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	1. PRESENTATION ONTERMINOLOGY OF
ADVERTISING..  by ishmit oberoi
 


	2.  INTRODUCTION:-
THE LATIN  WORD 'ADVERTERE'
MEANING TO ATTRACT THE MINDS
TOWARDS.
 


	3.  WHEN A  COMPANY IS TRYING TO
SELL THEIR PRODUCT BY
CONVINCING YOU TO BUY THEIR
PRODUCT,IN OTHER WORDS THEY
ARE TRYING TO MAKE AS MUCH
MONEY AS POSSIBLE.
 


	4.  ACC TO  WILLIAM J.
STANTON,”ADVERTISING CONSISTS
OF ALL THE ACTIVITIES INVOLVED IN
PRESENTING TO AN AUDIENCE A
NON-PERSONAL,SPONSOR
IDENTIFIED,PAID FOR MESSAGE
ABOUT A PRODUCT OR AN
ORGANISATION".
 


	5. They try to  make the reader
believe that their product will
make them:
SLIMMER
 


	6. AMERICAN MARKETING
ASSOCIATION,”ADVERTISING IS
ANY  PAID FORM OF NON-
PERSONAL PRESENTATION AND
PROMOTION OF IDEAS,GOODS
AND SERVICES BY AN
IDENTIFIED SPONSOR”.
 


	7.  A
 Ad  Copy- The printed text or spoken words in
an advertisement.
 Specs (Advertising
Specifications)- Size and
technical requirements
for advertising material.
 


	8.  Advertiser-
 The  manufacturer, service company, retailer,
or supplier advertising its product or service.
 Advertising-
 A paid, mediated form of communication
from an identifiable source that is designed
to persuade the receiver to take some action,
now or in the future.
 


	9.  Advertorial-
 An  advertisement in a print publication that
has the appearance of a news article or
editorial.
 Art proof-
 The artwork for an ad, to be
submitted for client approval.
 


	10.  Artwork-
 The  visual components of an ad, not
including the typeset text.
 Availability-
 Advertising time on radio
or television that is available
for purchase.
 


	11.  Bi-Monthly-
 Publication  issued every two months.
 Bi-Weekly-
 Publication issued every two weeks.
 Black & White Rate-
 Price charged by a publisher to advertise in black
ink only.
 Bleed-
 Allowing a picture or ad to extend beyond the
normal margin of a printed page, to the edge of
the page.
 


	12.  Blow-in or  Blow-in Card-
 An advertisement, subscription request, card,
flyer, or other printed card inserted unbound
into a print publication rather than bound into it.
 Body Copy-
 The text of a print ad, not including the headline,
logo, or subscript.
 Buried Position-
 An ad placed between other ads in a print
publication, where readers are less likely to see
it.
 


	13.  Camera-Ready Art
  Artwork that is in sufficiently finished form to be
photographed for printing.
 Caption
 (1) An advertisement's headline; or (2) the text
accompanying an illustration or photograph.
 Card Rate
 Media rates published by a broadcast station or
print publication on a rate card.This is typically
the highest rate charged.
 



	15.  Center Spread
  The two facing center pages of a publication.
There is a continuous gutter in the center
spread.
 Circulation
 The average number of copies distributed.
 




	18.  Classified Advertising  or Classifieds
 Help wanted, positions wanted, and other
categories of advertisements appearing
under distinctive headings, usually with
special rate for insertion, and usually in
uniform and specified type of a single size
with no display. Classifieds are normally used
to advertise a service or the sale of a singe
item, not to promote products to a mass
audience.
 



	20.  Close
 End  of a time period (closing date or hour) in
which an advertisement must be received for
a certain issue. In other words, the deadline.
 Color Proof
 A full-color print of a finished advertisement,
used to evaluate the ad's final appearance.
 Color Match Proof
 Printed sample of a color advertisement.
 


	21.  Column Inch
  A common unit of measure by newspapers,
whereby ad space is purchased by the width,
in columns, and the depth, in inches. For
example, an ad that is three standard
columns wide and 5 inches tall (or deep)
would be 15 column inches.
 Copy
 All spoken words or written text in an
advertisement.
 


	22.  Cut
 An  antiquated term that refers to a
photograph or illustration.
 Cutting
 A film editing technique that creates a quick
transition from one scene to another.
 


	23.  Cumes
 An  abbreviation for net cumulative audience.
Refers to the number of unduplicated people
or homes in a broadcast program's audience
within a specified time period.It also is used
by many advertising practitioners to refer to
the unduplicated audience of a print
vehicle, or an entire media schedule.
 


	24.  Daypart
 The  time segments in which a day is divided by
radio: (1) morning or a.m. drive; (2) midday; (3)
afternoon or p.m. drive; and (4) evening.
 Display Ad
 (1) Any advertisement other than a classified ad; (2)
an ad that stands alone.
 Distribution
 The total number of copies distributed per issue
whether paid, non-paid, or unpaid.
 



	26.  Editorial
 (1)The  non-advertising part of a publication;
(2) an article expressing the policy of the
publication or the view of the editor.
 


