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The document discusses four dimensions that an online marketer must consider when developing an organization's unified online presence:
1) Owned assets like websites that the organization fully controls 
2) Rented assets like social media profiles that the organization does not fully control
3) Visited assets like forums that the organization participates in 
4) Offline assets like in-store advertising that reinforce online messaging
It stresses the importance of coordinating activities across all four dimensions according to the brand's strategy and objectives.Read less
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	1. 1st Answer
There are  four types of places that the online marketer must be sure when it comes to
considering when a building gets a unified web presence. In order to explain this, a real-
estate analogy has been used these four dimensions.
First, there are owned assets: These refer to digital assets the organization would own
and fully control such as corporate sites, e-commerce sites, databases of email-
marketing, applications as well as online games.
Next are Rented Assets: These are places where a company has created a presence
but does not own or completely control the location. Places like: Facebook, Twitter and
YouTube.
Third are visited assets: These are the places that an organization doesn’t own or rent a
space from, but merely would visit and participate. For instance, a blog where the
company or the brand would comment on a post, a podcast where brand representative
would be interviewed or a forum where the brand would join a conversation.
Fourth Dimension is offline: These are the real-world places that are important to
reinforce online messaging and driving traffic to the website, such as in-store
merchandising, advertisement in traditional media, activities pertaining to sampling, live
events and sponsorships.
Owned assets such as the website of the brand always are the most important to
companies and usually gain the most attention and budget So, these days are often the
last place prospect who are often interested in the brand would go to learn regarding it.
And, if the other dimensions aren’t managed in a proper way, then there is a strong
chance that your prospect would never even make it so far. So, that should influence
the way the other dimension is budgeted and given priority in relation to the main
website.
Rented assets such as Facebook, LinkedIn are not optional for many brands because
their prospects and customers anticipate them to be there. So, simply being there is not
enough. Ensure that nobody would keep the assets up to date with clear objective,
routine of measurement and regular assessment for each and every person.
Often overlooked, visited third-party assets such as forums or review sites would have
the most influence when it is about shaping the perception of the consumers. This is the
place where proactive marketing would come into play, needing a skilled maven that
consists of good judgment. The strongest way to know where to visit means to engage
in buzz monitoring program where the individual would constantly scan the web for
mentions of the brand or important key words.
 


	2. Many brands would  lead one life online and totally a separate life offline. So, that is
considered to be a lose-lose proposition. And, imagine what it would look like to the
prospect who would live with a single foot. Offline activities are the best yet the most
under-utilized ways to bolster online performance. If nothing else, it is important to make
use of those offline channels in order to drive the people online. And, I don’t mean
involving a URL at the bottom of the page. I usually talk about making it the purpose of
the ad or spot in order to gain prospect online where the individuals would hold on to
them in order to build a relationship.
So, to conclude, there are four dimensions that have to be considered when it comes to
developing the online presence of the brand. Ensure that you make use of each and
that all the activities are coordinated across all the different dimensions in line with the
brand strategy and objectives of the marketing.
 


	3. 2nd Answer
Introduction: Many  bakers would understand that there is a need to change their
techniques of advertising to more digital means to ensure that they reach the target
audience in the most possible ways. Transforming the brand in a digital way often gets
the bakery brand in front of each and every one not just by the amazing food but also
with the help of marketing as well as advertising strategies.
So, each and every one who wishes to purchase something for them online, they
read reviews and think regarding purchasing. So, the business should have an
online presence.
When the brand can advertise and gain exposure in the industry, this would help to
attract more customers and help to develop the business. For instance, an ad on
Google My Business would enable the customers to find the bakery through Google.
This is one of the mandatory strategies of advertising a brand must incorporate
especially if the brand is into baking. The bakery name must come right at the top of the
Google search results when the customers would feel like eating something sweet or
new.
Google Ads would help you to shine through and through. So, the brand haven’t
started yet, now is the time, to start with, digital advertising for the brand that is into
baker. Today, social media has been the most powerful and important virtual space.
When social media ads are created, it helps to increase the brand visibility, sales as
well as customers.
Brands must identify the target customers and then they should construct personas
to craft specific messages and ads that appeal to them. People make use of social
media not to connect with their friends but also to learn regarding the choices of
food, browse locally, read feedback and learn more regarding the brands that they
want to visit.
It also helps to fuel the customer’s desire to make food as well as eat occasionally
and makes it a memorable experience and a part of their identity for them. As per
the survey, around half of the US diners mentioned that they tried an eater for the
first time due to the social media post of the restaurant.
Let’s take a look at a few social media channels that bakeries can use:
Facebook can help you engage with your audience and create a bond with
them. You can share your everyday order pictures here to show your audience how
you work and how many deliveries you do in a day.
Not only this, Facebook is an amazing space for communities. Here, a group of like-
minded businesses comes together along with everyone interested in those
businesses.
 


