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	1. (This document comprises  news clips from various media in which Balmer Lawrie is mentioned, news
related to GOI and PSEs, and news from the verticals that we do business in. This will be uploaded on
intranet and website every Monday.)
Balmer Lawrie in News
https://www.nbmcw.com/online_edition/lifting-specialized-transport/september-2022/index.html#page=15
Fitch cuts India FY23 GDP growth
forecast to 7%; world GDP growth at
2.4%
Global rating agency Fitch has lowered India's
economic growth forecast for fiscal 2022-23
(FY23) as measured by gross domestic product
(GDP) to 7 per cent from its June 2022 estimate
of 7.8 per cent. It now expects the GDP to slow
further to 6.7 per cent in FY24 as compared to its
earlier forecast of 7.4 per cent. "The (Indian)
economy recovered in 2Q22 with growth of 13.5
per cent year-on-year (y-o-y), but this was below
our June expectation of an increase of 18.5 per
cent y-o-y. Seasonally adjusted estimates show a
3.3 per cent quarter-on-quarter (q-o-q) decline in
2Q22 though this seems to be at odds with high-
World Bank warns of global recession
next year amid simultaneous rate
hikes.
A new study by the World Bank has revealed
that with the central banks across the world
simultaneously hiking interest rates in response
to inflation, the world may be edging toward a
global recession in 2023 and a string of financial
crises in emerging markets and developing
economies that would do them lasting harm.
The report said that the central banks around
the world have been raising interest rates this
year with a degree of synchronicity not seen
over the past five decades, a trend that is likely
to continue well into next year, according to
news agency ANI report. The report noted, “yet
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	2. frequency indicators. We  expect the economy to
slow given the global economic backdrop, elevated
inflation and tighter monetary policy," Fitch said.
The Reserve Bank of India (RBI), Fitch believes,
will continue raising rates to 5.9 per cent before
the year-end. The RBI, it said, remains focused on
reducing inflation, but said that its decisions would
continue to be “calibrated, measured and nimble”
and dependent on the unfolding dynamics of
inflation and economic activity.
Business Standard - 16.09.2022
https://www.business-
standard.com/article/economy-policy/fitch-cuts-
india-fy23-gdp-growth-forecast-to-7-world-gdp-
growth-at-2-4-122091500143_1.html
the currently expected trajectory of interest-
rate increases, and other policy actions may not
be sufficient to bring global inflation back down
to levels seen before the pandemic. Investors
expect central banks to raise global monetary-
policy rates to almost 4% through 2023--an
increase of more than 2 percentage points over
their 2021 average."
Mint - 17.09.2022
https://www.livemint.com/news/world/world-
bank-warns-of-global-recession-next-year-
amid-simultaneous-rate-hikes-details-here-
11663331302382.html
Inflation jumps, IIP growth slows
In a double disappointment for the economy, retail
inflation hit 7% in August, reversing three months
of decline, while industrial growth slumped to a
four-month low of 2.4% in July from 12.7% in the
preceding month. Economists said the Reserve
Bank of India (RBI) may raise its key policy rate
again by half a percentage point later this month,
as higher-than-expected inflation dampened
expectation of moderation in monetary tightening.
“We now foresee a higher likelihood that the MPC
(monetary policy committee) will stick to the new
normal rate hike of 50 bps in its September 2022
meeting, with the headline inflation having
reversed to 7% in August 2022,” said Aditi Nayar,
chief economist, ICRA. A spike in food inflation to
7.6% in August from 6.7% in July coupled with a
waning base effect drove overall consumer
inflation higher. Inflation based on the consumer
price index (CPI) was 6.7% in July this year and
5.3% in August last year.
The Economic Times - 13.09.2022
https://epaper.timesgroup.com/article-
share?article=13_09_2022_001_020_etkc_ET
Aug WPI hits 11-month low of 12.4%
as commodity prices dip
India’s wholesale price inflation eased for the
third successive month to an 11-month low of
12.4% in August aided by a fall in commodity
prices, diverging from retail inflation that
reversed its recent declining trend to hit 7% in
the month. Wholesale food inflation quickened
to 12.4% in August from 10.8% in July,
suggesting that Consumer Price Index (CPI)-
based inflation may remain sticky given the high
weight of food items in the index. WPI food
inflation increased 1.6% in August over July, led
by an increase in staples such as paddy and
wheat. Inflation based on the Wholesale Price
Index (WPI) was 13.4 % in July and 11. 64% a
year earlier in August 2021. “While the gap
between WPI and CPI (Consumer Price Index)
is closing, providing some relief to producers, it
remains wideenough to keep the MPC
(Monetary Policy Committee) on its path of
front-loaded rate hikes,” said Barclays chief
India economist Rahul Bajoria.
