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(This document comprises  news clips from various media in which Balmer Lawrie is mentioned, news
related to GOI and PSEs, and news from the verticals that we do business in. This will be uploaded on
intranet and website every Monday.)
Balmer Lawrie aims at Rs 6,000 cr topline by FY26: CMD
Diversified PSU Balmer Lawrie & Co is targeting a revenue of Rs 6,000 crore by 2025-26, Chairman
and Managing Director Adika Ratna Sekhar said. The company hopes to touch a sales figure of Rs
2,000 crore in 2020-21 as against Rs 1,592 crore in the previous fiscal, he said. "We are expecting to
be a Rs 6,000-crore company by the year 2025-26," Sekhar told PTI. Sekhar said due to onset of the
COVID-19 pandemic, the travel and vacation vertical has not been doing well, incurring losses to the
tune of Rs 15 crore on a revenue of Rs 27 crore in the 2020-21 financial year. Till December 2021, the
division clocked a revenue of Rs 35.7 crore, and losses pared to Rs 8.5 crore. He said with the pandemic
showing signs of subsiding, it is expected that by 2024, the vertical will see more activity in terms of
bookings, domestic and international, as individual travel is gaining traction. Corporate bookings,
however, are yet to pick up. "Hopefully, the business vertical will break even by this financial year,"
Sekhar said. The top company official said orders are pouring in for the industrial packaging (IP) unit.
The Economic Times - 08.04.2022
• https://economictimes.indiatimes.com/news/company/corporate-trends/balmer-lawrie-aims-
at-rs-6000-cr-topline-by-fy26-cmd/articleshow/90707281.cms
• https://theprint.in/economy/balmer-lawrie-aims-at-rs-6000cr-topline-by-fy26-cmd/906728/
• https://www.theweek.in/wire-updates/business/2022/04/07/ccm4-biz-balmer-lawrie.html
ADB pegs India’s FY23 growth at 7.5%
on increased infra spending
India’s economy is likely to grow 7. 5% in FY23
and 8% in FY24, supported by increased public
investment in infrastructure and a pickup in
private investment, the Asian Development Bank
(ADB) said on Wednesday. India’s gross domestic
product (GDP) likely grew 8. 9% in FY22, it said.
In its Asian Development Outlook 2022, the
Manila-based multilateral lender said uncertain
global economic conditions, renewed Covid-19
outbreaks and new variants, monetary policy
tightening in the US, and unexpected and sharp
rises in commodity prices were key risks to the
outlook. The ADB's estimate is in line with some
recent independent Indian estimates. India
Ratings sees FY23 growth in the 7-7. 2% range,
while ICRA has forecast 7. 2%, down from 8%
estimated earlier. Business chamber Ficci said
earlier this week the economy may grow 7. 4%.
The Russian invasion of Ukraine could lead to even
higher oil prices and supply disruptions, pushing
up prices of commodities and further raising the
inflation rate, it said. “Oil price increases will exert
upward pressure on prices, but the impact on
inflation will be moderated by fuel subsidies and
oil refineries stocking up on cheap crude from the
Russian Federation,” the ADB said.
The Economic Times - 07.04.2022
8% growth unlikely if crude stays Up
India may find it difficult to grow faster than 8%
in FY23 if crude prices persist at the current
level for too long, the finance ministry said on
Thursday, warning the Russia-Ukraine conflict
poses an upside risk to inflation as well. The
government is exploring all viable options,
including import diversification, to procure
crude at an affordable price, the finance
ministry’s Department of Economic Affairs said
in its monthly report for March. Fertiliser prices
have stabilised at higher levels and the
availability situation is comfortable, but it
remains a concern given the high dependence
on Russia, it said. The rate of recovery of
consumer sentiments slowed after the second
wave of Covid-19 and if it continues at this low
rate, the index of consumer sentiment will be
about 15% lower by March 2023 compared to
pre-pandemic levels, the Centre for Monitoring
Indian Economy has said.
