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Market promotion
Q. What  is market promotion? What are the aim & objective of market promotion?
Market promotion is refers to any type of marketing communication used to inform or persuade
target audiences of the relative merits of a product, service, brand or issue. The aim of promotion
is to increase awareness, create interest, generate sales or create brand loyalty.
The aim & objective of market promotion
1. To present information to consumers and others.
2. To increase demand.
3. To differentiate a product.
4. Sales promotion is often used to motivate prospective consumers to try new products and
services
5. To attract new customers
6. Product development, offering three products at the cost of two, discount coupons, are
some of the sales promotion devices used by firms to motivate the existing buyers to buy
more of a specific product.
7. Building brand awareness.
What are the Elements of market promotion (the Promotional Mix)?
1. Advertising
2. Public relations or publicity
3. Sales promotion
4. Direct marketing
5. Personal selling
1.Advertising (Role of advertising in promotional mix? & What is advertisement? Merits
and demerits?)
Advertising is an audio or visual form of marketing communication that employs an openly
sponsored, non-personal message to promote or sell a product, service or idea. This includes
print ads in magazines, trade journals and newspapers, radio and TV announcements, Web-based
visibility-building, and billboards etc.
Advantage/merits:
i. Credibility. By investing in a public presentation of company and its products, can
enhance customers’ perceptions of legitimacy, permanence and quality.
ii. Timing. Repeating message increases the likelihood that your target customer will see
the message at a time where he is open to hearing it.
iii. Drama. The best advertising puts a human face on a company and its products. It can
introduce consumers to images and symbols that differentiate your company from others.
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	2. 2
iv. Branding. Effective  advertising enables you to create and nurture brand equity, a vital
but intangible source of goodwill that flows from a favorable image associated with a
brand name..
Disadvantages of advertising
1. Cost. Marketers often argue that advertising offers a cost-effective way to reach large groups,
and it’s true that the cost per contact can prove lower than with other promotional methods.
Nevertheless, many entrepreneurs lack the finances to invest heavily in advertising. Producing
and placing professional advertisements is prohibitively expensive for many emerging-growth
companies.
2. Follow through. While attention-grabbing advertising can attract interest, even the most
innovative campaigns can become stale over time. And entrepreneurs may grow to rely too much
on advertising at the expense of more personal, direct appeals to niche audiences.
3. Lack of feedback. Measuring the success of advertising can prove impossible. Some of the best
TV commercials from a stylistic standpoint may not increase sales for the advertiser.
4. Consumer indifference. As people get pelted with promotional messages throughout the day,
they become better at screening out ads. Information overload and clutter can lead your target
audience to turn away from your best efforts to engage them.
Role of advertising in promotional mix:
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2.Public relations
Public relations  can be defined as the practice of managing communication between an
organization and its publics.
• Advantage
-Credibility, resulting word-of-mouth, low or no-cost, may effectively combat negative
perceptions or events.
• Disadvantage
- May be difficult to control
3.Sales promotion
Sales promotions are marketing activities that provide extra value or incentives to sales force,
distributors or consumers. Consumer-oriented sales promotion targets individual customers. It
engages and motivates potential buyers. Examples include free samples, coupons, contests,
rebates, premiums, point-of-sale displays and other incentives intended to stimulate immediate
sales.
• Advantage
-to increase sales.
-Used irregularly to smooth demand
-Rewards the sale of company’s products
• Limitations:
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-Can lose effectiveness  if overused, easily copied, public becoming increasingly cynical about
whether they are being offered real value.
Sales Promotion Technique
4.Personal selling
Face-to-face communication between buyer and seller. Personal selling is where businesses use
people (the "sales force") to sell the product after meeting face-to-face with the customer. The
sellers promote the product through their attitude, appearance and specialist product knowledge.
• Advantage
-greater influence than advertising
• Limitations:
-Expensive
- limited reach
- -labour intensive
- -time-consuming
- -lack of uniformity.
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Personal selling technique
5.Direct  marketing
The business of selling products or services directly to the public, e.g. by mail order or telephone
selling, rather than through retailers.
The Rapid Growth of Sales Promotion
Several factors have contributed to the rapid growth of sales promotion, particularly in consumer
markets.