The Economic Times - 15.09.2022
https://epaper.timesgroup.com/article-
share?article=15_09_2022_009_024_etkc_ET
Inflationary pressures look to be
waning: Finmin report
Overall inflationary pressures in India appear to be
on a decline in the wake of the government taking
pre-emptive administrative measures, initiating
an agile monetary policy, and the easing of
international commodity prices and supply-chain
bottlenecks, a finance ministry report said on
Saturday. “In times when slowing growth and high
inflation are afflicting most major economies of the
world, India’s growth has been robust and inflation
is in control,” said the finance ministry’s monthly
economic report for August. As external pressures
ease, inflationary pressures in India are also likely
to subside, it said, and also highlighted several
Exports grow 1.62% in August, trade
deficit more than doubles to $27.98 b
India’s goods exports grew 1. 62% in August,
while the trade deficit more than doubled to
$27. 98 billion on the back of a sharper rise in
imports, official data released on Wednesday
showed. The official numbers reflect an
improvement as preliminary data released
earlier this month had shown a 1.15%
contraction in exports in August, the first drop
since November 2020. Exports stood at $33. 92
billion in August, as compared to $33.38 billion
in the year ago period. Imports rose 37.28% to
$61.9 billion in August this year. Outbound
shipments of electronic goods, rice, oil meals,
 


	3. indicators that have  been showing a moderating
trend. Industrial metals and edible oil prices after
peaking in March 2022, have softened, led by
recessionary fears in advanced economies. Crude
prices have dropped 19.1% by August since their
peak in June 2022. Supply chains are getting
restored with decline in port congestion. The
report said the impact is already reflected in the
decline in Consumer price index and Wholesale
price index inflation since April 2022. While CPI
inflation fell to 7% in August from 7.8% in April,
WPI inflation eased from 15.4% in April to 12.4%
in August.
The Times of India - 18.09.2022
https://epaper.timesgroup.com/article-
share?article=18_09_2022_013_008_toikc_TOI
tea, coffee and chemicals increased on-year
while those of engineering goods, gems and
jewellery, and ready-made garments of all
textiles fell. “Some of the major economies such
as the US, China, and the Eurozone have slowed
down and this has reflected in a downward
trend in engineering exports from India,” said
EEPC India Chairman Mahesh Desai.
The Economic Times - 15.09.2022
https://epaper.timesgroup.com/article-
share?article=15_09_2022_009_005_etkc_ET
Impact of price-control steps to be felt
more: Govt
The finance ministry said on Monday that the
impact of the measures taken by the government
to rein in inflation is expected to be felt more
significantly in the coming weeks and months,
asserting that the increase in retail inflation in
August was attributable to an adverse base effect
and increase in food and fuel prices —the transient
components of consumer price inflation.
“Government has prohibited exports of food
products like wheat flour/atta, rice, maida, etc to
keep domestic supplies steady and curb rise in
prices. To soften the prices of edible oils and
pulses, tariffs on imported items have been
rationalised periodically and stock limits on edible
oil imports have been kept to avoid hoarding, “the
ministry said in a series of tweets after the release
of the retail inflation data. It said inflation in “oil
and fat” and “pulses and products” have
moderated to 5.62% and 2.52%. The ministry said
core inflation calculated by excluding the transient
component of CPI, such as food and beverages
and fuel and light. was at 5.9% in August 2022,
remaining below the tolerance limit of 6% for the
fourth consecutive month.