The Times of India - 08.04.2022
https://timesofindia.indiatimes.com/business/i
ndia-business/indias-oil-demand-likely-to-
jump-8-in-2022/articleshow/90293976.cms
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	2. https://epaper.timesgroup.com/article-
share?article=07_04_2022_009_001_etkc_ET
RBI trims FY23  growth forecast to 7.2 pc
amid geopolitical uncertainties
The Reserve Bank on Friday slashed economic
growth projection to 7.2 per cent for the current
fiscal from 7.8 per cent estimated earlier amid
volatile crude oil prices and supply chain
disruptions due to the ongoing Russia-Ukraine
war. However, the central bank asserted that it
will use all available tools to defend the Indian
economy. After referring to the pandemic situation
and efforts taken by the central bank, RBI
Governor Shaktikanta Das said, “now two years
later, as we were emerging out of the pandemic
situation, the global economy has seen tectonic
shifts beginning 24th February, with the
commencement of the war in Europe, followed by
sanctions and escalating geopolitical tensions”.
“Once again, we in the RBI stand resolute and in
readiness to defend the economy and navigate out
of the current storm,” he added. Unveiling the first
bi-monthly monetary policy review of the current
fiscal, the Governor said external developments
during the past two months have led to the
materialisation of downside risks to domestic
growth and upside risks to inflation.
The Print - 09.04.2022
https://theprint.in/economy/rbi-trims-fy23-
growth-forecast-to-7-2-pc-amid-geopolitical-
uncertainties/908154/
Inflation is now the top concern:
Reserve Bank of India
The RBI has brought inflation control to the
forefront of its agenda. Pilloried for going soft
on prices, the central bank sharply raised the
inflation forecast for the year and warned it
would withdraw its accommodative stance if
inflation strayed too far away from the target.
The RBI has been prioritising growth over
inflation for the last three years in an economy
wobbling even before the pandemic. Rising
prices have now come to confront central banks
globally particularly after Russia’s invasion of
Ukraine that drove up commodity prices
including crude. Central banks have tightened
rates or resorted to policy normalisation. The
RBI chose to adopt a moderate view on inflation
in its February policy even as retail inflation for
the month at 6.07 per cent remained above its
comfort level of 6 per cent. The situation turned
grim after Russia’s invasion of Ukraine. While
MPC was expected to revise its inflation
forecast, it surprised on the higher side with RBI
governor Shaktikanta Das terming the revision
on account of “war induced factors’’. The RBI in
its February meet had projected inflation to
come at 4.5 per cent in 2022-23.
The Telegraph - 10.04.2022
https://www.telegraphindia.com/business/infla
tion-is-now-the-top-concern/cid/1859803
Factory activity slows in March on pricing
pressures
Manufacturing activity in India slowed in March
amid pricing pressures and inflation concerns that
dampened business confidence down to its lowest
level in two years, a private survey showed on
Monday. S&P Global India Manufacturing
Purchasing Managers’ Index (PMI) was 54 in
March, lower than 54. 9 in February. A reading
above 50 indicates expansion while below that
shows contraction. “Manufacturing sector growth
in India weakened at the end of fiscal year 2021-
22, with companies reporting softer expansions in
new orders and production,” said Pollyanna De
Lima, economics associate director at S&P Global.
The latest reading highlighted the joint-weakest
rate of growth since September 2021, according
to the survey report as shown by slower
expansions in factory orders and production and a
renewed decline in new export orders. At the same
time, price indices increased since February to
signal mounting price pressures. “For now,
demand has been sufficiently strong to withstand
Services activity at 3-month high as
covid curbs ease
Activity in India’s services sector rose to a
three-month high in March, aided by easing of
Covid-related restrictions, even as business
confidence remained subdued due to inflation
concerns that were reaccelerated by the Russia-
Ukraine conflict, a private survey showed on
Wednesday. The S&P Global Purchasing
Managers’ Index (PMI) for services rose to 53.
