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	1. The Place of  Artificial
Intelligence in Public
Relations
11/20/2023 Precise Platforms 1
PRECISION PR
 


	2. PR and the  Need for Precision
Information as Asset
In this age of interactivity,
information has moved
from being a process
commodity to a critical
business asset.
Speed as
Competitive
Advantage
Beyond the use of
information technology to
improve productivity and
efficiency, speed to market
and optimisation of supply
chains are part of the
demands.
Customers as Value
Innovators
Customers demand to co-
create value and delivery
process
Aggregating Information + Reducing Complexities + Driving Down Costs = EFFICIENCY
 


	3. Understanding
Artificial
Intelligence
• AI is  changing workflows as it processes large amounts of data in quick time.
• AI combines smart technologies such as Machine Learning, Neural Networks,
Natural Language Processing as well as Robotics simplifying complex tasks
through stored and programmed data that readily completes complex tasks
with the click of a button or a voice command.
Machine Learning
• Computer data
sequencing and pattern
identification using
algorithms
Neural Networks
• Designing Computer
systems to imiate the
neurons in the brain
Natural Language
Processing
• Building the Computer to
understand language and
speech as well as ability
to engage in complex
analyses
Robotics
• Building computers into
machines that mimics
human behaviour and are
able to carry-out complex
tasks with precision
Building Blocks of Artificial Intelligence
 


	4. What is Driving  AI Adopting in Public Relations
Data
Being able to mine
data is critical to
Public Relation
Insight
To draw insight
from data is
crucial in PR
Planning.
Idea
Given observable
patterns of
behaviour derived
from clean and
analysed data,
intervention ideas
begin to emerge.
Expression
Intervention
strategies are
expressed and
market
connections are
made.
 


	5. Turning on Artificial  Intelligence in PR
AI Powered Media Monitoring Replacing manual media monitoring
AI Powered Knowledge Bank / Planner Replacing arduous field and desk-top research
AI Powered Content Development Replacing Human creativity – bridging time and decreasing error.
AI Powered Analytics Replacing analytic tools not able to properly define context.
AI Powered Research and Polling Replacing Vox-Pops, focus Groups and field research
AI Powered Campaign Management Replacing manual campaign management models
AI Powered Sentiment Generator Replacing human models – deepening precision in sentiment identification.
AI Powered Trend & Conversation tracking Replacing manual models and deepening precision
AI Powered Social Media Activity Manager Replacing Brainstorms and bridging time ad accuracy
AI Powered Client / Customer Management Helping to better schedule meetings and track deliverables as well as
milestones.
 


	6. Some of the  Tools
ChatGPT
• Media monitoring
• Creating press release
outlines
• Sentiment analysis
• Generating visuals
Midjourney
• Text to Image Tool
Brandwatch
• Media Monitoring and
Analytics
Cleanup.Pictures
• Photo editing ool
Looka
• Design Tool
 


	7. Some of the
Tools
Canva  Design Tool
TLDR This Content Editing
Scribbl AI Note-Taking Tool
Hints AI Notetaking Tool.
 


	8. Some of the  Tools
Propel PRM
Media Contacts and Coverage
Management
Otter.ai
Meeting Assistance and
Transcription Tool
Beautiful.ai
Presentation Tool
 


	9. How is AI  Influencing New PR Practice Models?
Media Specialists
Community
Managers
Aggregation
Specialists
Monitoring and
Syndication
Specialists
Story-
telling
• PR Practices are acting like a
traditional newsroom, but
providing content the media has
no access to cover
• Monitoring and commenting on
industry news
• Doing in-depth stories the media
won’t cover on their own and
offering access to resources and
experts
• Reporting performance across
Digital and Traditional Platforms
 


	10. Doing More for  Less with Technology
• Building a Content platforms, where
content is planned and updated
constantly, with the latest news
from across the organisation being
crafted into engaging stories using
words, photography, video,
illustration and interactive
functionality.
• Moving beyond press releases and
news stories to brilliant across-
media contents that the traditional
media will value and rebase
Content
Engine
Editorial
Content Planning
Social
Optimisation
Content, Creative
and Photography
 


