 4 OK OK 
Keyword density: 13% to 25% 17% OK OK 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
8 of 
68 
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	9. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Number of backlinks 
Essential 
This chapter measures how many web pages link to your website domain according to the data providers Alexa.com and 
SEOprofiler.com. The SEOprofiler service provides the number of unique linking domains, not the number of all linking 
pages. 
Keep in mind that the raw number of linking web pages is not as important as the quality of the web pages that link to 
your site. 
Number of backlinks according to these data providers (the more the better) 
Alexa SEOprofiler (unique backlinks) Peak Value 
To Your Site: 125 161 161 
To Site 1: 17 33 33 
To Site 2: 4 5 5 
To Site 3: 1,782,198 200,000 1,782,198 
To Site 4: 122 115 122 
To Site 5: 9 6 9 
To Site 6: n/a 0 0 
To Site 7: 4 4 4 
To Site 8: 553 538 553 
To Site 9: 86 156 156 
To Site 10: 4 n/a 4 
Range: 4 to 1,782,198 0 to 200,000 0 to 1,782,198 
Advice for the number of backlinks 
In average, less web pages link to your page than to the top ranked pages. The average link popularity of the top 
ranked pages is 178,308, the link popularity of your web page is 161. You must increase the number of web pages 
from different domains that link to your web site. Keep in mind that all search engines also evaluate the anchor 
texts and the quality of the web pages that link to your web site. 
<< 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
9 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	10. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Anchor texts of backlinks 
Essential 
Backlinks are links from other web sites to your site. If many other sites link to your site, then search engines consider 
your site to be important. However, the number of links is not as important as is the relevance of the linking page and the 
anchor text used in linking to your site. 
This chapter lists the most popular anchor texts used in linking to your site, as well as a sample of the web pages that 
link to your site, along with the anchor text. 
Most popular anchor texts used to link to your site 
Anchor Text Popularity 
435 digital 19.7% 
carley keenan 5.8% 
listener in chief 5.3% 
need basic training in seo and social media? sign up for 435 digital seminars at tribune tower 
3.4% 
>> 
435 digital » chicago internet marketing 3.4% 
435digital.com 3.4% 
explains how he tweets professionally. 2.9% 
chicago internet marketing services 2.4% 
435digital 1.9% 
social media icon @jayrosen_nyu on his twitter strategy 1.4% 
here. 1.4% 
biggest nonprofits aren’t necessarily best at social media 1.4% 
http://435digital.com 1.4% 
jay rosen interview on his twitter strategy 1.0% 
www.435digital.com 1.0% 
435 digital, “the social media marketing strategy of wow bao” 1.0% 
an interesting approach to different types of tweets 1.0% 
chicago’s hottest flea market 1.0% 
online marketing 1.0% 
why businesses should use google plus local 1.0% 
Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
[no anchor text, usually http://www.435digital.com/ http://www.industrialcouncil.com/events.html 
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Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
images] 
435 Digital » Chicago 
Internet Marketing 
http://www.435digital.com/ http://www.seek5.com/main/index.php?page=6 
5&cmd=1&ss=marketing&rpp=10&hidesummar 
y=0 
435 DIGITAL http://435digital.com/blog/2012/12/12/five-ways-to- 
reach-more-fans-on-facebook/ 
http://www.profissionaldeecommerce.com.br/au 
thor/renann/page/6/ 
435Digital http://435digital.com/ http://www.cshel.com/telnet:%5C%5Cdbrmud.n 
o-ip.org:5560 
435digital.com http://435digital.com/social-media-icon/3335/so 
cial-media-icon-jayrosen_nyu-explains-how-he-t 
weets/ 
http://www.chasingdragons.org/politics/page/20 
/ 
435digital.com http://435digital.com/social-media-icon/3335/so 
cial-media-icon-jayrosen_nyu-explains-how-he-t 
weets/ 
http://www.chasingdragons.org/popular-culture/ 
page/14/ 
435digital.com http://435digital.com/social-media-icon/3335/so 
cial-media-icon-jayrosen_nyu-explains-how-he-t 
weets/ 
http://www.chasingdragons.org/reading-roundup 
/page/16/ 
435digital.com http://435digital.com/social-media-icon/3335/so 
cial-media-icon-jayrosen_nyu-explains-how-he-t 
weets/ 
http://www.chasingdragons.org/visual-politics/p 
age/10/ 
435digital.com http://www.435digital.com/ http://seo.jobs.net/j/operations-manager-435-di 
gital_J3H3F35Y02QJF5RYTQH.aspx 
Business Development http://435digital.com/blog/category/business-de 
velopment/ 
http://theisitestore.com/?p=4252 
Chicago Internet 
Marketing Services 
http://435digital.com/ http://www.chicagonow.com/saki-to-me 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1052 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1076 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1189 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1196 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1258 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1303 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1336 
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Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1398 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1399 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1402 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1406 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1495 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1517 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/1536 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/2419 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/2421 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/2423 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/2428 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/2429 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1196 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1229 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1469 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1485 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1536 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1542 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1795 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1799 
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Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1804 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1805 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1806 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1807 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1809 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1811 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1813 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1814 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1816 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1819 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1820 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1821 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1822 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1823 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1825 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1826 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1827 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1828 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1829 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1830 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
13 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	14. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1833 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1834 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1837 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1844 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1849 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1850 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1852 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1853 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1854 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1863 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1867 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1875 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1876 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1877 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1878 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1879 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1881 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1882 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1883 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1884 
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Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1886 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1894 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1895 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1896 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1897 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1899 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1903 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1905 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1906 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/1907 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2409 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2421 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2423 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2425 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2426 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2427 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2428 
Our Partners: 435 
Digital 
http://435digital.com/ http://missedconnections.redeyechicago.com/ 
message/reply/2430 
Read More http://435digital.com/social-media-strategy/320 
7/the-social-media-marketing-strategy-of-wow-b 
ao/ 
http://www.wowbao.com/press?start=9 
read this article http://435digital.com/social-media-strategy/363 http://www.schoolforstartups.com/blog/page/31/ 
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Sample of the web pages that link to your site 
Anchor Text Linked URL Web Page That Links To Your Site 
3/how-twitter-can-be-a-link-building-tool/ 
Review of UpCity SEO 
Software 
http://www.435digital.com/blog/2014/04/09/revie 
w-upcity-seo-software/ 
http://escapednotice.blogspot.com/ 
www.435digital.com http://www.435digital.com/ http://seo.jobs.net/j/digital-sales-consultant_J3 
01T66GL23ZHR1CV3F.aspx 
Advice for the anchor texts of backlinks 
To get a high ranking on Google.com (without Places), make sure that the web pages that link to your site use the 
search term "marketing services in chicago" in their anchor texts. The more links to your web site contain 
"marketing services in chicago" (or a part of it) in the anchor text, the more likely it is that your web site will get a 
high ranking on Google.com (without Places) for that search term. 
It is advisable to use different but related keywords for the anchor texts. If all links to your web site use exactly the 
same anchor text, then Google.com (without Places) might lower your rankings because of unnatural linking 
patterns. 
In addition, the quality and reputation of the web pages that link to your site is very important to the search 
engines. 
< 
At least 10% of the analyzed backlink anchor texts contain the search term "marketing services in chicago". This 
is good. 
OK 
Less than 20% of the analyzed backlink anchor texts contain the search term "marketing services in chicago". You 
must increase the number of backlinks or anchor texts that contain that search term. 
<< 
Less than 40% of the analyzed backlink anchor texts contain the search term "marketing services in chicago". You 
must increase the number of backlinks or anchor texts that contain that search term. 
<< 
Less than 60% of the analyzed backlink anchor texts contain the search term "marketing services in chicago". You 
must increase the number of backlinks or anchor texts that contain that search term. 
<< 
Less than 80% of the analyzed backlink anchor texts contain the search term "marketing services in chicago". You 
must increase the number of backlinks or anchor texts that contain that search term. 