6 in March from 51. 8 in February, with
companies recording the fastest growth in sales
and business activity so far in calendar year
2022. A reading above 50 in the index shows
expansion and below that contraction. However,
the headline figure posted its lowest average
(52. 3) in quarter ended March since the
opening quarter of fiscal 2022, falling also
notably from the October-December quarter
when it was 57. 4. “Input costs rose at sharpest
pace in 11 years at the end of fiscal 2021-22,
but companies mostly absorbed the additional
cost burden and raised final prices only
 


	3. price hikes, but  should inflation continue to gather
pace, we may see a more significant slowdown, if
not an outright contraction in sales,” Lima said.
The Economic Times - 05.04.2022
https://epaper.timesgroup.com/article-
share?article=05_04_2022_011_015_etkc_ET
moderately,” S&P Global said in the report, and
cautioned that going forward, consumers may
face higher service charges as cost pressures
rise. Survey participants mentioned higher
chemical, fuel, raw material, retail,
transportation and vegetable prices.
The Economic Times - 07.04.2022
https://epaper.timesgroup.com/article-
share?article=07_04_2022_009_011_etkc_ET
Social audit of CSR spending may be
must under tightened norms
The government plans to make it mandatory for
companies to conduct social auditing of their
corporate social responsibility (CSR) spending as
part of an initiative to further tighten the CSR
norms in the country. Officials in the Ministry of
Corporate Affairs (MCA) said the social audit will
begin with public sector undertakings (PSUs) and
then extended to all the corporate entities. One of
the officials said markets regulator Securities and
Exchange Board of India (Sebi) has already
mandated Institute of Chartered Accountants of
India (ICAI) to work on preparing a social audit
standard. While this will be used mainly for NGOs
and not-for profit organisations, this could also be
used for the broader impact assessment under
CSR spending as well. “Once the social auditing
framework is ready, we will start it with PSUs,” the
official added. The Companies Act, 2013,
currently, does not mandate companies to conduct
any social audit of their CSR activities. From this
year, with the introduction of CSR-2 form,
corporates must file a report on CSR to the
registrar with detailed information on the projects
where they are spending.
The Economic Times - 05.04.2022
https://epaper.timesgroup.com/article-
share?article=05_04_2022_011_012_etkc_ET
Government exploring options to
procure crude at affordable prices:
Economic Affairs Department
Amid soaring crude oil prices, the Government
is exploring all viable options, including import
diversification, to procure crude at an affordable
price, the Economic Affairs Department said
Thursday in its monthly economic review for
March. It added that the higher oil prices may
hamper the country’s growth target of 8% in
FY23. “Affordability is desired as even the
present level of international crude price, should
it persist for a long time, may come in the way
of India achieving a real economic growth rate
of 8% in FY23,” it said. The government’s thrust
on capital expenditure and improved corporate
sector’s financial health will help the Indian
economy in becoming resilient after it got
adversely impacted during the Covid pandemic
in FY22, the report said. Meanwhile, the report
further added that the impact of the crisis on
food, fertilizer and crude oil prices cast a cloud
on the growth outlook globally.
New Indian Express - 08.04.2022
https://www.newindianexpress.com/business/
2022/apr/08/governmentexploring-options-to-
procure-crude-at-affordable-priceseconomic-
affairs-department-2439409.html
India weighs joining IEA emergency oil
release plan to calm prices
India is considering joining the International
Energy Agency's second initiative this year for a
co-ordinated release of 120 million barrels of oil
from emergency reserves of member countries to
calm global oil prices. "In the interest of
collaborating with like-minded countries on these
positive initiatives, Government of India is
examining what it can do to support these
actions," the oil ministry said late on Thursday
evening after the IEA governing board confirmed
the release of 120 million barrels from emergency
stocks of member-countries. India is an IEA
associate and not a full member as it does not
have the mandated 90 days reserves. That is why
many see the ministry's statement as an outreach
towards the West, which has been critical of
LPG cost in India highest in world at
PPP, petrol price at third highest
When it comes to the purchasing power of
currencies in their domestic market, the per litre
cost of LPG in India is the world’s highest, the
price of petrol the third-highest and diesel the
world’s eighth most expensive. Arguments for
the price rise include external conditions, higher
prices in other countries and a higher increase
in prices elsewhere. Why then do energy prices
seem to be pinching us more? Because price
comparisons at the nominal exchange rate (the
rate at which currencies are traded in the
international market) conceal the fact that
different currencies have different purchasing
powers in their own markets. Also, income
levels are so widely different across countries
that a litre of petrol is just a fraction of the daily
 


	4. increased Russian oil  purchase by Indian state-run
refiners in recent months. This will be the second
time India will use emergency oil reserves for
market intervention, if it decides to do so.