First, inside the company, product managers face greater pressures to increase current sales, and
they view promotion as an effective short-run sales tool.
Second, externally, the company faces more competition, and competing brands are less
differentiated. Increasingly, competitors are using sales promotion to help differentiate their
offers.
Third, advertising efficiency has declined because of rising costs, media clutter, and legal
restraints. Finally, consumers have become more deal oriented.
Q. What is advertising media? Why advertising of pharmaceutical products prohibition in
Bangladesh?
Advertising media: Advertising media refers to the various media channels through which
advertising is done. Advertising media is used for showcasing promotional content which
communicated in various forms such as text, speech, images, videos using TV, radio, online,
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outdoor etc. Basically  they are channels through which companies can advertise their products
and services to reach to customers.
Advertising of pharmaceutical products prohibition in Bangladesh because:
According to “the drugs (control) ordinance, 1982”-
Control of advertisement and claims in respect of drugs.— No person shall publish or take any
part in die publication of any advertisement which relates to the use of any drug or contains any
claim in respect of therapies or treatment without the prior approval of the licencing authority.
Explanation.— "Advertisement" includes any notice, circular or other document displayed on or
in any public place or public transport or published in any newspaper or periodical and any
announcement made orally or by any means of producing or transmitting light or sound and any
trade circular, insert and level.
Q. what is printed promotional materials? What types of printed promotional materials will you
select for newly launching pharmaceutical products & why?
Printed promotional materials are a highly effective way to promote your business to customers,
clients, business partners and potential investors. Marketing materials are printed materials that
business owners use to promote their companies and services.
Selection of printed promotional materials for newly launching pharmaceutical products is
given below:
i. The name(s) of the active ingredients(s) using either international nonproprietary names
(INN) or the approved generic name of the drug;
ii. The brand name;  Major indication(s) for use;
iii. Major precautions, contra-indications and warnings;
iv. Name and address of manufacturer or distributor.
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Q. What is  marketing mix? Briefly described the four Ps & four Cs of marketing mix?
The marketing mix is a foundation model in marketing. The marketing mix has been defined
as the "set of marketing tools that the firm uses to pursue its marketing objectives in the target".
The marketing mix is predominately associated with the 4P’s of marketing, the 7P’s of service
marketing, and the 4 Cs theories developed in the 1990s.
Marketing Mix 4P’s:
1.Product- is defined as a goods, a service, an idea , or any combination of these. Considerations—
brand name, packaging, labeling, trademark, warranties.
2.Price- is the quantity of payment or compensation given by one party to another in return for
one unit of goods or services.
3.Placement/Distribution
• For consumer products , there are 2 possibilities:
--Direct (product sold by producer to consumer). Includes direct sales via the Internet.
--Indirect (product sold by producer to intermediary, who then sells to consumer).
4.Promotion- is a very important component of marketing as it can boost brand recognition and
sales. Promotion is comprised of various elements like:
 Sales Organization
 Public Relations
 Advertising
 Sales Promotio
Marketing Mix 7P’s
The 7Ps model is a marketing model that modifies the 4Ps model. The 7Ps is generally used in the
service industries.
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Marketing Mix 4C’s
The  4Cs marketing model was developed by Robert F. Lauterborn in 1990. It is a
modification of the 4Ps model. It is not a basic part of the marketing mix definition,
but rather an extension. Here are the components of this marketing model:
i. Cost – According to Lauterborn, price is not the only cost incurred when purchasing a
product. Cost of conscience or opportunity cost is also part of the cost of product
ownership.
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ii. Consumer Wants  and Needs – A company should only sell a product that addresses
consumer demand. So, marketers and business researchers should carefully study the
consumer wants and needs.
iii. Communication – According to Lauterborn, “promotion” is manipulative while
communication is “cooperative”. Marketers should aim to create an open dialogue with
potential clients based on their needs and wants.
iv. Convenience – The product should be readily available to the consumers. Marketers
should strategically place the products in several visible distribution points.
Q. What should be the qualities of a successful salesman?
1. Upbeat
2. Passionate
3. Ingenious
4. Empathetic
5. Accountable
6. Well Prepared
7. Tech-Savvy
8. Highly Engaged
9. Goal Oriented
10. Relationship Driven
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