	11. 2. AI Powered  Market Technologies
 


	12. Understanding the Martech  Space
• Technology plays a significant
role in aiding precision
marketing, allowing businesses
to target their marketing efforts
more effectively and efficiently.
• Precision marketing is all about
delivering highly targeted and
personalized messages to the
right audience at the right time.
Here are several ways
technology can aid precision
marketing:
11/20/2023 Sample Footer Text 12
 


	13. The Manifestations of
Market  Technologies
• Market Technologies manifests in different ways –
streamlining and perfecting route to gaining the
Consumers attention.
• The technologies operate across the different
spectrum of the science of marketing.
11/20/2023 Sample Footer Text 13
 


	14. Understanding the Technologies
Data  and
Analytics
These
Technologies
extract data
and help
organize data
to better
inform
marketing
decisions.
Customer
Management
These
technologies
seek better
understanding
of the
Customer in the
management of
Customer
Experience and
Sales
Content
Management
These
technologies
help manage
content and
message to
optimize
marketing
effectiveness
Location
Services
These
technologies
use location to
manage
marketing
insights and
experience.
Mobile
Marketing
These
technologies
focus on the
use of Mobile
phones in the
dissemination
of marketing
messages.
Artificial Intelligence
 


	15. a. Data and  Analytics
 


	16. Data Analytics
• Utilizing  advanced analytics tools
and harnessing big data allowing
businesses to gain deep insights
into customer behavior,
preferences, and demographics.
• This Technology can be used to
segment the audience more
precisely and understand their
needs.
11/20/2023 Sample Footer Text 16
 


	17. Predictive Analytics
• By  using machine learning and
predictive analytics models,
businesses can forecast customer
behavior and preferences.
• This helps in sending targeted
messages to customers who are
more likely to convert.
11/20/2023 Sample Footer Text 17
 


	18. Real-Time Analytics •  Real-time data analysis helps businesses respond to
changing customer behavior instantly. This can include
adjusting ad campaigns, promotions, or content in real-
time.
11/20/2023 Sample Footer Text 18
 


	19. Data Security and
Privacy  Technology
• Data Security and Privacy Tools: As precision
marketing relies heavily on customer data,
technology can also assist in ensuring data
security and compliance with privacy
regulations.
11/20/2023 Sample Footer Text 19
 


	20. b. Customer Management
  


	21. CRM
• Customer Relationship
Management  (CRM) Systems
help businesses track and
manage customer
interactions.
• They provide valuable data on
individual customer behavior
and preferences, enabling
businesses to personalize
marketing messages and
offers.
11/20/2023 Sample Footer Text 21
 


	22. Customer
Segmentation
Technology
• Customer Segmentation
Technology  can assist in
creating more granular
customer segments,
allowing businesses to tailor
their marketing messages to
specific groups of customers.
11/20/2023 Sample Footer Text 22
 


	23. Chatbots and AI
Assistants
•  Chatbots and AI Assistants:
Chatbots and AI-powered
virtual assistants can
provide personalized
recommendations and
customer support,
enhancing the overall
customer experience.
11/20/2023 Sample Footer Text 23
 


	24. Customer Feedback and
Sentiment  Technology
• Customer Feedback and
Sentiment Analysis: Technology
can help collect and analyze
customer feedback and
sentiment on social media and
review platforms, providing
valuable insights for marketing
adjustments.
11/20/2023 Sample Footer Text 24
 


	25. Marketing Automation
11/20/2023
• Marketing  automation platforms allow
businesses to create personalized
customer journeys based on user
behavior. Automated workflows can send
targeted emails, messages, and content to
customers at the right time.
Sample Footer Text 25
 


	26. c. Content Management
  


	27. A/B Testing and
Experimentation
Technology
•  A/B Testing and Experimentation
Technology allows for easy testing
of different marketing messages,
images, and strategies. By analyzing
the results, businesses can fine-tune
their marketing campaigns for
better precision.
11/20/2023 Sample Footer Text 27
 