The Economic Times - 08.04.2022
https://energy.economictimes.indiatimes.com/ne
ws/oil-and-gas/india-weighs-joining-iea-
emergency-oil-release-plan-to-calm-
prices/90717284
income for an average Westerner, one-fourth of
daily income for an average Indian and more
than the average daily income in Burundi.
The Economic Times - 08.04.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/lpg-cost-in-india-highest-in-
world-at-ppp-petrol-price-at-third-
highest/90717347
Gas price hike supports upstream
profitability: Fitch
The more than doubling of natural gas prices and
rise in oil prices will boost the profitability of oil
and gas producers like ONGC and Reliance
Industries Ltd, Fitch Ratings said on Tuesday.
From April 1, the government has raised the price
of gas for old fields of state-owned Oil and Natural
Gas Corporation (ONGC) and Oil India Ltd (OIL) to
USD 6.1 per million British thermal unit for April-
September 2022 from USD 2.9. The rate for
difficult fields of deepsea KG-D6 of Reliance has
gone up to USD 9.9 per mmBtu from USD 6.1. The
"increase in natural gas prices by the Indian
government, along with a recent revision in our
Brent crude oil price assumptions to USD 100 per
barrel in 2022, from USD 70 earlier, and USD 80
in 2023, from USD 60 previously, will boost the
profitability of rated Indian upstream companies
and support their investment spending and
shareholder distributions," Fitch said. The rise in
prices "should improve the upstream companies'
profitability from gas fields where domestic prices
were below the cost of production," it said.
The Economic Times - 06.04.2022
https://energy.economictimes.indiatimes.com/ne
ws/oil-and-gas/natural-gas-price-hike-supports-
upstream-profitability-fitch/90674462
Rich nations to tap 120 mn barrels
from emergency oil reserves: IEA
Rich countries will tap an additional 120 million
barrels of oil from emergency reserves in a bid
to calm crude prices that have soared following
Russia's invasion of Ukraine, the International
Energy Agency said on Wednesday. The move
includes 60 million barrels to be released by the
United States, which has recently announced it
would tap its strategic oil rreserves. The IEA "is
moving ahead with a collective oil stock release
of 120 million barrels (including 60 million
barrels contributed by he US as part of its
overall draw from its Strategic Petroleum
Reserve)", IEA executive director Fatih Birol
said in a tweet. Last week, US President Joe
Biden announced a record release of US oil onto
the market -- one million barrels every day for
six months, or a total of more than 180 million
barrels. he 30 other members of the IEA agreed
on Friday at an extraordinary ministerial
meeting of the 31-nation IEA to tap their
emergency oil reserves again but did not
disclose by how much.
The Economic Times – 07.04.2022
https://energy.economictimes.indiatimes.com/
news/oil-and-gas/rich-nations-to-tap-120-mn-
barrels-from-emergency-oil-reserves-
iea/90695987
Shell to set up LNG stations, bullish on
gas market in India
Global energy giant Shell will foray into retailing
LNG for long-haul transportation like trucks, with
its first filling station coming up in Gujarat this
year as it bets big on the Indian gas market, a
senior company official said. Shell operates a 5
million tonnes a year liquefied natural gas (LNG)
import facility at Hazira in Gujarat and has a small
network of petrol pumps. It is now looking at the
LNG trucks / buses market as a growth avenue.
