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	1. (This document comprises  news clips from various media in which Balmer Lawrie is mentioned, news
related to GOI and PSEs, and news from the verticals that we do business in. This will be uploaded on
intranet and website every Monday.)
Balmer Lawrie in News
Watch C&MD’s interview with CNBC TV 18; Aug 16, 2022
https://youtu.be/8C3_Mwudss8
WPI eases to 5-month low of 13.9% in
July
India’s wholesale inflation dropped to a five-month
low of 13.9% in July on easing prices of food
articles and manufactured products, reinforcing
expectations that inflation has peaked. Data
released last week showed retail inflation
moderated to a five-month low of 6.7% in July.
The Wholesale Price Index (WPI) based inflation
was 15.2% in June and 11. 57% in July last year.
Inflation for May was revised up to 16.6% from
15.9% estimated earlier. “Going ahead, the signs
of global supply chain normalisation coupled with
recession fears in major economies should support
the downtrend in commodities prices,” Rajani
Sinha, chief economist, CareEdge. “Consequently,
wholesale price inflation is expected to ease
further in coming months." The WPI inflation has
remained in double-digits for 16 consecutive
months beginning April last year. The month-on-
month WPI index was down 0.13% in July. The
RBI is expected to continue to raise interest rates
as wholesale inflation is still high and retail
inflation is outside the central bank’s target 2-6%
rate.
The Economic Times - 17.08.2022
https://epaper.timesgroup.com/article-
share?article=17_08_2022_010_004_etkc_ET
Growth, inflation worries for FY23
reducing: Finmin
The sustained decline in the price of crude oil
into August since June, the moderation in
inflation rate below 7% and the impressive
growth in tax revenue collection have combined
to contribute to a significant easing of concerns
over growth and inflation in the current financial
year, a finance ministry report said on Friday.
“It is not necessarily the right thing to do to
project either optimism or pessimism too far
ahead in these uncertain times. For now, India
looks better placed on the growth inflation-
external balance triangle for 2022-23 than two
months ago,” according to the finance
ministry’s monthly economic report for July. It
said such an improvement in the cyclical
prospect is a reflection of the swift economic
policy response by the government and the
central bank. The economy’s resilience,
especially in the light of growth challenges
elsewhere in the world, is due, in no small
measure, to the sustained efforts of the
government and the central bank to regain and
preserve the underlying macroeconomic and
financial stability, according to the report.
The Times of India - 20.08.2022
https://epaper.timesgroup.com/article-
share?article=20_08_2022_015_011_toikc_TO
I
Big CPSEs step up capex, to aid
investment revival
Amid constant prodding by the finance ministry,
large central public-sector entities — companies
and undertakings — have improved their capital
expenditure (capex) in the first four months of the
fiscal in a bid to help spur economic growth. These
entities realised 28% of their annual capex target
until July this fiscal by spending Rs 1.85 trillion,
according to official sources. In the same period
last fiscal, they had achieved about 23% of their
Formal jobs under EPFO up 8.9% in
June
Formal job creation under the Employees’
Provident Fund Organisation (EPFO) jumped
8.9% to a record high of 1. 83 million in June
from 1.68 million in May. Age-wise comparison
of payroll data indicated that the 22-25 cohort
has been at the forefront by registering the
highest number of net enrolments in June at
470,000. “This shows that many first-time job
seekers are joining the organised sector
WEEKLY MEDIA UPDATE
Issue 567
22 August 2022
Monday
 


	2. annual target. Public  capex remains critical to the
country’s post-Covid economic resurgence, as
private investments have remained elusive or are
limited to a few sectors. The improved
performance of CPSEs and central government
departments will somewhat offset the tepid capex
by state governments, some of whom have been
strapped for finances in the wake of the Covid
outbreak. The Centre’s own budgetary capex
jumped 57% on year in the first quarter of FY23
to Rs 1.85 trillion, as it sought to front-load
productive spending, betting big on its high
multiplier effect.
The Financial Express - 20.08.2022
https://www.financialexpress.com/economy/big-
cpses-step-up-capex-to-aid-investment-
revival/2636790/
workforce in large numbers,” the EPFO said in a
statement. “The new enrolment during the
month is higher than the monthly average
recorded during the last fiscal." Net new
subscribers added to the EPFO rose 550,000
from the year earlier, reflecting a steady rise in
formal job creation, according to provisional
payroll data released by the EPFO on Saturday.