<< 
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Keyword use in body text 
Essential 
The body text is the text on your web page that can be seen by people in their web browsers. It does not include HTML 
commands, comments, etc. The more visible text there is on a web page, the more a search engine can index. The 
calculations include spaces and punctuation marks. 
Your contents 
Home Services SEO Web Development Paid Search Social Media Content Marketing Seminars Seminars Blog About 
Us Our Team Testimonials Careers Contact 435 435 Digital Chicago Internet Marketing 312.222.3125 Featured Slider 
Seminars They say knowledge is power, and we would agree. When you understand the different facets of digital 
marketing , you arm yourself with the power to succeed onl ine. Whether you're wanting to learn more about SEO, Web 
Development, Social Media, or Paid Search, our experts have seminars to help you take your bus iness to the next level. 
Our seminars cater to businesses at all levels, beginner to advanced, so don't shy away from looking at our upcoming 
seminars to see how we can help you super-charge your internet presence. Upcoming 435 Digital Seminars Posts 
Timeline A timeline view of recent posts April 17, 2014 AdWords announcement 2014: My new features wishlist April 17, 
2014 What to do about the recent Heartbleed bug April 9, 2014 Review of UpCity SEO Software This Is 435 Digital - A 
Tribune Company Tribune is one of the country's leading multimedia companies, operating businesses in publishing, 
digital, and broadcasting. 
435 Digital was created as the digital marketing services arm of Tribune Media, after the success of ChicagoNow 
showed that many of the Tribune's advertisers wanted to expand their digital presence, but did not have the expertise to 
do it. The 435 Digital team was hand-picked from among the best talent from across the Tribune Company to deliver 
maximum value, originally to our advertisers and now to businesses across the nation. 435 Digital offers someth ing 
others cannot: top experts in all phases of digital marketing services together under one roof - and that roof is at 435 
North Michigan Avenue, in the Tribune Tower. 
Because digital marketing is equal parts art and science, 435 Digital offers left brain marketing and right brain 
technology expertise. This enables us to do the complex "under the hood" technology work in seamless support of 
expert messaging and content development. As digital advisors and consultants, we practice complete accountability 
and transparency, using online collaboration systems and proactive client communication throughout the development 
process. Whether you are a small local bus iness or a large national company, when you partner with 435 Digital, you 
have the resources of Tribune Company behind you, helping you grow. 
To speak with one of our digital marketing services experts, Contact Us! Testimonials 435 Digital is a collaborative and 
creative partner. They provide useful insights and cost effective solutions and built us a visually excit ing and consumer 
friendly platform that has exceeded our expectations. We f ind them a pleasure to work with - they are friendly and helpful, 
organized, responsive and diligent about meeting deadlines. We look forward to cont inuing to work with them. - Laura 
Matalon , President, Allied Live Allied Live: 435 Digital has been a great partner in expanding our SEM activities and 
further developing our US Web site. 
They are knowledgeable, easy to work with, and bring a fresh perspective to our strategy. They quickly learned the in 
tricacies of our business, and I would recommend them for any company looking to increase their digital marketing 
activities. - Miranda Taft , Vice President, Marketing, Air Partner Air Partner: CMC Recycl ing is grateful to 435 Digital for 
their hard work and commitment to results. Over the several months we have seen steady growth in our business and we 
attribute much of that to the marketing and resources of the 435 Digital Group. 
We look forward to continuing to build our partnership with the 435 Digital. - Paul Perrotti , CMC Orlando CMC Recycl ing 
Orlando: The 435 digital team worked with us to develop a complex and very functional website and Facebook pages. The 
continuing SEO and social media support helps us to get great website exposure while allow ing me to spend my time 
seeing patients rather than managing a website. 435 digital does so much that I could not do on my own and draws from 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
17 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	18. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Your contents 
a number of experts whose collective knowledge is extremely valuable to us. 
- Stephen F. Daugherty, MD, FACS, RVT, RPhS , Medical Director, Ve inCare Centers of Tennessee VeinCare Centers 
of Tennessee: Contact 435 You’ve done your research and talked to your industry peers. You recognize that a strong onl 
ine presence is essential to the success of your bus iness. You’re ready to jump in to the world of digital marketing . Let 
435 Digital show you the power of a strategic online marketing plan. Our team will be at your side from our first brain 
storming conversation to the day we flip the switch on your beautiful new website. We will be there for you when you 
want to tweak your site’s design, add new Google keywords, and attract more Facebook fans. Just fill out the form below 
and we’ll take it from there. ADDRESS: 435 Digital 435 N. Michigan Ave. Chicago IL 60611 TOLL FREE: 855-687-6397 
LOCAL: 312-222-3125 Interest: * The Whole Enchilada! 
Web Development Search Engine Optimization Social Media Management Content Services Paid Search Classes & Tra 
ining Your Name: * Your Email: * Telephone: * Business Size * 1-10 1-50 50-100 100-500 500+ Comments: * 435 Digital 
Blog | Careers | 435 Digital Team | Connect With Us 435 N. Michigan Ave., Chicago, IL 60611 | p: 312.222.3125 Terms 
of Service © 435 Digital. A Tribune Company 2013 
Advice for your body text 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 Although none of the other pages uses this search term, it's 
usually advisable to add it. 
< 
Keyword density: all 0% 0% Although none of the other pages uses this search term, it's 
usually advisable to add it. 
< 
Number of words: 0 to 911 886 OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 31 13 OK OK 
Keyword density: 0% to 7% 2% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 34 5 OK OK 
Keyword density: 0% to 6% 1% OK OK 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 82 92 Use the search term "in" at most 82 times. << 
Keyword density: 0% to 18% 10% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 9 4 OK OK 
Keyword density: 0% to 1% 1% OK OK 
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Advice for your body text 
Search term: "marketing services in chicago" 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 154 114 OK OK 
Keyword density: 0% to 7% 3% OK OK 
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Age of web site 
Very Important 
Spam sites often come and go quickly. For this reason, search engines tend to trust a web site that has been around for 
a long time over one that is brand new. The age of the domain is seen as a sign of trustworthiness because it cannot be 
faked. The data is provided by Alexa.com and SEOprofiler.com. 
Dates of the domain registration or of the first contents 
URL Registration Date 
Your Site http://www.435digital.com/ Friday, October 01, 2010 
1 http://www.inmarketingservices.com/Locations.37.lass 
o 
n/a 
2 http://www.maxmarketing.com/ Thursday, November 30, 1995 (oldest domain) 
3 https://www.linkedin.com/job/q-marketing-l-chicago-job 
s 
Saturday, November 02, 2002 
4 http://www.aspenms.com/ Friday, March 15, 2002 
5 http://chicagomarketinginc.com/ n/a 
6 http://imssolutionists.com/ n/a 
7 http://www.gerardagency.com/services/ n/a 
8 http://www.straightnorth.com/ Monday, March 24, 2008 (newest domain) 
9 http://www.pwim.com/ Monday, September 29, 1997 
10 http://home.sharedmarketing.com/ Thursday, October 09, 1997 
Range Thursday, November 30, 1995 to Monday, March 24, 2008 
Advice for the web site age 
Your web site is about 4 years old. This is very good because the older your web site, the better it is for your 
rankings on Google.com (without Places). 
OK 
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Keyword use in H1 headline texts 
Very Important 
H1 headline texts are the texts that are written between the <h1>...</h1> tags in the HTML code of a web page. Some 
search engines give extra relevance to search terms that appear in the headline texts. This chapter examines if this 
applies to Google.com (without Places), too. 
Example: <h1>your very big headline text</h1> 
Your contents 
No. H1 Heading Text 
1. 435 Digital 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
Advice for your H1 headline texts 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "marketing" at least once but 
this is optional. 
< 
Keyword density: 0% to 10% 0% You could increase the keyword density for the search term 
"marketing" but this is optional. 