	4. This will help  you be heard, seen, and loved. Customers take some time to trust the
brand. When you are consistent on your social media pages, it leads the way to
build trust.
Twitter is one of the best social media tools that can be used in order to stay
updated with the latest events and conversations. One can being by having informal
conversation with the followers here and then engage them with the brand.
For instance, a brand can poll for recipes or interact with the public in order to ask
them how they feel about the bakery. The brand can also post the ads on Twitter as
it has a huge reach.
With the advent of a shorter-video format on Instagram, each day, individuals can
see too many brands posting videos in order to grab the attention of their
customers.
This is exactly what the bakery must do on this platform. Post regularly on the feed
in order to stay in the eyes of the customers always. For instance, each and every
one knows how to make Dalgona Coffee or the famous fete cheese pasta. It went
viral to an extent that the cheese almost went out of the stock from the retail as well
as general stores.
With Instagram, the brand has a floor to showcase the products, their creativity and
the brand to the world in such a way that they have not seen before. So, it is wise to
take advantage of it and then bloom the business like a cake.
The huge popularity or trend for veganism has been growing lately. Veganism now
has more role models that are transparent about their lifestyle decisions and the
reasons why they make them. Plant-based diets are now being considered by some
Americans as a means of combating climate change.
Hence, you can take advantage of this growing trend and use vegan or plant-based
products in your items to pull a wider audience into your bakery.
Not just that, you need to create an emotional connection with your ads here as
vegans need to feel that you understand them and deliver exactly what they need.
This way, they would choose you over other brands. Moreover, it will promote
networking and allow customers to share your brand content, and improve word-of-
mouth. You can also label your products vegan so that they can easily be identified
by the customers and remember to use them in your ads as well.
 


	5. Adopt a localized  approach: This is one of the most important things that the brand
must focus on. To have a localized approach or a local ad would help the bakery to
get connected with the customers. Make sure that the ads are not understood by
people so that they can easily interpret the message and remember the brand.
For example, it should be learnt that a specific city wants more of apple pie, or if a
particular city consists of a special dish, the brand can add that to their ad
campaigns so that the people would easily relate to it and provide them better
experience. One can also add the location in the ads so that people can understand
the locations of the store.
Tempt Your Customers with Image and Video Ads
Images and videos are a great way to stay in the mind of the customers. Your visual
elements are an advantage to you as customers love to see freshly baked bread or
pie on their screens. I am your proof!
Using a logo, a specific font or color scheme in your ads will help to make your
bakery more identifiable. No one can stop watching a video ad where there are
beautiful colors and food. Hence, use a lot of video ads on social media channels to
draw your customers’ attention.
 