Out of the total 1.83 million net subscribers
added during the month, around 1.05 million
new members have been enrolled under the
social security cover of the Employees’
Provident Funds& Miscellaneous Provisions (EPF
& MP) Act, 1952, for the first time, it said.
The Economic Times - 22.08.2022
https://epaper.timesgroup.com/article-
share?article=21_08_2022_001_015_etkc_ET
India’s fuel demand continues to fall in
August as monsoon sets in
Diesel demand in India fell for the second month
in a row as the onset of monsoon chipped away
consumption in key sectors like agriculture,
preliminary industry data showed Tuesday. Petrol
and diesel demand had fallen month-on-month in
July. While petrol consumption is almost flat in the
first half of August, diesel – the most widely used
fuel in the country – saw demand drop 11.2 per
cent during August 1-15 to 2.82 million tonnes
from 3.17 million tonnes in the same period of the
previous month. The arrival and intensity of
monsoon weigh heavily on diesel demand in the
country and consumption traditionally is lower in
July-September than in April-June. Monsoon
restricts mobility and demand from the farm
sector, which uses diesel in irrigation pumps and
trucking, also drops with the onset of rains. Diesel
demand was, however, 32.8 per cent higher year-
on-year, supported by strong economic growth
and a relatively low baseline for the same period
in 2021 when the second wave of COVID-19 had
impacted the economy.
The Indian Express - 17.08.2022
https://indianexpress.com/article/business/comm
odities/indias-fuel-demand-continues-to-fall-in-
august-as-monsoon-sets-in-8093639/
India's oil demand to rise 7.7 pc in
2023
India's demand for petroleum products like
petrol and diesel will grow by 7.73 per cent in
2023, the fastest pace in the world, an OPEC
report said. India's demand for oil products is
projected to rise from 4.77 million barrels per
day (bpd) in 2022 to 5.14 million bpd in 2023,
OPEC said in its monthly oil report. The growth
in demand is the fastest in the world ahead of
1.23 per cent of China, 3.39 per cent of the US
and 4.62 per cent of Europe. For 2023, the
Organisation of Petroleum Exporting Countries
(OPEC) projected a growth of 4.67 per cent in
India's demand to 5.38 per cent. This, however,
will be lower than 4.86 per cent growth in China.
India is the world's third largest oil importing
and consuming nation behind the US and China.
The demand for petroleum products in India is
supported by the healthy economic growth of
7.1 per cent, continuing economic reopening
amid ease of COVID restrictions and easing of
trade-related bottlenecks supporting both
mobility and industrial sector activity.
The Economic Times - 18.08.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/indias-oil-demand-to-rise-7-
7-pc-in-2023/93617845
Combined market share of pvt oil
retailers falls 50-80% in a Yr
The combined share of private players—Reliance-
BP, Shell and Rosneft backed Nayara Energy—has
collapsed 50-80% in the fuel retail market year-
on-year and even the taxes imposed in July on
exports or the official mandate to sell more in the
domestic market hasn’t helped. All three private
operators together held a 2.3% share of the
domestic retail market for diesel in July, compared
Global oil prices to fall to $70/barrel:
Moody's Analytics
Global oil prices are expected to fall to almost
$70 per barrel by the end of 2024, said Moody's
Analytics in a recent report on the Asia Pacific
(APAC) region. Pointing out the increase in oil
prices to $120/barrel in June after Russia's
invasion of Ukraine and its fall to $100/barrel in
August Moody's Analytic said: "This trend will
continue; we expect crude prices to fall to
 


	3. to 2.9% in  June and 10.6% in July 2021, as per
data obtained from oil companies. Their share in
petrol slipped to 5% in July from 5.6% in June this
year and 9. 8% in July last year. This resulted in
increased sales and unwanted market share gains
for state refiners at a time when fuel prices were
artificially static. In July, state-run refiners had a
combined share of 95% in petrol and 97.7% in
diesel. A year earlier, their share was 90.2% in
petrol and 89.4% in diesel. The big and sudden
shift in demand from the pumps of private players
to public companies caused great inconvenience to
customers in some places during the summer
while adding to the losses state companies were
already incurring due to the retail price freeze.
The Economic Times - 17.08.2022
https://epaper.timesgroup.com/article-
share?article=17_08_2022_001_003_etkc_ET
almost $70 a barrel by the end of next year."