	28. Content
Personalization
Technology
• Content management  systems (CMS) with
personalization features enable businesses to
show different content to different users based
on their preferences and behaviors.
11/20/2023 Sample Footer Text 28
 


	29. Personalization
Engines
• AI-powered
personalization engines
can  dynamically adjust
website content, email
campaigns, and product
recommendations based
on individual user
behavior and
preferences.
11/20/2023 Sample Footer Text 29
 


	30. d. Location Technology
11/20/2023  Sample Footer Text 30
 


	31. Geo-Targeting and
Location-Based
Marketing
• Geo-Targeting  and Location-Based Marketing:
Technology enables businesses to target customers
based on their geographical location. This is
particularly useful for businesses with physical stores
or local services.
11/20/2023 Sample Footer Text 31
 


	32. Shopper Marketing
• This  helps to track the
customer in-store and help
to manage the shopping
experience.
11/20/2023 Sample Footer Text 32
 


	33. e. Mobile Marketing
  


	34. Mobile Marketing
Technology
• Mobile  apps and SMS marketing can
deliver highly targeted messages to users
based on their mobile behavior and
location.
11/20/2023 Sample Footer Text 34
 


	35. 3. AI is  Changing Traditional Industries and PR is No Exception
 


	36. Technology is Disrupting  Traditional Industries
From Click to Supply
Chain to Consumer
E-Commerce
Moving the
store from
Brick to Click
Seamless payments
from Card or Phone
Fintechs
The
revolutionizing
of Payment
Trading Digital
Currency
Cryptocurrency
Rethinking the
financial
system
Predicting Weather
Patterns and
Improving Yield
Agrotech
Precision
Farming
Algorithm backed, technology-enable processes using Blockchain, Machine Learning and Artificial Intelligence
 


	37. The
Impact of
AI on  PR
Job
Loss
• AI may
ultimately lead
to more
automation and
less human
interface and
intervention
 


	38. Accelerating AI Transformation  in PR – Key Considerations
Getting New Insights
The sustainability Question – For
How Long Can We Continue to
depend on Human agents alone in
delivering PR solutions when there
is artificial intelligence?
Trend Spotting and Disruption
TRENDS - How do customers
prefer to be served?
DISTRUPTION - Do Customers
know what they want until they
see it?
 


	39. Key Imperatives Driving  AI Uptake in PR
Cost Efficiency
Build cost efficiency by digging into
current cost models and making
adjustments.
Business
Efficiency
Innovate either through seeking
vertical or horizontal possibilities
with a view to support the new
value proposition.
39
Differentiation
 


	40. Driving the Process
Service  Experience
• Create a seamless experience
Product Delivery
• Become the Customer Champion
Business Process
Remodel to suit
new possibilities
 


	41. Business Model Canvass
KEY  PARTNERS
Do you still need to
hire so many staff
doing things
manually?
What kind of Eco-
system do we need
to create?
Can we acquire
Platform Partners or
Buy into a small
start-up?
KEY ACTIVITIES
Do we want to just do
Advertising or do we
want to do more than
Advertising?
What kind of value
enhancement can we
bring on board for
current Clients?
VALUE
PROPOSITIONS
How do we redefine
our Value
Proposition to suit
our new focus?
Can we borrow from
already great
companies or do we
bring on board
originality that suits
our environment?
CUSTOMER
RELATIONSHIPS
How do we manage
Customer Relationships
beyond Customer Calls,
Client Service and
Contact Reports?
CUSTOMER
SEGMENTS
How do we segment our
market?
KEY RESOURCES
What kind of Staff and
HR Policy will make this
work?
What kind of other
resources are required.
How do we plan
Resource Cycle?
CHANNELS
Do we want to have
Omni-Channel
Engagements or do we
have a preferred
Channel?
COST STRUCTURE
What is our cost structure going to look like?
REVENUE STREAMS
What are our revenue streams
http://www.businessmodelgeneration.com
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