	6. 3rd Answer
3a.
Business Chooses  Where to Advertise: A wellness business picks the
geographic area where they wish to have their notice shown. For this model, they
need their promotions to possibly show when individuals in a specific postal district
make a pursuit. They then, at that point, pick the most extreme sum they will pay for
somebody to tap on their promotion, the PPC expense.
Business Decides on Ad Keywords: They pick watchwords that should be in the
quest inquiry all together for their promotion to appear. They pick the words:
"wellness" "exercise center" "their-city-name"
Promotion Copy is made for Text Advertisements: They make a text-based
advertisement that says: "Exercise center name-here. Get fit as a fiddle in city-
name-here. Pursue a free week pass here." and made a greeting page, where the
individual will go on the off chance that they click on the promotion. This ought to
ordinarily be a unique page just available through tapping the promotion. You don't
need individuals going to this page, any other way the wellness business will not
have the option to follow their traffic.
End User Performs a Related-Search: When somebody look: "great rec centers in
city-name-here", the rec centers add appears in the SERP, close by different
organizations that are publicizing dependent on similar watchwords. Some business
with large spending plans do cover promoting, where their advertisement shows up
whenever somebody look through "exercise center" or "wellness". Their
advertisements will appear, just as the wellness business we're utilizing in this
model.
5. The individual making the web search chooses to tap on the rec center's notice.
At the point when they make this snap, Google enrolls the snap, charges the
business a PPC expense, and afterward sends the individual to the assigned
presentation page. From that point, Google is finished. They've made their PPC
charge, and presently it's dependent upon the individual to, ideally, react to some
source of inspiration (CTA) on the point of arrival, such as finishing up a structure or
enrolling for the exercise center.
Conclusion: So, it can be concluded that business can choose where to advertise,
end users can perform a search related query and on those lines, the brand can
make use of SEO.
 


	7. 3b.
. The way  to watchwords
Watchwords are words or expressions that assist with figuring out where and when
your advertisement can show up. Building a strong catchphrase list assists you with
contacting just the most intrigued individuals, who are bound to turn into your
clients.
So this is the place where you need to think like your possible individuals, what
words or expressions they would use to, for example,
• Gyms
• Fitness Center
• Personal Trainer/Training
• Bootcamp, open air preparing, boxing classes and so on
Remember antagonistic catchphrases, these are words that individuals use where
you don't need your promotions to show up - for instance, assuming you are a
fitness coach, you likely don't need your advertisements to show when individuals
type in:
• Fitness hardware
• Fitness training/course
• Fitness school endorsements
Some different tips:
• Use around 5 to 20 watchwords for every advertisement gathering to make it
more reasonable.
• Use watchword organizer to assist you with improving or fabricate new
catchphrases
When utilizing catchphrases, the more extensive the watchword coordinating with
choice, the more traffic potential that catchphrase has. Then again, the smaller the
catchphrase coordinating with choice, the more pertinent that watchword will be to
somebody's inquiry. In case you are beginning, a wide match might be the best
approach to expand the openness of your advertisements. Sooner or later, you
would then be able to screen the expressions individuals are utilizing to track down
 


	8. your business and  see tweaking the pursuit choices to incorporate an expression or
an accurate match.
Another interesting points...: Advertisement expansions show extra data about
your business by "broadening" your text promotions and expanding their
importance. They help an advertisement's perceivability, which can prompt better
navigate rates. Use for site connections or call augmentations or evaluations from
individuals
• Make sure you target advertisements to explicit geographic areas. For
instance, in the event that you run a little close to home preparing studio in North
Sydney, center around a couple of kilometers around this space. No reason for
focusing on individuals all over Sydney who don't reside or work anyplace close to
where you are.
• Consider utilizing Remarketing - this allows you to show promotions to
individuals who've visited your site or utilized your versatile application. At the point
when individuals leave your site, remarketing helps you reconnect with them by
showing significant advertisements across their various gadgets.
• It is in every case great to look at what your rivals are doing as well.
Conclusion: So, it can be concluded that personal fitness centers, customized diets
and remarketing would help to promote the brand.
 




Download Now

AboutSupportTermsPrivacyCopyrightCookie PreferencesDo not sell or share my personal informationEverand
EnglishCurrent LanguageEnglish
Español
Portugues
Français
Deutsche




© 2024 SlideShare from Scribd 