"We are looking to develop our own LNG sites and
retail stations in the country," Nakul Raheja,
country head of Shell Energy India, told PTI. "So,
we are working now on our own expansion plans
in this place and if things go to plan, then within
this calendar year we should have our first site
Travel insurance demand up as skies
open
Travel insurance demand is seeing a surge after
international commercial flights resumed
normal operations on March 27. A larger
proportion of international travellers are buying
insurance now as compared to pre-pandemic
levels. The boom in travel insurance bookings
has enthused insurers, who are looking at
strong growth, two years after Covid hit the
overseas travel insurance vertical due to
lockdowns and international travel restrictions.
The US, Canada, the UK, the UAE and Schengen
countries have emerged as the top destinations
for Indians travelling for leisure, corporate and
education. Online insurance platform
Policybazaar said there is a 25% increase in
bookings in the week starting from March 27 as
 


	5. ready selling LNG  as a transport fuel to heavy duty
vehicles in the state of Gujarat and we are going
to follow that up with a few more sites next year,"
he added.
The Times of India - 10.04.2022
https://timesofindia.indiatimes.com/business/indi
a-business/shell-to-set-up-lng-stations-bullish-
on-gas-market-in-
india/articleshow/90758317.cms
compared to the previous week. This number is
expected to grow in the coming months when
air ticket prices stabilise and holiday season
kicks in. Bajaj Allianz General Insurance
anticipates the travel insurance penetration will
go past 35%, in terms of insurance taken to the
total number of travellers, from around 18% in
the pre-pandemic period.
The Times of India - 08.04.2022
https://timesofindia.indiatimes.com/business/i
ndia-business/travel-insurance-demand-up-as-
skies-open/articleshow/90717661.cms
EPFO guidelines: How TDS on interest
will be deducted if EPF contributions
exceeds Rs 2.5 lakh
The Employees' Provident Fund Organisation
(EPFO) has issued guidelines related to the
deduction of tax on interest earned on EPF
accounts where the contribution exceeds Rs 2.5
lakh in a financial year. As per a circular issued by
the EPFO on April 06, 2022, TDS on interest
earned on excess contributions will be effective
from April 1, 2022. The TDS will be deducted at
the time of credit of interest in the EPF account. If
there is a pending final settlement or transfers,
then TDS will be deducted at a later date in the
case of the final settlement. Aakanksha Goel,
Partner, T R Chadha & Co LLP, Chartered
Accountants says, "The CBDT, vide notification
dated 31st August 2021, provided that the interest
relating to contribution in EPF funds exceeding Rs
2.5 lakh (for non-government employees) or Rs 5
lakh (for government employees) shall be taxable
in the hands of EPF account holder. Regarding the
same, EPFO, on 6th April 2022 has issued much-
needed clarity regarding calculation and deduction
of taxable interest relating to contribution in EPF
exceeding specified limit.
The Economic Times - 08.04.2022
https://economictimes.indiatimes.com/wealth/ta
x/epfo-guidelines-how-tds-on-interest-will-be-
deducted-if-epf-contributions-exceeds-rs-2-5-
lakh/articleshow/90723708.cms
Atul B Patil takes over as Director
(Marketing) of National Fertilizers Ltd
Atul B. Patil has taken over charge of Director
(Marketing) of fertilizer major, National
Fertilizers Limited (NFL). Prior to joining NFL,
Patil was serving as Executive Director
(Marketing) in Mumbai based fertilizer PSU,
Rashtriya Chemicals & Fertilizers Limited (RCF).
A Science graduate from Guru Nanak Dev
University Amritsar, he holds an MBA (Master in
Business Administration) in Marketing &
Personnel Management from Sivaji University,
Kolhapur, Maharashtra. He has over 32 years of
work experience in Marketing and Personnel
Management in the Fertilizers Industry.
Millennium Post – 09.04.2022
http://www.millenniumpost.in/business/atul-b-
patil-takes-over-as-director-marketing-of-
national-fertilizers-ltd-473776
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