< 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "in" 
Competitors Your Site Advice 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
21 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	22. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Advice for your H1 headline texts 
Search term: "marketing services in chicago" 
Number of keywords: 0 to 4 0 You could use the search term "in" at least once but this is 
optional. 
< 
Keyword density: 0% to 50% 0% You could increase the keyword density for the search term "in" 
but this is optional. 
< 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 4 0 You could use one of the keywords "marketing", "services", "in" 
or "chicago" at least once but this is optional. 
< 
Keyword density: 0% to 13% 0% You could increase the keyword density for the keywords 
"marketing", "services", "in" or "chicago" but this is optional. 
< 
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Keyword use in domain name 
Important 
The domain name is the main part of the web page address. This chapter tries to find out if Google.com (without Places) 
gives extra relevance to search terms within the domain name. 
Example: "your-keyword" is the domain name of http://www.your-keyword.com 
Their contents 
Rank Words In Domain Name URL 
1 inmarketingservices http://www.inmarketingservices.com/Locations.37.lasso 
2 maxmarketing http://www.maxmarketing.com/ 
3 linkedin https://www.linkedin.com/job/q-marketing-l-chicago-jobs 
4 aspenms http://www.aspenms.com/ 
5 chicagomarketingin c http://chicagomarketinginc.com/ 
6 imssolutionists http://imssolutionists.com/ 
7 gerardagency http://www.gerardagency.com/services/ 
8 straightnorth http://www.straightnorth.com/ 
9 pwim http://www.pwim.com/ 
10 home sharedmarketing http://home.sharedmarketing.com/ 
Your contents 
435digital (Domain name: "435digital.com") 
Advice for the domain name 
The domain name 435digital.com does not contain the search term "marketing services in chicago". 
If you have a young web site with only a few backlinks, then consider registering a new domain name that contains 
the search term "marketing services in chicago". 
If you have an established web site with a lot of backlinks, then you must compensate by improving the other 
search engine ranking factors. 
< 
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Keyword use in page URL 
Important 
The page URL is the part after the domain name in the web page address. This chapter tries to find out if Google.com 
(without Places) gives extra relevance to search terms within the page URL. Separate your search terms in the page URL 
with slashes, dashes or underscores. 
Example: "keyword/another-keyword.htm" is the page URL of http://www.domain.com/keyword/another-keyword.htm 
Their contents 
Rank Words In Page URL URL 
1 Locations 37 http://www.inmarketingservices.com/Locations.37.lasso 
2 [no words] http://www.maxmarketing.com/ 
3 job q marketing l chicago jobs https://www.linkedin.com/job/q-marketing-l-chicago-jobs 
4 [no words] http://www.aspenms.com/ 
5 [no words] http://chicagomarketinginc.com/ 
6 [no words] http://imssolutionists.com/ 
7 services http://www.gerardagency.com/services/ 
8 [no words] http://www.straightnorth.com/ 
9 [no words] http://www.pwim.com/ 
10 [no words] http://home.sharedmarketing.com/ 
Your contents 
[no words] (no page URL because you analyzed your homepage) 
Advice for your page URL 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "marketing" at least once but 
this is optional. 
< 
Keyword density: 0% to 17% 0% You could increase the keyword density for the search term 
"marketing" but this is optional. 
< 
Search term: "services" 
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Advice for your page URL 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "services" at least once but this 
is optional. 
< 
Keyword density: 0% to 100% 0% You could increase the keyword density for the search term 
"services" but this is optional. 
< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "in" at least once but this is 
optional. 
< 
Keyword density: 0% to 17% 0% You could increase the keyword density for the search term "in" 
but this is optional. 
< 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "chicago" at least once but this 
is optional. 
< 
Keyword density: 0% to 17% 0% You could increase the keyword density for the search term 
"chicago" but this is optional. 
< 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 3 0 You could use one of the keywords "marketing", "services", "in" 
or "chicago" at least once but this is optional. 
< 
Keyword density: 0% to 25% 0% You could increase the keyword density for the keywords 
"marketing", "services", "in" or "chicago" but this is optional. 
< 
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Mentions on social sites 
Important 
On social network sites, people decide which web sites are popular. This means that the popularity on social network 
sites cannot be easily influenced. For this reason, search engines might trust web sites more if they are popular on 
social networks. ("n/a" means "data not available".) 
Mentions on social sites (the more the better) 
Delicious.com Facebook 
Mentions 
Google +1 Twitter Tweets Total 
To Your Site: 0 43 118 2 163 
To Site 1: 1 100 0 2 103 
To Site 2: 0 0 0 0 0 
To Site 3: 11,922 29,396 1 136,789 178,108 
To Site 4: 5 87 5 6 103 
To Site 5: 0 5 0 0 5 
To Site 6: 0 0 0 0 0 
To Site 7: 0 16 0 4 20 
To Site 8: 34 56 1,396 65 1,551 
To Site 9: 3 4 1,301 5 1,313 
To Site 10: 0 6 0 2 8 
Range: 0 to 11,922 0 to 29,396 0 to 1,396 0 to 136,789 0 to 178,108 
Advice for the mentions on social sites 
In average, less web pages link to your page than to the top ranked pages on these social networks. The average 
link popularity of the top ranked pages is 16,473, the link popularity of your web page is 163. You must increase 
the number of web pages that link to your web site on these social networks. 
<< 
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Server speed 
Important 
Popular web sites often have faster server response times compared to smaller unimportant sites. In addition, most 
search engines index more pages from fast web sites. This chapter shows you how long it takes on average for web 
pages on the top ranked sites to load. The data is based on the average server speed of the last 30 days and is provided 
by Alexa.com ("n/a" means that Alexa.com does not have data about your server speed). 
Server speed results 
Average Page Load Time (measured in seconds, the lower the better) 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
1.53s n/a n/a 2.30s 0.47s n/a n/a n/a 2.90s 0.88s n/a 0.47s to 
2.90s 
Server Speed Relative To Other Servers On The Internet (the faster the better) 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
average: 
top 45% 
n/a n/a slow: 
bottom 
30% 
very fast: 
top 6% 
n/a n/a n/a slow: 
bottom 
20% 
very fast: 
top 15% 
n/a slow: 
bottom 
20% to 
very fast: 
top 6% 
Advice for the server speed 
Your web site is fast. This is very good because the faster your web site, the better it could be for your rankings on 
Google.com (without Places). 
OK 
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Keyword use in H2-H6 headline texts 
Important 
H2, H3, H4, H5 and H6 headline texts are the texts that are written between the <h2>...</h2>, <h3>...</h3>, etc. tags in 
the HTML code of your web page. Some search engines give extra relevance to search terms that appear in the headline 
texts. This chapter examines if this applies to Google.com (without Places), too. 
Example: <h3>your big headline text</h3> 
Your contents 
No. Heading Texts 
1. [H2] Chicago Internet Marketing 
2. [H2] 312.222.3125 
3. [H2] Seminars 
4. [H2] Upcoming 435 Digital Seminars 
5. [H2] A timel ine view of recent posts 
6. [H2] This Is 435 Digital - A Tribune Company 
7. [H2] To speak with one of our digital marketing services experts, Contact Us! 
8. [H2] Testimonials 
9. [H2] Contact 435 
10. [H3] ADDRESS: 
11. [H3] TOLL FREE: 
12. [H3] LOCAL: 
Advice for your H2-H6 headline texts 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 4 2 OK OK 
Keyword density: 0% to 20% 5% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 2 1 OK OK 
Keyword density: 0% to 13% 2% OK OK 
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Advice for your H2-H6 headline texts 
Search term: "marketing services in chicago" 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 10 7 OK OK 
Keyword density: 0% to 23% 17% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 2 1 OK OK 
Keyword density: 0% to 2% 2% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 17 11 OK OK 
Keyword density: 0% to 13% 7% OK OK 
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Keyword use in IMG ALT attributes 
Important 
The <img alt> attribute defines an alternative text for an image when the user uses a text browser or when the user has 
turned off the display of images in the web browser application. Microsoft's Internet Explorer displays the alternative text if 
the user puts the cursor over the graphic. This chapter tries to find out if it makes sense to include the search term in the 
<img alt> attributes to improve your rankings. 