The Times of India - 13.09.2022
https://epaper.timesgroup.com/article-
share?article=13_09_2022_013_015_toikc_TOI
Push to privatisation: Now, CPSEs need
ministerial panel’s nod to to sell units
to state govts, other PSEs
Acting on a recent Cabinet decision to empower
the boards of the Central Public Sector
Enterprises (CPSEs) to privatise, disinvest or
close their subsidiaries and sell stakes in joint
ventures, Central Public Sector Enterprises
(CPSEs) will now require to take special
permission from a ministerial panel to sell their
stakes to state governments or other
government-owned companies. The
department of investment and public asset
management (Dipam) issued a directive to this
effect to all CPSEs on Thursday. The move is in
accordance with the policy thrust to
privatisation of CPSEs. Recently, the Union
Cabinet empowered the boards of the CPSEs to
privatise, disinvest or close their subsidiaries
and sell stakes in joint ventures. There have
been a few instances of some state
governments wanting to purchase CPSEs which
are on the block or are being closed down.
The Financial Express - 16.09.2022
https://www.financialexpress.com/industry/pu
sh-to-privatisation-now-cpses-need-
ministerial-panels-nod-to-to-sell-units-to-
state-govts-other-pses/2668732/
BPCL divestment not on the table as of
now, says oil minister Hardeep Singh
Puri
The divestment of Bharat Petroleum Corporation
Limited is not on the table as of now, said Minister
of Petroleum and Natural Gas Hardeep Singh Puri
on Thursday. The Centre earlier in August told
Parliament that it will decide on re-initiating the
process of BPCL strategic sale based on a review
of the situation in due course. Minister of state for
finance Bhagwat Kishanrao Karad said the
Fuel markets to stay tight till mid-
2020s as refining shrinks
Crude oil refining capacity has shrunk by a
record 3.8 million barrels per day from March
2020 to mid-2022 as demand expanded, setting
the stage for fuel markets to remain very tight
until at least mid-decade, International Energy
Forum and S&P Global research showed. The fall
in capacity comes as oil demand rose by 5.6
million bpd over the same period, the report
released on Tuesday said. At the same time,
 


	4. pandemic, energy transition  issues and geo-
political conditions affected several industries
globally, particularly the oil and gas industry. "A
majority of Qualified Interested Parties have
expressed inability to continue in the current
process of disinvestment of BPCL," Karad said. The
government in May formally withdrew its offer to
sell its entire 52.98 per cent stake in BPCL, saying
majority of bidders have expressed their inability
to participate in the current privatisation process
due to prevailing conditions in the global energy
market. The privatisation was stalled after two out
of three bidders walked out over issues like lack of
clarity in fuel pricing. Mining mogul Anil Agarwal's
Vedanta, US venture funds Apollo Global
Management Inc and I Squared Capital Advisors
had expressed interest.
The Economic Times - 16.09.2022
https://energy.economictimes.indiatimes.com/ne
ws/oil-and-gas/bpcl-divestment-not-on-the-
table-as-of-now-says-oil-minister-hardeep-singh-
puri/94218343
about 2 million bpd of net capacity is expected
to come online by the end of 2023, with delays
to these timeline likely to arise, the report said.
"This puts pressure on all available refining
capacity to run at high utilisation levels to keep
up with demand." Oil product markets
experienced sharp upheaval since the COVID-
19 pandemic was declared in March 2020. While
the pandemic decimated demand globally and
killed profit margins, the post-pandemic
recovery and Western sanctions on Russia over
its invasion Ukraine have tightened fuel markets
sharply, leading to record profit margins earlier
this year.
The Economic Times - 13.09.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/fuel-markets-to-stay-tight-
till-mid-2020s-as-refining-shrinks/94176085
Discounted crude from Russia gives
India gain of ₹35,000cr
India is estimated to have gained Rs 35,000 crore
by importing Russian crude at discounts as well as
levying windfall tax on domestic crude in the wake
of a surge in prices since the Ukraine conflict
began in February, people in the know have said.
India went on bargain hunting for Russian crude
as the conflict prompted Moscow’s traditional
buyers to shun those barrels, and traders, stuck
with shipments, started offering big discounts.
India opted to import crude from Russia despite
pressure from developed nations to shun
shipments in the wake of Moscow’s decision to
attack Ukraine. External affairs minister S
Jaishankar has repeatedly defended importing
Russian oil, arguing it is the “best deal” for the
country. Earlier, he had also said just like Europe,
India and others too should have the freedom to
ensure that the impact on their economies is not
traumatic. India has emerged as the second
largest buyer of Russian crude after China.