"For the APAC region's big oil importers, notably
Singapore and Hong Kong, this will ease
pinching price pressures," Moody's Analytics
said. According to Moody's Analytics, the impact
of oil price increase has been varied for the
APAC region. "For net energy importers such as
Thailand, Japan, South Korea and Singapore,
household energy bills have risen sharply. But
for the region's key energy exporters,
Indonesia, Malaysia and Australia, households
have been more sheltered," the report notes.
The Economic Times - 17.08.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/global-oil-prices-to-fall-to-
70/barrel-moodys-analytics/93594792
OMCs’ borrowing up 17% as freeze on
fuel price looms
The combined short-term borrowing of oil-
marketing majors Indian Oil Corporation (IOC),
Bharat Petroleum Corporation (BPCL), and
Hindustan Petroleum Corporation (HPCL)
increased 17% in FY22 to ₹73,055 crore against ₹
62,377 crore in FY21, according to data from their
annual reports for FY22. The jump in borrowings,
according to company officials and analysts, is
attributable to increased working capital needs on
the back of a freeze in revision of petrol and diesel
prices, even as crude oil prices jumped 72% in the
last fiscal. OMCs did not increase fuel prices for
nearly 138 days between November 3 and March
22 in the run-up to assembly elections in five
states. Crude oil prices jumped 40% in that
period. That pause was lifted late March with
prices being raised by Rs 10 per litre each before
it stopped on April 6. Ordinarily, OMCs revise the
prices of petrol and diesel daily, in line with a 15-
day rolling average of benchmark prices of
petroleum products.
The Economic Times - 18.08.2022
https://epaper.timesgroup.com/article-
share?article=18_08_2022_005_011_etkc_ET
India aims to have 15% gas in energy
mix by 2030
India’s target to raise the share of gas in its
energy mix to 15% by 2030 from around 6.4%
now seems improbable, as demand will
continue to outstrip domestic supply while
inadequate evacuation infrastructure could
prevent large-scale imports that would be
required to realise the lofty goal, analysts said.
Far from going up, India’s net production of
natural gas fell in the last decade to 33,131
million standard cubic metre (mmscm) in FY22,
compared with 39,753 mmscm in FY13. Net
production denotes gas available for
consumption. The gross domestic production of
natural gas in FY22 was 34,024 mmscm, up
from 28,672 mmscm in FY21. ONGC is the
leading producer of gas in the country
contributing around 61% of the country’s
production in FY22. India’s consumption of
natural gas, on the other hand, hit 63,907 in
FY22, compared with 57,367 mmscm in FY13 on
growing demand from the fertiliser, city gas
distribution (CGD) and other sectors. Of the
total gas consumption in India in FY22, 30%
was consumed by the fertiliser sector followed
by the CGD sector (20%) and power sector
(15%), among others.
The Financial Express - 19.08.2022
https://www.financialexpress.com/market/com
modities/india-aims-to-have-15-gas-in-
energy-mix-by-2030/2635559/
Centre cuts windfall tax on domestic
crude
For the past two weeks, the sale of crude oil
produced in India attracted an additional duty of
₹17,750 per tonne. Centre has also revised the
Over 97L domestic air passengers in
July, 7.6% lower than June: DGCA
More than 97 lakh domestic passengers
travelled by air in July, 7.6 per cent lower than
the 1.05 crore who travelled in June, aviation
 


	4. cess on export  of aviation turbine fuel (ATF) to ₹2
per litre. For the past two weeks, ATF exports did
not attract the cess. The special additional excise
duty on export of diesel has been increased from
₹5 to ₹6 per litre, and including a cess it would ₹7
per litre. Export of petrol would continue without
the levy of the windfall tax. The new rates are
effective from 19 August. On July 1, Centre
imposed an export duty of ₹6 per litre on petrol
and ATF and a ₹13 a litre duty on export of diesel.
A windfall tax of ₹23,250 per tonne was imposed
on the sale of domestic crude. The taxes were first
reviewed on 20 July, wherein the ₹6 per litre duty
on petrol exports was scrapped and the tax on the
export of diesel and jet fuel (ATF) was reduced ₹11
and ₹4 respectively. The tax on domestically
produced crude was also cut to ₹17,000 per tonne
on 20 July.