Example: <img src="logo.gif" width="200" height="75" alt="picture description with keyword"> 
Your contents 
No. Image Alt Attribute Text Image File Name 
1. 435 Digital http://435digital.com/wp-content/uploads/2013/07/435.log 
o_.small_.png 
2. 435 Radio Campaign http://new435.435digitalpreview.com/wp-content/themes/t 
heonepager-child/images/435-radio-button.png 
3. 435-services http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_sliders-overview.jpg 
4. 435-search-engine-optimization http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_slider-seo.jpg 
5. 435-web-development http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_slider-webdev.jpg 
6. 435-paid-search http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_slider-ppc.jpg 
7. 435-social-media http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_slider-social.jpg 
8. 435-branded-content http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_sliders-content.jpg 
9. 435-seminars http://435digital.com/wp-content/uploads/2013/07/435-we 
bsite_slider-training.jpg 
10. 435-who-we-serve http://435digital.com/wp-content/uploads/2013/08/435-we 
bsite_slider-who-we-serve.jpg 
11. seminars http://435digital.com/wp-content/uploads/2013/07/semina 
rs-2.small_.png 
12. img-14 http://www.435digital.com/wp-content/uploads/2012/09/i 
mg-14-150x150.jpg 
13. img-15 http://www.435digital.com/wp-content/uploads/2012/09/i 
mg-15-142x150.jpg 
14. CMC Orlando Logo http://www.435digital.com/wp-content/uploads/2012/10/c 
mclogo-83x32.gif 
15. VeinCare Centers of Tennessee Logo http://www.435digital.com/wp-content/uploads/2012/10/v 
cot-logo-83x40.jpg 
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Your contents 
No. Image Alt Attribute Text Image File Name 
16. 435 Digital http://435digital.com/wp-content/uploads/2012/09/435-log 
o-new-small4.png 
Advice for your IMG ALT attributes 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 3 0 You could use the search term "marketing" at least once but 
this is optional. 
< 
Keyword density: 0% to 11% 0% You could increase the keyword density for the search term 
"marketing" but this is optional. 
< 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 1 OK OK 
Keyword density: 0% to 9% 2% OK OK 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 10 4 OK OK 
Keyword density: 0% to 44% 9% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 13 5 OK OK 
Keyword density: 0% to 14% 3% OK OK 
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Top level domain of web site 
Important 
Web sites with certain top level domains (TLD) are statistically more likely to contain higher quality, trustworthy contents. 
For this reason, search engines might prefer web sites with restricted TLD (.edu, .gov., .mil) over younger TLD (e.g., .biz, 
.info, .jobs). In addition, country code TLD (e.g., .ca, .de, .fr) are often preferred in the country's local search results. 
Top level domain results 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 
.com .com .com .com .com .com .com .com .com .com .com 
Advice for the top level domain of your web site 
Your web site URL www.435digital.com contains the often used top level domain .com. This is neither good nor bad 
for your rankings on Google.com (without Places). 
OK 
Created by SEO, LLC dba 
www.SplinternetMarketing.com 
32 of 
68 
http://SplinternetMarketing.com/default.asp 
 


	33. SEO, LLC Internet  Competitive Analysis Research and 
Advice 
4/27/2014 
Keyword use in bold body text 
Important 
The body text is the text on your web page that can be seen by people in their web browsers. The bold body text uses a 
darker and heavier face than the regular type face. It appears between <b>...</b> or <strong>...</strong> tags in the 
HTML source of your web page. CSS is not recognized. The statistics include spaces and punctuation marks. 
Their contents 
Rank Keyword use in bold body text 
1 Hub Offices: Irvine, CA El Segundo, CA Bentonville , AR Norwalk, CT Orlando, FL Chicago, IL Field Locations: 
Hub Offices: Irvine, CA El Segundo, CA Bentonville , AR Norwalk, CT Orlando, FL Chicago, IL Field Locations: 
Hub Offices: Irvine, CA El Segundo, CA Bentonville , AR Norwalk, CT Orlando, FL Chicago, IL Field Locations: 
Hub Offices: Irvine, CA El Segundo, CA Bentonville , AR Norwalk, CT Orlando, FL Chicago, IL Field Locations: 
Hub Offices: I [and 94 additional characters] 
2 Car Care Council, Maximum Marketing Services Receive Three Gold Level NAPS Awards 
3 [not used] 
4 [not used] 
5 [not used] 
6 Code-breakers Catalysts Business thinkers Design thinkers Results oriented 
7 [not used] 
8 [not used] 
9 Innovative Thinking diverse team 
10 [not used] 
Your contents 
Laura Matalon Miranda Taft Paul Perrotti Stephen F. Daugherty, MD, FACS, RVT, RPhS 435 Digital 855-687-6397 
312-222-3125 
Advice for your bold body text 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "marketing" at least once but 
this is optional. 
< 
Keyword density: 0% to 8% 0% You could increase the keyword density for the search term 
"marketing" but this is optional. 
< 
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Advice for your bold body text 
Search term: "marketing services in chicago" 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "services" at least once but this 
is optional. 
< 
Keyword density: 0% to 8% 0% You could increase the keyword density for the search term 
"services" but this is optional. 
< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 5 0 You could use the search term "in" at least once but this is 
optional. 
< 
Keyword density: 0% to 75% 0% You could increase the keyword density for the search term "in" 
but this is optional. 
< 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 5 0 You could use the search term "chicago" at least once but this 
is optional. 
< 
Keyword density: 0% to 6% 0% You could increase the keyword density for the search term 
"chicago" but this is optional. 
< 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 10 0 You could use one of the keywords "marketing", "services", "in" 
or "chicago" at least once but this is optional. 
< 
Keyword density: 0% to 19% 0% You could increase the keyword density for the keywords 
"marketing", "services", "in" or "chicago" but this is optional. 
< 
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Number of visitors to the site 
Important 
Search engines might look at web site usage data, such as the number of visitors to your site, to determine if your site is 
reputable and contains popular contents. The Alexa.com traffic rank is based on three months of aggregated traffic data 
from millions of Alexa Toolbar users and is a combined measure of page views and number of site visitors. 
Alexa.com Traffic Rank results (the lower the better) 
URL Alexa Traffic Rank 
Your Site http://www.435digital.com/ Rank #234,605 
1 http://www.inmarketingservices.com/Locations.37.lass 
o 
Rank #1,769,961 
2 http://www.maxmarketing.com/ Rank #6,117,074 (least visitors of the competitors) 
3 https://www.linkedin.com/job/q-marketing-l-chicago-job 
s 
Rank #9 (most visitors of the competitors) 
4 http://www.aspenms.com/ Rank #659,951 
5 http://chicagomarketinginc.com/ Rank #4,757,750 
6 http://imssolutionists.com/ Rank #2,558,520 
7 http://www.gerardagency.com/services/ Rank #2,735,124 
8 http://www.straightnorth.com/ Rank #108,535 
9 http://www.pwim.com/ Rank #4,054,336 
10 http://home.sharedmarketing.com/ Rank #1,781,212 
Range 9 to 6,117,074 
(average rank: #2,454,247) 
Advice for the number of visitors to your site 
Although your web site www.435digital.com appears to attract more visitors than the average of your competitors' 
sites, the absolute number of visitors is low. This could be disadvantageous to your rankings on Google.com 
(without Places). 
<< 
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Keyword use in same domain anchor texts 
Moderately Important 
Anchor texts are words and sentences that are used as links. Same domain anchor texts are the anchor texts of the 
links that point to a web page on the same domain. This chapter examines if Google.com (without Places) takes search 
terms in same domain anchor texts into account. 