The Times of India - 19.09.2022
https://epaper.timesgroup.com/article-
share?article=19_09_2022_001_009_toikc_TOI
India's natural gas consumption falls
10 per cent in August
India's natural gas consumption fell 10 per cent
in August from a year ago, driven by lower
production at home and a sharp drop in pricey
imports. Consumption fell to 5.2 billion cubic
metres (BCM) from 5.8 BCM in the year-ago
period. Import of liquefied natural gas (LNG) fell
19 per cent to 2.37 BCM in August on high
prices and limited availability in the spot
market. Indian gas importers are unable to
source LNG from the spot market as most
supplies are headed to Europe where buyers are
willing to offer record-high prices ahead of
winter amid sharp supply curbs from Russia.
The benchmark prices of LNG meant for Asian
customers are currently around $42 per mmBtu
in the spot market. The rate had risen to nearly
$70 in August. This has made spot gas
unaffordable for most customers in India. By
comparison, the domestic gas price is $6.1 per
mmBtu and the ceiling for gas from local difficult
fields is $9.92 per mmBtu.
The Economic Times - 19.09.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/indias-natural-gas-
consumption-falls-10-per-cent-in-
august/94290617
OPEC sticks to upbeat view on oil
demand growth in 2022, 2023
OPEC on Tuesday stuck to its forecasts for robust
global oil demand growth in 2022 and 2023 citing
signs that major economies were faring better
than expected despite headwinds such as surging
Fuel markets to stay tight till mid-
2020s as refining shrinks
Crude oil refining capacity has shrunk by a
record 3.8 million barrels per day from March
2020 to mid-2022 as demand expanded, setting
the stage for fuel markets to remain very tight
 


	5. inflation. Oil demand  will increase by 3.1 million
barrels per day (bpd) in 2022 and by 2.7 million
bpd in in 2023, unchanged from last month, the
Organization of the Petroleum Exporting Countries
(OPEC) said in a monthly report. Oil use has
rebounded from the lows of the pandemic,
although high prices and Chinese coronavirus
outbreaks have trimmed 2022 growth projections.
OPEC now sees oil use exceeding 2019's rate in
2023, having this year said it expected this to
happen in 2022. "Oil demand in 2023 is expected
to be supported by a still-solid economic
performance in major consuming countries, as
well as potential improvements in COVID-19
restrictions and reduced geopolitical uncertainties,
"OPEC said in the report.
The Economic Times - 14.09.2022
https://energy.economictimes.indiatimes.com/ne
ws/oil-and-gas/opec-sticks-to-upbeat-view-on-
oil-demand-growth-in-2022-2023/94187555
until at least mid-decade, International Energy
Forum and S&P Global research showed. The fall
in capacity comes as oil demand rose by 5.6
million bpd over the same period, the report
released on Tuesday said. At the same time,
about 2 million bpd of net capacity is expected
to come online by the end of 2023, with delays
to these timeline likely to arise, the the report
said. "This puts pressure on all available refining
capacity to run at high utilisation levels to keep
up with demand." Oil product markets
experienced sharp upheaval since the COVID-
19 pandemic was declared in March 2020. While
the pandemic decimated demand globally and
killed profit margins, the post -pandemic
recovery and Western sanctions on Russia over
its invasion of Ukraine have tightened fuel
markets sharply, leading to record profit
margins earlier this year.
The Economic Times - 13.09.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/fuel-markets-to-stay-tight-
till-mid-2020s-as-refining-shrinks/94176085
Saudi overtakes Russia to be India’s No.
2 oil supplier in August
Saudi Arabia emerged as the second-biggest oil
supplier to India after a three-month gap,
overtaking Russia by a thin margin, while Iraq
retained the top spot in August, data from industry
and trade sources showed. India, the world’s third
biggest oil importer and consumer, shipped in
863,950 barrels per day (bpd) of crude from Saudi
Arabia, up 4.8% from the previous month, while
purchases from Russia fell 2.4% to 855,950 bpd,
the data showed. Despite Saudi’s gain, the share
of oil from Organization of the Petroleum
Exporting Countries in India fell to 59.8%, the
lowest in at least 16 years as India cut African
imports. India has become Russia’s No. 2 oil buyer
after China as others have cut purchases following
Moscow’s invasion of Ukraine in late February. The
two countries, keen to secure raw materials at
discounts compared with supplies from other
countries, are seen as cushioning the impact of
western sanctions on Moscow.