Mint - 19.08.2022
https://www.livemint.com/industry/energy/centr
e-cuts-windfall-tax-on-domestic-crude-
11660853820932.html
regulator DGCA said on Thursday. Overall, 6.69
crore people travelled on domestic flights in the
January-July period of 2022, the Directorate
General of Civil Aviation (DGCA) stated in its
monthly statement. The rainy season is usually
a lean period for the aviation sector in India.
IndiGo — India's largest carrier — carried 57.11
lakh passengers in July, a 58.8 per cent share
of the domestic market, it mentioned. Vistara
flew 10.13 lakh passengers and Air India flew
8.14 lakh passengers in July this year,
according to the data shared by the DGCA. Go
First, SpiceJet, AirAsia India and Alliance Air
carried 7.95 lakh, 7.76 lakh, 4.42 lakh, 1.12
lakh passengers, respectively, in July, the data
showed. The occupancy rate or load factor for
SpiceJet was 84.7 per cent in July, the DGCA
noted. The occupancy rate of Vistara, IndiGo,
Go First, AirAsia India and Air India was 84.3
per cent, 77.7 per cent, 76.5 per cent, 75.2 per
cent and 71.1 per cent, respectively, in July, it
added.
Millennium Post - 19.08.2022
http://www.millenniumpost.in/business/over-
97l-domestic-air-passengers-in-july-76-lower-
than-june-dgca-490000
ONGC prepares for 3rd interim chairman
in a row; 9 shortlisted for top job
State-owned Oil and Natural Gas Corporation
(ONGC) is preparing for a record third interim
chairman as no full-time head of India's most
profitable company has yet been selected in 17
months since the post fell vacant, sources said.
ONGC is without a regular chairman and managing
director since April 2021. Subhash Kumar, the
senior-most director on the company board and
the director for finance, was named officiating
head after Shashi Shanker superannuated on
March 31, 2021. And when Kumar retired on
December 31, 2021, Alka Mittal, Director for
Human Resources, was given an additional
charge. Mittal will superannuate at month-end and
unless she is given an extension, the next senior-
most director, Rajesh Kumar Srivastava, Director
(Exploration), is likely to be named as interim
head, two officials with knowledge of the matter
said.
Business Standard - 22.08.2022
https://www.business-
standard.com/article/companies/ongc-prepares-
for-3rd-interim-chairman-in-a-row-9-shortlisted-
for-top-job-122082100200_1.html
ONGC, IRCTC among 21 PSEs running
without full-time heads
As many as 21 central public sector enterprises
(CPSEs) including Maharatna entity ONGC,
Navratnas Oil India Ltd (OIL), and Bharat
Electronics Ltd (BEL) and Indian Railway
Catering and Tourism Corporation Ltd (IRCTC),
among others, are functioning without a full-
time head. In some cases, the top posts have
been lying vacant for as long as 18 months.
According to sources in the Department of
Public Enterprises, the country's biggest oil
refining company ONGC is without a Chairman
and Managing Director (CMD) since April 1,
2021 i.e. 16 months, while its subsidiary OIL is
working without a head since July 1, 2022.
Similarly, Railway Ministry's catering arm IRCTC
is also without a full-time Chairman since
February 1, 2021, a gap of more than 18
months. BEL too has no chief since July 1, 2021
while Shipping Corporation of India (SCI)
Chairman's post is lying vacant since June 1 this
year.
The Economic Times - 20.08.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/ongc-irctc-among-21-pses-
running-without-full-time-heads/93669393
Ravindra Kumar Tyagi takes charge as Director (Ops) of POWERGRID
Ravindra Kumar Tyagi has joined as Director (Operations) at Power Grid Corporation of India Limited
(POWERGRID) on August 12, 2022. He is having work experience of over 32 years in Power
 


	5. Transmission System, out  of which over 26 years are in Operation and Maintenance (O&M) of
Substations and Transmission lines at various key positions in premier CPSUs in power sector such as
POWERGRID and NTPC. He has handled multi-disciplinary functions in various business segments of
POWERGRID like Asset Management, Engineering, Business Development (domestic & abroad),
Telecom, Load Despatch & Communication, NTAMC, Safety, DMS etc. Prior to this, he was Executive
Director (North Eastern Region) in POWERGRID and has handled functions of Project Execution, Asset
Management, Finance, Commercial and various other regional functions.
Millennium Post - 20.08.2022
http://www.millenniumpost.in/business/ravindra-kumar-tyagi-takes-charge-as-director-ops-of-
powergrid-490117
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