Example: The HTML tag <a href="contact.htm">Contact information</a> contains the same domain anchor text "Contact 
information". 
Your contents 
No. Same Domain Link Text Link URL 
1. Home / 
2. Services / 
3. SEO /seo/ 
4. Web Development /website-development/ 
5. Paid Search /paid-search/ 
6. Social Media /social-media-marketing/ 
7. Content Marketing /content-marketing/ 
8. Seminars /seminars/ 
9. Seminars /seminars/ 
10. Blog /blog/ 
11. About Us /about-us/ 
12. Our Team /our-team 
13. Testimonials /client-experiences/ 
14. Careers /careers/ 
15. Contact 435 /contact-us/ 
16. [empty] / 
17. 435 Digital / 
18. 312.222.3125 /tel:3122223125 
19. [empty] /seo/ 
20. [empty] /seo/ 
21. [empty] /website-development/ 
22. [empty] /website-development/ 
23. [empty] /paid-search/ 
24. [empty] /paid-search/ 
25. [empty] /social-media-marketing/ 
26. [empty] /social-media-marketing/ 
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Your contents 
No. Same Domain Link Text Link URL 
27. [empty] /content-marketing/ 
28. [empty] /content-marketing/ 
29. [empty] /seminars/ 
30. [empty] /seminars/ 
31. Upcoming 435 Digital Seminars /seminars 
32. [empty] /seminars/ 
33. A timeline view of recent posts /blog 
34. April 17, 2014 AdWords announcement 2014: My new 
features wishlist 
/blog/2014/04/17/adwords-announcement-2014-new-featu 
res-wishlist/ 
35. April 17, 2014 What to do about the recent Heartbleed 
bug 
/blog/2014/04/17/recent-heartbleed-bug/ 
36. April 9, 2014 Review of UpCity SEO Software /blog/2014/04/09/review-upcity-seo-software/ 
37. [empty] / 
38. 435 Digital Blog /blog 
39. Careers /careers 
40. 435 Digital Team /our-team 
41. Connect With Us /contact-us 
42. Terms of Service /435-digital-terms-and-conditions 
Advice for your same domain anchor texts 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 18 1 OK OK 
Keyword density: 0% to 11% 1% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 33 1 OK OK 
Keyword density: 0% to 13% 1% OK OK 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 40 6 OK OK 
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Advice for your same domain anchor texts 
Search term: "marketing services in chicago" 
Keyword density: 0% to 15% 8% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 5 0 You could use the search term "chicago" at least once but this 
is optional. 
< 
Keyword density: 0% to 3% 0% You could increase the keyword density for the search term 
"chicago" but this is optional. 
< 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 96 8 OK OK 
Keyword density: 0% to 9% 3% OK OK 
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Keyword use in outbound anchor texts 
Moderately Important 
Anchor texts are words and sentences that are used as links. Outbound anchor texts are the texts within the <a>...</a> 
tags when the <a> tag links to a web page on a different domain. This chapter examines if Google.com (without Places) 
gives relevance to search terms in outbound anchor texts. 
Example: The HTML tag <a href="http://www.not-your-site.com/about.htm">About the company</a> contains the 
outbound anchor text "About the company". 
Your contents 
No. Outbound Link Text Link URL 
1. [empty] http://www.facebook.com/435Digital 
2. [empty] https://twitter.com/435digital 
3. [empty] http://www.pinterest.com/435Digital 
4. [empty] https://plus.google.com/102164073342101020073 
5. [empty] http://www.linkedin.com/company/435-digital 
6. Contact Us! http://www.new435.435digitalpreview.com/contact-us/ 
7. [empty] http://www.linkedin.com/company/435-digital 
8. [empty] https://plus.google.com/102164073342101020073 
9. [empty] http://www.pinterest.com/435Digital 
10. [empty] https://twitter.com/435digital 
11. [empty] http://www.facebook.com/435Digital 
Advice for your outbound anchor texts 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
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Advice for your outbound anchor texts 
Search term: "marketing services in chicago" 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 6 0 You could use the search term "in" at least once but this is 
optional. 
< 
Keyword density: 0% to 40% 0% You could increase the keyword density for the search term "in" 
but this is optional. 
< 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 6 0 You could use one of the keywords "marketing", "services", "in" 
or "chicago" at least once but this is optional. 
< 
Keyword density: 0% to 10% 0% You could increase the keyword density for the keywords 
"marketing", "services", "in" or "chicago" but this is optional. 
< 
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Keyword use in same domain link URLs 
Moderately Important 
Links connect one web page to another. Same domain links are the links in <a href> attributes that point to other pages 
on the same domain. This chapter examines if search terms in same domain link URLs are relevant to Google.com 
(without Places). 
Example: The HTML tag <a href="contact.htm">Contact information</a> contains the same domain link URL 
"contact.htm". 
Your contents 
No. Same Domain Link URL Link Text 
1. [empty] [/] Home 
2. [empty] [/] Services 
3. seo [/seo/] SEO 
4. website development [/website-development/] Web Development 
5. paid search [/paid-search/] Paid Search 
6. social media marketing [/social-media-marketing /] Social Media 
7. content marketing [/content-marketing /] Content Marketing 
8. seminars [/sem inars/] Seminars 
9. seminars [/sem inars/] Seminars 
10. blog [/blog/] Blog 
11. about us [/about-us/] About Us 
12. our team [/our-team] Our Team 
13. client experiences [/client-experiences/] Testimonials 
14. careers [/careers/] Careers 
15. contact us [/contact-us/] Contact 435 
16. [empty] [/] [empty] 
17. [empty] [/] 435 Digital 
18. tel 3122223125 [/tel:3122223125] 312.222.3125 
19. seo [/seo/] [empty] 
20. seo [/seo/] [empty] 
21. website development [/website-development/] [empty] 
22. website development [/website-development/] [empty] 
23. paid search [/paid-search/] [empty] 
24. paid search [/paid-search/] [empty] 
25. social media marketing [/social-media-marketing /] [empty] 
26. social media marketing [/social-media-marketing /] [empty] 
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Your contents 
No. Same Domain Link URL Link Text 
27. content marketing [/content-marketing /] [empty] 
28. content marketing [/content-marketing /] [empty] 
29. seminars [/sem inars/] [empty] 
30. seminars [/sem inars/] [empty] 
31. seminars [/sem inars] Upcoming 435 Digital Seminars 
32. seminars [/sem inars/] [empty] 
33. blog [/blog] A timeline view of recent posts 
34. blog 2014 04 17 adwords announcement 2014 new 
features wishlist 
[/blog/2014/04/17/adwords-announcement-2014-new-feat 
ures-wishlist/] 
April 17, 2014 AdWords announcement 2014: My new 
features wishlist 
35. blog 2014 04 17 recent heartbleed bug 
[/blog/2014/04/17/recent-heartbleed-bug/] 
April 17, 2014 What to do about the recent Heartbleed 
bug 
36. blog 2014 04 09 review upcity seo software 
[/blog/2014/04/09/review-upcity-seo-software/] 
April 9, 2014 Review of UpCity SEO Software 
37. [empty] [/] [empty] 
38. blog [/blog] 435 Digital Blog 
39. careers [/careers] Careers 
40. our team [/our-team] 435 Digital Team 
41. contact us [/contact-us] Connect With Us 
42. 435 digital terms and conditions 
[/435-digital-terms-and-conditions] 
Terms of Service 
Advice for your same domain link URLs 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 26 6 OK OK 
Keyword density: 0% to 20% 7% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 20 0 You could use the search term "services" at least once but this 
is optional. 
< 
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Advice for your same domain link URLs 
Search term: "marketing services in chicago" 
Keyword density: 0% to 15% 0% You could increase the keyword density for the search term 
"services" but this is optional. 
< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 43 12 OK OK 
Keyword density: 0% to 33% 14% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "chicago" at least once but this 
is optional. 