Hellenic Shipping News - 18.09.2022
https://www.hellenicshippingnews.com/saudi-
overtakes-russia-to-be-indias-no-2-oil-supplier-
in-august/
PM launches National Logistics Policy;
aim to bring cost to single-digit
Prime Minister Narendra Modi on Saturday
launched the National Logistics Policy (NLP) that
aims to not only promote seamless movement
of goods across the country, but also improve
its competitiveness of Indian goods in domestic
as well as global markets. “To ensure quick last
mile delivery, end transport-related challenges,
save time and money of the manufacturers,
prevent wastage of the agro-products,
concerted efforts were made and one of the
manifestations of those efforts is today’s
National Logistics Policy”, Modi said. According
to the Prime Minister, the policy "has not come
out of the blue and there are eight years of hard
work behind it". To improve connectivity, the
government has been doing systemic
infrastructure development through schemes
such as Sagarmala, Bharatmala, Dedicated
Freight Corridor. “Today, the total capacity of
Indian ports has increased significantly and the
average turn-around time of container vessels
has come down from 44 hours to 26 hours.
Business Standard - 18.09.2022
https://www.business-
standard.com/article/economy-policy/pm-
launches-national-logistics-policy-aim-to-
bring-cost-to-single-digit-
122091700921_1.html
 


	6. Mixed airfare trends  after cap removal,
air passenger traffic on rise: Experts
After the removal of airfare caps, there seems to
be a mixed trend with lower ticket prices for routes
having relatively lesser passenger loads,
according to travel industry experts. More than
two years after being put in place amid the
Coronavirus pandemic, the fare caps were
removed with effect from August 31. The move
also came against the backdrop of gradual
recovery in domestic air passenger traffic. The
average booking price has not changed much but
there seems to be a mixed trend with certain
sectors seeing drop in fares while some others
witnessing a rise, as per the industry players. The
country's largest airline IndiGo said the removal of
airfare caps will give an opportunity to offer
dynamic pricing and that there has been a
consistent increase in the number of passengers
over the last 5-6 months. The airline did not
provide a specific answer on the airfare trends cap
removal.
Millennium Post - 19.09.2022
http://www.millenniumpost.in/business/mixed-
airfare-trends-after-cap-removal-air-passenger-
traffic-on-rise-experts-493341
Domestic air passenger traffic rises to
1.01 crore in August
Indian airlines carried 1.01 crore passengers in
August, reflecting a more than 4 per cent
growth in domestic air traffic compared to the
previous month.
The carriers flew 97.05 lakh passengers in July.
“Passengers carried by domestic airlines during
January-August 2022 were 770.70 lakh as
against 460.45 lakh during the corresponding
period of previous year thereby registering
annual growth of 67.38 per cent and monthly
growth of 50.96 per cent,” DGCA said on Friday.
In August, IndiGo remained the country’s
largest airline with a market share of 57.7 per
cent, followed by Vistara with a share of 9.7 per
cent, which was lower than 10.4 per cent
registered in July, as per DGCA data. IndiGo’s
market share declined from 58.8 per cent in
July. The country’s new airline Akasa, which
started operations on August 7, garnered a 0.2
per cent market share. Last month, Air Asia was
on top in terms of On-Time Performance (OTP)
while SpiceJet had the highest passenger load
factor.
The Financial Express - 17.09.2022
https://www.financialexpress.com/lifestyle/tra
vel-tourism/domestic-air-passenger-traffic-
rises-to-1-01-crore-in-august/2669480/
Sushma Rawat selected as Director (Exploration), ONGC
Public enterprises selection board (PESB) selected Sushma Rawat as Director (Exploration) of Oil &
Natural Gas Corporation Limited (ONGC) on September 12, 2022, Monday. Currently, she is serving
as Executive Director in the same company. PESB in the selection meeting interviewed Five others
apart from her including Om Prakash Sinha, Executive Director, Vikas Jagadish Pandey, Executive
Director, Deep Chandra Pant, Executive Director, Priya Ranjan Mishra, Group General Manager from
Oil & Natural Gas Corporation Limited. Apart from them PESB also interviewed Sanjeev TokhiI,
Director(Exploration) from ONGC Videsh Limited.
PSU Connect - 13.09.2022
https://www.psuconnect.in/news/sushma-rawat-selected-as-director-exploration-ongc/34323
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