	27.  Font
 A  single weight and style within a
typeface, e.g. Arial Black, Futura Light, or
Times New Roman Oblique.
 Free Publication
 A publication that is distributed free of
charge to recipients.
 Freestanding Insert
 An advertisement or group of ads
inserted, but not bound, in a print
publication.
 



	29.  Gutter
 The  interior margins of two pages that
face each other in a print publication,
i.e. a spread.
 


	30.  Infomercial
 A  commercial that is similar in appearance to a talk
show, news program, or other non-advertising
program content.
 Insert
 An advertisement, collection of advertisements, or
other promotional matter published by an
advertiser or group of advertisers, to be inserted in
a magazine or newspaper. It may be bound into the
publication, or be inserted without binding
 



	32.  Insertion
 An  ad in a print publication.
 Insertion Order
 An agency or advertiser's authorization for a
publisher to run a specific ad in a specific print
publication on a certain date at a specified
price.
 


	33.  Layout
 A  drawing that indicates the relative
positions of the elements (e.g., headline,
photo, logo, body copy, etc.) of an ad.
 Local Advertising
 (1) Advertising to a local merchant or
business, as opposed to regional or national
advertising; or (2) advertising placed at rates
available to local merchants.Also referred to
as retail advertising.
 


	34.  National Advertising
  Advertising which is aimed at a national
market, as opposed to local advertising.
 National Rate
 An advertising rate charged to a national
advertiser, typically a manufacturer.
 



	36.  Local Rate
  An advertising rate charged to a local
advertiser, typically a retailer, by local media
and publications. Distinguished from a
national rate, which is charged to a national
advertiser, typically a manufacturer.
 


	37. Make Good
 (1)To  present a commercial announcement
after its scheduled time because of an error; (2)
to rerun a commercial announcement because
of technical difficulties the previous time it was
run.
 Media Buying Service
 Agency that specializes in the services of
media buying.
 


	38.  Narrowcasting
 Using  a broadcast medium to appeal to audiences
with special interests. For example, the "All
Knitting Station" would be a narrowcast, because it
appeals to an audience with a specific interest.
 National brand
 A nationally distributed product brand name. May
also be distributed regionally or locally.
 


	39.  Preferred Position
  A position in a printed publication that is thought
to attract most reader attention and is sold at a
higher rate. (E.g.The back cover of a magazine.)
 Production
 Process of physically preparing the advertising idea
into a print or broadcast advertisement.
 


	40.  Publicity
 A  type of public relations in the form of a news
item or story that conveys information about a
product, service, or idea in the media.
 Photoplatemaking
 A process which converts original art material
into printing plates that are required to print
ads.
 


	41.  Photostat
 A  type of high contrast photographic negative or
positive in the form of paper.Also referred to as
Stat.
 Pica
 (1) A unit of measurement for type specification
and printing which measures width; 6 picas to one
inch. (2) A size of type, 12 points.

 


	42.  Rate
 (1)The  amount charged by a communications
medium to an advertiser based on per unit of
space or time purchased.The rate may be fixed
or vary from national to local campaigns.
 Rate Card
 Information cards, provided by both print and
broadcast media, which contain information
concerning advertising costs, mechanical
requirements, issue dates, closing
dates, cancellation dates, and circulation
data, etc.
 


	43.  Readership
 (1)The  total number of readers of a
publication, including primary and pass-along
readers; or (2) the percentage of people that
can recall a particular advertisement, aided or
unaided.
 Rep or Representative
 A person who solicits advertising space on
behalf of a particular medium.
 


	44.  Retail Advertising
  Advertising which promotes local merchandisers'
goods and services. Also referred to as local
advertising.
 Run Date
 To run a specific ad in a specific publication on a
specific date.
 Run-of-press or Run-of-paper (ROP)
 A newspaper publisher's option to place an ad
anywhere in the publication that they choose, as
opposed to preferred position.
 



	46.  Split Run
  Two or more different forms of an advertisement
that are run simultaneously in different copies of
the same publication. Used to test the relative
effectiveness of one advertisement over
another, to appeal to regional or other specific
markets
 Spread
 (1) A pair of facing pages in a periodical; or (2) an
advertisement printed across two such pages
 


	47.  Tabloid
 (1)  A size of newspaper, normally 14" high by
12" wide, roughly half the size of a standard
newspaper; or (2) a newspaper of that size.
 Tear Sheets
 A page cut from a magazine or newspaper
that is sent to the advertiser as proof of the
ad insertion. Also used to check color
reproduction of advertisements.
 



	49.  Type Font
  Refers to the complete alphabet for a specific
typeface.
 Typeface
 A set of characters, usually the alphabet plus
other specialized symbols, designed with
consistent characteristics and attributes.
 


	50. Weight
 The number  of exposures of an advertisement.
White Space
 Unoccupied parts of a print layout, including
the spaces between headlines, blocks of copy,
illustrations, photos, etc.
 


	51.  www.wikipedia.com
 http://marketing.csumb.edu/media-
advertisements/ad-terminology
  www.google.com
 http://blueonionmedia.com/glossary.php
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