< 
Keyword density: 0% to 3% 0% You could increase the keyword density for the search term 
"chicago" but this is optional. 
< 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 89 18 OK OK 
Keyword density: 0% to 17% 5% OK OK 
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Keyword use in outbound link URLs 
Moderately Important 
Links connect one web page to another. Outbound links are the links on a web page that point to web pages on other 
web sites, i.e. links to other domains. This chapter examines if Google.com (without Places) gives relevance to search 
terms in outbound links 
Example: The HTML tag <a href="http://www.not-your-site.com/info.htm">Click here</a> contains the outbound link URL 
"www.not-your-site.com/info.htm". 
Your contents 
No. Outbound Link URL Link Text 
1. www facebook 435Digital 
[http://www.facebook.com/435Digital] 
[empty] 
2. twitter 435digital [https://twitter.com/435digital] [empty] 
3. www pinterest 435Digital [http://www.pin 
terest.com/435Digital] 
[empty] 
4. plus google 102164073342101020073 
[https://plus.google.com/102164073342101020073] 
[empty] 
5. www linkedin company 435 digital [http://www.l inkedin 
.com/company/435-digital] 
[empty] 
6. www new435 435digitalpreview contact us 
[http://www.new435.435digitalpreview.com/contact-us/] 
Contact Us! 
7. www linkedin company 435 digital [http://www.l inkedin 
.com/company/435-digital] 
[empty] 
8. plus google 102164073342101020073 
[https://plus.google.com/102164073342101020073] 
[empty] 
9. www pinterest 435Digital [http://www.pin 
terest.com/435Digital] 
[empty] 
10. twitter 435digital [https://twitter.com/435digital] [empty] 
11. www facebook 435Digital 
[http://www.facebook.com/435Digital] 
[empty] 
Advice for your outbound link URLs 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
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Advice for your outbound link URLs 
Search term: "marketing services in chicago" 
Number of keywords: 0 to 3 0 You could use the search term "marketing" at least once but 
this is optional. 
< 
Keyword density: 0% to 21% 0% You could increase the keyword density for the search term 
"marketing" but this is optional. 
< 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "services" at least once but this 
is optional. 
< 
Keyword density: 0% to 7% 0% You could increase the keyword density for the search term 
"services" but this is optional. 
< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 11 6 OK OK 
Keyword density: 0% to 21% 16% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 0 You could use the search term "chicago" at least once but this 
is optional. 
< 
Keyword density: 0% to 2% 0% You could increase the keyword density for the search term 
"chicago" but this is optional. 
< 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 13 6 OK OK 
Keyword density: 0% to 13% 4% OK OK 
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Keyword use in meta description 
Moderately Important 
The Meta Description tag allows you to describe your web page. This chapter tries to find out if Google.com (without 
Places) takes the Meta Description tag into account. Some search engines display the text to the user in the search 
results. 
Example: <meta name="description" content="This sentence describes the contents of your web site."> 
Even if the Meta Description tag might not be important for ranking purposes, you should use the Meta Description tag to 
make sure that your web site is displayed with an attractive description in the search results. 
Their contents 
Rank Keyword use in meta description 
1 [not used] 
2 Maximum Marketing Services is a comprehensive integrated marketing and communications organization. Our 
business has been structured and developed to conform to the contemporary demands of present day 
communications and marketing challenges. The answer to our clients’ needs and solutions, and to their 
challenges, requires a varied combination of talents and disciplines. 
3 Apply to 2,835 Marketing jobs in Chicago on LinkedIn. Sign up today, leverage your professional network, and 
get hired. New Marketing jobs added daily. 
4 [not used] 
5 [not used] 
6 Solutions that ignite brand performance. 
7 From print to online and everything in between, we deliver integrated marketing services that turn heads while 
helping your company turn profits. 
8 Straight North is a leading Chicago Internet marketing agency serving midsize firms with website development, 
marketing and branding services. 
9 PrairieWeb is an internet marketing agency that has been offering services since 1997. Services include SEO, 
PPC, content and social marketing , and more. 
10 [not used] 
Your contents 
435 Digital, a Tribune Company, is a Chicago internet marketing agency helping businesses build brands with SEO, 
social media and search marketing . We help you stand out ... 
Advice for your meta description 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 Although none of the other pages uses this search term, it's < 
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Advice for your meta description 
Search term: "marketing services in chicago" 
usually advisable to add it. 
Keyword density: all 0% 0% Although none of the other pages uses this search term, it's 
usually advisable to add it. 
< 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 3 2 OK OK 
Keyword density: 0% to 11% 7% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 2 0 You should use the search term "services" at least once. << 
Keyword density: 0% to 9% 0% You should increase the keyword density for the search term 
"services". 
<< 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 7 5 OK OK 
Keyword density: 0% to 32% 18% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 1 1 OK OK 
Keyword density: 0% to 5% 4% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 11 8 OK OK 
Keyword density: 0% to 13% 7% OK OK 
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Number of trailing slashes in URL 
Moderately Important 
The number of trailing slashes (/) in the URL indicates where a web page falls in a site's overall hierarchy. If the URL 
contains many trailing slashes, meaning it is placed in a sub-sub-directory, then the webmaster does not seem to think 
that the page is important in relation to the other pages. 
Number of trailing slashes 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
0 0 0 1 0 0 0 1 0 0 0 0 to 1 
Advice for the number of trailing slashes in your web site URL 
The URL www.435digital.com does not contain more or less trailing slashes than the top ranked pages. This 
means that you do not have to change the number of trailing slashes in your URL. 
OK 
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HTML validation of web page to W3C standards 
Slightly Important 
Web pages are written in special languages called HTML and CSS. If there are errors in the HTML code of your web 
page, then search engines might not be able to read everything of your web page. You should also check the CSS code 
of your web page (see link below). 
Validation results 
Validity 
HTML: 11 errors, not valid 
http://validator.w3.org/check?uri=http://www.435digital.com/ 
CSS: http://jigsaw.w3.org/css-validator/validator?uri=http://www.435digital.com/ 
Advice regarding the validity of your web site 
The HTML code validation of your web page www.435digital.com failed. This means that Google.com (without 
Places) might not be able to read your web page. You should fix any HTML errors. 
<< 
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Readability level of web page 
Slightly Important 
The Flesch Reading Ease test is a United States governmental standard to determine how easy a text is to read. It 
measures the approximate level of education necessary to understand the web page content. Higher scores indicate the 
text that is easier to read, and lower numbers mark harder-to-read texts. Scores among different languages are not 
comparable. 
Readability results 
Flesch Reading Ease Score (0-100, higher score means that the text is easier to understand) 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
38 50 52 n/a n/a 58 43 38 37 47 33 33 to 58 
Flesch-Kincaid Grade Level (shows the number of years of education required to understand the text) 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
13 10 10 n/a n/a 10 10 13 12 10 12 10 to 13 
Advice for the readability of your web site 
The Flesch Reading Ease Score of your web page www.435digital.com is 38. A score of 60 to 80 is considered to 
be optimal. This means that the text of your web page is too difficult to comprehend. If the language of your web 
page is not English, then the score might be alright. 
To improve your score, break long sentences into shorter sentences and use shorter words. In addition, make sure 
that you end sentences with punctuation (a period, question mark, or exclamation point). There should be one 
space between each word, and after any punctuation, including commas. 
<< 
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Keyword use in the first sentence of the body text 
Slightly Important 
The first sentence of the body text is the first sentence after the <body> tag in the HTML code of your web page. Some 
search engines give more relevance to search terms when they appear in the first sentence. Some will use your first 
sentence as the description of your page on the search result page. 
Example: <body>Here goes the first sentence. This text is not the first sentence. 
Their contents 
Rank Keyword use in the first sentence of the body text 
1 ARE YOU A: RETAILER • TECH • CPG BRAND Client Login Sales Rep. 
2 Car Care Council, Maximum Marketing Services Receive Three Gold Level NAPS Awards 
3 [not used] 
4 © 2014 Aspen Marketing Services - a division of Epsilon | Home | Contact Us | Site Map | Legal Follow us at: 
blog.aspenms.com 
5 WELCOME ABOUT US Meet the Management News & Events OUR SERVICES CAREERS APPLY Apply West 
Chicago Privacy Policy CONTACT US Chicago Marketing, Inc | 1258 
home,page,page-id-1258,page-template-default,ajax_fade,page_not_loaded,,large,shadow3 “The difference 
between a successful person and others is not a lack of strength, not a lack of knowledge, but rather a lack of 
will." ~ V ince Lombardi WELCOME TO CHICAGO MARKETING ABOUT OUR COMPANY 
6 Integrated Marketing Solutions Home What We Do Solutionist Services Strategy Activation Sales & Marketing 
Transformation How We Work How We Do It Our Process Organization Transformation Process Our Work Case 
Studies Client List Who We Are Solutionist Culture Our Promise Solutionists Bios Of Interest Contact Home / 
What We Do / Solutionist Services Strategy Activation Sales & Marketing Transformation How We Work / How 
We Do It Our Process Organiza [and 150 additional characters] 
7 services portfolio case studies clients about contact Menu gerard - strategic brand ing + marketing 
communications services portfolio case studies clients about contact SERVICES brand identity and print in 
teractive environmental Less lip. 
8 Straight North 
9 630-393-1419 contact@pwim.com Menu Home Marketing Services Search Engine Optimization Pay Per Click 
Content Marketing Content Development Content Promotion Social Marketing Optimization (SMO) Blog 
Marketing Video Marketing Press Release Marketing Email Marketing Product Feeds Affiliate Marketing 
Web Development Services Lead Generation Ecommerce Events Aurora WordPress Meetup Group Book Us for a 
Speaking Engagement Blog Contact About Our Clients [and 115 additional characters] 
10 English Français Español Português 
Your contents 
Home Services SEO Web Development Paid Search Social Media Content Marketing Seminars Seminars Blog About 
Us Our Team Testimonials Careers Contact 435 435 Digital Chicago Internet Marketing 312.222.3125 Featured Slider 
Seminars They say knowledge is power, and we would agree. 
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Advice for your first sentence of the body text 
Search term: "marketing services in chicago" 
Competitors Your Site Advice 
Number of keywords: all 0 0 OK OK 
Keyword density: all 0% 0% OK OK 
Search term: "marketing" 
Competitors Your Site Advice 
Number of keywords: 0 to 8 2 OK OK 
Keyword density: 0% to 11% 5% OK OK 
Search term: "services" 
Competitors Your Site Advice 
Number of keywords: 0 to 3 1 OK OK 
Keyword density: 0% to 10% 3% OK OK 
Search term: "in" 
Competitors Your Site Advice 
Number of keywords: 0 to 15 6 OK OK 
Keyword density: 0% to 20% 15% OK OK 
Search term: "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 3 1 OK OK 
Keyword density: 0% to 4% 3% OK OK 
Keywords "marketing", "services", "in" or "chicago" 
Competitors Your Site Advice 
Number of keywords: 0 to 25 10 OK OK 
Keyword density: 0% to 8% 6% OK OK 
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Search engine compatibility 
This chapter examines the general search engine compatibility of your web page. 
Advice 
Search engines need text to index your web pages, to determine the theme of your web site and to produce a site 
summary. They cannot read what is written on your graphical images or in a Flash movie. Google recommends to 
create a useful, information-rich site. Fresh, continuously updated content is one of the best ways to ensure that 
search engines return to your web site (and your visitors, too). Your web page "www.435digital.com" contains 892 
words which should be enough for search engines. 
OK 
Your web page doesn't use the Meta Refresh tag so there won't be any problems with the search engines in this 
aspect. 
OK 
Your web page doesn't use the Meta Robots tag so there won't be any problems with the search engines in this 
aspect. 
OK 
Your web page doesn't use the Meta Title tag so there won't be any problems with the search engines in this 
aspect. 
OK 
Your web page doesn't use any Dublin Core meta tags so there won't be any problems with the search engines in 
this aspect. 
OK 
Your web page uses the Meta Generator tag twice. Search engines could regard it as a spamming attempt and 
might decide not index to your web site. You should remove the second Meta Generator tag, even if it's embedded 
in an <iframe> tag. 
<< 
Your web page doesn't use the <title> tag twice so there won't be any problems with search engines in this aspect. OK 
Your web page uses script code in an external file so you've already minimized the problems with scripts and the 
OK 
search engines. 
Your web page uses style sheet code in an external file so you've already minimized the problems with style 
sheets and the search engines. 
OK 
Your web page doesn't use frames so there won't be any problems with the search engines in this aspect. OK 
Some search engines consider tiny text (i.e. font size 1) as an attempt to fool the search engines. Some 
OK 
webmasters have abused tiny text in the past to hide dozens of keywords on a web page that human web surfers 
cannot see. Your web page doesn't seem to use tiny text so there shouldn't be any problems with the search 
engines in this aspect. 
Your web page URL "www.435digital.com" doesn't indicate a dynamically served web page so there shouldn't be 
any problems with the search engines in this aspect. 
OK 
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Factors that could prevent your top ranking 
Some ranking factors cannot be measured because the search engines do not reveal the necessary data, or it would be 
extremely time-consuming to measure the data. Make sure you pay attention to the following factors because they could 
prevent a top ranking for www.435digital.com on Google.com (without Places). 
Advice 
Backlinks to your web page 
Are the web pages linking to your web page relevant to the search term "marketing services in chicago"? 
How fast does your web page get new links pointing to it? 
Do the web sites which link to your page belong to the same content category? 
Since when do the links to your page exist? 
Is the text surrounding the link to your page relevant to the search term "marketing services in chicago"? 
Your web page 
How many important links from your other pages point to your web page? 
Do the links on your web page point to high quality, topically-related pages? 
How often and how many changes do you make to your web page over time? Is your content up-to-date? 
How often and how many web pages do you add to your web site? 
How long do your visitors spend time on your web page? 
Search engine result page 
Do your competitors on the search engine result page get a manual ranking boost by Google.com (without Places), for 
example Amazon or Wikipedia? 
How many visitors of the search engine result pages click through to your page? 
How often do search engine visitors search for your company name or web page URL on Google.com (without Places)? 
Negative ranking factors (you should be able to say "no" to all the following questions) 
Is your content very similar or a duplicate of existing content? 
Is your server often down when search engine crawlers try to access it? 
Do you link to web sites that do not deserve a link? 
Do you use the same title or meta tags for many web pages? 
Do you overuse the same keyword or key phrase? 
Do you participate in link schemes? 
Do you actively sell links on your web page? 
Do a majority of your backlinks come from low quality or spam sites? 
Does your web page have any spelling or grammar mistakes? 
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Table: Number of keywords 
This chapter lists the analyzed keyword ranking factors in tabular form. 
(AT = anchor text, LU = link URL, SD = same domain.) 
Search term: "marketing services in chicago" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 0 0 0 0 0 0 0 1 0 0 0 0 to 1 
Body Text: 0 0 0 0 0 0 0 0 0 0 0 all 0 
H1 Texts: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Domain: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Page URL: 0 0 0 0 0 0 0 0 0 0 0 all 0 
H2-H6 Texts: 0 0 0 0 0 0 0 0 0 0 0 all 0 
IMG ALT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Bold Text: 0 0 0 0 0 0 0 0 0 0 0 all 0 
SD AT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Outbound AT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
SD LU: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Outbound LU: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Meta Descr.: 0 0 0 0 0 0 0 0 0 0 0 all 0 
First Sentence: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Search term: "marketing" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 1 1 1 1 1 1 1 1 2 1 1 1 to 2 
Body Text: 13 11 3 0 1 7 5 7 31 21 14 0 to 31 
H1 Texts: 0 0 0 0 0 0 0 1 0 0 0 0 to 1 
Domain: 0 1 1 0 0 1 0 0 0 0 1 0 to 1 
Page URL: 0 0 0 1 0 0 0 0 0 0 0 0 to 1 
H2-H6 Texts: 2 0 0 0 0 2 0 1 4 1 3 0 to 4 
IMG ALT: 0 0 1 0 0 0 3 1 0 0 0 0 to 3 
Bold Text: 0 0 1 0 0 0 0 0 0 0 0 0 to 1 
SD AT: 1 6 1 0 0 1 3 0 18 15 2 0 to 18 
Outbound AT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
SD LU: 6 6 2 0 0 0 4 0 17 26 8 0 to 26 
Outbound LU: 0 0 0 0 3 0 0 0 0 2 0 0 to 3 
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Search term: "marketing" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Meta Descr.: 2 0 3 2 0 0 0 1 2 2 0 0 to 3 
First Sentence: 2 0 1 0 1 2 3 1 0 8 0 0 to 8 
Search term: "services" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 0 1 1 0 1 0 0 1 1 0 1 0 to 1 
Body Text: 5 3 3 0 1 2 3 5 34 2 7 0 to 34 
H1 Texts: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Domain: 0 1 0 0 0 0 0 0 0 0 0 0 to 1 
Page URL: 0 0 0 0 0 0 0 1 0 0 0 0 to 1 
H2-H6 Texts: 1 0 0 0 0 1 0 1 2 0 2 0 to 2 
IMG ALT: 1 0 1 0 0 0 0 0 0 0 0 0 to 1 
Bold Text: 0 0 1 0 0 0 0 0 0 0 0 0 to 1 
SD AT: 1 2 1 0 0 2 3 2 33 2 2 0 to 33 
Outbound AT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
SD LU: 0 2 0 0 0 2 4 2 6 20 7 0 to 20 
Outbound LU: 0 0 0 0 1 0 0 0 0 0 0 0 to 1 
Meta Descr.: 0 0 1 0 0 0 0 1 1 2 0 0 to 2 
First Sentence: 1 0 1 0 1 1 2 3 0 2 0 0 to 3 
Search term: "in" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 2 2 1 4 1 2 2 4 3 3 1 1 to 4 
Body Text: 92 82 18 0 1 48 30 40 82 57 28 0 to 82 
H1 Texts: 0 0 0 0 0 0 0 2 0 4 0 0 to 4 
Domain: 0 2 1 2 0 2 0 0 0 0 1 0 to 2 
Page URL: 0 0 0 1 0 0 0 0 0 0 0 0 to 1 
H2-H6 Texts: 7 0 0 0 0 9 1 3 10 1 3 0 to 10 
IMG ALT: 4 0 2 0 0 0 10 4 0 2 0 0 to 10 
Bold Text: 0 5 1 0 0 0 3 0 0 3 0 0 to 5 
SD AT: 6 9 3 0 0 8 6 6 40 18 6 0 to 40 
Outbound AT: 0 2 0 0 0 0 0 0 6 1 0 0 to 6 
SD LU: 12 9 4 0 0 0 6 7 39 43 12 0 to 43 
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Search term: "in" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Outbound LU: 6 0 0 0 3 0 0 2 4 11 0 0 to 11 
Meta Descr.: 5 0 7 5 0 0 0 7 6 6 0 0 to 7 
First Sentence: 6 1 1 0 1 4 6 4 0 15 0 0 to 15 
Search term: "chicago" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 1 0 1 1 0 1 0 1 1 1 0 0 to 1 
Body Text: 4 5 0 0 0 9 0 1 7 0 1 0 to 9 
H1 Texts: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Domain: 0 0 0 0 0 1 0 0 0 0 0 0 to 1 
Page URL: 0 0 0 1 0 0 0 0 0 0 0 0 to 1 
H2-H6 Texts: 1 0 0 0 0 2 0 0 1 0 0 0 to 2 
IMG ALT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
Bold Text: 0 5 0 0 0 0 0 0 0 0 0 0 to 5 
SD AT: 0 0 0 0 0 3 0 0 5 0 1 0 to 5 
Outbound AT: 0 0 0 0 0 0 0 0 0 0 0 all 0 
SD LU: 0 0 0 0 0 1 0 0 0 0 1 0 to 1 
Outbound LU: 0 0 0 0 0 0 0 0 1 0 0 0 to 1 
Meta Descr.: 1 0 0 1 0 0 0 0 1 0 0 0 to 1 
First Sentence: 1 0 0 0 0 3 0 0 0 0 0 0 to 3 
Keywords "marketing", "services", "in" or "chicago" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 4 4 4 6 3 4 3 7 7 5 3 3 to 7 
Body Text: 114 101 24 0 3 66 38 53 154 80 50 0 to 154 
H1 Texts: 0 0 0 0 0 0 0 3 0 4 0 0 to 4 
Domain: 0 4 2 2 0 4 0 0 0 0 2 0 to 4 
Page URL: 0 0 0 3 0 0 0 1 0 0 0 0 to 3 
H2-H6 Texts: 11 0 0 0 0 14 1 5 17 2 8 0 to 17 
IMG ALT: 5 0 4 0 0 0 13 5 0 2 0 0 to 13 
Bold Text: 0 10 3 0 0 0 3 0 0 3 0 0 to 10 
SD AT: 8 17 5 0 0 14 12 8 96 35 11 0 to 96 
Outbound AT: 0 2 0 0 0 0 0 0 6 1 0 0 to 6 
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Keywords "marketing", "services", "in" or "chicago" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
SD LU: 18 17 6 0 0 3 14 9 62 89 28 0 to 89 
Outbound LU: 6 0 0 0 7 0 0 2 5 13 0 0 to 13 
Meta Descr.: 8 0 11 8 0 0 0 9 10 10 0 0 to 11 
First Sentence: 10 1 3 0 3 10 11 8 0 25 0 0 to 25 
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Table: Keyword density 
This chapter lists the analyzed keyword ranking factors in tabular form. 
(AT = anchor text, LU = link URL, SD = same domain.) 
Search term: "marketing services in chicago" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 0% 0% 0% 0% 0% 0% 0% 44% 0% 0% 0% 0% to 44% 
Body Text: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
H1 Texts: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Domain: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Page URL: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
H2-H6 Texts: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
IMG ALT: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Bold Text: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
SD AT: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Outbound AT: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
SD LU: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Outbound LU: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Meta Descr.: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
First Sentence: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
Search term: "marketing" 
Your 
Site 
1 2 3 4 5 6 7 8 9 10 Range 
Document Title: 17% 25% 25% 17% 33% 25% 33% 11% 22% 10% 33% 10% to 33% 
Body Text: 2% 1% 2% 0% 4% 1% 2% 2% 5% 7% 5% 0% to 7% 
H1 Texts: 0% 0% 0% 0% 0% 0% 0% 10% 0% 0% 0% 0% to 10% 
Domain: 0% 100% 100% 0% 0% 100% 0% 0% 0% 0% 50% 0% to 100% 
Page URL: 0% 0% 0% 17% 0% 0% 0% 0% 0% 0% 0% 0% to 17% 
H2-H6 Texts: 5% 0% 0% 0% 0% 1% 0% 8% 8% 20% 20% 0% to 20% 
IMG ALT: 0% 0% 9% 0% 0% 0% 5% 11% 0% 0% 0% 0% to 11% 
Bold Text: 0% 0% 8% 0% 0% 0% 0% 0% 0% 0% 0% 0% to 8% 
SD AT: 1% 9% 5% 0% 0% 1% 2% 0% 7% 11% 3% 0% to 11% 
Outbound AT: 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% all 0% 
SD LU: 7% 5% 9% 0% 0% 0% 3% 0% 9% 20% 10% 0% to 20% 
Outbound LU: 0% 0% 0% 0% 21% 0% 0% 0% 0% 3% 0% 0% to 21% 
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